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[UsHEIIxELICH 2024 H2HE EH[Q1, Ho{7t 3, "S" -30s
https://www.youtube.com/watch?v=RUzMPvOIRRU

[2SHE FIxELIEH 2024 HHE Ha|ol, Hol7t Ok, "§" -15s
https://www.youtube.com/watch?v=vTGlpvrcZbo

[2SHE FIxELIEH 2024 HHE Ha|ol, Hol7t O, "§" -15s
https://www.youtube.com/watch?v=yxRGoJpC1kY

> ] [2sHE T ELIEH 2024 HEHE HE|Q1, Hof7t Ik, "S" -65
https://www.youtube.com/watch?v=gRMwSrZOg60o

> ) [2tsHE FixELICH 2024 HEHE Q) Hof7t Ik "E" -65
https://www.youtube.com/watch?v=Ftu-OupzMwY



https://www.youtube.com/watch?v=RUzMPv0lRRU
https://www.youtube.com/watch?v=vTGlpvrcZbo
https://www.youtube.com/watch?v=yxRGoJpC1kY
https://www.youtube.com/watch?v=gRMwSrZOg6o
https://www.youtube.com/watch?v=Ftu-OupzMwY

BEST BRANDING H=HE

Fojvt O =!

435}
TSR]

WHAT ROLE DID YOUTUBE PLAY?

1. QIX| 5 E{ F2O§77}X]| Full Funnel H2F2 2|5t YouTube ZHhj|Cl SIA
ZHi| Q1 = EHf|= ZHH| 10| CHBE QIX| 2 O|SHE=E =0[7]| 2lsl, Z|CHT 2 ARIE0|H| Z2|H|0|E|EE =& A|7| 12X st SL|Ct
0|0 ‘HIC| 2 2|X| Z[eI'S 2HsIHA, = 2[0[0|E|EH

FLHO| CHEH OIBHES A5 AI717| S5t BROE BTE ZALE £ gl =A7)
(=]
=

2|2l S eHl 2FstASLIC A2l SPHFE= HE |2 HA[X] 2l 20+E H7| $lsh AE SX 9| H|C|L 7 ZH

&St AL SIRSLICE EESE HEl =
[2tS AXI5H7| 21510, F0H R tROAS ACe ZHm|Q11}

ME= 72 tCPA ACe |12 = 27H9| E|ERATE AE|2lS =7t 2SI S LT

<
o
=k
S
S
@
ro
ta
[0
4
I0
o
=
|m
(I
D
Al
|0
HU
a
ﬁ
-
>
0=
=l
ro
[0
M
N
Mo
08
9|£
n 2
=k
S
-
@
ME
r)-l
[
0
|0
OC'I

A|2lS Sofl FRIE EI0|E { X7t O|E =M Erdist

YOUTUBE MIX

R =o ol AEE AZS7IEIAEE]
HIH 20 OtAES||E

Cln|E ST & H|C|2 2| X[ Z8m| 2

(FL EER C|AFHHEZ|) (Video Reach Campaign)
HYEIETV YouTube &£=

C|HIE Fl H|C|2 & ZHm[2l

(Video View Campaign)

WHY DID THIS CAMPAIGN WIN?

bt Fffectiveness ZHH0||A HIZL|IA MutE
IO 2 EES ST T LHE0|IMEEZROIX],
S, 10l O|=2F 252 YouTube BLS & || &0]
K= 2 =2 2|ZEJI RJSLICE J2HA H|EL|A

S0t =2 FrE FUASLICET

I3

CHE | O|=&|=



BEST BRANDING HeHE Z5}

o7t a2 5! ZaiET}
CAMPAIGN RESULTS

1. ZHH|Q1 £ EF ALK} 4 17,023,020 b

0] E}Z(2544) = 2F AF2X 4~ 8,083,145H EHd

2. 5|21 M CHH| BEHE QIX|= 50.16%, HEHE SZIE 61.8%S 7

HZiE O|0[X| & =: “EHIC|Sl 281%, " & 8i="279%

3. 10§ 4= 82.5% 7}
- D= 28l O &} At (FH S8l CHH| +105%, Z12H| +176%)

-0 us dY| AEDREE 1R €Y

BUSINESS RESULTS

1.2024HA 121 43 621210 2 ALY |1 0= =M
- MAU: 632H(FHS 2 : 40401 X2 34781

- N QIAE 3960 (A2 1 2685 F2d 1 17.88H

WHY DID THIS CAMPAIGN WIN?
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