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7 key product areas

All with over 1 billion users



“
Machine learning is a
core, transformative way
by which we’re rethinking
how we’re doing
everything.
Sundar Pichai - CEO of Google Inc.”



 



Automation opens up more time to focus on
maximizing the big opportunities

Time spent on manual, low value tasks Time spent on strategic tasks

20%vs.80%



Source:  Lorem ipsum dolor sit amet, consectetur adipiscing elit. Duis non erat sem
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Smart suite of ad products
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more conversions

2 X
lower CPAs

53%
to build new 
LTV model

 

Freed up time



Be the winning team


