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SQ5a Ĉś1�ŮǆȋȚǠȌȢǿǂȆǸǮȠȦ²�ŷŃȦǹȊȝǼǿƉPC ǛþƦƝƉȃǼǿǲșǼȈȠǫǂ��ǇSQǓǰȢȇǴǛŕ)ƳƻƯǃƫƥǖǎƵƪƞƉƉ 
ȨȔȅǠȜǲșǼȆȢǂƝǴȐȎǂ�^DEƳǴȐȎǂŕ)Ƴƻ�ȌȢǴȪ�

ȔȅǠȜ�ǂ�
�^®ĝƪǕ�
ŕ)ǆįǗ�

ǮȠȅȢǳșȠù�

58% 57% 55% 43% 38% 32% 25% 

ǞȆȝȜ ½Ĵ =ĚQ tŷĶQ ǭȢȒÝVȡ 
Ǹȉǿ 

CD/DVD ÅęȡȐȠǧ 

41% 

17% 

35% 

45% 

26% 

13% 

29% 

23% 

10% 

19% 19% 

10% 
4% 7% 



ǥȠȚǠȠŕ)ǆƩƮǗƠȔȅǠȜġÿơǇ7IƫƇƦǇǈƝ�
ƠǞȆȝȜơƝƠ½ĴơƝƠÅęȡȐȠǧơ�

ƏƗ�

Q25a  ƥǅƻǈ��ǇSQǓǰȢȇǴǛȆǸǮȠǂǄǇƭǕƦǇſ�ǂŕ)ƳǎƵƪƞƉ(*·ȌȢǴȡSAȤ 
Q26a  ƥǅƻǈ��ǇSQǓǰȢȇǴǛǴȐȢǿȉǤȠǂǄǇƭǕƦǇſ�ǂŕ)ƳǎƵƪƞƉ(*·ȌȢǴȡSAȤ 

 ȨȔȅǠȜǲșǼȆȢȌȢǴȦn=316Ȫ 

ǞȆȝȜ ½Ĵ =ĚQ tŷĶQ ǭȢȒÝVȡ 
Ǹȉǿ 

CD/DVD ÅęȡȐȠǧ 

36% 
31% 31% 29% 28% 25% 22% 

64% 69% 69% 71% 72% 75% 78% 



ƐƎ�

ȔȅǠȜǲșǼȆȢǇěƉ1/3 ǈƝŕ)ÖĽȋȞǶǴǆƩƦǁƝ�
²�ǰǠǿǔǖǒ²�ǞȋțǛ�ƦƻƦǃĨƨǁƦǗ 

43%! ǰǠǿǔǖƵƾƬǖƳǁƦǗ 

28%! ǔǖšƭĶQ�^ǆǞǪǶǴǂƬǗ 

27%! ǰǠǿǔǖĿļƫĲƦ 

24%! �Ʀ»ȣȁȇǭȢǲșȠȤƫǚƪǖǓ
ƵƦ 

21%! ǰǠǿǆǈǅƦöÈǇÝĭƫƥǗ 

? ²�ǰǠǿǛ�
�ƦƻƦ�

36% 

ǄƽǕǂǒǔƦ 

31% 

²�ǞȋțǛ�
�ƦƻƦ�

33% 

33%  ÕáŘǇǞȋț 
 
20% |`�ǇǞȋț 
 
15% ȞǠȖțǽǟǦȢȀ 

Q18b  ²�ǓǹȊȝǼǿƉPC ǂǂǲșǼȈȠǫƵǗÃƝ²�ǇǞȋțǒƳƭǈ²�ǰǠǿǇǄƽǕƫƩgǏǂƵƪȫȨ*·ȌȢǴȦn=H300Ȫ 
Q19b  ǅƸ²�ǰǠǿǔǖƝǞȋțǛgǜǂƩ�ƦǆǅǗǇǂƵƪȫȨQ18b ǞȋțũgĩȌȢǴȦn=229Ȫ 
Q20b  ȔȅǠȜþǇǲșǼȈȠǫǞȋțǈƝ�ǛƩ�ƦǂƵƪȫȨQ18b ǞȋțũgĩȌȢǴȦn=229Ȫ 



