Plan ﬁ)r Christmas 2011
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Festive market overview



Q4 is going to be
£87bn

(est. overall retail sales in the UK in Q4 ‘11)

£9bn

(est. on[z’ne retail sales in the UK in Q4 ‘11)

e

Source: Verdict, UK Retail Futures Quarterly Update H1: 2011 Online is 109




e-Retail will grow 169% y/y in Qq despite fragile economy
e

ﬂnﬂauon

+4.2%

(Estimation for 2011)%*

| Consumer Conﬁdénc £ Q4 ‘E-Retail Growth

-85.0% | " +169%

(Q1 2011 YoY growth)*** (Q4 2011 YoY growth)*

Sources: *Verdict Retail Futures Quarterly Update Hi 2011 May 2011; **British Office for Budget Responsibility March 2011; *** GfK NOP, May 2011



There will be key traffic peaks on specific festive dates

éoxing cfay was the busiest dby of 2010 for
online retailers in the UK, with visits to
Websites around 129% ﬁigﬁer than ﬁgfore—’
Christmas.

Source: Experian Hitwise as cited ﬁy MediaTel, January 2011



There will be Eey trcﬂ:ic Joeaﬁs on §pemﬁ’c ﬁsﬁve dates

Consumer ‘Electronics Tmpressions “2009/2010
e==2010/2011

impressions peak on the 25t
& 26" of December

f ' ' ' ' ' ' ' ¥ =
1-Nov 8-Nov 15-Nov 22-Nov 29-Nov 6-Dec 13-Dec 20-Dec 27-Dec 3-Jan

Q}o}mre[ QM}')TéSSiOTLS @===22009/2010

e==»?2010/2011
Apparel impressions tripled
in one dm/ between Dec 24
and Dec 25, leading to the-
annual peak that day

Second highcsr L{m/ on.
“New Year’s eve

1-Nov 8-Nov 15-Nov 22-Nov 29-Nov 6-Dec 13-Dec 20-Dec 27-Dec 3-Jan

ere-C hristmas: Christmas c{ay sees }oeaﬁ i
most catzgories while PCs see a corresyoncﬁng‘

c(go that cfay as consumers may be away fronb
home and sea:rcﬁing on mobile devices

Source: Mobile Qm}oressions Ey Cawgory - Nov-Dec 2010



The weather will cﬂﬁcect both online and cﬁﬁ’ne sales

Footfall declined due to
snow but there were 6ig~

S}Jiﬁes in the dhys fust”
Eefbre Christmas

169% week-on-week

L, " decline in web visits due-
85 ﬂfoog"’aﬂ' v W36 VISItS V' to the weather as
dé[ivery was qﬁct:eaﬂ

S 80 L and customers didn’t
%\ Py know whether their gifts
8 75 K 7 T Would arrive in time
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Source: ‘]—(itwise, November 2010 - j]cmuary 2011



Conversion rates will increase in the run up to Christmas

-Conversion rate sees second significant”

uplift

-Conversion Rates up 25% at peak
com}oarecf to October avg.*

sees ﬁrst sigmﬁmm" C omfersion Ratev CPCv CPA
"ujoﬁfr as does cpe
140%
120%
100%
8o% CPA down 10%
comyared to
60% October avg*
40%

Conversion rate

20%

0%
27-Sep  04-Oct  11-Oct  18-Oct  25-Oct 01-Nov 08-Nov 15-Nov 22-Nov 29-Nov 06-Dec 13-Dec  20-Dec  27-Dec

e Conversion Rate  emms CPC csmm CPA

f\ ¥
o £\ 7 Yatls"
\Siviv. %l
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Source: gooﬂfe internal data, based on the sﬁzyﬂﬁmﬂ category, *4 whks to 13" December v q4wks to October 25" 2010



Festive market key points and recommended actions

Key Point Action

1 “Market S}O@Hd’ in Qg is going to be sign}’ﬁcanr

Elcgust S}?éﬂc{ accorafing(y to
2 Online sales will grow 16% y/y in Q4 d’esyiw the ﬁagife economy -maintain share qfvou:e

3 Website tmﬁc will Joeak on certain afays of the festive yem’,ocf Allocate .Epenaf and set afaifl_
Eucfget caps acconfing(y

ncourage shoppers to sho
The weather will affect both online and offline sales L ge >1op L.
4 1fe ot em;tfy to avoid bad weather

an out[ine cmy dé[iV@Yy (ﬁ?"

in ad creative

5 Conversion rates will see an uplift from October onwards Ensure CPCs are competitive-
to capitalise on increased.
conversion rate at Christmas

¢ gi&f



Consumer festive
behaviour

(D

&)



What do consumers do online c{un’ng the festive yerioc{?

