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What we do:

Google makes the web work for you

nmmnmm

Win moments
that matter

by engaging billions of people, in
the right context, with personalized
experiences they love

learn

with Google

We help you:

A

Make better
decisions

by accessing unique
customer, industry and
performance insights

Go bigger,
faster

by tapping into technology
that works together, across

your business needs
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Mobilize
your site
NOW.

a Google initiative
L)

GoMo is a Google-led initiative dedicated to helping
businesses “Go Mobile” by providing them with the tools and

resources they need to make their websites more mobile-
friendly.

HowToGoMo.com

Google Confidential and Proprietary 4




#gomobile
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© Why GoMo?

© 10 tips for building mobile sites

e Best practices in action

@O How to get started
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The mobile internet at our fingertips

89%
o)

while engaged in  to search and while commuting  when in a store
conversation read news to work & school

Iea rn Google Confidential and Proprietary
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FindTher

HOME

BUSINESS EDUCATION ELECTRONICS HEALTH & MOTORS

$ BuUSINESS & FINANCE

Financial Investment
Banks Cr Cards
Credit |

'®' ELECTRONICS

Smartphones | Tablet Computers
Laptops & E-Readers
Digital Cameras | Show Al

fifh HOME & FAMILY

Dog Breeds Dry Dog Food
TX Child Care | Adoption
Snow Blowers | Show All

&§ SOFTWARE

EHR Software | Antivirus
Project Video Editors
Accounting how Al

79 TRAVEL & UFESTYLE
Resorts Best Cities
Hostels Frequent Flyer
Airlines S A

OUR SOURCES
\biased, data-
driven comparison

We obtain our information from
three sources: Public
databases, primary sources
(manufacturer websites) and
expert sources.

FindThe!
BUSINESSES

FAMILY

7= EDUCATION

Colleges College
Boarding Schools Law Schools
Business

o= HEALTH

Plastic Surgeons Part D Providers
Nursing Homes | Fertility Clinics
Hospitals Show Al

&= moToRS

Cars Motorcycles
Dirt Bikes Scooters
Electric Bikes | Show Al

A\ SPORTS & RECREATION
Skl Resorts Snowboards

Alpine Skis Heli-Skling
Cat Skiing how Al

Paintball Guns Jobs
Cats For Sale | Assisted Living
Skateboard Show All

LATEST BLOG POST
Spark Cash Business Credit

COMPANY

ABOUT
CONTACT US
PRE!

FORGOT PASSW!

Joss
PRI FINDTH
& CONDITIONSICATE

SPORTS TRAVEL &

SAETWARE &REC UFESTYLE

¥~ FREQUENT FLYER PLANS

o Alaska
Mteprie Alrlines

__ Hawallan
Arlines

Frontier

L
EartyRetorm

A NURSING HOMES
NURS

Orchard Park

Care Center

Maplewood Park
Place

Caribou Rehab
and Nursing
Center

IN THE MEDIA

Ehe New York Times

"For consumers, a different
approach to search.”- NICK
BILTON

MediaPost

"...a startup that wants to pick
1 whara Rnnnla laf ~ift

IORD

PlaTie
\LISTING oovmiGT @ 2012

CONTENT POLICY FINDTHEBEST NETWORK  £\DTHEBEST.COM, INC
VASY A

ALL RIGHTS RESERVED
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FindThe

HOME

BUSINESS EDUCATION ELECTRONICS HEALTH & MOTORS SOFTWARE SEOMTH TIAVEL &

$ busiNess & FINANCE

Financial Investment
Banks Credit Cards
Credit Show All

'8 ELecTRONICS

Smartphones | Tablet Computers.
E

Laptops &
Digital Cameras

i HOME & FAMILY
Dog Breeds Dry Dog Food
TX Child Care | Adoption

Snow Blowers |

Antivirus
Video Editors

A% TRAVEL & LIFESTVLE
Resorts Best Cities
Hostels F

t Flyer
Airlines |

OUR SOURCES
data-
driven comparison

We obtain our information from
three sources: Public
databases, primary sources
(manufacturer websites) and
expert sources.

