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Get More From Your Social Strategy with YouTube

Use these YouTube essentials to get more results from your social campaigns

SET A STRATEGY for

Social with YouTube ROI on YouTube is
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Define your marketing goal (awareness, consideration,
or conversion) and align your social media campaigns.
Use existing metrics for direct performance comparison.

BRING SUCCESSFUL ASSETS

When short-form video ads from

to New Aud iences other platforms are repurposed on '
YouTube Shorts, they experience a .
Lift and shift your top-performing social media o/ ’i
creative. Bring successful ads to new audiences 21 /0 InCrease
on YouTube, especially on Shorts. in long-term brand growth and :
maintain effectiveness in brand
Confidently lift and shift ads, especially vertical video, to YouTube attention and short-term sales.?

Shorts to extend their value and boost impact on your brand. If
you have sponsored content that's working for you already, run that
as partnership ads in Al-powered campaigns.

EXPAND YOUR PLAN through
YouTube Creator Essentials

Find & partner with the best creators for your o Online l,‘sers are
brand, brief and budget in creator partnerships 98% more likely to trust

hub, then measure the impact via organic & the recommendations of

paid reporting. creators on YouTube vs

Tap into our creator essentials to build strong partnerships with H 3
the world's most trusted creators. other social platforms‘
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MEASURE PERFORMANCE to
See How You're Getting More

Compare YouTube Demand Gen's performance
against your social media advertising efforts.

YouTube drove
2.5% higher ROAS
vs. Social.®

Validate YouTube's impact by seeing how it delivers on
those same critical KPIs, driving your overall social strategy.
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