You[T) | et e |

Editinfo Edit video Edit annotations Edit captions/subtitles AudioSwap Insight stats P

Plan for Christmas 2011 with Google

3 videos ¥ Subscribe

Google

send online christmas cards ]

Google Search | | 'm Feeling Lucky
[

Christmas Search Story
(click to view)
http://www.youtube.com/watch?v=1FLX wzgDY8
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They will start their shopping earlier

54% qf consumers* will commence their Christmas sﬁopjoing earlier this year in an attem}?t to

5191’6616[ tﬁe cost

350
300 Query Volumes on T¢ op Christmas Terms
250 -
—Cﬁrisﬁnqs‘queries start”
200 - to take qﬁ'ﬁ’om August
- 2010 sees SrEEPt’VgVO\Vtﬁ
150 . 2 )
lHL[lHé‘ l{laﬂ}ﬂ’ evious }/CCH’,\
100 N
50
- | | | | | |
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B 2008 MW 2009 MW 2010
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Source: Internal Google, based on top twenty generic Christmas related terms, * of 6000 consumers surveyed in e
Customer Service Tndex by eDigitalResearch and TMRG, August 2011
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They will also look for deals and sales information

POPULAR
YUERIES

discount vouchers
Youchers

discount codes

%Lem’esfbr c[ea[s, CﬁSCOMTLtS cmc[ voucﬁers

l"gﬁ street vo

ot uk deals

Voucher codes

noney off vouchers

rintable vouchers

ee \'011([161’5

shopping vouchers

01-
01-
01-
01-
01-
01-
01-
01-
01-
01-
01-

01-Jul-08
01-Jul-09
01-Jul-10
01-Jul-11

Queries (+26% v/y)

accelerate from October

46% gf consumers clain.
~that better prices are the
main reason encouraging _
them to sﬁop online at’

Christmas*

promotional codes

Interest over time Search term: ‘store sales’

@ @

Learn what these numbers mean

Feb 10 Mar 10 Apr 10 May 10 Jun 10 Jul 10 Aug 10 Sep 10 Oct 10

Nov 10

Dec 10

Source: googﬁe Internal data, *eCustomerServiceIndex carried out Ey eCDigita[Researcﬁ and TMRG, ﬂugust 2011

Source: Google Insights for Search UK 2010 data
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Different sectors will have different search query patterns

-Searches peak on. 1 B,qqﬁt week )Lmﬂ S

“Monday Nov. 29th . 2009/2010 CE searches is w/c 713u ;/ﬁ)l (R[“lk Ho{lldm i

= quqeﬂ' week f’m’ Appa rel Querles N)\agqm . Nona ay) is Hq&rt st a m/ or
~—2010/2011 - Consumer Electronics [Ny UIRER RIS

queries pre-Christmas is

“Nov. 29th - Dec. sth by Boxing Day

Queries

I T T T T T T T T

3 3 S ) 3 ) ; N N N N Y
¥ & ¥ P P E N NN 00 N
¥ F N A D N

quqt st week s
W/c Jan 3rd.

Dec. 215t - ’4ﬁ1 also

saw substantial searcfL
as sales kick in

Volumes, with Dec. 23rd.
highcst overall

7\10\'. 20th bi quur
- H &

WA ov. 29th was
Home and Garden 2009/2010

biggest week overall Grocery Queries —2009/2010 sedreh volimos Querics
20 10/2/014/

7‘01 search volumes in_
pre- -Christmas
~this period —2010/2011 2

S S ) )
N o‘*’ WA Y F YA A

Source: Tnternal gooﬂ[e



“Mobile will be a Eey driver cf consumer fesu’ve gpem{

35% of UK sﬁoyyers ja[cm to syemf more on their mobile-
~this Christmas

1/3 qf UK sﬁopyers engagec[ in m-commerce ofurmgﬂ
Christmas 2010

67% of users research on a smartjoﬁone and then Buy i
Store

“More than ﬁaﬁ"’ (y"’ consumers use a mobile device to
assist them while shoppin g in-store

(?

