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To unlock new 
opportunities, 
true insights 

must be

novel

credible

actionable

What makes a good insight?
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The world’s largest library of intent

of videos uploaded to 
YouTube every minute

to Blogger every hourSearches every day

400 hours 50,000 posts3.5 billion

Why use Google tools?
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Google Trends
trends.google.com
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Source: http://www.google.com.au/trends/?geo

Google Trends

● What do consumers searches say about their 
interests?

● Are there seasonality nuances around my 
business?

● Is my brand more popular than the competitor?

● What else are consumers interested in that is 
related to my brand?

● How does interest differ by geography and over 
time?

http://www.google.com.au/trends/?geo
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Top trending - historical
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Top trending - now
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Competitor trends
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Clean interstitial slide for section titles 

Use Categories (and remove keywords) to broaden the scope!
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Clean interstitial slide for section titles 

Combine Category with contextual keywords
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Clean interstitial slide for section titles 
Guidelines

Related queries can reveal broader trends...
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Clean interstitial slide for section titles 
Guidelines

...or specific moments
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Consumer Barometer
consumerbarometer.com
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● Explore Trended Data to see how internet 
access and device usage have evolved over 
time

● Read Audience Stories for deeper insights 
into key demographic groups. 

● Use the Graph Builder to build custom 
charts to explore preferences and purchase 
decisions across 20 product categories in 
over 56 countries.

Discover what makes your audience tick and click
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Add product category filters to better understand purchase 
behavior 
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Demographic filters give further insight
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Triggers and motivation questions
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Google Surveys
surveys.google.com
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Outdated research methods contribute to
 reduced data quality and poor respondent experience

Our approach to research includes:

Too Long
Overly

Complex

Too Slow

Respondent-
Friendly 
Surveys

Simpler
Question
Formats

Representative
Sample &

Accurate Data

Cross-
Platform

Optimization

Clear
Incentive

Google Surveys
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Cost efficient at scale
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Find it at:  http://www.google.com/insights/consumersurveys/

Multiple question formats
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Find it at:  http://www.google.com/insights/consumersurveys/

Screening questions
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Find it at:  http://www.google.com/insights/consumersurveys/

Comprehensive reporting
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Google 
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● Find clues and explore

● Learning about any topic

● Tap into real thoughts, wishes, 
fears and desires

Use the search engine itself!
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Tap into what people are searching for
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Look out for featured snippets and ‘people also ask’
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Google 
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Consumer 
Barometer

Google 
SurveysGoogle

The Fab Four!
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thinkwithgoogle.com



Confidential & Proprietary

thinkwithgoogle.com
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Key Takeaways

Mine Google’s wealth of data to uncover actionable insights

Use our Fab Four tools - for free!



TIME TO DEEP DIVE

Planning Tools
Get actionable insights into your audience

Rachel Tan & Catherine Bennett