f�ǇȔȅǠȜǲșǼȆȢǈƝ�
*ıąǆȔȅǠȜÖĝǛĒØąǆĴƧ�

ƐƏ�

tŷĶQ�ȝǴǿȚȠ� ½Ĵ� Áāȡ�
Áāƅ�

�������

ÅęȡȐȠǧ� ǞȆȝȜ�

ȝǴǿȚȠ� Áāȡ�
Áāƅ�

ǞȆȝȜ� ½Ĵ� ÅęȡȐȠǧ� tŷĶQ�=ĚQ�

�������

QS4a  ƥǅƻƫÄßƝȋȚǠȌȢǿǂ��ǇSQǓǰȢȇǴǛŕ)ȣ3þȤǛÖĽƵǗųƝƉȆǸǮȠȦ²�ŷŃȦǹȊȝǼǿƉPC Ǜ�ƾǁǠȠǹȢȃǼǿǂ�^DŵƳǁƦǗǒǇǈ
ƥǖǎƵƪƞƉHĕÍưǃǆƥǁǈǎǗǦǽǯțȢǛƵǌǁƩũǊƭƼƱƦƞƉƉȨȔȅǠȜǲșǼȆȢȌȢǴȦn=316Ȫ�

ǭȢȒÝVȡ�
Ǹȉǿ�

70% 57% 50% 47% 44% 40% 32% 27% 

57% 
43% 42% 41% 38% 34% 34% 32% 



ȔȅǠȜǲșǼȆȢǇĀfŮǂƝ�
ȔȅǠȜ�ǂǇŕ)ǦǽǯțȢǆö�ąǅŦƦƫƥǗ�

ƐƐ�

tŷĶQ�½Ĵ�

�������

ǭȢȒÝVȡ�
Ǹȉǿ�

ÅęȡȐȠǧ� ǞȆȝȜ�

ǞȆȝȜ� ½Ĵ�ÅęȡȐȠǧ� tŷĶQ�=ĚQ�

������� =ĚQ�

ǭȢȒÝVȡ�
Ǹȉǿ�

SQ5a ƥǅƻǈƝĈś1�ŮǆȋȚǠȌȢǿǂȆǸǮȠȦ²�ŷŃȦǹȊȝǼǿƉPC ǛþƦƝƉȃǼǿǲșǼȈȠǫǂ��ǇSQǓǰȢȇǴǛŕ)ƳƻƯǃƫƥǖǎƵƪƞƉ 
ȨȔȅǠȜǲșǼȆȢȌȢǴȦn=316Ȫ 
 ƛǾȢǹȧǦǽǯțȢ2ǇĈśƉ1 ��-Ǉŕ)ġƆù�

ƃQȡƄ¹�

ƃQȡƄ¹�

25% 25% 23% 23% 17% 16% 12% 11% 

38% 34% 28% 23% 21% 20% 11% 8% 



ŕ)ǎǂǇǹǠȒȚǠȠǈƝǦǽǯțȢǆǔƾǁÛƟƞ�
ŕ)äpǎǂ·ƪÇƪƪǗǲșǼȈȠǫǒƥǘǉƝ�
ċÃŮǂoĢƵǗǲșǼȈȠǫǒƥǗ�

23 
Q1b  ƥǅƻƫÆśŕ)ƱǘƻƢHǦǽǯțȢƣǆƿƦǁƩĪƬƳǎƵƞÆğąǆŕ)ǛäpƵǗǎǂǆƝǄǇƭǕƦǇËŮưÖĽǆǅǖǎƳƻƪȫ�

Ȩ*·ȌȢǴȦn=HƉ300Ȫ 



ǲșǼȆȢǈƝǾǴǪǿǼȋ�ǂƥǙƧǃȔȅǠȜ�ǂƥǙƧǃƝƜƜƜƜƜƜƜƜƜƜƜƜ
JƴăTǛ©ƨƝƹǇėƨǛãǑǁƦǗ�

Ɛƒ�

Q3b  ŕ)ǛÖĽƱǘǗųƝ,�ąǆǄǜǅ�^ǛƩãǑǂƳƻƪȫH�^ïǆƿƦǁƝƹǘƺǘǂãǑǁƦƻ�^Ǜ¶ƨǁƭƼƱƦƞ 
�ƿǇ�^ïǆyƳǁķ·ǛƩũǊƦƻƼƮǎƵƞ�
Ȩ*·ȌȢǴȦ=HƉ300 Ǉ-Ɲ�^ïưǃǆ3þĩȌȢǴȪ 