0

Source: The Mobile Movement Stua(y, goog[é/ﬂ?SOS 7[})1’1’[ 2011



Tablets will also play a prominent role

Sources: eBay Executive, Shopatron iPad Research, December 2010

41% cite 560}0}91’:? as reason for
bu ing the iPad

Tablet users SJaenc[ 509% more than
fC web users

TCLE(QI’ conversion rates eclua[ or are

hi g her than PCs

68% qf tablet users Bougﬁt online
Com}oarecf to 48% of smart}?ﬁone
users

:
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Interest over time Search term: ‘traffic news’

11 g Bracknell
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@ O News headlines

Learn what these numbers mean

Oct 10

Nov 10

Dec 10

Interest over time Search term: ‘flights to australia’

@ O News headlines

Learn what these numbers mean

/ —
—_— “'—"_'\,/"‘\/"“\‘_\. .
0
Jan 10 : Feb 10 : Mar 10 Apr 10 May 10 Jun 10 Jul 10 Aug 10 : Sep 10 : Oct 10 : Nov 10 : Dec 10
Source: Google Insights for Search UK 2010 data
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Interest over time Search term

Consumer interest in the weather will peak

@ (O News headlines

earn what these numbers mean

: ‘weather forecast’ s
/\-\-_/_ \
..-—/'_"-A-\ — o “\/\\E"»‘ - } -
Jan 10 : Feb 10 : Mar 10 Apr 10 May 10 Jun 10 Jul 10 Aug 10 Sep 10 Oct 10
Interest over time Search term: ‘white christmas’ @ [ News headlines
Learn what these numbers mean
—== ’ i [
Jan 10 Feb 10 Mar 10 Apr 10 May 10 Jun 10
Source: Google Insights for Search UK 2010 data
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@ [ News headlines

Learn what these numbers mean

Interest over time Search term: ‘recipe ideas’

Aug 10 Sep 10

1
Jan 10 Feb 10 Mar 10 Apr 10 May 10 Jun 10 Jul 10

Interest over time Search term: ‘supermarket opening times’

Feb 10 Mar 10

Jan 10

Source: Google Insights for Search UK 2010 data



Parents will be desperate to Eeqp their kids entertained

A

Interest over time Search term: ‘family games’ @ (O News headlines

Learn what these numbers mean

N ——— [ . ~
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Interest over time Search term: ‘kids games’ 0 @ (O News headlines

Learn what these numbers mean

L — /\/,\:__\/______~ -
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Source: Google Insights for Search UK 2010 data



Families will want to stay in touch with eachother

Interest over time Search term: ‘video calling’ ) rorecast @ (O News headlines
Learn what these numbers mean
100
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Source: Google Insights for Search UK 2010 data



Consumer festive behaviour summary

‘Kgy Point

1 Qﬁmﬁy consumers will start sﬁcyoying earlier

2 COTLSUTH@T’S Wl[[ 66 on tﬁe [OOE outfor cfeafs ancfcfiscounts

3 ‘bﬁ?’ ent sectors Wl[r ﬁowe dil/ﬁ[erent searcﬁ query}aattems

4 "Mobile and tablets will be a ﬁey driver of consumer festive#
ggencf

5 Consumer searches for tmve(, weatﬁer, reajoes and store-
opemfﬂg times will SJOiEe

6 Entertaining the kids and staying in touch with fami(y will

be consumer Jom’om’u’es

Action
Start Christmas (dfers ear@

Incentivise customers with
deals and emyﬁasise cﬁters in

creative

Plan account gpencf By sector

f]oeaEs

Ensure you have a mobile
opn’misecf site and separate
out mobile and tablet’
camyaigns

g[[focate yOLH’ syenc[ across
ftﬁese sectors accordi’ng@

'T)CLJO into tﬁese consumer

needs yf yossiﬁ[e




Concept thought starters



... Temember to think about Google’s entire product suite!

