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Upgrade Your Product Listing Ads to Enhanced Campaigns

People today are constantly connected, offering a tremendous opportunity for you to deliver the right products to
them across devices anytime, anywhere. We recently announced the release of enhanced campaigns to help you

reach these potential customers in a multi-screen world.

If you haven't yet upgraded your Product Listing Ads to enhanced campaigns, we recommend you do so to increase
coverage of your products and easily manage bids across devices, locations, and time of day — all from a single
campaign. It's quick and easy, especially if you don't have separate mobile campaigns for Product Listing Ads. We
suggest you upgrade your Product Listing Ad campaigns now even if you're still finalizing your upgrade plan for your

keyword campaigns.

5 steps to promote your products across devices:

1. Open the Product Listing Ads campaign you want to
upgrade in AdWords.

2. Click on the “Get started” button as shown at right, and
follow the upgrade steps.

3. As part of the upgrade, a suggested mobile bid
adjustment will display as shown at right. Learn more
about mobile bid adjustments.

4. Click Complete upgrade, as shown on the right. When
the upgrade is finished, you'll see the following screen
where you can get more information.

5. Click Close, and you're done!
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Adjust your bids for mobile

We've pl lected a bid adijt on bidding behavi

performance goals.

Mobile bid adjustment
Increase by 50 %
Increase by 25 %
Same bid as desktop and tablet

® Decrease by 20 %
Based on bids from other advertisers

Decrease by 25 %
Decrease by 50 %
Use a custom bid adjustment:  Increase by ~

Things to keep in mind before you upgrade:

other

but please make a selection based on your campaign

+ Once the upgrade for this campaign is complete, you won't be able to change it back to its original campaign settings

 If your campaign regularly reaches its daily budget, consider adjusting your budget so that your ads can show across all devices

r— ‘ Cancl Goback  Leam more about upgrading

You're now using enhanced campaigns! Here's what to do next:
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Ads in enhanced campaigns run on all devices. Here are some tips to help you get started:

Learn more about enhanced campaigns
Reach customers in a constantly connected world
Find out more

Create smarter ads

Show the best ad and extension based on people's context and device
Edit ads | Edit extensions

Mobilize your site

Create a great experience for people on smartphones with these tools and tips
Visit google.com/ads/mobile
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http://support.google.com/adwords/answer/2909484
http://support.google.com/adwords/answer/2732132

