GA4 Audiences Overview

Audiences vs Segments
Audiences are used for data activation, and can be used in

J New Audience
—J

. Audience name Description Users(?) % change Created on ¥
comparisons across GA4 reports. _
Organic Users >$20 52 - Jul 13,2022
Segments primarily live within GA4 Explorations, the built-in OrganicUsers der AT s
advanced ana|y5IS tOO|, Oﬁenng deep'd|ve IntO user'level data. #% Likely 7-day churing users1 Active users who are likely to not visit your property in the next... 116 1 58.9% Jun 7,2022
Organic Search Audience 15550 | 452% May 21,2022
. . . First open/visit AND Last device cate... 25348 )} 37.1% May 19, 2022
How to Create Audiences within GA4
7 pro Device users 164  § 28.1% May 19, 2022
There are two Ways tO Create a Ud iencesin GA4 #- [New] Predicted 28-day top spenders  Users who are predicted to generate the most revenue in the n... 2875 | 34.4% May 13,2022
e Audience Builder - via Conﬁgure > Audiences. Gold Member Level Data Import 5§ 37.5% Apr 28,2022
PY Segment Builder — Via Explore > EXp|OratiOn > Seg ments‘ #1022 Users who are predicted to generate the most revenue in the n... 2875 |} 34.4% Apr 19,2022
'/: 1/0 2022 Users who are predicted to generate the most revenue in the n... 2875 | 34.4% Apr 12,2022
. . . Test Audience 2543} 12.0% Apr9,2022
Reviewing GA4 Audiences
Session Start and more than 2 Page V.. 20969 { 33.4% Mar 22,2022
GA4 Audience Manager offers a consolidated view of all Session Stat»>> Viewed ApparelPag.. a0 L2 rebaz

audiences created, their size and WoW change in size.

R EEESE————————————..

Q Key Learning Segments are an easy way to start exploring new audiences and gain some insights, before building / activating actual audiences.

A4] Cre it and archiv ien Google


https://support.google.com/analytics/answer/9267572?hl=en#zippy=%2Cin-this-article

GA4 Suggested Audiences

Suggested Audiences Overview

X Build new audience

Analytics provides a number of fully configured audiences that
you can use as is or modify if necessary, aligned to your chosen

Start from scratch

business category and recommended events. .

2, Create a custom audience

Audience Examples

Suggested audiences
Additional audience suggestions for you to conside

e Recently Active Users

GENERAL TEMPLATES #- PREDICTIVE New
e 7-Day Lapsed Users
o Recently active users X Non-purchasers & Purchasers

[ ] Ca rt Aba ndonerS = Users that have been active in a recent Users that have not made a purchase Users that have made a purchase

period

N 7-day lapsed users & 7-day lapsed purchasers

How To Create/Use Them? aars Whio véers orca SCTREIBUE haVe Pifchasers who wire orice aciive, Ut

not been active for the last 7 days. have not been active for the last 7 days.

Navigate to GA4 Audience Builder, choose either [General] or

your business category, i.e [Retail/E-Commerce]. Pick your
Suggested Audience and modify as required.

R EEESE————————————..

Q Key Learning Suggest Audiences require specific Recommended Events aligned to your business category.

A4 Audien Google
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GA4 Audience Templates

Audience Templates Overview

X Build new audience

Audience templates are partially configured audiences, already

identifying a set of dimensions and/or metrics that form basis of P—e——
widely applicable audiences for app- and web-based businesses.

Audience Examples

e Users falling into specific Age Group & Gender
e Users who previously used a specific type of device
e Users coming from a particular campaign / channel

How To Create/Use Them? e —
Navigate to GA4 Audience Builder > Templates, then select either = ==
Demographics, Technology or Acquisition. Define audiences from I S

provided audience rule criteria (they are AND-combined).

Q Key Learning Audience Templates serve as a starting point for GA4 Audience creation by providing a template related to major audience types.

