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UX Playbook
for Lead Gen

Collection of best practices to win over potential customers



Lead Gen playbook at a glance

How to win potential customers over

We all know first impressions matter. Users will hit the back button if a site takes too long to load or if the content doesn’t
appear immediately relevant and valuable. Lead gen sites in particular have to work harder to earn trust immediately and have
clear value propositions as they typically have a simple landing page immediately asking the user for personal information.

User expectations have risen so much so that users expect to be able to find answers within one search or one tap, without
having to wait for someone to get back to them later. The key to successful lead gen today is to find the balance, providing just
enough information to convince users of the value prop so they go they choose to invest time filling out your form and giving you

their personal information.

And of course, when users are ready to request more info, make the forms so seamless giving them no reason to drop off.

1. Home/Landing Page 2. Form Optimization

Google



Lead Gen playbook at a glance

1. Home/Landing Page 2. Form Optimization

e (Clear CTA above the fold e Mark required fields with an asterisk
e Have descriptive CTAs e Use inline validation
e If calls are important, include click-to-call at the e Use autofill

top of every page e Reduce number of fields (remove optional

e Clear benefit-oriented value prop above the fold fields, use full name instead of first/last, hide
company and address line 2 by default, hide

e Don't use full page interstitials o
billing by default)
e Remove automatic carousels
e Use correct keypads
e Use legible font sizes , ) )
e Don't use dropdowns for inputs with < 4

e Use social proof options, instead opt for buttons

e Provide answers to questions users might have e Use steppers, sliders, or open field input for
before they'd feel comfortable filling out a form numerical entry rather than large dropdowns

e Add urgency e Use pagination or a progress bar if more than 2

steps in conversion flow Google



All recommendations
should be A/B tested!



Proprietary + Confidential

What can we learn from “Best-In-Class”




Homepage best-in-class:

~
ASKAQUESTION (?)

[~
‘\.S,“‘ CAPELLA UNIVERSITY

DEGREES + CAPELLA

PROGRAMS EXPERIENCE FINANCING

online university that lets
you do both.

Find your program

Capella's two online-learning
formats

FlexPath lets you set deadlines and move at your
own pace. GuidedPath offers extra structure for
those who need it. Both learning formats are
designed to fit into your schedule, so you can live,

and learn. See which path is right for you.

Call-to-actions

Problem to solve:

Does my site provide crystal clear to actions?

o od oJ o o oo

Clear CTA indicators

CTA tap targets easy to access
Clear Value proposition

Top categories on homepage
Legible font sizes

No revolving carousels

No full page interstitials



Keep Call-to-actions clear and pronounced

degrees.Strayer.edu

STRAYER

UNIVERSITY

&

ZIP Code* (5 digits)

U.S. Military Affiliation? @ No [ Yes

LEARN MORE >>

CHOOSE STRAYER AND SAVE.

“Strayer's Graduation Fund is kind of
like a magic piggy bank. For every
three classes | pass, | get to deposit
one in the bank to redeem in my last

year.” — Eboni Weekes

Since 1892, we have helped working adults earn the
degrees employers seek, and offered the most flexible
way to earn them. Our master's, bachelor's and
associate programs include Business Administration,

cargurus.com

@ https://www.cargurus.com

CarGurus

Sell My Car (FREE]

Certified Pre-owned (CPO)

Used cars inspected and backed by the >
manufacturer

On the Lot N
Search dealers near you

Private Party Financing >
Rates as low as 1.9% on approved credit

Sell My Car N
Be seen by 20 million shoppers

What's My Car Worth? N

What's a fair price?

freshly.com

&« @ https://www.freshly.com ‘ L :

CHEF-COOKED, HEALTHY
MEALS DELIVERED TO
YOU

Fresh « Healthy « Convenient

‘ Email ‘

Zip Code

GET STARTED
)




Test making “Get Started” & “Learn More”
Call to Actions more specific

e  “Get Started links are no better than login walls [...] Don’t ask for too much too soon, or you risk losing people’s trust.”!

e ‘Like its relative Learn More, the link text Get Started is too generic to stand on its own and can be interpreted in many ways.

If you want to provide an entry point into a process, whether it's a style quiz or sales funnel, avoid a generic call-to-action

and increase the information scent by stating precisely what users should expect.

n

e  Benefits of making CTAs more descriptive

o

Links will be more accessible

Links will be more enticing to users and potentially more persuasive.
Users will feel more confident as they click from page to page.

