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Cadbury UK
Cadbury UK created Cakes & Baking - The Cadbury 
Kitchen, where followers share recipes, get advice, and 
inspire each other while allowing Cadbury to gather 
valuable insights about their customers. 

Ford Motor Company
Ford provides proud Ford owners the perfect outlet 
to show off their car or truck in the Ford Photo 
Community.

Create a Community

Communities provide a forum for you and your audience to share relevant content about your brand. Below are 
two key strategies for how to establish communities and examples of how brands are making the most of these 
strategies.

Give your followers a place to discuss what they naturally identify with and enjoy. You can still insert value and your 
message into the conversation in strategic ways.

Versus
Versus owns and moderates a debate community, 
which serves a dual role: promote official Hangout 
debate forums and offer members an opportunity to 
voice their opinions on a variety of subjects.

The Hunger Games
The official Hunger Games Community connects 
with fans to share exclusive updates and maintain 
excitement levels while promoting the brand’s visibility.   

MADE Fashion Week
MADE Fashion Week started the FASHION! community to encourage followers to share 
their favorite styles. Now, members enjoy fashion week year round, with regular posts 
from major brands like Joe’s Jeans, as well as dedicated followers.

https://plus.google.com/u/0/+CadburyUK/posts
https://plus.google.com/u/0/communities/102294263549796793129
https://plus.google.com/u/0/communities/102294263549796793129
https://plus.google.com/u/0/communities/115887553251595657403
https://plus.google.com/u/0/communities/115887553251595657403
https://plus.google.com/u/0/%2BVersus/posts
https://plus.google.com/u/0/communities/109258339361995823601
https://plus.google.com/communities/110649573479557722163
https://plus.google.com/u/0/%2BMADEFashionWeek/posts
https://plus.google.com/u/0/communities/115715357292589804662
https://plus.google.com/u/0/%2Bjoesjeans/posts
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Add value to an existing Community
Chances are, your target audience has already gathered around a shared interest. By joining an existing Community, you 
can add value to the discussion without the responsibility of running the show.

Innova and Discraft
Innova and Discraft are the two biggest manufacturers 
in disc golf. Both joined the Disc Golf Community. 
Because they are viewed as authorities in the sport, 
their occasional posts enrich the conversation with 
professional insights.

Governor Markell
Delaware Governor Markell interacted with constitu-
ents in the Sensible Politics Community. The Governor 
hosted a Hangout On Air where he answered questions 
and talked about issues posed by the members of the 
community.

E! Entertainment 
E! Entertainment guest moderated sessions on the Game of Thrones Circle and The Walking Dead Circle Community fo-
rums. They hosted an interactive Q&A session within the community stream and delighted fans with their insider knowl-
edge of the shows.

https://plus.google.com/u/0/%2BInnovaDiscGolf/posts
https://plus.google.com/u/0/108156359977094115133/posts
https://plus.google.com/u/0/communities/104310327675315670630
https://plus.google.com/u/0/114637957525690849935/posts
https://plus.google.com/u/0/communities/104251409299426092921
https://plus.google.com/u/0/%2BE-EntertainmentNews/posts
https://plus.google.com/u/0/communities/103986612444189222540
https://plus.google.com/u/0/communities/100260780317644054481