FindThe!
BUSINESSES
Add and edit

PUBLISHERS

FAMILY

7= EDUCATION

Colleges College
Boarding Schools Law Schools
Business Show All

o= HEALTH

Plastic Surgeons Part D Providers
Nursing Homes | Fertility Clinics
Hospitals ow Al

&= moToRs

Cars
Dirt Bikes
Electric Bikes

i\ SPORTS & RECREATION
Ski Resorts Snowboerds

Alpine Skis 1i-Skiing
Cat Skilng 0

Paintball Guns Jobs
Cats For Sale | Assisted Living
Skateboard A

LATEST BLOG POST

Spark Cash Business Credit
Card

&REC UFESTYLE

P~ FREQUENT FLYER PLANS
AIRLINE
 Alaska

Megrne. Alrlines

__ Hawallan
Alrlines

% . Frontier

EartyRetoen

45 NURsING HOMES
G HOME

Orchard Park

Care Center

Maplewood Park
Place

Caribou Rehab
and Nursing
Center

IN THE MEDIA

Ehe New York Times
"For consumers, a different
approach to search.”- NICK

TON

"...a startup that wants to pick
1in whara fannla laf it

FindThe

unbiased, data-driven comparisons

Q

Business & Finance

Education

Electronics

Health

Home & Family

Motors

Software

Sports & Recreation
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iIncrease in engagement
with mobile-optimized
content

Uve Ufe Even Betier in Ryland’s nowest
communty ocated in Cobd Courty!
oovative Floor Mams. Unparalieled

Google Confidential and Proprietary
§athe mobile web is disappointing end-users.” March 2011




91 7”

are more likely to purchase
from retailers with mobile-
optimized sites

Uve Ufe Even Betier in Ryland’s nowest
communty ocated in Cobd Courty!
oovative Floor Mams. Unparalieled

Google Confidential and Proprietary
§athe mobile web is disappointing end-users.” March 2011




GoMo to keep your customers

0/ would visit a competitor’s site
O  insteadduetoa disappointing

mobile experience

% would likely never return to a mobile
site that they had trouble accessing
from their phone

Iea rn Google Confidential and Proprietary
withGoogle  Source: compuware, “why the mobile web is disappointing end-users.” March 2011



LICKELSOW. . LICKELS NOW. LICKELS NOW.
o Concrs Tl 8 Yo Tk St Conr Thetr S Yo Tkt s Concrs T You Tk s Concerts et S Yo Tihntn s Concrs s You Tk Spats Concere TS Your Ticen St Conet Tt S Yo Tkt

i CAN'T MISS A GAME? CAN'T MAKE A Gi il CAN'T MISS A GAME? CAN'T MAKE A G il CAN'T MISS A GAME? CAN'T MAKE A Gi il CAN'T MISS A GAME? CAN'T MAKE A G il CAN'T MISS A GAME? CAN'T MAKE A Gi CAN'T MISS A GAME? CAN'T MAKE A

2 2 2

BUY and SELL NHL® tickets with other fan
BUYTIOKETS | [SELLTIOKETS|

| BUY and SELL NHL® tickets with other f; | BUY and SELL NHL . q BUY and SELL NHL® tickets with othagien | BUY and SELL NHL s with othgtan BUY and SELL NHL® tickets with o fant | BUY and SELL NHL® tickets with atior fan
3 BUVTICKETS| [SELLTICKETS| BUVTICKETS) (8 3 BUVTICKETS ] [SELLTIOKETS BUVTICKETS| [SELLTICKE 3 BUVTICKETS| [SELLTICY 3 BOVTICKETS| [SELLTY:

ML
LICKEIS oW, LICKEIS oW, tickets nOW_‘)/\\/‘

Sports Concats Thester S0 Your Tckets Spots Concers Thester S0 Your Tckats

CAN'T MISS A GAME? CAN'T MAKE A How Our Marketplace Works | TicketsNow Guarantee

3
; zomtte Rl
T
e S

Sports « Concerts « Theater

pular Sports Tickets
NFL Tickets

- New Orleans Saints Tickets
- Dallas Cowboys Tickets
- New York Jets Tickets

- Detroit Lions Tickets

College Football Tickets

World Series Tickets

- Texas Rangers Tickets

- St Louls Cardinals Tickets

NHL Tickets

Of Google’s publishers
DO NOT have a mobile site

Iea n Google Confidential and Proprietary
Google



Poll the audience

Have you gone mobile? Is your website optimized for mobile?