More keywords on the page will help search-engine optimization.

Meaningful links will stand alone and help users who are scanning the page.

Google


https://www.nngroup.com/articles/login-walls/
https://www.nngroup.com/articles/commitment-levels/
https://www.nngroup.com/articles/learn-more-links/
http://www.nngroup.com/articles/link-promise/
http://www.nngroup.com/articles/why-web-users-scan-instead-reading/
https://www.nngroup.com/articles/get-started/
https://www.nngroup.com/articles/learn-more-links/

Don’t rush commitment in call
to actions and add benefits

e  Most people are commitment-averse
e Don't ask for a commitment when you can delay it
e The best example would be ‘buy now’ vs ‘add to cart’

e  When ‘buy now’ seems awfully final, ‘add to cart’ seems kind of
risk-free and leaves the door open for changing the mind

http://conversionxl.com/what-to-call-your-call-to-action/

Google


http://conversionxl.com/what-to-call-your-call-to-action/

Changing the copy of the CTA
increased clickthroughs by 26%

From this

Discover a better way of working
“Start Free Trial” CTA

Discover a better ‘
T 26%

“Get Started Now” CTA S clickthrough

Y marketingexperiments



https://marketingexperiments.com/digital-advertising/site-banners-tested

Benefit oriented call-to-actions

bettingexpert e

BettingExpert.com tweaked the form copy (headline & button
text), led to an increase of 33% in membership sign-ups

Control: Treatment:
Join BettingExpert ~ -~ | GetFREE Betting Tips .. .
— S— Original: Sign Up
[ Test: Sign Up & Get the Best Daily Tips
(O —) oo oxmmmeon ]

Google



http://contentverve.com/case-study-31-03-increase-in-sales-by-tweaking-the-call-to-action-copy-on-a-payment-page/

Keep call-to-actions clear and pronounced

esade.edu emagister.com universidadviu.es

V.41l 07:00

V.4 10700

ESADE inspiring E

Business School futures

MyVision EMAGISTER CUM LAUDE i50% DE AHORRO!

| Universidad @

Descubre tu futuro con

Expand my business Master MBA en -
into new /1% ~ Direccién y 13 nuestros Grados y Masteres
SELECT
Administracién de
Empresas —=° FILTROS Q
4 opiniones -
SELECT BUSINESS SCHOOL
Become a driver of true Online Ver solo titulos oficiales (@)
and lasting change 3880€ 1.940 €
#BeaCREACTIVIST CHROOREMIEN

ESADE Business School has a long tradition of Pide informacién
training future business leaders. But the past is far
from where our focus lies.

Our new and improved MBA understands that the
business person of the future is a game-changer;
someone capable of creating a new world going
beyond the status quo. The ESADE MBA is for the Tipologia Master |

X Master Uni itari Bioéti ogle
future leaders that are ready to think aster Untversitario en biloetica
differently and break new ground. Metodologia Online

Financialo cmodamente SE(URA




Open colleges keeps CTAs within reach throughout the experience

16% uplift in conversion rate

O oo
(io aa ‘i‘) ('.co?:"?w_;_

Certificate [V in
Veterinary Nursing

Youll learn animal clinic safety processes and bulld
on your existing animal knowledge and expertise,
This course also includes a work placement (which
needs to be undertaken in Australia) where you will
be able to gain the practical skills you'll need when
handling animals in many different situations,

including washing, grooming, and for clinical
procedures under the ¢ on o

Original Variation

https://www.thinkwithgooale.com/intl/en-aunz/advertising-channels/mobile/open-colleges-australia-optimises-site-design-mobile-first-students



https://www.thinkwithgoogle.com/intl/en-aunz/advertising-channels/mobile/open-colleges-australia-optimises-site-design-mobile-first-students/

Open colleges keeps CTAs within reach throughout the experience

20% uplift in conversion rate

O OpenCalleges

TAFE and other Nationally Recognised
Courses Online Study Online with
TAFE 300 cihes accredied quattcaton crine TAFE.

e

O OpenColleges

Open Colleges is an online education provider
which allows you to study a selection of TAFE
courses through its partnership with North
Coast TAFE, a5 well a5 3 numbaer of other
mecredited qualifications, in the comfort of your
own home, and st your own pace.

MEALTH AND WELLBEING COURSES

3 /e

Original Variation



Homepage best-in-class: Value propositions

credible : Problem to solve: Does my site make our value
proposition clear to users immediately?

