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Forrester 2024.4.12 CXL/R—b

https://www.forrester.com/press-newsroom/72-of-businesses-name-improving-customer-
experience-their-top-priority/
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Bain&Company 2006 CXLt—b ” Closing the delivery gap”

https://www.bain.com/contentassets/41326e0918834cd1a0102fdd0810535d/bb_closing_deliver
y_gap.pdf
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