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Learn 3 ways to make the most of mobile

GoMo: Mobilize
your site

Understand what it
means, learn the
benefits and get
started with GoMo.

learn

with Google

Maximize your
mobile ads

Hear why it’s
important and learn

practical how-to’s
for making the most
of your mobile
iInvestment.

Track, Measure
and lterate

Get tips and see
helpful tools
can use toc
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Mobile’s acceleration

A short recap.

Mobilize
your site
now.
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There are 7 billion people in the world.

About 2 billion people are connected to the Internet.

1 billion have smart phones.

Iea n Source: Eric Schmidt MWC February 2012 Google Confidential and Proprietary 6
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53% of
" B Americans own
a smartphone

Iea n Source: PEW 2012 Google Confidential and Proprietary 7
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Consumers use smartphones all the time, anytime

95%
o)

to search when in a store  while commuting While engaged in
to work & school conversation

Iea n Source: Google and ISOS Smartphone User Study 2011 Google Confidential and Proprietary 8
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GoMo: Mobilize your site.

Mobilize
your site
now.

Google initiative
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Three things you’ll learn

What is a mobile site?

Learn the benefits.

Get started with GoMo.

Iea rn Google Confidential and Proprietary 10
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What is a mobile-friendly site?

A website ' =
made |

specifically
for the mobile

user. /

LUve Lie Even Betier n Ryland's newost
community located in Cobd County!
novative Floor Plars, Unparalieled

learn
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Which would you prefer to use?

- 4

LILACLO IV YY.

Sports Concerts Theater Sell Your Tickets

CAN'T MISS A GAME? CAN'T MAKEA G

1
3. BUY and SELL NHL® tickets with other fant
3|

[BUY TICKETS |

-

4

NFL Tickets

« Detroit Lions Tickets

« New York Glants Tickets

- Pitsburgh Steelers Tickets
« Dallas Cowboys Tickets
College Football Tickets
World Serles Tickets

« 5t Louis Cardinals Tickets
- Texas Rangers Tickets
NHL Tickets

- Chicago Blackhawks Tickets
- Boston Bruins Tickets

- Philadeiphia Fiyers Tickets
« Detroit Red Wings Tickets
WWE Tickets

7
Sell Your Tickets

Oaitas Cowdoys

learn

Google

Taylor Swift Tickets
Trans-Siberian Orchestra Tickets
Enrique iglesias Tickets

Chris Brown Tickets

Sting Tickets

Zac Brown Band Tickets

Lady Antebellum Tickets

Guns N' Roses Tickets

Journey Tickets

Katy Perry Tickets

Foo Fighters Tickets

Bob Seger Tickets

Jason Aldean Tickets

Furthur Tickets

Vicente Fernandez Tickets

10% Discount

[SELL TICKETS]

Wicked Tickets
Radio City Chrisy
Jeft Dunham Tic!
The Lion King TH
War Horse Ticked
Spider-Man: Turr|
Jersey Boys Tick
Los Miserables T,
How to Succeed
Cirque du Soleil
Peter Pan Ticket
Ringling Bros. B!
$0 You Think You

Mary Poppins Ti

Follow Us!

0 Fao

WL

ticketsnow”"

How Our Marketplace Works | TicketsNow Guarantee

Sports « Concerts « Theater

“Most Popular Sports Tickets

NFL Tickets

- New Orleans Saints Tickets
- Dallas Cowboys Tickets

- New York Jets Tickets

- Detroit Lions Tickets
College Football Tickets
World Series Tickets

- Texas Rangers Tickets

- St Louis Cardinals Tickets

NHL Tickets Proprietary



Consumers engage and purchase more from
mobile sites

* 51% of consumers are more likely
to purchase from retailers that have
mobile-specific websites

 Research has shown that web
retailers could increase consumer
engagement by 85% with a mobile-
specific website

« 40% said they'd visit a competitor’s
mobile website instead

source: compuware, “why the mobile web is disappointing end-users.” March 2011

Iea rn 13 Google Confidential and Proprietary
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Shoppers Prefer Using Mobile Web

==\Neb App ===Combined
70%
60% _
50% S ——— e
40%
30%
20%
10% | | | |
Oct Nov Dec Jan
learn source: Nielsen 2012 Google Confidential and Propristary 14
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Yet 79% of large online advertisers do
not have a mobile-friendly site.