Your honest source for
comparing rates credible

@ Instant and accurate results

Clear CTA: Search

i Jargon-free explanations 0 m?! Get y.OUI" f.ree credlble
pncing options in 2
es.

Clear Value proposition

Student Loan Refinancing A

re rates from up to 8 lenders Prequalified rates

Student Loan Refinancing v
blified loan requests won't affect your
score

Consolidated menu with hamburger and cart

Student Loans e user saves $18,668

Hress

Social proof

‘) Personal Loans Average savings: $18,668

Get My Refi Rates

Top categories on homepage

(=] Credit Cards

Legible font sizes

Rated 9.4 out of 10 based on 772 review:

rs rate us 9.4 out of 10 based
pe Student Loans

No revolving carousels

%) Personal Loans

OO0 o0 o o0 d dod

No full page interstitials

Credit Cards



Clear value propositions

miami.edu

Additional benefits of
University of Miami Online
Degrees include:

Top 50 University

U.S. World & News Report recently ranked
the University of Miami as a top-50
university in the U.S.

24/7 Support

tableau.com

& 2 & www.tableau.co

TRY TABLEAU FREE

We're focused on your
success

050

LEARNING RESOURCES

109

TRAINING VIDEOS

150K

COMMUNITY MEMBERS

1,009

PARTNERS

box.com

& @ https:/www.box.com

box=

The easiest way for
everyone to work
together everywhere.

With Box, all your team’s files are
stored in the cloud so everyone on the
team can access, edit, comment and
share any of the files in real time from
any device.

LEARN MORE —

SIGN UP FOR DEMO =




Clear value propositions

en.unir.net gbsge.com

and understand how companies operate in

different international arenas. ql\ Geneva

Business School®

UNIR is a member of leading international
entities that certify the quality of our MBA _ Master Programs

programs:
Qﬂ:\?‘
&g

Sport International
Management Management

S AMBA &

EFMD

100% Online University

Live Online Lectures

Digital Oil & Gas
Marketing Management

Personal tutor

REQUEST INFORMATION

learndigital.withgoogle.com

'A A 07:00

= Google Digital Garage

Grow your career or business at your own pace,
with flexible and personalised training courses
designed to build your confidence and help you
thrive.

« Discover tools to make your business succeed
* Improve your interview skills
*  Prepare for the career you want

GET STARTED

Simple steps for your growth

¥ .

Choose a skill

Whether you're a student or a business, at the
start or in the middle of your journey, here you
can choose the lessons that are right for you.

® O O

_



Use social proof to gain user trust

lemonade.com

PRICES

Already Insured? Switch
to Lemonade Instantly

People left these insurance companies to
join Lemonade:

31% e
0 Alistate

Assurant, Farmers,
Homesite, Progressive,
Stillwater & more...

16%

State Farm

14%
Travelers 1 O %

Geico

10%

Liberty
Mutual

wordpress.org

Trusted by the Best

30% of the web uses WordPress, from
hobby blogs to the biggest news sites
online.

Discover more sites built with WordPress.

tableau.com

SOLUTIONS

Customer Stories

Tableau empowers the world's top
organizations to see and understand
their data—inspiring breakthroughs

and driving impact.

23andme.com

Genetics just got
personal.”

These are the stories of 23andMe
customers. Your experience may be
different since everybody's DNA
is unique.

HEALTH

My results allowed
me to keep myself
healthy.

ANCESTRY

A pathway to his
past, a stronger
sense of himself.




“Social proof is a psychological phenomenon
where people reference the behavior of
others to guide their own behavior”

“Social-psychology studies have repeatedly indicated our
conscious and unconscious reliance on each other for cues in
almost all decisions that we make.”

“Increasing credibility: Users do consider how others perceive
content, services, and products that they find online. Adding an
indication that other people, or even better, familiar people, like
the content or product can remove decision-making uncertainty.”

https://www.nngroup.com/articles/social-proof-ux/

Google


https://www.nngroup.com/articles/social-proof-ux/

Social Proof is powerful for trust

According to a Nielsen report 70% of consumers trust consumer opinions online.
63% of consumers say they are more likely to buy from a website that displays reviews.