YouQl) admab




Send a video e-card with YouTube

QNSQ@Q’(T Consumers send and receive festive e-cards and want them to be exciting, personalised and not seen as a ‘kop out™
When com}aarecf with the traditional Christmas card

J

TDEA Use the YouTube int?g(ace to send a yersonaﬁsec{ video e-card based on the recipient’s interests, e.g. ‘Lacfy Gaga’

Sender types in the rercﬁipient’s name and adds a fesu’ve message, then selects a relevant interest to}oic which.
populates the card with entertaining videos

The card is then emailed to the reci}n'ent and Jooumtia[@ shared socia[@

SH’P}OOWZ Wltﬁ targete(f Eeywor d’ acu'w'ty across ‘e-can{’ terms as welT as cfisy[ayformats across tﬁe g‘D‘J\famﬂ
fYouTuEe. @esign twnjafaws sitona You‘fuﬁe 61’611’16[6&61711’16[01’ ﬁuﬁ

"MEDIA

‘l\ &

You D

= S et

Dea Vanessa, Have a wtaﬁy gaga Xmas.
Lots of Love, Jenny!. xxxxxx

Lady Gaga - Poker Face
LadyGagavevo

Info Favorite

a

Lady Gaga - Yoii And I (Official Video) & Like | | Q

From: 36 views z Lady Gaga - Judas

1 Video). Lady Gaga's “Yol And I” video received 1,054,214 video 107,129,308 views - 5 months
©2011 Interscope Records. ago

Favorites (4)

TN |30 Tony Bennett & Lady b ‘
P /\ 7 £ '
G LOLW) ¢ e

\)

\

\



Customise your own wrapping paper with goog&a Tmages

NS gg{r’r’ Consumer demand and searches for wrapping paper peak at Christmas.

QDE% Use gOOg[;Z Qmage Searcﬁ 1.'0}90}911[6”.’6 wm})]oing})ajoer thJo[at'es tﬁat can tﬁen Bejorin‘wa(out Ey consumers.

Consumer types in the Eeyworcf(s) tﬁey want to include in their wrapping paper and (joog[e Image Search.
scrapes related images into wrapping paper emplate for printing.

Slgo ort witﬁ,mz’ﬂetu[ ﬁeywomf qcu’vity across ‘wra Jain yaper’ terms d’rivijng to the wmjo})ing paper rer‘n}o[a}?zs or
MD 9 Wi ng‘]\f c{w}o ay formats asﬁmg users to type their chosen Eeywonfs stngﬁt into the ad formats eg. ‘cats

I!-

Potential to establish a brand partner as solus sponsor.

— -

B e e
Tnter your keyword,
here to make Your own.

Christmas wrapping_

'yqper!




Learn Christmas recipes and skills with YouTube
INSIGHT

U

1DEA

"MEDIA

I4-

There is demand from consumers to learn how to cook various recipes and pe1:form other fesu’ve related skills.

Build a Christmas destination hub on YouTube which can act as a ‘one stop sﬁoy’ for all consumers need to know
about Christmas.

The hub will aggregate videos across a number of w}oics incfuding fooc[ rea:pes, turEey carving u:ps, Christmas
cocktail maﬁing, swcﬁing ﬁ[fer ideas and present wrcgo}aing.

Potential to host (joogfe+ ‘J—[angouts as appointment to view tutorials on certain topics

Su}a}oort with targetecf Eeyworcf acu'w'ty across relevant w}oics [ike ‘Christmas recipes’ and ‘turﬁey carving’ as well
as cfisp[ay formats across the GDN and YouTube a[ongsidé relevant content.

Youlllfy | Search | Browse | TV Shows | Upload

TS TET ST

WholeFoodsMarket 475 videos (¥  Subscribe

joaded by
Carving the Thanksgiving turkey can be a daunting endeavor. Watch our easy

Show more

All Comments (10

‘Add a channel now to post a comment!

‘Q\ ¢
5 2 YaYat “J")
i\ %



Learn how to Hangout on Google + with friends and family

qNngq_[q” There is a clear consumer demand for video ca[ﬁ’ng at Christmas to stay in touch with fm’encfs and fami@_
‘ Worldwide.