Iea rn Source: Google Internal Data Google Confidential and Proprietary 15
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- I —
Determine your goals and scope

Figure out the best starting point for your mobile presence

1. Determine mobile marketing goals

. Mobile conversions (leads, purchases)
. Branding and awareness
. Traffic to specific products and services

2. Determine the scope of site development

Based on your marketing goals and what resources you have, choose to start at any one of
these stages

product or campaign fully
specific optimized site
microsites (advanced)

landing page

(basic)

TIP
you don’t have to start with a full site on mobile. Test and iterate with a simple landing page.

Iea'r 'IT """"""""""""""""""""""""""""""""""""""""""""""""""""""""""""""" Googie Conmaennalana Proprietary
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How: Get started with GoMo

www.howtogomo.com

Mobilize
your site
now.

™ | . s egs .
a\o00 )th initiative
S

Provides businesses
and agencies with
tools and resources

to make websites READY TO GO MO?

. .
more mobile-friend| #) o
" Milllons more people are using
day. Doas your business have a plen to serve mohile customers?
e R o

acciden! macurces




% WHY GO MO?

1. Education
Read reasons why
mobile matters.
Download case studies
and learn best practices
for building a mobile
site.

WHAT IS A MOBILE SITE AND
WHY DO YOU NEED ONE?

Reasons Mobile Matters  Mobile BestPractices  Case Studies

10 MOBILE BEST PRACTICES

Be Thumb-Friendly

B o o e ot e e e o e o oo o s o o o o oo

...............

..............




Case Study: 1800flowers mobile redesign
Mobile site redesign drives immediate results for 1-800-FLOWERS.COM

Key optimizations tactics:

1. Analyzed user behavior on their mobile site
2. Prioritized features such as shopping cart saving
and pruned less used features such as order

tracking.

3. Reduced the number of steps it takes purchase

BEFORE

11:11 AM

flowers..

| flowers... 5

Send smiles, Save 10%
when you use your MasterCard® card
and Promotion Code MCMOB

Today's Exclusive Offers

Results

* Increase in conversion rate and 25%
increase in average time spent on site,
despite decrease in steps to complete a

purchase!

53% reduction in cart abandonment
* Increase in the average order value on

mobile

AFTER

al and Proprietary 19



10 best practices for mobile sites

© ®©

OO

learn

with Google

20

keep it quick

help mobile users, design your site
to load fast and make copy easy to
scan.

simplify navigation

clear navigation, hierarchy and
vertical scrolling aid access to
information.

be thumb friendly

design your site so even large hands
can easily interact with it.

design for visibility

ensure your content can be read
at arm’s length.

make it accessible

ideally, your mobile site should work
across all mobile devices and all
handset orientations.

®
S

©
©
.

make it easy to convert

focus on information that
will aid conversion.

make it local

include functionality that helps people
find and get to you.

make it seamless

bring as much of the functionality
of your desktop site to mobile.

use mobile site redirects

give users a choice to go back to the
desktop site, but make it easy to
return to the mobile site.

learn, listen & iterate

good mobile sites are user-centric,
meaning they’re built with input from
your audience.

Google Confidential and Proprietary



Simplify navigation

Have a search box

PHCSUI’I L,,z,,,, My Bag ( prominently available
vl on complex sites

Minimize scrolling and A ot
keep it vertical only. : Lt
;
Have a clear hierarchy
in menus and avoid
rollovers
Help users navigate
between levels with New Arrivals
clear back and home P
buttons.
Great Deals
Longboards
Men's Apparel
Iea rn Google Confide -
Google ]ﬁ- s




(") Be thumb-friendly

Call: 888.768.8810

q P 3
Use large . n L& UB
Use larg . nAIRCE
For Individuals :
buttons | o el ’
and give For Business :
them
breathing For Brokers
room to
Become an Agen
reduce ecome an Agent
accidental
clicks. Call us at 1-800-99-AFLAC
ori . Pad smaller
rivacy policy buttons to
Terms & conditions increase the
© 2011 Aflac Incorporated 'i"' Photos & Videos ) clickable area.
Iea rn Google Confide o ¢
Google = m




OO Design for visibility

Create contrast between
background and text.

Use size and color to

indicate link/button priority.

learn

Google

esurance

accidents aren't
easy, but we're
here to help

call roadside assistance

submit accident info O

find a repair shop

open the toolkit

© 2011 Esurance Insurance Senvices, Inc. -
Al rights reserved. 1-¢ RANC =

Use plenty of negative
space.

Make sure content fits
onscreen and can be

read without pinching

or zooming.

Use 3D effects and
shadowing for buttons.