Social proof can be displayed with:
e Testimonials
e  Number of people using your services/products
e Userratings

http://moz.com/ugc/7-conversion-lessons-from-the-masters-of-ecommerce * http://www.searchenginejournal.com/the-power-of-social%C2%A0proof/21896, Google



http://moz.com/ugc/7-conversion-lessons-from-the-masters-of-ecommerce
http://www.searchenginejournal.com/the-power-of-social%C2%A0proof/21896/

A trust seal verifies that a website is legitimate.
Data is collected by the third-party trust seal company
that confirms that the business is authentic.

Econsultancy/Toluna survey: participants were asked which
factors help them to decide whether or not to trust a website.

shoppers - see image.
designed.
The site contains well known brands /
482
products
A friend, colleague or family member
. . 814
has used the site.
tioads quickly and works weil. [T «
T umber ang sdaress uars. M 027
number and address detalls.

https://www.crazyegg.com/blog/ecommerce-trust-signals,



https://www.crazyegg.com/blog/ecommerce-trust-signals/

- Pide informacién

€€ Opiniones

100%
Valoracién del curso Lo recomiendan

Opiniones sobre este curso

O Aina Fo
19/08/2017

Lo mejor: Hace poco que he empezado el
master MBA en ADE y estoy muy
satisfecha con los materiales, me llegaron
pronto y pude empezar a estudiar en
verano. Gracias por la atencién recibida y
estoy convencida de mi buena eleccién.

A mejorar: Nada que decir, vamos a ver
como evoluciona el temario.

¢Recomendarias este curso?: Si

Homepage best-in-class: Social proof

emagister.com

< omagister: Q

- Pide informacién

®  Logros de este Centro

§ey §e )
D D F
2018 2017

¢Cémo se consigue el sello CUM LAUDE?

Todos los cursos La valoracién Mas de 50
estan media es opiniones en los
actualizados superiora3,7  (ltimos 12 meses

Este centro lleva 1 afios en Emagister.

4 ¢Qué aprendes en este curso?

+ Administracién

+ Contabilidad

Google



Homepage best-in-class: Provide value before asking for user i

waldenu.edu

& wwwwaldenu.ec : Problem to solve: Does my site provide answers to questions users

"WALDEN UNIVERSITY
A higher degree. A higher purpose.

might have before they'd feel comfortable filling out a form

Frequently Asked 0
Questions (FAQSs)

Address top questions users have

Q  Provide enough information for user

Do I make too much to feel comfortable moving forward
money to get a student

loan? O  Make it easy to for user to request further information

O  Putuserinthe driver seat - ask what dates/times they
I'm transferring from

anoiherschosl whate T want to be contacted if you're contacting them
received federal aid. How

does this impact my

federal aid at Walden?

Does Walden receive my
entire student loan
amount all at once?




betterment.com

HOW CAN WE HELP YOU TODAY?

I'm an investing

novice

| want to

see what you can do for me

Are you on track for retirement?

Try our retirement calculator to see if
you're retirement-ready.

Could your 401(k) be worth more?

Provide answers to questions users have

tableau.com

Pricing for data people

Options to fit people and
organizations with different data
needs

Individuals Groups Embedded

Tableau's powerful analytics platform
€MpPOWers everyone across your
organization with data. Start by selecting
your deployment option then decide the
right mix of user types to meet the unique
needs of your organization.

Please select a deployment option

On-premises or Public Fully hosted by
cloud Tableau

business.twitter.com

12:35 7

é‘ ® os//business.twittercor 3]

¥ Business ~

Basics

Solutions

Resources and guides

Ads help center

Build your brand, expand your following,
and increase the visibility of your Tweets
with a Twitter Ads campaign.

5oogle




Offer Users
something before
asking for something



Give users a Demo, offer a Free
Trial or give them a Preview

e “The reciprocity principle is one of the basic laws of social psychology: It says that in
many social situations we pay back what we received from others.”’

e “Free content is the digital counterpart of the free samples from the physical world
and is an ingrained use of the reciprocity principle on the web.""

o ‘“If atall possible give people a preview of what you're selling. This will qualify leads”?

e  (Our studies of B2B website use show that users frequently enter made-up
information when they encounter overly aggressive lead-generation forms before the
website has established its credibility. Unless you want your sales force to make a lot
of calls to Mickey Mouse, it's a bad idea to ask for user information too soon.)’

httgs //www.nngroup. com[amcles(remgrocny principle/

Google


https://www.nngroup.com/articles/reciprocity-principle/
http://unbounce.com/docs/The-Ultimate-Guide-To-Conversion-Centered-Design-ThemeForest.pdf

Don’t rush commitment

Consider what your users want and not what you need them to do

Thinking about the marketing of [the company they were highly unsatisfied with] which of
the following is true about your experience? Select all that apply.

