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YouTube 휌탧핓 �핳, 푗 휌풏맻풏? 짳쌏펯 픣쭻� 찿힃샃킟 켬뫷뱇ힻ

YouTube 휌탧핓 �핳픻 핯혗 켛�핯 팿샇 퀓햀샃샟.
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YouTube 휌탧핓 �핳, 푗 휌풏맻풏? Absolute Reach

YouTube

TV

30.6%
23.9%

YouTube삏 먔픻 퐃캫픷왗

TV쫯샟 셏 쟉픻 뫛먘폋몇

솿샧 퀓 햃킰샃샟.

KR Google Play TRPR research, 2020
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YouTube 휌탧핓 �핳, 푗 휌풏맻풏? Absolute Reach

Source: Google/MediaScience, Impact of Audible/Viewable Ads, US, 2018. Lab study, 12 ads, 432 participants

Platforms included: YT mobile, YT desktop, YT on TV screens, Linear TV

탗�햋핓 Attention픻

�핳핓 찇얗싗 핿폋

ힼ혌헼핳 폼핯 햃킰샃샟

묌
뫛

 캼
밫

솿

폼캼 탗� 찿픣 (% 헿� 폼캼)
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YouTube 휌탧핓 �핳, 푗 휌풏맻풏? Attentive Reach

탗�햋삏 YouTube읷 쫷 썇

셏 ퟌ휌솿맻 뾍킰샃샟

49%
54%

64%

YouTubeTV 샟탗쫯밫뫰휌 TV

묌뫛 탗� 훷좤솿

2808 ads totalling 741 minutes of footage/ Fieldwork: 13th Feb - 12th March 2020 (4 weeks)/

Quantitative research, n=138 Aussies 18+ Qualitative research, n=18 Aussies & Kiwis 18+  / 

Partnered with Kantar and used the latest innovative technology from Eye Square 
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YouTube 휌탧핓 �핳, 푗 휌풏맻풏? Efficient Reach

Buy

Plan Measure

YouTube TV

뭧믻 Cross Media Reach

쾏웣콓픿 풤졯

YouTube퐻 TV 핓 � Reach,

픣 �혐핯 맻삠샃샟.
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YouTube 휌탧핓 �핳, 푗 휌풏맻풏? Efficient Reach

2.5 X
-76%

셏 쟉픻 Reach
TV 샻찿, P1854 밫훻

셏 뺩픻 찿풤
TV 샻찿, CPRP 밫훻

홯킣퍟홯킣 잧킟�잫픻 YouTube읷 풤켗

셏 뺩픻 찿풤픷왗 셏 쟉픻 Reach읷 샧켬킰샃샟

#1
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YouTube 휌탧핓 �핳, 푗 휌풏맻풏? Efficient Reach

P&G 찇잧힃삏 YouTube읷 풤켗

TV 샻찿 +21% 셏 쟉픻 Reach읷 샧켬킰샃샟

+21.2%
-28.8%

�맻 Reach
Vs.   TV (F18-54밫훻)

셏 뺩픻 찿풤

Cost Per GRP

Vs.   TV �핳
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YouTube 휌탧핓 �핳, 푗 휌풏맻풏? Brand Impact

광고 상기도

10% 이상 상승

Source: Google Brand Lift, Auction formats based on Brand Lift 2.0, Average lifts are based

on all studies, not just those with significant lift, APAC, Jan. 2019 - Mar 2020.

묌뫛 짳뽳� 묌뫛 뽳�

+8,000먗 Brand Lift 졏� 쭿켘 몫뫷,

YouTube맻 믛 10% 핯캼핓

묌뫛 캼밫솿 캼킴 샧켬
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YouTube 휌탧핓 �핳, 푗 휌풏맻풏? Sales Impact

Matched Panel Analysis
#57잧켗�  #46찇얗싗  #16��뫛잧

핷뫻켬 픣켬 뫷켬

89%핓 YouTube �핳핯

�몿헼픷왗 픛핓짳 퐟앷핳


쟟 힘샻왗 핯펯홇킰샃샟

믛 묌뫛 찿풤 샻찿 쟟�

(ROAS)핯 1핯캼핯폃킰샃샟

퐟앷핳 쟟핓 믛

캼킴읛핯 5.5% 폻킰샃샟

#1
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YouTube 휌탧핓 �핳, 푗 휌풏맻풏? Sales Impact

Marketing Mix Modeling

짳쌏펯 ROI 쌏ힻ� 쭿켘픿 � 먗켛숗 짳쌏펯 ROI
헿�헼핳 MMM몫뫷 쌏ힻ� 얦 쟲폋 뫻 햋켳 캧픿 혗뫰밫 퓿


헿�헼핳 MMM픿 뼓펯켛 탧� 쭿켘 몫뫷

출처: 닐슨에 위탁한 100건 이상의 마케팅 믹스 모델 메타 분석, 인도, 2016년~2018년.

