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Build your presence on Google+



Create a personal Google+ profile

A Google+

. Sign in and start sharing with Google+ Signin
. 2 p ; Email
With Google+, you can share the right things with the right people.
c Circles v Games Q Stream Password

i .. R
Q Hangouts E Photos = Events Stay signed in
Can't access your account?

Your business's presence on Google+ starts with a +Page.
To act as the owner of the business page, you're going to
need a personal profile. Click here and either sign in with
your Google account or click “Create an Account.”
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Create a page
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Now that you're logged in, create a page by clicking
on the “Pages” icon on the left hand side of your

personal profile, and then click



Customize your page
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Get customers to engage with your business by customizing your
page in a few key steps:

» Profile Photo: For best results choose an image that is
500 x 500 in size.

« Cover Photo: Make a splash and bolster your brand image.
Suggested size is 2120 x 1192,




Customize your page
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« About Section: Add useful information, including: business URL,
contact info and business hours.

« Photos & Videos: Add at least five photos or videos to help tell
your business’ story.



Verify your page
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Verification is important because it ensures your official
identity across Google and unlocks certain features including
visibility in Google search, social extensions and custom URL's.

Click here to complete the verification process by connecting your
website to your Google+ page.



Custom URLs

Follow +2,020,408

wm RedBull Have them in circles

Claim your Custom URL like +Toyota or +Toyota or +RedBull to
enable simple navigation to your Google+ page. Integrate
+YourBrand across all your marketing to build your brand both
online and offline.



Circles
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Use Circles to segment your audience. That way you're always
saying the right things to the right people.

+1 For example, if you sell sporting equipment you might put bicyclists, swimmers
and runners into different Circles and tailor your messages for each group.
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Engage with your audience



Posting

<= Ford Motor Company
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What was your first Ford?

Create a posting schedule to post at least once a day.
Ask guestions and +Mention your community so they feel
the love and share your posts with more people.

The best times to post are from 10:00 a.m. - 1:00 p.m.



Photo sharing

TripAdvisor

tripadvisor

“You may have the universe if | may have Italy” -Giuseppe Verdi

Don't just share any photos — share exclusive photos.
You can edit your photos directly in Google+ and post
animated GIF photos — a great way to draw attention

to your page.



Hangouts
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Host regular Hangouts On Air to converse face-to-face-to-face
with your followers. Consider behind-the-scenes tours,

launch new products in person or simply say thank you

to your supporters.



Events

= > Your events Find more events

HANGOUT WITH
COCA-COLA RACING FAMILY
CHAMPIONSHIP CONTENDERS

with special guests
Kyle Petty and Elliott Sadler

Hangout with the Coca-Cola Racing Family
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Create an Event to not only launch a new product or

drive foot-traffic to a sale, but to also drive attendance

to your Hangouts On Air. When followers RSVP to an Event,
they'll get reminders as the Event approaches.



Promote your social message
beyond the stream



Let your customers do the promoting
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Turn on social extensions to promote your messaging in AdWords
and surface endorsements for your brand when it matters most.

Increase the likelihood of social showing up in your ads by combining +1's from your ads,
Google+ page and website. This can show an average CTR uplift of 5-10%.



Increase your reach
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MINT BUBBLY

Aerated Cadbury Dairy Milk milk chocolate with a layer of
minty creme. A burst of joy in every bubble!

Encourage customers to endorse your brand and products by
making your content shareable on Google+. One click allows visitors
to recommend your content on Google Search and share it on
Google+. Click here to learn how to add the +1 button to your site.



The power of the Badge

SUBSCRIBE TO MASHABLE

Mashable on Follow

Add the Google+ badge to your website, blog, email list, receipts,
business cards and in-store signage. Including a Google+ badge
allows people to +1 and add you to their Circles directly from
your website,

Click here to install the badge and learn more.



Measure impact
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Social Reports in Google Analytics

20,358 ($113,037/.50)

Conversions

11,003 ($48,7/62.25)

e ) Assisted Social Conversions

\_ 2,375 ($8,687.00)

Last Interaction Social Conversions

The conversions report in Google Analytics quantifies the value

of social marketing. It shows conversion rates and the monetary
value of conversions due to referrals from each social network. You
choose the most important goals for your business and then view
how social is helping you achieve those goals. Learn more here.

21



Learn more

Google+ Business Q1) | signin or

Home GetStarted GetFound GetConnected Get Insights Resources

Make your business social, across the web
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Check out the Google+ Business site for additional
resources & tips: http://google.com/+/business




Thank youl!