Google Confide

== [




v\ Make it easy to convert

Reduce the number
of steps to complete
a transaction.

< Back Community Home

Provide a safety net for your

Use click-to- Brookside Park :
. . Vel in i

functlonallty = PncM/From: 9 Aﬂa(? helps coYer expenses major

$262,500 medical doesn't. Keep forms short
fOf' phone Square Foot: 2378 - * Fields are required d th f t
numbers 3467 _ ana use tne rewes

City: Smyma First Name:* number Of erIdS

Call Us (770) 434-9081 [ possible
Last Name:*

Request Information

Use checkboxes,
lists and scroll S Deections 8 Hovrs
menus to make

data entry easier

Photo Gallery

Homes - Focus on
© information that will
aid conversion

Quick Move-in Homes

Iea rn Google Confide
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9 Make it local

Signin | Register B

Allow users 2540 North First Street, S_g_n Jose CA 95131
AL

to check «
stock at
nearby
Have your U" Browse stores.
address or Include
store locator Find a Store local ads
on the and deals.

homepage. E3] \ Local Ad & Deals

©  More Include
maps and
directions.
Use GPS to
personalize
Contact Terms Policy When

possible.

Download Android App

Iea rn Google Confide

Google




TEST YOUR SITE

2. Test
SEE WHAT YOUR
The GoMoMeter tool CUSTOMERS SEE.

shows you how your
current site looks on a
smartphone, and
provides a free report
with personalized
recommendations

1

'

1

- 1

1

WHY GO MO? TESY YOUR SITE SITE BUILDING OPTIONS COMMUNITY FOR AGENCES :
1

'

1

]

'

GOMOMETER '
i

Your websita loadled in <xx> seconds This is slower than the optimal load time :
of aue seconds. The following tips can help improve your site parformance 1
and increase it's mobile-friendliness. For more detall, downioad your full report :
'

= Limit image size and :
Rankane 1

1

* Design for asmall screen, linil scit

..............

* Design with thumbs in mind: use v
n'tglick th
= Include a search field

* Keep your shopping cart
y for cust s l0f t




Download a free report with personalized
recommendations for your business

www.nvidia.com scored 3 out of 4
on tha moblle-friendliness scale

° YOUR SITE LOADED IN 6 SECONDS.
That close to

TIPS FOR MULTICHANNEL BUSINESSES

As a multi-channel bisinass your goal is to drive sales by offering a seamless experience batwean your online and offline channels. Moblle
customers may be'in your store or location while continuing to look for more information on thelr phones. These items are very Important
siness:

Iea rn 27 Google Confidential and Proprietary
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BUILD YOUR SITE

Mobiize
yoursite
now.

3. Build a site
Ready to build a mobile CREATE A MOBILE
site? Explore our list of oAl d i ol
vendors and connect
with the right developer

to help you go mobile.

m WHY GO MD? TEST YOUR SITE SITE BUILDING OPTIONS COMMUNITY FOR AGENCIES

GetStaried  FindaParter  Grow Your Business

price RANGE: FIND A MOBILE PARTNER

§-8$ We've gathered a select list of vendors who can kelp you develop a mobile

5-558 strategy and launch yot

i DudaMobie
http:/fwvrw dudamebile.com

AREA OF EXPERTISE: m mobile Contact:infodudacomabile.com

Phone:(866)810-7%.¢ emmemmm————————
Price Range: $1-550.000
Areas of expertiss: Quis shank, deserunt salami, pork eiusmod

T8D

-0

Mobily
hitp://wvve.mobily.com

Contact: contact®mobly.com

Phone: (866) 610-7519

Prico Range: $1-$50,000

Areas of expertise: Quis shank, deserunt salami, pock elusmod,

2 MOBIFY




Maximize your advertising.

Mobilize
your site
now.

Google initiative
C




Four pillars to maximizing your advertising

Drive users to a mobile-friendly landing page

Separate your mobile and desktop campaigns

' .
BB
i |

Use mobile-specific keywords

Use made-for-mobile ad formats

Iea rn Google Confidential and Proprietary 30
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Mobile sites make your ads more relevant

1. Did you know: mobile optimization of a website as a new factor of ads
quality for AdWords campaigns

2. Search ads that have mobile optimized landing pages will perform better in
AdWords and they will generally drive more mobile traffic at a lower cost.

il VIRGIN 3G 4:20 PM 091 @

Albee BB  wwon

4:20 PM 01 (@ =

Google \Images Places  News more

il VIRGIN 3G

» baby strollers Q

CE S

About 22,300,000 results Swollers | Car | Sale | —

Strollers For Your Baby
albeebaby.com/Strollers

3.866 seller reviews
Great Selection of Baby Strollers Top Brands,
Low Prices, Free Ship!

