
Connect Events on Air Playbook



https://docs.google.com/presentation/d/1BHzh4mBHHMrqEFLson9KnoaTXRIQ4OMqlPHxHXgozVg/edit


Agencies’ 4 key barriers to drive export* How to address with Connect Events?

Main Goal: 

Explanation of the tools

In Person Ads Pitch to clients

Explanation of Go to Market

Drive confidence

https://docs.google.com/presentation/d/1BHzh4mBHHMrqEFLson9KnoaTXRIQ4OMqlPHxHXgozVg/edit
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https://events.withgoogle.com/locals-conquering-global-digital-strategies-for-rapid-growth/
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https://services.google.com/fh/files/events/connect_event_content_template_igp.pdf
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1. Inspirational Introduction

2. Product Education / Tools Slot

3. Global - Trends

4.Pitch/Case Study

5. Local Guest Speakers

6. Q&A
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Event shouldn’t be longer than 2.5 hours. If 
longer than 1 hour, breaks required
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http://services.google.com/fh/files/events/connect_event_content_template_igp.pdf








Tip: 

https://forms.gle/c76J3EP7gRaX89Xg9
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A. Request access to our Events Management tool & set up your own 
website at your own pace

B.   Talk to your local teams and they will set up your website for you





Confidential + Proprietary

How you can use the Google Partner badge

What to use
Google Partners can use three versions of the badge:

1. Partners will use a dynamic badge on their website that is implemented as a piece of code. This will help Google 
combat badge misuse and remove badges if a company loses its eligibility. 

2. Company administrators from Partner companies will have access to static badge assets via the portal. They can use 
the static badge in print materials or where the dynamic badge can’t be implemented.

3. If company has not earned any specializations, it will use the static badge without specializations.

Partner badge usage guidelines are also available in the Help Center.
For further support on co-branding guidelines, please reach out to your local marketing POC. 

1.

2.

3.

https://support.google.com/google-ads/answer/9028798




https://photos.app.goo.gl/2ySiXads689h9BVg8


https://your.googlemerchandisestore.com/Category/WFH