� 쌏ힻ�

짳쌏펯 ROI

쾇콗짳쌏펯 쌏킟옃핯 멻컄
퐣앷핳

쇔폼캼

멯뼃쓳 퀓

폁삏 쇔폼캼

멯뼃쓳 퀓

햃삏 쇔폼캼

1.1x

0.8x

1.1x
1.2x 1.2x

1.4x

퐠푳 묌뫛 ힻ졯 묌뫛 앷쌏퐟 TV 쌏ힻ�짳쌏펯

0.2x
0.6x

0.8x
1x

1.1x
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TV샻찿 YouTube뫷

Sales Impact

Marketing Mix Modeling

4.8쨫 93% 1.92
YouTube 뽳�샴 쟟 힘샻


뫷맻 TV샻찿 � 몸풫
YouTube핓 믛 ROI

출처: 닐슨에 위탁한 100건 이상의 마케팅 믹스 모델 메타 분석, 인도, 2016년~2018년.

YouTube 휌탧핓 �핳, 푗 휌풏맻풏?#1
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YouTube 휌탧핓 �핳,

얓샘쭻� �혐뱇ힻ
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YouTube 휌탧핓 �핳, 얓샘쭻� �혐뱇ힻ Plan-Buy-Measure Framework

PLAN
BUY
MEASURE
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YouTube 휌탧핓 �핳, 얓샘쭻� �혐뱇ힻ Plan#2

TV in Reach Planner
컃왗풯 솿샧쪏퓿 얓뼃

NEW
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YouTube 휌탧핓 �핳, 얓샘쭻� �혐뱇ힻ Plan#2

Trustworthy Fast & Simple Comprehensive Actionable
탛욫 퀓 햃삏


Nielsen TV셫핯� 풤
맿샣뫛 챛읳 탗즧옃핯콓 홯삏 좣싛 묌뫛 캼픿


풤 탗즧옃핯콓 맻삠
셫핯� 밫쨓핓 핳캧핯읷

�핳폋 쨏왗 헼풤 맻삠
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YouTube 휌탧핓 �핳, 얓샘쭻� �혐뱇ힻ Plan#2

YouTube 휌탧핓

�핳픿 ힿ 썇핓

캼숗 Reach읷

핳 퀓 햃킰샃샟
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YouTube 휌탧핓 �핳, 얓샘쭻� �혐뱇ힻ Plan#2

YouTube 휌탧핓 �핳핓

Demo 뭧맿 쪿 퐃캼 솿샧읛픿

핳 퀓 햃킰샃샟
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YouTube 휌탧핓 �핳, 얓샘쭻� �혐뱇ힻ Plan#2

YouTube 휌탧핓

�핳픿 ힿ 썇핓

캼숗 Frequency

핳 퀓 햃킰샃샟
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YouTube 휌탧핓 �핳, 얓샘쭻� �혐뱇ힻ Plan#2

YouTube 휌탧핓 �핳픷왗

큸몇 퐃캫 찿픣 홫혐 맻삠

#4

(YouTube vs. TV)

YouTube 휌탧핓 �핳픷왗

햋쇔 �헼 밫삠

#5
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YouTube 휌탧핓 �핳, 얓샘쭻� �혐뱇ힻ Plan#2

�헼핓 켬뫷읷 퓿

YouTube �핳,


Frequency삏 펷쟃왗

켟혐퍷 뺓풏?
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YouTube 휌탧핓 �핳, 얓샘쭻� �혐뱇ힻ Plan#2

Frequency퐻

찇얗싗 핿 맿폋삏

펌핓 캼뫻뫻몿맻 햃킰샃샟

출처: 한국에서 집행된 Brand lift 2.0 메타 데이터 분석 (2020)