���
	������

�	���
��������

���

�
���	�
���	�



ŕ)ÖĽȋȞǶǴǆƩƮǗ�^DŵǆƩƦǁƝ 
1/3 ��ǈȔȅǠȜƪǕiǎǗƞ 
öǆ½ĴÖĝǈƹǇ?·ƫȔȅǠȜƪǕiǎǗ 

25 
Q2b  ƥǅƻƫÆśŕ)ƱǘƻƢHǦǽǯțȢKƣǇŕ)ǇųƝǄƧƦƾƻ�^ïǛ®ƳƻǖƝĹƿƮƻǖƝ3þƳƻǖƳǎƳƻƪȫƉ

Ȩ*·ȌȢǴȦn=HƉ300Ȫ 
Q4b  ƹǘǂǈƝƯǘǕǇ�^ïǛƦƿ3þƳƻƪ¶ƨǁƭƼƱƦƞ <*·ȌȢǴȦn=HƉ300Ȫ 

ŕ)ǛÖĽƳ�
iǑƻǃƬ� ŕ)äp�

49% 

42% 

33% 



ǦǽǯțȢǆǔƾǁƝȔȅǠȜ�ǂãǑǕǘǁƦǗ�^ǈĂǅǗƞ
öǆȝǴǿȚȠÖĝǂǈƝǔǖq3ąǅ�^ƫãǑǕǘǁƦǗ�

ƐƔ�

Q3b  ŕ)ǛÖĽƱǘǗųƝ,�ąǆǄǜǅ�^ǛƩãǑǂƳƻƪȫH�^ïǆƿƦǁƝƹǘƺǘǂãǑǁƦƻ�^Ǜ¶ƨǁƭƼƱƦƞ 
�ƿǇ�^ïǆyƳǁķ·ǛƩũǊƦƻƼƮǎƵƞ�
Ȩ*·ȌȢǴȦn=HƉ300 Ǉ-Ɲ�^ïưǃǆ3þĩȌȢǴȪ 

7�ȡö2ǥȉǝȢ�

QŔ�

ȚȠǨȠǫ�

Ł1�

3ñȡ"Ć�

ö�ȡÝĭȡ�ĭ�

 Õ� 61% 

53% 

52% 

40% 

24% 

38% 

34% 

57% 

48% 

42% 

39% 

22% 

36% 

36% 

23% 

27% 

38% 

31% 

16% 

22% 

28% 

ȔȅǠȜ�ǂ�^DŵƱǘǗ-uƉTOP 3 



ŕ)ÖĽÃǇ�^DŵǆƩƮǗ�^ïǆƿƦǁƝ 
ȍǠȀ/ǥǡȠȀ/ǲǢǞȀ/ǞȢȠȀȡȓǾǟǞƉ(POSEM) Ǉ 
11 0ƁǆíƾǁƝIļƉ60 ��Ǉ�^ïǛ0ÒƳƻ 
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16.2 
13.3 