GAA4] Audience Templates Google
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GAA4 Predictive Audiences

Predictive Audiences Overview

o Create a custom audience

Google Analytics automatically enriches your data by leveraging =
Google machine-learning expertise to predict future behavior of
your users A predictive audience is an audience with at least one Suggested audiences
condition based on these model outputs, e.g predictive metrics. G:NERALTEMJ,,LATESY ;Z::,.CT.VE
lytics builds predis I based on behavior like buying or churning. Learn more

Audience Examples

.+ Likely 7-day purchasers 2,. Likely first-time 7-day purchasers ?. Likely 7-day churning purchasers
H _ N Target users who are likely to make a 2 Target users who are likely to make their i Target purchasing users who are likely to
L LI kely 7 Day Pu rChaserS purchase in the next 7 days first purchase in the next 7 days not visit your property in the next 7 days
[ ] Likely 7_Day Churn'ng USGFS ELIGIBILITY STATUS ELIGIBILITY STATUS ELIGIBILITY STATUS
. @ Not eligible to use @ © Ready to use @ @ Ready to use @

e Predicted 28-Day Top Spenders

2,‘ Likely 7-day churning users

N Target active users who are likely to not

H OW TO C reate/use Them? visit your property in the next 7 days
Navigate to GA4 Audience Builder > Predictive. Choose relevant ECIEATLS

@ Ready to use @

predictive audience, such as Likely 7-day churning users.

R EEESE————————————..

Q Key Learning Predictive Audiences move beyond targeting on explicit signals, and are an entry point for any model-based activation and bidding.

GAA4] Predictive Audiences Google
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GA4 Audience Builder Walkthrough

GA4 Custom-Built Audiences

Custom-Built Audiences Overview
You create an audience by setting conditions based on the

dimension, metric, and event data you collect from a property.
After you create an audience, it accumulates users who meet the

conditions from that point onward.

Audience Examples

e Previous Purchasers Who Haven't Been Active Recently
e People Adding Specific Items into Shopping Cart

e Users Coming from Youtube, Not Yet Converted

How To Create/Use Them?
Navigate to GA4 Audience Builder, choose [Create A Custom
Audience]. Apply rule criteria as required for your audience.

B Add a description

@ Include Users when:

And

&% Across all sessions
purchase - Add parameter

Membership duration
days
Condition scoping %

naximum limit

[ Within the same session  "199¢"
new

+ Add conditiongroup | = Add sequence

" Temporarily exclude Users when: ~

Add new condition -

1 Within th

rinvalid audience

Summary

Users in this audience

9M

100% of all users

Include Exclude

+ Addconditiongroup | = Add sequence

M
Sessions in this segment

7M

100% of all sessions

Q Key Learning Custom Audiences offer maximum flexibility on GA4 audience creation, and are best utilised by Analysts / Data Managers.

A4] Cre it and archiv ien
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GA4 Audience Builder Interface

€ US Add-to-Cart | Begin Checkout L30D - No Purchase CANCEL
@ Addadescription I-;nd;auzrence_ - ';
Select Events, Metricsor g | @ musumun 2. @ | Mo I "1 _ g Specify how long users stay
Dimensions for your rule. e R —— LR — - in audience once qualified
I—hein, nheﬁm- _| Event count > 0 in the last 30-day period X or !? Aid-'z:':ﬁjj: -—— -||- o
. 1 q . :
Look for specific parameter - i | Fire (conversion) events if
. oy 2 . ummary. - . .
values in your rule condition " ———————— 20 | s : users qualify for audience
— ._|coumry|a - contains US X OR
617 -
_AND_ - - - - = - - l : 0.77% of all users r I
Include Exclude |1 1 . .
Exclude users temporarily + Adtconsion g | Mdssore 127 R ° (I;Qe view gstlrgateg
or permanently if qualifying ! - ——— | audience size based on
1 — | Temporariyexclude Users when: ~ | 2- @ ‘i = historical data
T T TR0 a0y peod x - 1
e i:il:)pjur:hzse - Event count > 0 in the last 30-day period X OR T — 1 . . .
Add condition groups, or g . 2.6K e - Set scope: within event, in
set sequence of actions | === === s session or across sessions
e wd 4 Add conditiongroup | 1= Add sequence I

Lo L

Start with pre-defined audience templates & suggested audiences, and refine them. Start with simple audiences, and experiment by
adding/removing conditions to see how those rules would affect audience size. Test & Learn!

‘Q Key Learning
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GA4 Audience Builder Walkthrough

Condition Scope & Operators in

Condition Scope

e Across All Sessions : Checks conditions across user lifetime, for
event rules can specify lookback window across session

e Within Same Session :Checks conditions within same session,
usually for eCommerce audiences, can be across events.

e Within Same Event : checks conditions within exact same event.