A) Yes

B) No

Google Confidential and Proprietary 17



10 tips for building mobile sites

Mobilize
your site
now.

Google initiativ
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10 mobile site best practices

keep it quick

make it easy to
convert

6 simplify navigation @ make it local

ﬂ be thumb friendly D make it seamless
&0 design for visibility o lrJ:deirrggtglle site

. . learn, listen &
6 make it accessible @ terate

Iea rn Google Confidential and Proprietary




@ Keep it quick

Compress
images for faster
site loading.
redays 9(oc Reduce text and
use bullet points
Latest Videos More | fOI’ easy readlng'
] o w’ The Talk
Prioritize the  pramda R
content and SN 1he Talk
‘Q Talk Back with Mario Lopez
features that =
mobile users “Mercv
need mOSt. CBS Tonight Schedule
L!‘;',;“"'u; 2\ Survivor: South Pacific >
- sesge 24 8:00 PM
Iea rn Google Confidential and Proprietary
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@ Simplify navigation

Have a search
box prominently
available on
complex sites.

Help users
navigate PACSUN

between levels
with clear back

and home
buttons.
New Arrivals
M | n | m |Ze Online Exclusives
scrolling and Great Deals
keep |t ve rtlcal ] Longboards
Men's Apparel
Iea rn Google Confidential and Proprietary
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ﬂ Be thumb-friendly

Making links
Isolated prevents
accidental clicks.

learn

1Google

Call: 888.768.8810

HAIRZIUB

Pad smaller
buttons to
Increase the
clickable area.

Google Confidential and Proprietary
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Design for visibility

929
Create contrast esurance
between i :
background and S LI Use plenty of
text e negative space
' here to help 9 pace.
call roadside assistance
. " Make sure
Use size and submit accident info <+ content fits
color to indicate ) onscreen and
Iink/button find a repair shop can be read
prlorlty- open the toolkit © without pinChing
I or zooming.
A e et
Iea rn Google Confidential and Proprietary

Google



Adapt your site for
both vertical and

horizontal
orientations.

Keep users in the
same place when
orientation
changes.

learn

Google

6 Make it accessible

WebMD b

Search

See What Skin Cancer Looks Like &
Plus symptoms, causes, and treatment.

— Misuse of Bedbug
Insecticide Causes llinesses
Bedbugs won't kill you, but the
- poisons used to Ki...

How Mad Men's Christina
Hendricks Keeps Fit

Find alternatives to
Flash like HTML5.

Google Confidential and Proprietary




v

Click-to-call
functionality
for phone
numbers

Use lists,
checkboxes
and scroll
menus for
easy data
entry.

learn

Google

< Back Community Home

Brookside Park
- Single Famiy

3467
City: Smyma

Call Us (770) 434-9081
Request Information

> Directions & Hours
y  Photo Gallery
Y Homes

() Quick Move-in Homes ©

Live Life Even Better in Ryland's newest
o0 g OO O !

. 00 N (4 LN

Make it easy to convert

Provide a safety net for your

family.
Aflac helps cover expenses major

medical doesn't.
* Fields are required

First Name:*

(

Last Name:*

(

Email:*

(

Phone:*

City:*
(

State:*

Keep forms
as short as
possible—
focus on
information
that will aid
conversion.

Google Confidential and Proprietary



.
9 Make it local

2540 North First Street, Sgn Jose CA 95131

AL

learn

Google

Make it easy
for users to
find you.