7.3 

28 

�^ïǇǦǽǯțȢ2�Z3þ·�

ȔȅǠȜǲșǼȆȢǈƝŕ)Ǉ��äpǛĴƧǆƥƻǖƝ�
ķ·Ǉ�^ïǛ3þƳǁƦǗ�

Q2b  ƥǅƻƫÆśŕ)ƱǘƻƢHǦǽǯțȢKƣǇŕ)ǇųƝǄƧƦƾƻ�^ïǛ®ƳƻǖƝĹƿƮƻǖƝ3þƳƻǖƳǎƳƻƪȫƉ
Ȩ*·ȌȢǴȦn=HƉ300Ȫ 



8% 
15% 

22% 
33% 

38% 
54% 

32% 
34% 

38% 
39% 

41% 
49% 
50% 

53% 
54% 

58% 
19% 
20% 
20% 
21% 

23% 
24% 

26% 
29% 
30% 
30% 

ǡǢȊǰǠǿ�ȣǥȠȚǠȠǻȕǼǿƝĖȤǂƂrǰȢȇǴ«�ĩ

ŷŃǂƂrǰȢȇǴ«�ĩȡő`RǃŃƳƻ�

�žǂő`RǃŃƳƻ�

�žǂçÉǛłĊƳƻ�

�žǂǰǠȃȢǳȡǾǟǴȋȝǠǛĹƻ�

�žǂĹƻȣȆȠȉȝǼǿȡçÉȡȓȂȗȢǅǄȤ�

ǥȠȚǠȠǂľ	ǓŁŌǅǄǇǮȓȠǿǛňǜƼ�

²�ŷŃǂ�NǛĹƻ�

²�Ǜ�ƾǁƝ�İȡ|`�Ǉ_£ǛÖĝƳƻ�

ĶQǆƿƦǁt¾ǃŃƳƻ�

êœĩȡȘȢǱȢǇǥȠȚǠȠȝȇȗȢȡŁ ǛĹƻ�

|`�Ǔ�İǇȎȢȒȍȢǳǂ�^ǛDŵƳƻ�

²�ŷŃǛ�ƾǁƝĶQǛáŘÖĽƳƻ�

ǥȠȚǠȠǂĶQǛáŘÖĽƳƻ�

ȊȚȠȀȡȓȢǦȢǇǰǠǿǂ�^ǛDŵƳƻ�

ÖĝǣȠǳȠǛ�ƾǁƝÖĝƳƻ�

ȊȚȠȀȡȓȢǦȢƪǕǇǺǠȝǪǿȓȢȜǛĮmǂFƮEƾƻ�

ºĪľ	ȡȝȇȗȢǛňǜƼ�

ǽȝȇ�NǛĹƻ�

ºĪ�NǓ§ŚǻȚǲǛĹƻ�

ŶŅ�NǛĹƻȡňǜƼ�

ÖĝĢÓǇȍȢǳǂǴȏȠǰȢ�NȡțȠǪǛĹƻ�

ŶŅľ	ȡȝȇȗȢǛňǜƼ�

ǥȠȚǠȠ�NǛĹƻ�

ȊȚȠȀȡȓȢǦȢȡȝǴǿȚȠƪǕŝǕǘǁƬƻEȓȢȜĹƻ�
|`�ȡ�İȡ½Ĵ�û�ƪǕŝǕǘǁƬƻEȓȢȜǛĹƻ�

ZMOT ȣ	6�^®ĝȤȉǢȢǵǆƩƮǗ�^Dŵè;ƫ 
ǒƾǃǒèĄ 

29 

5ð 
ȣ�×ƪǕǇ�NǓƉPRȤ 

FMOT 

ZMOT 

Q2b  ƥǅƻƫÆśŕ)ƱǘƻƢHǦǽǯțȢKƣǇŕ)ǇųƝǄƧƦƾƻ�^ïǛ®ƳƻǖƝĹƿƮƻǖƝ3þƳƻǖƳǎƳƻƪȫƉ
Ȩ*·ȌȢǴȦn=HƉ900Ȫ 

ÖĝǣȠǳȠǛ�ƾǁƝÖĝƳƻ 

ȊȚȠȀȡȓȢǦȢȡȝǴǿȚȠƪǕŝǕǘǁƬƻEȓȢȜĹƻ 
|`�ȡ�İȡ½Ĵ�û�ƪǕŝǕǘǁƬƻEȓȢȜǛĹƻ 

�žǂĹƻȣȆȠȉȝǼǿȡçÉȡȓȂȗȢǅǄȤ ¥



ƵǌǁǇǦǽǯțȢǂƉZMOT ȉǢȢǵǇ�^®ĝǈèĄƞ 
ȝǴǿȚȠÖĝǈƝFMOT ǂǇ�^®ĝǒØǑǁèĄ�

30 

74% 98% 51% 

¥ 

72% 92% 59% 

¥ 

39% 76% 81% 

¥ 

5ð� ZMOT� FMOT�
Q2b  ƥǅƻƫÆśŕ)ƱǘƻƢHǦǽǯțȢKƣǇŕ)ǇųƝǄƧƦƾƻ�^ïǛ®ƳƻǖƝĹƿƮƻǖƝ3þƳƻǖƳǎƳƻƪȫƉ