The company does not put my needs and wants above its own business goals
The company doesn't make me feel like | have a relationship with them

The company always tries to sell to me instead of providing value

Itis not easy to conduct business with the company

whether online, in person, or on the phone

I've heard negative things about the company from people |
know (friends, family, coworkers, etc.)

The company’s brand isn't a good fit with who | am

The company doesn't know what | like and don't like

I've heard negative things about the company on social
media from people that | don't know personally

I've heard negative things about the company in the press

Its marketing is boring and irrelevant to me

The company’s marketing is intrusive

Other

The company is not respectful of my privacy

=1
N
I
I
I
I
I

I

I

m Percent of respondents who selected each item

The main reasons Users identify when they were
were unsatisfied with a brand/company are:

e  The company does not put my
needabove its own business goals

e  The company does not make me feel
like | have a relationship with them

e  The company always tries to sell
to me instead of providing value

Google


https://marketingexperiments.com/conversion-marketing/importance-of-building-consumer-trust

tableau.com

All the nitty-gritty details

See a full comparison in the table

below

Access CREATOR EXPLORER VIEWER
Web and mobile

Embedded content

Interact CREATOR  EXPLORER  VIEWER

Interact with
visualizations and
dashboards

Download
visualizations as
images (.pdf, .png)
@

Download
summary data @

Download full data
®
Create and share
custom views

Collaborate CREATOR EXPLORER  VIEWER

Comment on a
dashboard or
visualization

creditcards.chase.com

creditcards.chase.co

= CHASEQ s

Chase Credit Cards =

1B
I'm looking for... N/ '”I

Choose a Category v % Compare

Featured Personal Credit Cards

| Jump to: business credit cards

Chase Freedom Unlimited®
credit card
viss JRAokeketgis

(9,632 cardmember reviews)

NEW CARDMEMBER OFFER

$150 bonus after you spend $500 on
purchases in the first 3 months from account
opening.

AT A GLANCE

Make decisions easy (don’t let paralysis lead to drop off)

adobe.com

12114 v

& @ https://www.adobe.com

ADOBE CREATIVE CLOUD v

Find the plan that's right for you.

S

Individuals

Get the entire collection o

You're elig]

Business

Adobe Stock




Homepage best-in-class: Make required decisions easy

emagister.com vcu.edu gsuite.google.com

G Suite

.4 00700
T ZATT /

Decisions are hard.
Choosing VCU is easy.
Here are some simple

first steps. -

\' S To set up email and a G Suite account for your business, you
will need a domain, such as examp/e.com . [©)

Does your company have
a domain?

YES, | HAVE A VALID DOMAIN NO, | NEED A DOMAIN

]

Join our mailing list

= @

Explore our programs
BACK

@



Add urgency to entice users to take action

betterment.com

Limited time offer: Sign up today and get
up to 1 year managed free. See details

Betterment

THE SMART,
MODERN
WAY TO INVEST

» Watch our video

Get started

i g Tell us a bit about yourself.
Where are you in your
financial life and what are you
investing for? Dream vacation?
Down payment? Nice little

rover.com

1:59 v

On-Demand
Dog Walking

A certified dog walker will be

selected for you. No searching
necessary.

For a limited time, get up to

your first 5 walks free.

When do you need a walk?

On-demand dog walking is available in

10003! Change your zip code

Get a dog walker automatically within the

next hour, o Juled for later.

Wa lk hle from 8 am - 9pm

achieve.strayer.edu
¢ 0 e :
= e -

SAVE UP TO 25% AND
GET A NEW LAPTOP.

g

_ *Disclaimer

Summer Classes Start July 2

1300 3un 365




“This is one of the most impactful A/B testi've ever run. The conversion
rate of variation B was almost 3x that of variation A.

Here’'s what happened to our conversion rate as we gradually rolled out
variation B to all users. Our conversion rate went from ~3.5% to ~10%.""