Rule Operators
e Condition groups AND-combined, individual conditions AND/
OR - combined. Temporary/ Permanent Exclusions separately.
e Rule Operator Example:
[Add-to-Cart Item A OR Add-to-Cart Item B]
[AND based in USA]
[NOT Purchased Anything Last 7 Days]

GA4 Audiences

B Add a description

@ Include Users when:

And

purchase - Add parameter

Condition scopin

&% Across all sessions

[ Within the same session  "199¢"
ner

Membership duration
days

9

naximum fimit

w

+ Add conditiongroup | = Add sequence

" Temporarily exclude Users when: ~

Add new condition

1 Within th

+ Addconditiongroup | = Add sequence

rinvalid audience

Summary

Users in this audience

9M

100% of all users

Include Exclude

M
Sessions in this segment

7M

100% of all sessions

5

Q Key Learning Typically you'll go with Across All Sessions to define audience, but for eCommerce-specific targeting other scopes may be valid too

A4] Cre it and archiv ien
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Static / Dynamic Evaluation in GA4 Audiences

Static Evaluation < Users Who Used Firefox At Some Point CANCEL
Static evaluation includes users if the condition was ever true for

[ Add a description
Build an audience

them, regardless whether they still satisfy the condition. Select At

. . . . . . i ey, 2 - @ Membership duration
Any Point In Time for a given rule to enable Static Evaluation. ® w0 ays
Browser - Sondiffor# o8 O set to maximum limit
Example — Users who have ever visited site on Firefox browser. C + Createnew
+ Add condition group | &
At any point in time
Dynamic Evaluation -+ ADD GROUP TO EXCLUDE Summar:
Users in this segment
. . . .. Cancel Apply From Jun 7 to Jul 6
Dynamic evaluation includes users when they meet the condition 812
and excludes them when they do not, e.g it looks at a just-in-time R
Include Exclude
snapshot of their activity and associated profile data. 812 -
Example — Users who (most recently) visited from Youtube ads.
Q Key Learning Static evaluation can be a powerful tool to define non-exclusive “realms” of users, i.e Firefox-Users, Apple-Users or Youtube-Users.

A4] Cre it and archiv ien Google
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Dynamic Lookback in GA4 Audiences

Dynamic Lookback Concept & Users Who Haven't Purchased Last 14 Days GANGEL

When you build audiences in Google Analytics, you configure the

[ Add a description
[ Build an audience

audience definition to dynamically include or exclude users who P o
satisfy the value of the “event_count” parameter within the last N w0 aseren or P
From Jun 7 to Jul 6
days. This option is available only when you use events in the rule. o 71K
89.1% of all users
+ Add condition group = Add sequence Include Exclude
. 71K 1K
Dynamic Lookback Examples O — N
i Temporarily exclude Users when: ~ =11
e People who made purchase within last N days puchase Crentcoun or ‘
e People who didn't visit your site during last N days
e People who made repeat purchases in any N-day time period U s
0
95.8% of all sessions
Time period )
Dynamic Lookback Negative-Clause D

@ Most recent time period

To look at users who triggered event LESS than N times, simply

O Any point in time

exclude users who triggered event MORE than N-1times

Utilize Dynamic Lookback to add a Recency / Frequency element to your audience segmentation. Consider combining with other
event-specific parameters, e.g users added specific item to cart AND and did that within last N days.

‘Q Key Learning
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Time-Windowed Metrics in GA4 Audiences

Time-Windowed Metrics Concept - < Untitled aucience i
Conditions also support time-windowed metrics: you can specify Y

that a metric condition can be true during any point in the lifetime OEEECEs s @

of a user or that it must be true during a specific number of days " " i pies >

And + Create new

(e.g., > 5 during any 7 day period).

+ Add condition group | 1= Add sequence

Time-Windowed Metrics Examples
e Target users who made > 3 purchases 0
e Target users who spent > $500 during their lifetime
e Target users who spent at least 30 mins total on site

Time-Windowed Metrics How-To
Select any available Metric, apply rule, i.e LTV > 500. Optionally
choose time period during which rule needs to be satisfied

p —EEESSSSSSSSSS—S—S—S—=—=—————

Q Key Learning Time-windowed metrics are particularly useful when looking at event frequency, or value-based segmentation (e.g LTV).