Ȩ*·ȌȢǴȦn=HƉ900Ȫ 



31 

ƥǗ�^ïǇĒØąǅ3þƫƝ�ƶƳǒƹǇ�^ïǇ 
ŕ)��äpǋǇ�Ʀ�ŻǛ�PƵǗǃǈŰǕǅƦ 



�^ïǇƠƙĜƚ�Ż�Ɖ(Net Influence)ơǆůƵǗ0Ò 

�^ïàǆŕ)Ãǆ�ŻǛFƮƻ�IƦǛƉ10 ßŲǴǬȢȜǂīEȧ 
 

 1 = *ƭ�ŻǛFƮǅƪƾƻ   Ɯ10 = Ź�ǆ�ŻǛFƮƻ 
  

�Ż�ǛĹǗųƝƇƦŁ Ǉ7IǛĹǗƼƮǂǈƝūĸǅǾȢǹǛĹŞƵGĭ�ƫƥǗƞ 
�^ïǆǔƾǁǈƝ�Ĺƫĉƾ
ƿǆ7ǘǗ_IǓƝȃǧǽǟȊŁ ƫȏǳǽǟȊǔǖcƭkYƵǗ_Iǒ 
ƥǖ�ǗƞƹǇƻǑƝ�Ż�Ǜ0ÒƵǗųǆƠƇƦǴǮǞȣ8ȬƉ10 ñȤơȥƠ�ƦǴǮǞȣ1ȬƉ3 ñȤơǇ 
�0ǛþƦǁƹǇƠĜ�Ż�ȣNet InfluenceȤơǛŋǌƻƞ�

ȃǧǽǟȊǅ�Ż 

• ǲșǼȆȢǈƝƹǇ�^ïƜ
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ƙĜƚ�Ż� 

• ƇƦǍǄĲƦ�^ïǃƳǁ
ņǑǕǘǗ 

• %ƫƙǷȞƚǆśƦǍǄƝ�Ż
8ƫȏǳǽǟȊȡȃǧǽǟȊǂ
Jđ�ǃƦƧƯǃƞĉƾ
ƿ
ǆ7ǘǁƦǗ_IǒƥǗ 
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Ơ�^ïǇ3þùǃƙĜƚ�Ż�ơǆůƵǗĺŇ�

3þùǃƙĜƚ�Ż�ǃǇů#ƘƉ�
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�^ïǇƠƙĜƚ�Ż�ơ0ÒƪǕǇĄĹ 

1 
ŕ)ÖĽȋȞǶǴǆƩƦǁƝ�Ż8ǇƇƦ�^ïǇ��Ɖ3 ƿǈƝ 
Ơ�İ-/Oř (ǞȆȝȜǲșǼȋƝȝǴǿȚȠƝ½Ĵ�û�Ǉ�žǅǄȤơƝ
ƠǾǴǪǿǼȋƉȣ�ıȡǸȢǲȕȜȤƉơƝƠȔȅǠȜơǂƥǗƞ�

2 
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SQǛáŘÖĽƳƻǖƝ�^®ĝƳƻǖƝǪȢȏȠǛ$kƳƻǖ�ƾƻǖƝ
Ʃ�Ǉ_£ǛŋǌǗǅǄƝƠŕ)ÖĽĩƫ�{ÜǛ±ƾǁƦǗǃƬơ 
ǂƥǗƞ 

4 
ȔȅǠȜǂȃǧǽǟȊǅ�Żƫü¢ƱǘǗǇǈƝ�×Ǔ|`&ƫ 
Ơȣ��ǆȤ!)ƳǁƬƻȡªƳ)ƾǁƬƻǃƬơǂƥǗƞ 
�ƨǉƝÌ¦ōȡòů#ǇȓȢȜǓēĄąǅ�NǅǄǂƥǗƞ 
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�^ïǇ3þùȡ�Ż�Ɖ(+/-)ȧ3 ǦǽǯțȢ�Z 
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Q2b  ƥǅƻƫÆśŕ)ƱǘƻƢHǦǽǯțȢKƣǇŕ)ǇųƝǄƧƦƾƻ�^ïǛ®ƳƻǖƝĹƿƮƻǖƝ3þƳƻǖƳǎƳƻƪȫƉ
Ȩ*·ȌȢǴȦn=HƉ300Ȫ 

