
Learn three ways mobile-friendly websites are moving businesses 
forward and 10 best practices for building a mobile site.

The mobile web is rapidly expanding. More and more, consumers visit 
websites via their mobile devices. And it’s projected that more than half of 
Americans will own a smartphone by the end of 2011.1 Given the changing 
consumer behavior, it’s critical that businesses meet this demand and  
invest in a mobile website. 

experience. It takes advantage of mobile features, including click-to-call and 

on-the-go users visiting your site via a smartphone. In fact, mobile- friendly 
web experiences have produced an average 75% higher rate of engagement 
(revenue, page views, etc.) per visit for mobile users.2

Just because a website can be viewed on a smartphone does not mean 
it is mobile-friendly. Let’s take a closer look at how a customized site can 
enhance your mobile customers’ experience. 

Go Mobile 
Mobile sites drive growth for small businesses

Three reasons why mobile-friendly 
sites matter

customer, and in turn your business.  
These sites produce an average 75%  
higher rate of engagement (revenue,  
page views, etc.) per visit for  
mobile users.2

2.  Mobile web use is exploding. By 2015, 
more Americans will access the web  
via mobile than desktop.1 Building a 
mobile-friendly site is essential for 
businesses to prepare for the mobile 
movement.

3.  Users take action on mobile-friendly  
sites. 1 in 5 website visits lead to an 
immediate call to the business.10 

Ready to build a mobile site?  
Here are 10 best practices
1. Keep it quick
2. Simplify navigation
3. Be thumb-friendly
4. Design for visibility
5. Make it accessible
6. Make it easy to convert
7. Make it local
8. Make it seamless
9. Use mobile site redirects
10. Listen, learn and iterate 

Want to learn more? Visit GoMo, 
an initiative by Google.
Read more about why mobile matters, test 
how your current site looks in mobile and 
get a free report with personalized mobile 
site recommendations. Check it out 
www.howtogomo.com 

 Side-to-side scrolling required  
to view entire site

 Text is too small to read

 Buttons are small and close  
together, often resulting in  
accidental clicks

 
on phone screen

 Text is large and east to read

 Large buttons are thumb-friendly  
and make it easy for users to  
take action

Not mobile-friendly Mobile-friendly

http://www.howtogomo.com


Here are the three reasons why mobile sites  
are important

1. Mobile-friendly sites positively impact consumer attitudes
Mobile consumers use their devices frequently and purposefully, with high expectations of  

business. 51% of consumers are more likely to purchase from retailers that have a mobile-
friendly website.3

On the other hand, a negative mobile website experience can be quite costly. 19% of mobile 

mobile experience.4 Consumers don’t like pinching and zooming their way through a mobile 
site, trying to locate business information. It’s a frustrating experience that drives customers 
away. In fact, nearly 2 in 3 users are unlikely to return to a mobile site with which they had 
trouble and 40% of consumers said they’d visit a competitor’s mobile site instead.5

By building a mobile-friendly website, businesses will not only increase revenue with current 

2. Mobile usage is exploding, it’s time to prepare
For the past decade, we’ve heard about mobile: how it is changing the way we interact with one 

until now. Consider this: 30% of all Google search queries for restaurants come from mobile.6

Mobile growth isn’t expected to stop. By 2015, more Americans will access the web via mobile 
than desktop.7 Smartphones have become an extension of people’s daily lives. They are 
omnipresent in pockets and purses, and consumers use them everywhere and at anytime. 
Google comissioned data shows, 87% of smartphone consumers use their smartphone while  
on-the-go, or while commuting and walking.8 

But mobile phones are no longer just for  
 

their smartphones at home.9 With a mobile-
friendly site businesses can take advantage 
of these new consumer habits, reaching 
potential customers wherever they are 
throughout the day. Just as consumers use 
their devices in a number of places, they  
also use them while engaged in a number  
of activities. Why? Smartphone users are  
also multi-taskers.

For those who don’t want to waste a  
minute of their day, smartphones enable 
them to be productive and connected at  
all times. While shopping, for instance,  
customers can read product reviews and locate nearby stores. As consumers evolve, it’s 

they are, whatever they’re doing.

Source: The Mobile Movement Study, Google/Ipsos



3. Consumers take immediate action on mobile-friendly sites
With the click-to-call feature, a “clickable” phone number enables customers to quickly reach  
a business with just one touch. For mobile-friendly websites powered by DudaMobile, nearly 
1 in 5 visits to a small business site leads to an immediate call to the business, with some 

repair services (22.3%).10

businesses can drive immediate in-store sales from consumers ready to purchase.

Providing customers with a mobile-friendly website makes it very easy for consumers to  
 

fact, DudaMobile data shows the average click rate that consumers access maps and  
directions on mobile optimized sites is very high.

Now ask yourself: how can I use mobile’s unique features to drive customers to my business? 
Start thinking and begin building.

  
 
 
 
 
 
 
 
 
 

 
 
 
 
 
Ready to build a mobile site? Here are 10 best practices

1. Keep it quick 
Mobile users are often short on time, squeezing in online tasks as they go about their day.  
To help them, design your site to load fast and make copy easy to scan.

analytics to see what mobile users are doing.

Source: DudaMobile Internal Data 2011Source: DudaMobile Internal Data 2011



2. Simplify navigation 
No one likes to be confused. Clear navigation and, on large or complex sites, search 

3. Be Thumb-friendly
 

site so even large hands can easily interact with it.

4. Design for visibility
A mobile-friendly site gets its message across without causing eyestrain. Make it easy for  

5. Make it accessible
Ideally, your mobile site should work across all mobile devices and all handset orientations. 

6. Make it easy to convert
No matter what your site’s objective is, your customers need to be able to do it with a  
virtual keyboard and no mouse. Make it easy to buy something or contact you!
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7. Make it local

8. Make it seamless
People now use multiple screens throughout the day. Convert as much of the functionality of 
your desktop site to mobile as you can to create a seamless experience.

9. Use mobile site redirects
A mobile site redirect is code that can automatically tell if visitors are using a mobile device and 

redirect code so your customers get the best version of your site for their needs.

10. Listen, learn and iterate
Good mobile sites are user-centric, which means they’re built with input from your audience. 
Ask your desktop site users what they want in a mobile website and make testing and 
optimization an ongoing process.

user feedback after launch.

About GoMo
GoMo is a Google-led initiative dedicated to helping businesses ‘Go Mobile’ by providing them with the tools and resources they need to make their websites 
more mobile-friendly. On the GoMo website, businesses can see how their sites look on a mobile device using the GoMoMeter tool and get personalized  
recommendations for creating a more mobile-friendly experience. The site also has information on current mobile trends and mobile site best practices,  
as well as a list of developers ready to help companies build their mobile sites.  
For more information visit http://howtogomo.com

About DudaMobile
DudaMobile is a mobile website creation platform that makes it easy to turn existing websites into mobile optimized sites. On the DudaMobile website,  

 
Directions. With more than 500,000 mobile websites on it’s platform, Duda is on mission to helping businesses go mobile.  
For more information visit http://www.dudamobile.com
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