A4] Cr it and archiv ien Google
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Predictive Metrics in GA4 Audiences

Predictive Metrics Concept (PMetrlCS) & Users With High Predicted Revenue CANCEL

Predictive metrics apply Google's machine learning to unlock the

[ Add a description

predictive power in your historical business data. o Bl en audence
@ nclude Users when: 2 - MW
Predicted rev... Sommary
Predictive Metrics Examples B Contarsprdier s |
e Purchase Probability within next 7 Days O Mot et op spencers ddp.
e Churn Probability within next 7 Days o nddeontimeen {18 O S e e pcteom s s s | M o
e Predicted Revenue within next 28 Days pee—— R ,g““:‘t’m“*”“““ i TSRS .
60 [to 100 | percentile Learnmore
How to build audiences with pMetrics? Inthe next 2 days o R
e Within GA4 Audience Builder, select [Predictive] s segment
e Choose pMetric of interest, i.e Predicted Revenue 25,48@’ . ,BM@
e Adjust percentile of audience to include based on pMetric o Y
score, i.e top 10% predicted top spenders within user base
Q Key Learning Utilize predictive metrics to get started with model-based data activation; optionally refine with additional targeting criteria.

GA4] Create, edit and archive audiences ' [GA4] Predictive metrics Google
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GA4 Audience Builder Walkthrough

Sequences in GA4 Audi
sequences Concept < Saw Promotion, Then Added Items To Cart (30mins) CANCEL
You can use sequences to create audiences based on users who 5
Add a description i i
have completed a series of conditions. The condition can occur at o Buld an audence
. . . Include Users when:
the user level, the session level, or the event level, either as the P 2. 8§ & Summary
. . . . . . Users in this segment
immediate next event or indirectly following. You can apply time = sep1 | 2 - From Jun 7101
4.2K
constraints, e.g next step needs to happen within X minutes. view_promat.. - ADD PARAMETER or 536%of allusers
o Include Exclude
4.2K -
Session-Level Sequence Example ‘
. . . is indi - M within inutes ~
Users who viewed a product promotion, then added items to cart ety olovety 4 o B Mt T ©
. . . = Step2 2, ~
and completed purchase within same session
add_to_cart b ADD PARAMETER OR
Sessions in this segment
AND 12K
User-Level Sequence Example 11.6% of allsessions
Users who made a purchase on your website, then installed the S
mobile app, and made another purchase in the app. o+ sddesndiongrop | 1= adsegence
Q Key Learning Use Sequences to target users who completed some parts of a desired customer journey.

A4] Cr it and archiv ien Google
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Exclusion Rules in GA4 Audiences

Exclusions Concept & Non-Converter Audience oancet
Besides including users based on specific criteria, you can choose

[ Add a description
[J Build an audience

exclude users who satisfy some criteria. Pick Temporary Exclusion

to exclude users as long as they satisfy the exclusion rule with a - '"VMT U " SR Summary

chance to be added to the audience once they no longer fall into AND ) : éfiﬁé&i“;iii%ﬁ:”‘

the exclusion rule. In contrast, Permanent Exclusion would forever 89.1% of all users

exclude and user who meets that condition at any time. o+ pncondingroup |15 Add sequence h e
("3 Temporarily exclude Users when: 2+ W

Temporary Exclusions Example | Permanenty exclude Users wher: ) x on

You define a cart-abandoner audience. You include users who AND

added items into cart, and exclude those who made a purchase. P S98K inthis segment

95.8% of all sessions

Permanent Exclusions Example
You define a non-purchaser audience. In this case, you exclude
all users who ever made a purchase (or a given time period).

Permanent exclusions are useful for clear-cut exclusions based on user-level signals, such as geography or the fact whether they
are “converters” or not. Temporary exclusions are useful in excluding users who perform certain actions in the moment.

‘Q Key Learning
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Using Audience Triggers as Conversion Events

Audience Trigger Concept

Audience triggers let you trigger events when users match the
definition of an audience and become members. Analyze these
events in reports, or use them as conversions for bidding.

Audience Trigger Examples Audience Trigger
e Users who made purchase with value > $100 Log th followig vert whe uor bacore  merar o i audence

~ Event Name *

[CRM] High-Value Customers

e Users who completed a repeat-purchase

V] Log an additional event when audience membership
refreshes

How to build Audience Triggers? Concel Save
Define your GA4 Audience as usual, then select Audience Trigger.
Decide whether to fire event only once, or when users re-qualify
for audience. Optionally, mark event as conversion event, (e.g to
export GA4 conversion to use as smart bidding signal).

