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What is the 
future of creativity?



market research & instinct

data-driven insights

vs



customer relationships

meaningful connections

vs



craft & editing

automation & scale

vs



 

We need to use data like a paintbrush.
Step 1



 

Design like
an artist.
No matter
the canvas.

Step 2



 

[VIDEO WITH NO SOUND]
https://drive.google.com/open?

id=1hya7OE4E7sosOwLzYSWPHddaTP3LLC8E



 

Use technology to tell better stories.
Step 3



 

[VIDEO WITH SOUND]
https://drive.google.com/open?

id=18j8Cd5lUMK6KUmCYu3xA8aFu7-pMu3z-





“Is creativity a choice?”
 



DATA-DRIVEN
USER INSIGHTS

 
 

 
AUTOMATION & SCALE

 
IDEAS THAT CONNECT



Thank You