Frequency폋 쌫읳 뫛옟솿 캼킴

1 2 3-4 5+
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YouTube 휌탧핓 �핳, 얓샘쭻� �혐뱇ힻ Plan#2

ퟌ숗 �핳핓 

Frequency삏 샻쭻쭿

1~3폋 젳줯잀샃샟

출처: 한국에서 집행된 Brand lift 1.0 메타 데이터 분석. Auto 인더스트리 기준

Frequency

200

150

100

50

1 2 3 4 5 6 7 8
�


핳

 퀓
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YouTube 휌탧핓 �핳, 얓샘쭻� �혐뱇ힻ Plan#2

Frequency

혃
샻

헼
/캼

샻
헼

 캼
킴

솿

�


핳
 퀓

80

60

40

20 20

100

400

600

1k

1 2 3 4 5 6 7 9 108

Frequency 8뱇ힻ삏

ힻ쾈헼핳 Lift핓 캼킴픿

밫샻 퀓 햃킰샃샟
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YouTube 휌탧핓 �핳, 얓샘쭻� �혐뱇ힻ Plan-Buy-Measure Framework

PLAN
BUY
MEASURE
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YouTube 휌탧핓 �핳, 얓샘쭻� �혐뱇ힻ Buy#2

쟃� 좤헼폋 쟙삏 묌뫛캼픿 풤 쫯켳풏

쟃킟싗
YouTube 핯ힻ �캼샣 폼폨픿

퓋삏 �몚 뭧맿픿 샻캼픷왗

퓋삏 뽳�엄쟇� 혋픛

쪏묌뫛 웣쯫 핳킟잷 YouTube 멻컄

뫷헼핳 핳ힻ솿 쨊 솿샧

샻읷 퓿 6� 쪏 묌뫛

��핓 킟� 맻삠 묌뫛

홫 맻삠켬핯 뾍픻 픛헻폋몇 솿샧

멻컄 핯ힻ핓 쟃킟싗

픛헻 멻컄핓솿읷 �몚뫛 찇얗싗

핿읷 믴샻  퀓 햃삏 캼

뽳�샻읷 퓿 �핳픿

�헼삏 킟�맻삠

CPM 밫쨓핓 핳킟잷 묌뫛

젳탛엧샘픿 밫쨓픷왗 캼픿

햋쇔 홫폧 퓋삏 좤

(홫퐿웇/솿샧)읷 샧켬

웣쯫  잧� 찿쌏퐟 잧� �핳
웣쯫 쌏킟�쩿잧
텳뼟핷 �왗 샟펌 핳쪟�잧폋켗 뽳�숓졫

뫷헼픷왗 SOV 샻

핳ힻ솿 뫛옟솿
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YouTube 휌탧핓 �핳, 얓샘쭻� �혐뱇ힻ Buy#2

젳탛엧샘 밫쨓 햋쇔 쾏웣콓픿 풤 쫯켳풏

뫷멫
캼픿 핷핷핯 홫뫛


퐃캫 찿픣 켟혐

쁯뽳젻
젳탛엧샘 밫쨓 �핳


햋쇔 쾏웣콓

젳탛엧샘
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YouTube 휌탧핓 �핳, 얓샘쭻� �혐뱇ힻ Buy#2

찿쌏퐟 잧� �핳 (Video Reach Campaign)
젳탛엧샘픿 밫쨓픷왗 캼픿 햋쇔 홫폧 퓋삏 좤(홫퐿웇/솿샧)읷 샧켬

좤 몇햧 쨤탘

뭧쟟 쨤탘Efficent Awareness Unique Reach

쾇햧 풏멯

쇔폼캼 홫 퐿웇맻 좤핷 몸풫 햀�쨤탘

뭧쟟쨤탘

(쉋맻ힻ 휌 켛�)

�몚 CPM
Unique Reach

Efficient Awareness

Efficent Awareness
15� 캧풤 뮇햠

솿샧핯 좤핷 몸풫

Unique Reach
�쾇 1먗핓 6� 쪏 묌뫛


1먗핓 킟� 맻삠 폼캼 묌뫛
YouTube 폼캼탗� 핯ힻ퓿�

셫킟�� 쨊 좣쨏핷 퓴/퍬밫밫

(폀왗싗 15� 폼캼픻 멯뼃쓳 퀓 폁삏 묌뫛 쨊

웣쯫  잧� �핳폋 좣쉋 풤)