Q Key Learning Audience Triggers de-facto replace Universal Analytics Goals, and can be used as supplementary conversion-based bidding signals.

] A ve aucliences | [6ad] Audierce T Google
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‘Q Key Learning

GA4 Audience Builder Walkthrough

Membership Evaluation in GA4 Audiences

How Audience Membership Gets Evaluated

Once built, GA4 will add users to the audience once they satisfy
specified criteria, and keep them in the audience for the defined
membership duration (up to 540 days).

Role of GA4 Reporting Identity

Users with user-id captured across multiple devices will have all
their devices added; the same applies for users identified across
devices through Google Signals.

Impact of Cookie-Deletion | Exclusions

If users delete cookies / device data, they get removed from the
audience. Similarly, if users satisfy a temporary or permanent
exclusion rule, they get removed from the audience.

GAA4] Create, edit and archive audiences ' [GA4] Reporting Identity

< Non-Converter Audience

CANCEL SAVE AND PUBLISH

[ Add a description

. Include Users when:

session_start - ADD PARAMETER

AND

o .
=3

OR

+ Add condition group |  }= Add sequence

3 A Temporarily exclude Users when: ~

purchase 4 Eventcount>0 X

AND

o o
=3

OR

Build an audience
Membership duration

® 30 days

O Set to maximum limit

Audience Trigger

+ Create new

+ Add condition group | }= Add sequence

Summary

Users in this segment
From Jun 7 to Jul 6

71K

89.1% of all users

Include Exclude

71K 1K

GA4 Audiences populate over time. Their size can vary over time depending on cookie lifespan, reporting identity and exclusions.

Google
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GA4 Audience Builder Walkthrough

Propensity to Purchase Audience

Audience Overview

Target users based on predictive model outputs, such as their
propensity to purchase. Predictive audiences look at behavioral
signals across your audience, compared to a truth set of actual
purchasers to identify their likelihood to also purchase.

How To Create This Audience?

e Navigate to GA4 Audience Builder interface, select
Predictive Audience > Predicted Top Spenders 28 Days.

e Select desired percentile of users based on predicted spend
over next 28 days, e.g predicted top 10% spenders

e Optionally add additional criteria to rule, such as only include
predicted top spenders who also made a purchase in the past

Q Considerations

GAA4] Create, edit and archive audiences | [GA4] Predictive metrics

< Predicted Top Spenders 28-Days

CANCEL SAVE

@ Add a description

. Include Users when:

Purchase pro.. -

AND

~+ Add condition group ‘ =

=+ ADD GROUP TO EXCLUDE

Configure pi

2~ m

user range @

@ Mostlikely o purchase
Top 10% of users.

(O Lesstlikely to purchase
Bottom 10% of users

Q Custom
Customize user range

90

to| 10( | percentile

Prediction window @

In the next 7 days

Cancel  Apply

ion summary

[J Build an audience

Summarv

egment
Jul 6

This summary only considers the predictive metric. Any additional condition filters will also

impact the audience size.

Purchase probability over user percentile

PURCHASE PROBABILITY
003

Exclude
Average
probability @
0.01

oth 20th 40th 60th 80th 100th
USER PERCENTILE
*—0
is segment
Users in selected range @ Users expected to make a purchase @
2195 2 issions
10% of all users active in last 7 days  62% of all users expected to purchase

Consider refining predictive audience to only look at predicted first-time purchasers / repeat purchasers.

Google
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Users Originating from Specific Campaign

Audience Overview & Users Who Came From Direct-Response Ads CANCEL

Target users who came from a particular campaign or channel.

@ Add a description

Decide whether to look at users who (most recently) came from a o fuldan sudence
given campaign, or whether this campaign was the one that .FH“Wh ——— =0 Summary
brought them to your website the very first time (e.g acquisition). . ' v f&;ﬁ?ﬁéiﬁ”‘
7 0% of allusers

How To Create This Audience? i L s ek e
e Navigate to GA4 Audience Builder interface, select Audience ~+ ADD GROUP T0 EXcLUDE

Template > Acquisition, or build Custom Audience ‘
e Using the Acquisition Audience Template, simply pick First User

Campaign, Medium, Source and apply rules as needed ;6K(hg[
e With Custom audiences, you select either first user campaign, 6.38% of al sessions

medium, etc, or look at the ones most recently associated with
the given user. Optionally, apply additional filters.