Car Seats - Convertible Car Seats

FREE SHIPPING on orders over $100*

Strollers

Lightweight Strollers

prietary 31

Aprica® Strollers
www.aprica.com/




More traffic, lower cost: Ryland Homes

Results
Brookeide Park  300% increase in mobile-driven site traffic at a
ﬂ L lower cost
Priced From: $262,500
Square Foot: 2378 - 3467
City: Smyrna
Gal Us (770) 434-9081 « 30% savings in cost-per conversion on mobile

vs. desktop AdWords campaigns

Request Information

> Directions & Hours

Photo Gallery « Strong growth in mobile driven leads

Homes

(9 Quick Move-In Homes ° FirSt home SOId from a mObile-generated Iead

Iea rn Google Confidential and Proprietary 32
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Separate mobile campaigns from desktop

Avg. mobile click-

) through rate increase
Computers + Mobile 0

- 11.3%

Mobile

Only

——————————————

INaCAL 1 ]

Google



| L ——
It’s easy to build mobile-specific campaigns

Keyword Tool can help find mobile-specific keyword ideas

Find keywords

Based on one or more of the following:
Word or phrase (one per line) Website

flowers

4|

() Only show ideas closely related to my search terms (2
[=] Advanced Options and Filters

Locations and (7, All Countries 0 All Languages 0
languages United States English
United Kingdom Japanese
Japan German
Germany | |Portuguese -
Brazil : 3
Include specific content (2, () Include adult ideas

8 Include trademark ideas

Deduplication ) | |
Customer ids (comma delimited)

Show Ideas and (7, v Desktop and laptop devices
Statistics for All mobile devices
Filter keywords (3) Mobile WAP devices :
yw - Mobile devices with full internet browsers REITES

FAOaanomer

Iea rn Google Confidential and Proprietary 3
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Smile Designer sees remarkable jump in new-
patient calls with Mobile Ads: Click to Call

Goals

* Increase call volume and appointments

* Reach on-the-go consumers searching on mobile devices
* Establish strong new patient base

Approach

 Created mobile campaign for specific
practice areas

» Wrote relevant and mobile-specific
ad texts

» Added clickable phone number to ads
» Used keywords to reach people
searching for specific dental services

-

Google | Images  Places News more

(3] http://www.google.com/...

Results

» Boosted CTR by 74%

» Lowered CPC by 34%

* Raised visibility of new practice in highly
competitive metropolitan market

» dentist arlington va Q

About 361,000 results

Dental Servi : Virgin

Affordable & Comprehensive Dental Treatments. Visit Dr.
Saleh Today!
smiledesignerdds.com

Contact US - (703) 351-7645

- i f
Arlington, VA.

www.doctoroogle.com » ... » Ardington Dentists
Reviews of 64 Dentists in Arlington, VA Dr. Michael Rogers -

Google Confidential and Proprietary 35



Roy’ s Restaurants achieves 800% ROI with hyperlocal

advertising and mobile-only campaigns

L L Mobile searchers looking for dining options could effortlessly see how close they were to a
nearby Roy's Restaurant and the click to call function allowed for instant reservations. Our
hyperlocal mobile-only campaign drove a 40% increase in calls with a CPC 67% less than
desktop ads. The numbers are impossible to ignore. We have to invest in hyperlocal mobile
advertising as part of our long-term growth strategy.

b

- Jason Maloney, Vice President of Marketing for Roy’s

After realizing that mobile
traffic was outperforming
desktop traffic in CTR
and CPCs, Roy’ s
created a separate
mobile-only campaign
to maximize number of
calls and clicks

e Used hyperlocal
location extensions to

better target on-the-go
customers searching
nearby one of their local
restaurants

learn

Google

waEn B & 1241 |
[l http://www.google.com/...

Go ‘3!" Web Images Places more v @

»  hawaiian restaurant Q

Results

Achieved 800% ROI on
mobile-only campaigns

Drove 40% more calls

Hyperlocal mobile ads
had a 539% higher CTR
and 67% cheaper CPC
compared to previous
desktop campaigns

Google Confidential and Proprietary



Track, Measure and Iterate.