Q5b  H�^ïƫǄǘƭǕƦ�Ż8ƫƥƾƻƪǆƿƦǁƩėƨƭƼƱƦƞȨH�^ï3þĩȌȢǴȪ 



�^ïǇ3þùȡ�Ż�Ɖ(+/-)ȧ½Ĵ 
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Q2b  ƥǅƻƫÆśŕ)ƱǘƻƢHǦǽǯțȢKƣǇŕ)ǇųƝǄƧƦƾƻ�^ïǛ®ƳƻǖƝĹƿƮƻǖƝ3þƳƻǖƳǎƳƻƪȫƉ
Ȩ*·ȌȢǴȦn=HƉ300Ȫ 

Q5b  H�^ïƫǄǘƭǕƦ�Ż8ƫƥƾƻƪǆƿƦǁƩėƨƭƼƱƦƞȨH�^ï3þĩȌȢǴȪ 



�^ïǇ3þùȡ�Ż�Ɖ(+/-)ȧǞȆȝȜ 
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Q2b  ƥǅƻƫÆśŕ)ƱǘƻƢHǦǽǯțȢKƣǇŕ)ǇųƝǄƧƦƾƻ�^ïǛ®ƳƻǖƝĹƿƮƻǖƝ3þƳƻǖƳǎƳƻƪȫƉ
Ȩ*·ȌȢǴȦn=HƉ300Ȫ 

Q5b  H�^ïƫǄǘƭǕƦ�Ż8ƫƥƾƻƪǆƿƦǁƩėƨƭƼƱƦƞȨH�^ï3þĩȌȢǴȪ 



�^ïǇ3þùȡ�Ż�Ɖ(+/-)ȧȝǴǿȚȠ 
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Q2b  ƥǅƻƫÆśŕ)ƱǘƻƢHǦǽǯțȢKƣǇŕ)ǇųƝǄƧƦƾƻ�^ïǛ®ƳƻǖƝĹƿƮƻǖƝ3þƳƻǖƳǎƳƻƪȫƉ
Ȩ*·ȌȢǴȦn=HƉ300Ȫ 

Q5b  H�^ïƫǄǘƭǕƦ�Ż8ƫƥƾƻƪǆƿƦǁƩėƨƭƼƱƦƞȨH�^ï3þĩȌȢǴȪ 



�Ż�ǇƇƦȔȅǠȜ�Ǉ�^ïǈƝ�
ǦǽǯțȢǆǔƾǁeƬƭĂǅǗ�
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ŋÔÙĸ�

�^DŵǓŕ)ȣäìȤǃƦƾƻƠŕŒĴ;ǆƩƮǗȔȅǠȜǇ�7ơǇûĺǛëǑǗƻǑǆƝ
Shopper Sciences Ďǃ+JǂŋÔq¼ 

 
ŋÔćą 

•  ȔȅǠȜǃŕ)ȋȞǶǴǃǇů#ǛÀǕƪǆƵǗ 
•  ��ƦǲșǼȈȠǫÚŢȣǣǮǲǴǽȒȤǆƩƮǗȔȅǠȜǇ�ĦǀƮǛûĺƵǗ 
•  ��äpȋȞǶǴǆƩƮǗȔȅǠȜġÿǇ�^ïǇ�7ǛÀǕƪǆƵǗ 
•  ŕ)ÖĽĩƫƝǄǇȔȅǠȜġÿǇ�^ïȣC�ȡt¾Ǉ9ĻƝǥȠȚǠȠǸȢǲȕȜȃǼǿ
ȟȢǪ�ǂǇ��Ǉ�ĹƝǥȠȚǠȠȝȇȗȢǅǄMǐȤǛƝŕ)ȋȞǶǴǇǄǇÃñǂƝ 
ǄǇƭǕƦèþƳǁƦǗǇƪǛûĺƵǗ  