Signin | Register g

Include local
content like
ads and
deals.

Browse

Find a Store

Local Ad & Deals

Google Confidential and Proprietary



D Make it seamless

Login, shopping
cart and saved
favorites
functionality to
make it easier to go
between mobile and

desktop.
Display the same
information for
product and
% Fall services.
Birthday
Iea rn Google Confidential and Proprietary

Google



c Use mobile site redirects

Harvard at Columbdia Football

SOUth Flonda at Rutgers Footdbas

Montreal Canadiens 3t New York
Rangers

Let users
choose which
version they

Washington Capitals at New York
Islanders

Winnipeg Jets at New Jersey Devils

TH Y H W W W

Give users the ko000 prefer to see for
option to go in nseg ot e Yok Ranr later visits.

between mobile e

and desktop \

versions of the site. QM\Y‘“MMM"

Iea n Google Confidential and Proprietary

Google



|
Listen, learn and iterate

\q
Use analytics to @mﬂ! s+
understand how | . S
mobile users use g& el
your site. - VL__,/:

| visitsite - \

new time mondays at 8/7¢ lterate Often and
continuously
Improve your site.

If possible, do user
testing before Eh——— _
IaunChing a Pretty Little Halloween

. & Special
com pleX S|te . Who was the first to play

"A's" deadly game?

_ Pretty Little Halloween
BB | Special

Iea rn Google Confidential and Proprietary
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Best practices in action

Mobilize
your site
now.

Google initiative
:




with Google

] Danny Seigle
FindTheBest | Director of Operations

findthebest.com

Google Confidential and Proprietary



Poll the audience

What is your biggest barrier to building a mobile optimized site?

A) The mobile opportunity does not seem big enough yet

B) | don’t want to cannibalize my desktop traffic

C) We don’t have enough resources (time, money, engineers, etc.)
D) Other priorities are more important

E) Other

Google Confidential and Proprietary 32



Search Less, Know More.
Consumer reports for the digital age

o<
I>
b+
-~

$|001 % S}

FindTheBest

Marriage of human curation & technology

Digestible results, no marketing bias, easy to decide!

Iea rn Google Confidential and Proprietary
with Google



Opportunity
Mobile growth sprinting past desktop

Unique Customers: Mobile vs. Non-Mobile
(Data scaled to show growth)

Jan. 2011 Jan. 2012
Iea rn Google Confidential and Proprietary
with Google



Room for Improvement.
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Scalable Solution Needed.
10lbs of content in a 1lb bag!

Desktop Mobile

Real-estate Lots Limited
Speed Fast Slow
Interface Mouse Touch

learn

with Google

App — Not the right solution

* High churn rate & fragmented
ecosystem

* Not exposed to search engines

» Lots of development time and
resources

Google Confidential and Proprietary



Goal: Translate Web Experience for Mobile.

FindTher

unbiased, data-drive

FindThe

Q Business & Finance

BUSINESS EDUCATION ELECTRONICS HEALTH HOME&FAMLY MOTORS = SOFTWARE Education

Electronics
$ BUSINESS & FINANCE 1 EpucaTion

Financial Advisors Investment Advisors Colleges College Scholarships Health

Banks Credit Cards Boarding Schools Law Schools
Credit Counseling Show All Business Schools Show All Home & Famlly

B eLecrronis o HeaLTH Motors

Smartphones Tablet Computers Plastic Surgeons Part D Providers
Laptops & Notebooks | E-Readers Nursing Homes Fertility Clinics Reference
Digital Cameras Show All Hospitals Show All
P Software
i HOME & FAMILY ) woToRs

Dog Breeds Dry Dog Food Cars Motoreycles Sports & Recreation

TX Child Care Adoption Agencies Dirt Bikes Scooters
Snow Blowers Show All Golf Carts & NEVs Show All

Iea n Google Confidential and Proprietary
Google



Results: 3.5x increase in mobile ad revenue

Mobile Device Ad Revenue
(Data scaled to show growth)

 Mobile visits increased
28% after launch
(compared to 19% for
non-mobile visits)

 Mobile Pages/Visits
increased 20%

Week prior to Today

launch
Iea r' 1 Google Confidential and Proprietary
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Added Value for Partners.

