
was just an upward line. So, in the fall of last year 

mobile advertising. Then in January of this year, we 

started to see a response that’s measurable.” 
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Mobile will represent 17.3% of 
total t 11 

Year   Type   Avg  Mobile  %  
2008   Actual   2.97%  
2009   Actual   6.03%  
2010   Actual   10.79%  
2011   Projected   17.34%  



“Sometimes when you’re trying new things, your tolerance is a little higher 
for what you’re willing to accept,” Steve said. “But we were surprised how quickly 

in with everything else we’re doing, and I would go as far to say, is standing on its 
own.”

“The thing that was surprising was how well it performed in a short period of time 

gate, we just want to keep scaling until we see some kind of diminishing returns.”
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“Now, whenever we’re thinking about 
marketing something, mobile is as 
much in the conversation as any other 
avenue.”