(밳핯 혗픻 폁픷뺓 30� 짳쟇 뮇햠)
핳ힻ솿 힘샻
솿샧 믴샻

멯뼃쓳 퀓 폁삏 묌뫛 웣쯫  잧� 쪏 퍛싗 웣쯫  잧�
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YouTube 휌탧핓 �핳, 얓샘쭻� �혐뱇ힻ Plan-Buy-Measure Framework

PLAN
BUY
MEASURE

#2
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YouTube 휌탧핓 �핳, 얓샘쭻� �혐뱇ힻ Measure#2

Launched
NEW

Absolute Reach Efficient Reach Brand Impact Sales Impact X-funnel / Product Synergy

Cross Media Insight

Digital Ad Rating

/ Total Ad Rating

Brand / Sales lift measurement
Attribution solutions

Google

1st Party

3rd Party
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YouTube 휌탧핓 �핳, 얓샘쭻� �혐뱇ힻ Measure#2

Cross Media Insight
�왗킟 짳쌏펯 핳캧핯

Launched
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YouTube 휌탧핓 �핳, 얓샘쭻� �혐뱇ힻ Measure#2

#1 #2 #3
YouTube의


Incremental Reach 데모 구간 별 Frequency Reach 효율성

YT핓 CPRP맻 TV 샻찿 25%폋 쮃뫷TV핓 Frequency삏 35-44

셫좣 뭧맿폋 뾍핯 휌숓펯 햃핇

YouTube맻 �몚 셫좣 뭧맿폋켗

2.6% Incremental Reach 샧켬
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YouTube 휌탧핓 �핳, 얓샘쭻� �혐뱇ힻ Measure#2

YouTube맻 TV샻찿 27% 뺩픻 찿풤픷왗

셏 뾍픻 Reach 샧켬

65%
27% TV샻찿 셏 뺩픻


GRP샴 찿풤

� Reach (YT+TV)폋켗

YouTube핓 찿휌1

2

출처: 한국에서 집행된 Brand lift 1.0 메타 데이터 분석. Auto 인더스트리 기준1 Difference in awareness lift (absolute)

against campaign KPI (Awareness towards Google Play support for apps & games developers/startups)

in exposed and non-exposed group on YouTube and TV respectively 2 Cost per Lifted Users (Campaign

duration) on YouTube and TV, amongst A20-49
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YouTube 휌탧핓 �핳, 얓샘쭻� �혐뱇ힻ Measure#2

YouTube맻 TV샻찿 샣퓿 셏 픣헼픷왗

Brand Inpact 샧켬

1.9x
20% TV샻찿 찇얗싗 핿


샣퓿 샴 찿풤

1

2

출처: 한국에서 집행된 Brand lift 1.0 메타 데이터 분석. Auto 인더스트리 기준1 Difference in awareness lift (absolute)

against campaign KPI (Awareness towards Google Play support for apps & games developers/startups)

in exposed and non-exposed group on YouTube and TV respectively 2 Cost per Lifted Users (Campaign

duration) on YouTube and TV, amongst A20-49

TV샻찿 셏 뾍픻

찇얗싗 핿

핳ힻ솿
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#2

Unified Lift

Measurement

Suites
� 캼킴솿 뫷 �혐 쾏웣콓

NEW

YouTube 휌탧핓 �핳, 얓샘쭻� �혐뱇ힻ Measure
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Upper funnel쭻� Lower funnel뱇ힻ

좣싛 KPI읷 뺓핓 쾏웣콓픷왗 �혐

�핳 좤헼 �혐 좤헼 혗 쾏웣콓 (콆폀/몫뫷 잧)

찇얗싗 묌뫛 뫷

(Brand Lift)

멻컄 묌뫛 뫷

(Search Lift)

헿 묌뫛 뫷

(Conversion Lift)

핳ힻ

뫛옟

쇔

묌뫛 캼밫솿 / 찇얗싗 핳ힻ솿

뫛옟솿 / 켛솿 / 뭧쟟핓솿

뭧믻&픛찇 멻컄 �잧엄

퓴캧핯 쨤줳, 핯ힻ 쯫 / 퍬 샟풯왗싗

/ 잧싗컘켬, 맻햀, 뭧쟟

YouTube 휌탧핓 �핳, 얓샘쭻� �혐뱇ힻ Measure
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