Syndicate high performing mobile platform
TechCr
o0
Pet360
wns e \J@MIEUFEBEAL
O,

tablets.com{m Nannies:com

ooooooooooooooooooooooooooooooo

caregiver/ist ‘@coustics. com

\—u nn

th Google



How to get started

Mobilize

your site
now.
>00g]e initiative




What are mobile users doing?

ADVANCED SEGMENTS » | EXPORT v = ADD TO DASHBOARD -
Devices Nov 9, 2009-Nov 9, 2011 ~
This report is based on 462901 visits (0.05% of visits). Learn more
v VISITORS 0.83% of total visits

Overview

Demographics v m Map Overlay

Behavior o Site I_.!_sago Goal Set 1 Goal Set 2 GoalSet3  Ecommerce

Visits 7 Pages/Visit 7' Avg.Time on Site ' % New Visits 7’| Bounce Rate

Technology v 7,099,017 3.79 00:03:57 32.53% 24.31%

Social ~ of Totai: 0.83% (Bsﬁ‘,\aza,zm Site Avg: 6.05 (-37.43%) Site Avg: 00:07:35 (-47.98%) Site Avg: 18.85% (72.63%) Site Avg: 14.92% (62.91%)

Mobile P
Overview 30,000 30,000
Devices

» ADVERTISING 15,000 15,000
» TRAFFIC SOURCES
Mar 1 Jul 1 Nov 1 Mar 1 Jul 1
» CONTENT -
» CONVERSIONS Viewing: Mobile Device Info Mobile Device Branding Service Provider Mobile Input Selector Operating System Other ~
.

Help = Secondary dimension: | Select... v | SortType: | Default v Q, | advanced View: | ﬁ v 1-100013 [ <] >
The Mobile Devices Report Operating System Visits ¥ Pages/Visit Avg. Time on Site % New Visits Bounce Rate
Find Your Old Reports in the New [ 1. iPhone 1,981,941 3.24 00:07:50 37.31% 28.17%
Interface

O 2. iPad 1,528,978 429 00:03:44 41.35% 22.85%
Help center

Search help center O 3. Android 1,109,295 5.44 00:03:38 40.00% 26.17%

[0 4. SymbianOS 195,975 193 00:03:58 100.00% 44.34%

I ea rn Google Confidential and Proprietary
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What are mobile users doing?

Apr 1,2011 - Aug 1, 2011 ~ |

Platforms

' Export to Excel CSV ' Save report | Set as default report [ Events | | & Columns v |

e High-end mobile devices $29.61 e Other devices $0.00 | August 1, 2011 (*) Estimated eamings (2) reset

@ $2,050.73 High-end mobile devices
® $26.87 Other devices
(O Ad requests 2
O Coverage 2/
d30.0n OClicks @
OAd request CTR Z/
s%.00 OcpC®
O Ad request RPM 2/

$50.00

£40.00

$10.00
($0.00)
' Apr 11 ' May 11 ' Jun 11 ' Jul 11 '
' Platforms v | » | Add dimension ~
Platform Ad requests Coverage Clicks Ad request CTR CPC Ad request RPM + Estimated earnings
(J  Other devices 2,945,265 0.21% 50 0.00% $0.54 $0.01 $26.87
(J  High-end mobile devices 824,012 100.00% 4,737 0.57% $0.43 $2.49 $2,050.73
Iea rn Google Confidential and Proprietary
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joseph.corral@gmail.com | Report issue | Sign out

GOL)gle Ad Se n Se Publisher |D; pub-6394277915258842 Last Login: Feb 22

Home MVEGEE Allow & block ads = Performance reports

© Content Content > Createnew ad U Recommended
m 300 x 250 - Medium Rectangle
Name 336 x 280 - Large Rectangle
Custom channels 728 x 90 - Leaderboard
160 x 600 - Wide Skyscraper

