
Faster websites for everyone



Welcome



Register 
g.co/AdSenseOnAir

Ask your question 
g.co/AdSensequestion

?

http://g.co/FocusPartners


After this livestream, we’ll send you a feedback survey 

The presentation will be sent to all registered

Give us your opinion



“What do you dislike the most when browsing the web on 
your mobile device?”

Source: Google Webmaster Central Blog: “#MobileMadness: a campaign to help you 
go mobile-friendly” (posted: Monday, April 27, 2015)

14%

13%

46%

16%

11%

Encountering 
unplayable videos

Getting redirected to 
the homepage

Waiting for slow 
pages to load

Being shown 
interstitial ads

Other – Let us know in 
the comments

In this survey and others, speed is the #1 feature, not additional product enhancements



Users today demand and reward performance...

53%
of mobile site visitors 
leave after 3 seconds
of load time

2X
more mobile ad revenue 
for sites that load in
5 seconds vs. 19 seconds
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1 Webpagetest.org, Sampled 11.8K global mWeb homepage domains loaded using a fast 3G connection timing first view only (no cached resources), February 2016
2 https://www.doubleclickbygoogle.com/articles/mobile-speed-matters/
3 Google Data, Aggregated, anonymized Google Analytics and DoubleClick AdExchange data from a sample of mWeb sites opted into sharing benchmark data, n=4.5K, Global, June 
2015–May 2016

75%
of mobile sites take
10+ seconds to load



First Contentful Paint (Any visible content)

7 Source: The State of Performance in the WordPress Ecosystem

Onload (Page finished loading)

The Current State of Web Performance 

https://www.slideshare.net/jrvis/the-state-of-performance-in-the-wordpress-ecosystem
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Introducing the
AMP Project
An open source initiative to enable
a better web, with sites that are fast,
beautiful, and monetize well



What AMP provides for publishers and websites
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Build compelling user experiences...

◢ Near instantaneous loading

◢ Smooth scrolling and engagement

◢ Styling and branding flexibility

...with opportunities for distribution



AMP pages support design customization and flexibility
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Websites using AMP are seeing positive results
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Web publishers are seeing success with AMP
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MONETIZATIONAUDIENCE GROWTH AUDIENCE GROWTH

RETENTION

return 7DA users

RETENTION MORE TIME ON SITE

+23% 13% increase
in time spent on site

80%
of AMP traffic is new

200% increase
in average CTR on AMP pages

67% increase
in new visitors

3x more
time spent on AMP pages



Post-implementation, the Bacaterus team was delighted that 

AMP pages load 4 seconds faster than its standard mobile 

pages. 

“AMP improves mobile user experiences by shortening page 

loading time significantly," Ganjar Maulana, CEO of 

Bacaterus.com added, "As a bonus, for the same number of 

mobile pageviews, we earn higher with AMP." 

Learn more about the Accelerated Mobile Pages Project and building your first AMP HTML file at: www.ampproject.org

AMP improves user engagement & 
ad monetization for Bacaterus.com

+

+47%
Increase in Ad 

CTR

+25%
Increase in Ad 

RPM

64%
Faster page 
loading time

https://www.ampproject.org/


AMP in WordPress
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Making faster website accessible to everyone



Find sites using the 
AMP official plugin:

amp-wp.org
/showcases 



Find compatible 
plugins & themes:

amp-wp.org
/ecosystem 



Classic Mode Paired Mode Native Mode

Evolution of the WordPress AMP Plugin



Classic Mode: 2 mins step to get started with AMP

Search “amp”

1

2

3

4

5

Website AMP-ed
(Classic Mode)
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Optimize UX: Upgrading into Paired & Native mode

2

3

1

4



Validating URLs: Easy way to spot the source of error



Validating URLs: Accepting an error



Validating URLs: Rejecting an error

If you Reject an error:
● No AMP version for the affected page(s)
● User would automatically redirected to the non-AMP version of the 

page.



Validating URLs: Error Notification



Validating URLs: Error Notification

Hello, I’m an ad :)



Error Index: Review error type & amend decision

Hover

 



Analytics: Adding Analytics to your AMP pages



Example: Adding Google Analytics tracking

Copy this & Substitute 
<GA_TRACKING_ID> with your 
relevant ID (eg. UA-000000-2) 

https://developers.google.com/analytics/devguides/collection/amp-analytics/ 

https://developers.google.com/analytics/devguides/collection/amp-analytics/


Example: Adding Google Analytics tracking



Resources to get you started

● All-in-one hub for AMP:

ampproject.org 

● All-in-one hub for AMP official plugin product site:

amp-wp.org 

http://ampproject.org
https://amp-wp.org


Getting Help

● General AMP inquiries:

ampproject.org/support/developer/get_support 

● AMP Official WordPress Plugin inquiries:

wordpress.org/support/plugin/amp 

https://www.ampproject.org/support/developer/get_support
https://wordpress.org/support/plugin/amp




Monetizing 
your AMP pages



AMP also supports a broad range of ads
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Banner ads Sticky ads Flying carpet Promoted content Video ads



Tips #1: Make a unique ad unit for AMP page

1

2

3

This would ease ad performance review & optimization on AMP pages.



Tips #2: Optimize ad viewability
CONTENT

Title

300x250

Content

Sample placements:
● Ad #1 after one viewport (700px) or after 1-2 paragraphs 

of content.
● Give approximately 2-3 viewports of content separation for 

the subsequent ads.

Note:
● Optimize the “Active View Viewable” for each ad 

placement.
● Aim for >40% overall viewability.

300x250

Content



CONTENT

320 x 100

TITLE

300x250

CONTENT

Bad

CONTENT

TITLE

300x250

CONTENT

Best

300x250

CONTENT

300 x 250

TITLE

Better

CONTENT

300 x 250

300 x 250

CONTENT



Tips #3: Recommended ad sizes (for AdSense)

300 x 250
(or 336x280)

320 x 50
(or 320 x 100)



Tips #4: Recommended ad formats

● Avoid heavy creatives (see IAB standards)

● For a good apple-to-apple comparison, use 
similar set of a formats on AMP vs. 
canonical.



Thank you



Q&A


