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= Campaign: My Product Listing Ads campaign Mar 12, 2013 - Mar 18, 2013 M
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2' E{EIJ Li%/—_r\_kh% \/ 707 [/ [\ %Eﬁa‘h 7]'\9 /%7 |) ‘/7 [/ . This campaign will be upgraded to an enhanced campaign in a few months. Or you can upgrade right now.
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@ Enabled  Type: Search Network only - Product listing ads Edit Budget: $10.00/day Edit Targeting: All devices Edit Brazil Edit

Adgroups  Settings = Ads  Keywords  Adextensions  Autotargets  Dimensions
Al but deleted ad groups + Segment v Filter v Columns ~ Iz & Search
MCiicks v VS  None v View Change History
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on bidding behavi other but please make a selection based on your campaign
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Decrease by 50 %
Use a custom bid adjustment:  Increase. by - %

Things to keep in mind before you upgrade:
« Once the upgrade for this campaign is complete, you won't be able to change it back to is original campaign settings

+ If your campaign regularly reaches its daily budget, consider adjusting your budget so that your ads can show across all devices

r— ‘ Cancel Goback  Leam more about upgrading
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You're now using enhanced campaigns! Here's what to do next:

Ads in enhanced campaigns run on all devices. Here are some tips to help you get started:
Learn more about enhanced campaigns

Reach customers in a constantly connected world
Find out more

Create smarter ads

Show the best ad and extension based on people's context and device
Edit ads | Edit extensions

Mobilize your site
D Create a great experience for people on smartphones with these tools and tips

Visit google.com/ads/mobile
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http://adwords.blogspot.ch/2013/02/introducing-enhanced-campaigns.html
http://support.google.com/adwords/answer/2909484
http://support.google.com/adwords/answer/2732132