Variation A: Variation B:

Like this deal? (18895 Like this deal? 158y {2¢|

100% Money Back Guarantee

W6 Y Ity cOmiss s bl e ¥y crensmemtion. Gcieded i e Time Left to Download: 19mins 12secs PUBes RotgiC SR  [DFO. Bt

package. If you buy this package and aren’ satisfied email us within 7 days and we'l

$o79 fefund your monay. No questions asked.
one-off fos S 100% Money Back Guarantee
How can we give away all of this for $29? oo e We want happy customens who benefit from the cpportunities Included n this

package. If you buy this package and arant satisfied emal us witie 7 days and we'l

Google



Typing on
mobile is hard

me_every_time@



Homepage best-in-class: Autofill

NPT T

THREDUP

1. Shipping Info

First Name

Last Name

Street Address

Enter a location

Apt #, Floor, etc (Optional)

City

State Zip Code

How did you hear about us? (Opticnal}

v

Shipping options (estimated) o

o J o Jd o d o o0 d

Problem to solve: How do | help users pay quickly and easily?

Exit points limited after cart

Reduced number of fields - No second address line, no optional info
Auto-fill used

In-line validation (section turns green)

Address info uses Google Places API to autofill 5 shipping fields
Credit card fields use correct keypads

Bllling is shipping by default

Value prop around ‘free shipping & returns’ at bottom

Customer service contact capabilities at the bottom

Google



box.com

& @ https://account.box.con

Company Information

Business Name

Email Address

Employees

Dlaaca CSalact

Ayumi

QIWIEJR|TJYJUJI JO}P

AISID|FJGIH]J]KI|L
4 Z X CVBNM &

123 space return

Use Autofill to reduce work for the user

generalassemb.ly

all T @m)

& | @ https:/generalassemb.ly

Contact Information

Your Name

Your Email

ayumi Rogers ¢

xfinity.com

9:38 7 all T )

& @ https://www.xfinity.com

What's your address?

We want to make sure this great offer is
available in your area. All we need is your
address.

STREET ADDRESS
58 Bushwicki

58 BUSHWICK AVE, BROOKLYN, NY
mn2n

58 BUSHWICK ST, MELVILLE, NY
nra7

58 bushwick Ave 4b 58 Bushwi




Reduce the number of fields

Use full name

Contact Information

Your Name

| First and Last Name

Your Email

email@domain.com

XXX=XXX-XXXX

What would you like to learn?

Use Google Places Autocomplete API (link)

THREDYP

1. Shipping Info

First Name

Claire

Last Name

llimer

Street Address

Your Phone Number el 534 DIVISADERO SfT

534 pivisadero St

534 Divisadero Street
534 Divisadero Street 1/
534 Divisadero Street
534 Divisadero Street

powered by Google

Shipping options (estimated) o

Check billing as shipping by default

Zip Code *

Phone *

Email *

¥ Shipping same as billing address

ENTER PAYMENT INFO

-~
TOP OF PAGE

s [ I 3 3

ogl


https://developers.google.com/places/web-service/autocomplete

Required fields

Asana.com UMUC.edu worldcampus.psu.edu

9:46 7

UMUC

Contact an Advisor for More
Information.

Talk with our
sales team

Send Me Information
about Business
Administration (MBA)

Please submit your information and an
Asana representative will follow up with
you as soon as possible. Have a simple

question? Check out our FAQ

* denotes a required field

First Name * How would you like to receive your

brochure?
Last Name *

PDF &
E-mail Address *

Phone Number * First Name *

Company Email *

ZIP Code or APO/FPO *
Last Name *

Select a Degree of Interest *

Phone Number *

Select an Academic Area of Interest v

. Select a U.S. Military Affiliation (if appl v
Now let's hear the details

GET MORE INFO Country United States of America ¥

Hi there! Can | help answer any questions ﬂ

* = Required field
about Asana Premium? - ‘q‘ -



In-line validation

generalassemb.ly

8:62«

& @ https:/generalassemb.ly

Contact Information

Your Name

Ayumi Rogers

Your Email

ayumi

Please enter a valid email address

ayumirogers@gmail.com ayumi Ro A v

gracehopper.com

8:65 7 all F @)

< @ www.gracehopper.co

‘ ‘. Grace Hopper
’

Skype ID*

Mobile Phone Number*

[

Please complete this required field.

Gender Identity*

Male
Female
Prefer not to identify

Are voua militans vetaran or active militan:

75

hotels.com

& @& https://www.hotels.com

Empire Hotel $256.13
Monday, July 16, 2018 - Tuesday, July 17, 2018, 1

Your credit card number appears to
be incorrect. Please check it and try
again.

Security code

Expiration date

!

Vv Norton
by digcert

In a rush? No problem. We don't need your full address
las you can book securely without it.