Mobilize
your site
now.
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Use analytics to track, measure and iterate
WWWw.google.com/analytics

httpiiwww.
1A - Marketing Standard Reporting Custom Reporting
/ANCED ZGER EXPORT v | ADD TO DASHBOARD -
Select up to four segments by which to filter your report (2
Default Segments Custom Segments
soas [ Search Traffic =] [O Advanced seg Visits 1022 - 12/4/08 edit
CTE (O Direct Traffic (O Custom Reports Usage edit
Demographics v O Referral Traffic () Motion Charts Usage edit
Behavior o DV":"’ ‘”"" Cm““‘f’" r () NACE/SEEMA edit
L Visits with Transactions () Mobile Traffic (OS) edit
Technology v [ ¥ Mobile Traffic l:
Social v v
Mobile ~ Apply | cancel + New Custom Segment
Overview
Pages Jan 1,2011-Nov 1,2011 ~
Devices This report is based on 426415 visits (0.10% of visits). Learn more
Mobile Traffic 0.77% of total pageviews
» ADVERTISING
» TRAFFIC SOURCES JIEIZEA Navigation summary
Site I.Aluqo
~ CONTENT Pageviews 7} Unique Pageviews ?)| Avg.Time on Page 7| Bounce Rate )| % Exit ?
Overview Mobie Traffi Mobie Traffi N Mobie Traffi N > Traff
© 14,702,494 10,769,225 26.26% 25.03%
Site Content ~ of Total: 0.61% (2,406,141,438) of Total: 0.69% (1,564,772,917) Site Avg: 00:01:32 (10.35%) Site Avg: 17.10% (53.60%) Site Avg: 17.16% (45.89%)
A~
Pages =
Content Drilldown 90,000 90,900
Landing Pages
Exit Pages
4 45,000
Site Speed
Site Search v
Jan 1 Mar 1 May 1 Jul 1 Sep 1
Events v >
AdSense v Viewing: Page Page Title Other v
-
In-Page Analytics Secondary dimension: | Select... v | SortType: | Default v Q | advanced View: | B v| 1-100f14995 | < | >
. A I
> RIS Page Pageviews 4 Unique Pageviews  Avg. Time on Page Bounce Rate % Exit
1. J/analytics/settings/index.html @ 2,199,799 1771279 00:01:19 0.63% 23.58%
Help) S 2. /analyticsireporting/index.html & 2,160,049 1,599,677 00:00:50 59.58% 28.28%
The Pages Report
: -00: o o
Viewing Metrics 3. /analytics/index.html @ 1,389,296 1,258,413 00:00:53 19.58% 24.49%
Find Your Old Reports in the New 4. /analyticsireporting/maps @ 660,230 277277 00:00:47 61.11% 22.76%
jiecface 5. /analyticsireporting/sources @ 622,420 466,330 00:00:43 60.71% 16.20%
Heln center A el AQQ 207 26N QRQ nnn2:01 N 539 22 £2Y%
Iea rn Google Confidential and Proprietary
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Learn about your mobile user

www.ourmobileplanet.com

OUR MOBILE PLANET

Measuring Global
Smartphone Impact

Our Mobile Planet provides insights into
smartphone usage and mobile attitudes.
Use it to create custom charts that will
deepen your understanding of the mobile
consumer and support data driven
decisions in your mobile strategy.

Create your chart now

About the data English v

Google
S

How often do consumers access the Internet via mobile?

France Germany Japan UK us
[l Multiple times per day  [J] 2-3 times perday [ Once Il Notatall
O @ O View this chart

learn

with Google
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How it works: See what actions your consumers
taking after conducting a local search

'- Choose the Data - (M select Countries - hll. View the Chart

Chart options and filters

US,Actions after local searches

[l Called business

[l Read or wrote review

[l Recommended business
All genders Il Made in-store purchase
B Visited business

[l Looked up on map

20 30 40 50 60

o
-
o

Source: www.ourmobileplanet.com
Base: Smarphone owners who look for local information at least once a month

Iea rn Google Confidential and Proprietary 4
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Three things to takeaway

GoMo: Mobilize
your site

Maximize your
mobile ads

Track, Measure
and lterate

Hear why it’s
important and learn

Understand what it
means, learn the
benefits and get
started with GoMo.

Get tips and see
helpful tools

can use toc

practical how-to’s
for making the most
of your mobile
iInvestment.

Iea rn Google Confidential and Proprietary 41
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Q&A
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Mobilize
your site
now.

aGoogle iitat
e

learn

with Google

Thank you!

Suzanne Mumford
Product Marketing Manager
March 15, 2012
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