URL channels Ad size @ ¥ 320 x 50 - Mobile Banner
Mobile content Other - Horizontal
Ad type 468 x 60 - Banner
234 x 60 - Half Banner
Ad styles Other - Vertical zes
oy 120 x 600 - Skyscraper
More products Backup ads ‘2! 120 x 240 - Vertical Banner )
Feeds Other - Square
1 250 x 250 - Square
Games Custom channels 2 200 x 200 - Small Square
Search 180 x 150 - Small Rectangle No cirstom channels sdded
Video 125 x 125 - Button
Link units - Related Topics List
728 x 15 - Horizontal Large
Help = 468 x 15 - Horizontal Medium
R T 200 x 90 - Vertical X-Large
Code Implementation Guide 180 x 90 - Vertical Large
Backup ads 160 x 90 - Vertical Medium
120 x 90 - Vertical Small
Help center Ad style
Search help center | Go/| (AdWords ads only) ; s : ; : ;
. This ad unit is associated with the ad style selected below. If you edit the ad style, the changes will be Ad Title
automatically applied to this ad unit. Leam more about ad styles. Adbaid:

www.ad-url.com

. — I e |_|Border Ads by Google
_ — — - Title

Google default | Classic grey High-contrast High-contrast | |Background
bisck white . Text
= B
o L] Comer style
Modem white AdSense default font
family
Font family

AdSense default font size
Font size



Mobilize
your site
now.

F i Lo .
a '\\;«@Oggf{i initiative

HowToGoMo.com

is @ Google initiative to
provide businesses with
the tools and resources
they need to make their
websites more mobile-
friendly.

How: Get started with GoMo

nna

.
MQb”'IZB WHY CQ mMO7? TCST YOUR SITC SITC DUILDING CFTIDNS COMMUNITY
your sile
nowi.

READY TO GO MO”

Milllons more people are using mobile davices to g ary
ay. Doas your bLsiness nave a plen to serve mobile custome
H nes, now i: a graat time to get startec

I LEARN WHY MOEILE SITES MATTER
I SEE HOW YOUR CURRENT SITE LOOKS IN MOBILE

| FIND RESOURCES TO HELP BUILD YOUR SITE




MOblhze WHY GO MO? TEST YOUR SITE BUILD YOUR SITE SPREAD THE WORD GOMO GUIDES

your site
now.

Gougle

READY TO GO MO N s

Your Style [}

)
Millions more people are using mobile devices to get online every day.

Does your business have a mobile-friendly site? If not—or if you're not
sure—you've come to the right place to get started.

© LEARN WHY MOBILE SITES MATTER.
© SEE HOW YOUR CURRENT SITE LOOKS IN MOBILE.
© FIND RESOURCES TO HELP BUILD YOUR SITE.

mumunmmwu
wayy!

s Corgial tnvitation - Giant Oraa

Check out our list of professional
your new mobile site.

PUT YOUR SITE TO THE TEST. -
Our GoMoMeter shows you how your site looks to .
mobile users right now.

Google Confidential and Proprietary
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Mobilize WHY GO MO? TEST YOUR SITE BUILD YOUR SITE
your site
now, GoMoMeter

Go Slc

GOMOMETER

This tool shows you how your current site looks on a smartphone, and provides a free
report with personalized recommendations tailored to how your business can build a more
mobile-friendly experience. To get started, fill in your URL below.

Enter your website's URL:

Privacy Notice

SPREAD THE WORD

GOMO GUIDES

1




MObllIZG WHY GO MO? TEST YOUR SITE BUILD YOUR SITE SPREAD THE WORD GOMO GUIDES

your site
now.