N

Billing address
Country

United States of Americ: v

ZIP code




Correct keypads

generalassemb.ly

8:563 7 all = =)

& @ https:/generalassemb.ly

Your Email

Your Phone Number

What would you like to learn?

4158162501 ayumi Rogers

2

5

bootcamp.cvn.columbia.edu

8:6564 v

& @ otcamp.evn.columbia.ed:  [3]

Class starts September 10, 2018
at.Columbia Engineering

GET PROGRAM INFO
Step 3 of 3

-

. By checking this box, I consent to be
contacted by or on behalf of Trilogy Education
Services, Inc. and Columbia University,
including by email or autodialed calls and text
messages to any telephone number I provide,
about my interest in furthering my career
training. I understand my consent is not
required to purchase or IIl. T also agree to

1s of Use and Pri olicy.

gracehopper.com

all T @m

8 www.gracehopper.co

: Grace Hopper
>

ype ID*

obile Phone Number*

8

0

ABC DEF
4 5 6
GHI JKL MNO
7 8 9
PQRS TUuvV WXYZ

lease complete this required field.

nder Identity*

Male
Female

Prefer not to identify

a voua militans veteran or active military

N\




Ensure that the correct input type is used

number <input type="number”
min="2" max="10"

Daytime Phone Number
step="2" value="6"> i

Another Number

email <input type="email”>
url <input type="url”>
Previous
date <input type="date”>
range <input type="range”

min="2" max="10"

step="2" value="6">


https://goodui.org/#14

Use pagination or progress bar if more than 2 steps in conversion flow

bootcamp.cvn.columbia.edu confused.com geico.com

all T (wm)

8:54v all T (@m)

Confused & & @ ips//auto-buy.geico.co

& @ otcamp.cvn.columbia.ec

at Columbia Engineering

Your Info
GET PROGRAM INFO o
My registration is:
Step 1 of 3 Customer
Last Name ! Enter registration FIND CAR
—_———— First Name
Please enter the registration number
Make & model [ ]
Car make Last Name
g Please choose
Featuring [ ]
ayumi ayumi Rogers  Ayumi Ayun StreatAddress
Please use the filters provided to help us
search for your car... { ]
Apt #

reserved. Confused.com is a trading name of Inspop.com
Limited and is authorised and regulated by the Financial
Conduct Authority

ZIP Code
© Copyright 2008 - 2018 Confused.com. All rights
11249
Bmat it AU




Form optimization best in class: (Single Page): Warby Parker

Problem to solve: How do | help users pay quickly and easily?

WARBY PARKER
J Reduced number of fields -- First and last name consolidated,

Information no second address line

Your details , . .
Don’t make user input password twice

First and Last Name

In-line validation (green dots)

Email

Notification if a field is skipped

Auto-fill used

Password

[ SR W N

Address info uses Google Places API to autofill 5 shipping
fields

Phone

Credit card field doesn’t expand until clicked into

Bllling is shipping by default
Ship to
Customer service contact capabilities at the bottom

First and Last Name

L -




Display form fields in a single column layout

Personal

Name

Date of Birth

Account

Email

Password

Details

Name

Contact

Numbe

Date of Birth

Email Password

Verify

https://www.nngroup.com/articles/web-form-design/

https://uxplanet.ora/psychology-affecting-ux-design-d6186b840704

“Multiple columns interrupt the vertical
momentum of moving down the form. Rather
than requiring users to visually reorient
themselves, keep them in the flow by sticking to
a single column with a separate row for each
field. (Exceptions to this rule: short and/or
logically related fields such as City, State, and
Zip Code can be presented on the same row.)”

Google


https://www.nngroup.com/articles/web-form-design/
https://uxplanet.org/psychology-affecting-ux-design-d6186b840704

Before

— MANGO

Dispatch and payment

Delivery methods

_> Home delivery - Free

Delivery in 2to 5 w g days

Shipping address

Max van der Heijden

Test, Test

W11 2BQ

United Kingdom
max.v.d.heijden@gmail.com

07123456789

VS.

Edit

TOTAL AMOUNT

£101.97

Don’t use drop downs if less than 3 options

After

(O Collect from store
Delivery in $ to 15 working days

() Home delivery
Delivery in 1 to 4 working days

V.4 1 07:00
< Checkout
1. Delivery

78 The Lighthouse, George's Street Lower NA ... >

© 2016 MANGO All rights reserved



Thank You

oooooo