•  ȔȅǠȜġÿǇH�^ïǇƝŕ)äpǋǇ�Ż�ǛŬąǆÖŀƵǗ 
•  êœĩƫƹǇȊȚȠȀǛ´­ƵǗƝƥǗƦǈĒØąǆȏǳǽǟȊǆ��ǆǲǢǞƵǗ 
ƬƾƪƮǓûÿǛëƭûĺƵǗ 
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ŋÔ¤æ 

1. ȉǤȢǦǴǫȜȢȋǠȠǹȇȗȢ 
•  ǫȜȢȋÚ¢ȧƉ4 ǫȜȢȋƉ× 6 �ǇǴȐȢǿȉǤȠȘȢǱȢƜȣĀfȡ��ǂ7�Ȥ 
•  q¼¿ȧƉ2012 �Ɖ7 ÇƉ29 ¿ȬƉ31 ¿ 
 

2. U&A (�Ŏȡq ) ǆůƵǗǥȠȚǠȠŋÔ 
•  ǰȠȋȜ·ȧǴǪțȢȂȠǫŋÔȧƉ3,765 KƝÎŋÔȧƉ1,000 K 
•  yŐĩ]ÎÏ�ȧ*XĀfƉ20 ȬƉ59 ÞȦǴȐȢǿȉǤȠ£ÈĩȦŤƉ1 W��ȃǼǿ3þ 
•  q¼¿ȧ2012 �Ɖ8 ÇƉ14 ¿ƉȬƉ15 ¿ 
•  ȔȅǠȜǲșǼȆȢƉ(n=316) Ǉ���^ȧ 

–  �2Ɖ= Ā�Ɖ(53%), f�Ɖ(47%) 
–  �ƈ= 20-29 ÞƉ(37%), 30-39 ÞƉ(35%), 40-49 Þ (21%), 50-59 Þ (7%) 

 

3. ȂȗȢȞȡǲșǼȆȢȡǥȠȚǠȠŋÔƉ(Neural Shopper Online Survey) 
•  ǰȠȋȜ·ȧƉ900 KƜȣ½ĴȡǞȆȝȜȡȝǴǿȚȠǂƝHn= 300 Ȥ 
•  ÆśƹǘƺǘǇǦǽǯțȢǇSQȡǰȢȇǴǛŕ)ȡ3þƳǁƦǗ� 

ȣ½ĴƉ90 ¿�-ƝǞȆȝȜƉ30 ¿�-ƝȝǴǿȚȠƉ14 ¿�-ȤǂƝ�äpĩǂƥǗƯǃƞ 
•  ÄßƪǕǾǴǪǿǼȋǓȔȅǠȜǂŒƦõǛƳǁƦǗ� 
•  yŐĩ�� 

–  �2 = Ā�Ɖ(65%), f�Ɖ(35%) 
–  �ƈ = 18-24 ÞƉ(4%), 25-34 ÞƉ(24%), 35-44 ÞƉ(36%), 45-54 ÞƉ(26%), 55 Þ+ (10%)  

•  q¼¿ȧƉ2012 �Ɖ9 ÇƉ17 ¿ƉȬƉ18 ¿Ɖ 
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țǰȢǻȆȢǿȁȢƉ: Shopper Sciences 

Shopper Sciences is a marketing consultancy part of the Interpublic Group of Companies 
(NYSE: IPG). Working closely with sister marketing communication agencies Momentum 
Worldwide and the McCann Worldgroup, it provides retailers, manufacturers, and 
advertising agents with the insights necessary to align marketing strategies with factors 
that truly influence the shopper's decision to buy. Shopper Sciences utilizes proprietary 
research methodologies and diagnostic tools to uncover the true drivers of influence 
along the path to purchase. These insights serve as the foundation for developing 
shopper marketing programs, including creative strategies and media channel 
optimization, for categories and brands. 

 
 
 

Ñ�ǥȉǟǴ�

Ƥ107-0062 
Ñ�Ūî>@Ÿ� 1-1-1 
ºŸ�ȇȜÑƅ 12F 

03-3746-8084 

tokyo@shoppersciences.com 

http://www.mccannwg.co.jp/ 
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