Q (OGS ETENG M Be very mindful with the definition of campaign origin; usually you'll look at users who at any point came from a given campaign

[GA4] Create, edit and archive audiences ' [GA4] Campaigns and traffic sources Google
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Cart Abandoners With Specific ltems

Audience Overview & Cart Abandoners With Specific Items CANGEL

alget use SWhO are aIIIIdSt t elr pu Chase II ec&lc E' C g g @ Add a description
ipti
[J Build an audience

items to the shopping cart, but haven’t purchased yet. Optionally

. . o . . . Include Users when: o W
filter into users who added specific sets of items or with cart Summary
. i X add_to_cart - item_category contains Collections X ADD PARAMETER OR Users in this segment
value above a certain threshold. Limit lookback to set # of days. ng 7to il
AND
0.08% of all users
HOW TO Create This Audience? ~+ Add condition group 1= Add sequence zjude Exd“d:
e Navigate to GA4 Audience Builder > Create New Audience B e © e |
e First, pick add_to_cart event; decide whether to only include puchase - Event count > 0in the st 7-day period X o
users who added items to cart over a given time period or any AND
user who ever did that; optionally look at users only if they , _ Sessions inthis segment
+ Add condition group i= Add sequence 242
added specific items rather than any item 0.24%ofal sessions

e Second, temporarily exclude users who completed a purchase;
we recommend to trim this exclusion to N days time period.

Q (oGS CTE B Assess your average purchase cycle length, and ensure to exclude users who purchased within the selected time range.

[GA4] Create, edit and archive audiences | [GA4] Set up and manage conversion events GOOQ|€
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Users Purchased Item A, Not Iltem B

Audience Overview

< Users Who Purchased Collections - Not i y CANCEL

@ Add a description

Target specific buyer groups, such as users who purchased one

. . . . [ Build di
item, but not any other complementary item. Use this audience Pl enaudence
3 3 . Include Users when: - oW
for cross- and upsell campaigns. Alternatively, target users who Summary
X . . purchase - item_category contains Collections X ADD PARAMETER OR Users in this segment
purchased items across a range of categories (buy item A AND B) *31“6 7046
AND
0.4% of all users
HOW TO Create This Audience? - Add condition group 1= Add sequence ;;{;dg EXdL.IId;
e Navigate to GA4 Audience Builder > Create New Audience W e 2. m
e First, select purchase (or similar) conversion event. Apply a rule puchase - Hem_category contains Stationery X A0D PARAVETER or
to only include users who purchased certain item(s). AND
e Second, apply a permanent exclusion rule to filter out users B _ Sessions intis segment
+ Add condition group i= Add sequence 1 1 K
who purchased different item(s). This way you only look at users 1.04% ofal sessions

who purchased A, but not B.
e Optionally, limit the lookback of this audience to N days.

Q OGS ETELG M  Map out common cross- and upsell patterns within your audience, and target users who haven’t been cross-sold yet.

[GA4] Create, edit and archive audiences | [GA4] Set up and manage conversion events GOOQ|€
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Users Who Opened App & Then Uninstalled It

AUdlence Ove rview < Users Who Deleted App Within 1 Day After Install CANCEL

Re-engage users who performed certain parts of a customer

@ Add a description

journey, but who may not have reached the endpoint, such as  Buldan audience
users installing the app, and subsequently uninstalling it. Another S.ql;d, e a- a0 Summary
example would be users who abandoned a signup process. - w1 | 2 v E;"é %‘vhfﬁs@gm
first_open - ADD PARAMETER OR 5.26% of all users
How To Create This Audience? AND ek e
e Navigate to GA4 Audience Builder > Create New Audience ‘
e Click Add Sequence, and start your Sequence with [first_open] is_i"d"e°"”°"°fdby : e
e Add another step, picking the [app_remove] event ;s’:pz n - e .
e In this second step, specify Indirectly Followed By, and set the — 551K i his segment
Time Constraint to a reasonable time period, e.g 1day ‘ 317% ot all sessions
e Optionally, you could add additional steps in-between, such as S
users who opened app, did a certain milestone, then uninstalled A

Q (OGS TE M Use Path Analysis to understand key dropoff points within your customer journey, then target users stuck at a certain journey stage
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https://support.google.com/analytics/answer/9267572?hl=en#zippy=%2Cin-this-article
https://support.google.com/analytics/answer/10976610?hl=en&ref_topic=9303474