Google

GoMoMeter

GOMOMETER

This is what your site looks like to mobile consumers. Now, choose the category that best
describes your business:

FindTheBest

Online-Only
unbiased. data-driven comparisons
Lead Generation Q
Brand Driven Your business is about creating and selling content, whether online or in Business & Finance ()
physical form. Your objective is sales and engagement.
Multichannel Education () ]
Publisher Electronics O
Health 0O
Next, we'll ask a few questions to help us see how your site is working.
Home & Family O
Do you see broken images or missing content? () YES () NO Motors )
Can you read the text without zooming or scrolling? (O YES () NO Reference ()]
) ) Software O
Can links and buttons be clicked with a thumb? (O YES () NO
Are navigation options obvious? () YES () NO

Is search functionality easily accessible? (O YES (O NO

1

62




M0b| I |Ze WHY GO MO? TEST YOUR SITE BUILD YOUR SITE SPREAD THE WORD GOMO GUIDES

your site
NOWw. GoMoMeter

Go 3!0

YOUR SITE RESULTS:

www.findthebest.com scored 5 out of

5 on the mobile-friendliness scale. FindTheBeSt

unbiased. data-driven comprisons

Business & Finance

Education
Loading Speed: 5.32. Your site did not load in less than the B
w recommended loading time of 5 seconds.
Health
Q Images: Your site's images are appearing properly. Home & Esslty
Motors
Reference

() Text: Your site's text is visible without pinching or zooming.
’0 Software

©0o0o0oeo0o0 0o

a Navigation: Your links and buttons are thumb friendly.

Check out your full report for:

nrmm

E e How mobile consumers see your current
E site

;|9
Il o
TR 2




HI. THANKS FOR USING OUR GOMOMETER. Mobilize

This report highlights some key findings about your site and what you xg“\: site
can do to make it more mobile-friendly. Good luck! We'll be at W
howtogomo.com if you need help.

FindTheBest

mnbilased, data-Griven compaisons

J Q
Business & Finance 0
Education 0
Electronics ()] Q Q
www.findthebest.com scored S out of 5
Health 0 on the mobile-friendliness scale.
Home & Famlly ()
o YOUR SITE LOADED IN 5.32 SECONDS.
Motors 0 That's slower than what mobile users expect, In fact, close 1o
50% will wait just five seconds or less before giving up on a
site.* Remember, mobile consumers are eften in a hurry, and
Reference 0 become frustrated when they cant complete a task quickly.
Keep reading Lo see how you can reduce your load time and
4 Software 0 other ways to make your site more mobile-friendly.

*Compuware, “What Users Want from Mobile”, 2011

As a publisher, your goal is to have users search, discover and engage with content on your site. Your users expect accurate results
delivered in a timely manner and great content, regardiess of their viewing platform. It's important that your mobile website delivers &
positive user experience. These items are very iImportant for your business.

o Ensure that your mobile Optimize your images to o Make sure it's easy o Include favorites or share
website Is accessible load quickly and avoid for users to find new functionality to allow
and renders properly on things that require plug- content, by designing users to save or share
most major devices such ins to display - like Flash, clear navigation buttons tems available across
as iPhone and Android which does not work on and interaction points.. both desktop and mobile

phones. many mobile devices. sites.

———)
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= - D

YOUR SITE RESULTS.

learn

with Google

of smartphone users have
searched for local information.

6-|<y of users call abusinessafter (R =
O searching and 59% visit the location.

- Congle

f these people act
90% | ithin 24 hours.

www.HowToGoMo.cc

Google Confidential and Proprietary



Test your site and get your free mobile site
report at www.howtogomo.com



Additional Resources

Mobile Sites
www.HowToGoMo.com

Google Mobile Ads Blog
http://googlemobileads.blogspot.com/

Google Mobile Ads Site
www.google.com/mobileads

Google Mobile Ads YouTube Channel
www.youtube.com/GoogleMobileAds

Twitter
www.twitter.com/googlemobileads

The webinar slides and recording will be made
available on the Google Mobile Ads Blog.

Google Confidential and Proprietary 52



Mobilize
your site
now.

aGoogle initiative
C

learn

with Google

Thank you!

Joseph Corral, Product Marketing Manager
Tuyen Nguyen, Mobile Publisher Associate
Danny Seigle, Director of Operations, FindTheBest
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