IDEA Fducate consumers on how to use Google+ Hangouts to meet this demand by hosting tutorials on a designated.
googﬁz+ or YouTube page.

ﬁownu’a[for tﬁese}aages to 66 ETOUgﬁt to consumers Ey a}am’mary .?}9071501’.

Tncentivise users to trial the service by offering a Christmas prize draw for those who conduct a Hangout.

I4-

Support with targeted keyword activity across “video calling’ keywords and appropriate display format activi
MSDQQL acggzs the GD'N and YogT ube. ﬂ-[anguts conducted via cgsﬁtoga, tablet or ng%i ¢ devices. 7 ]/f e

ann Cosgle Hangout

Irvvite more pecple




Tell an interactive Christmas story on YouTube

qg\j:sggq_[q" Families are keen to entertain their children over the festive }aeriod (and to geta bit of “peace and quiet)

IDEA Produce and “promote an ‘internal annostatin’ sty[e Jpiece qf YouTube content based around either a famous or
ongma( Christmas themed story or game.

QSTOT}’IOHZ tﬁe content across You‘fuﬁe ancf tﬁe g@NWﬂ'ﬁ re[evant cﬁs'p[ay acfformats Wll’ﬁ tﬁe content Eemgﬂ

MCDQ?{ hosted as part (f a brand channel.

BooneOakley.com - Home Page

Choose A Different Ending: start PAT] K BOIVI 2 i > i BooneOakley1 43 videos [¥ = Subscribe
adifferentending 33 videos [¥] = Subscribe —
, ) + BOONEAINIVO
. ) - \.‘ “ Youfub;';. —— F -
s = ¢ ".
~ \ iy, i - ]
X \ : . ] y Ny .be. - L'l
n HIEFS
/ & & ) 2 e 4 .
J p S 3 With sota‘prsJac:iun figures :

Ry Aboutus  FEATURED Work VOLUMQ—J,
v v Vv

0:25

)

ke | 4 Addto v Share | [ 8,916,961 b like 9 4 Addto v Share | M = 1,213,293
http://www.youtube.com/watch?v=Elo7Welydh8

B Like & |+ Addto v | Share | [R 780,518
http://www.youtube.com/watch?v=JFVkzYDNJgo http://www.youtube.com/watch?v=LPQ1XrlIZmA
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(click to Jo[ay exam}o(es)
“NB: these exam}alés are not necessam(y appropriate for children!
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(Click to view examjafes)
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START THE ELFAMORPHOSIS!

ﬁ(f Yourseﬁf | iy
rack Santa

http://elf.evb-archive.com/
http://en.wikipedia.org/wiki/NORAD_Tracks Santa

TlC GLTl CLTLCL

7

Great examy[es of age

Christmas cards A
http://www.bannerblog.com.au/news/2008/12/120 agency brand christmas cards.php f\ o

. Ve W Yo i >
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(Click to view exam}o[es)

You([TH |

This account is managed by google.com Learn more

PNP - Portable North Pole g,

PNPPortableNorthPole's Channel

Info Favorite Share Flag

Santa's Portable North Pole Console (PNP)
From: PNPPortableNorthPole | Aug 3, 2011 | 199 views

video messages.
http:/ /www.portablenorthpole.tv/home

Thanks to his Portable North Pole Console (PNP), Santa can now send in real time highly personalized A !

View comments, related videos, and more

Search | Browse = TV Shows Upload

Favorites m

Date Added ¥ | Most Viewed | Top Rated

Santa's Portable North
z Pole Console (PNP)
75 199 views - 1 month ago

A special message from
Santa's Portable North

100 views - 1 month ago

Santa's PNP: A Little Bit
of Christmas Magic
The return of Santa's
. s PNP - Portable North
40 views - 1 month ago
—

3:46
1:06
0:56
Portable North Pole -
7
PNP - Portable North
Pole - Video for Mary
L 64 views - 1 month ago

PNP 2010
38 views - 1 month ago

¢ Like | |

... (more info)

Portable North Pole

http://www.youtube.com/user/PNPPortableNorthPole

Best Christmas card ever?
http://www.akga.com/work/akga/microwaves
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