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BEST BRAND EXPERIENCE

REGARDLESS OF AGE OR GENDER, I KODAK IS A BRAND. = T THAT EVERYONE CAN ENJOY.
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20| B3t kl= =zt ZE2 WA 0|87}

y BUSINESS CONTEXT ¥ CREATIVE STRATEGY
TEHINE 2 20204 ot=0i|A TEeH 0|F 1145 J&sHH =301 1007 0] &< TEHOIHE AW =2 SH= MHE S =0t 2= ARS0| AR 2ES 2 5 U= WH S 0|0F|5h= ZO0|ASLIC
QIZRl IS 2Fstal USLICEL T2 F2XQl I E|0f|0|E{ Szt 27H[SHH, 715 ER| 2[R B2 e Salll RS F20|M AARE FE M|CH7HK 2571 SHE o= U= HIAIX|S TE LA RS LT
HOtH2 ERIESS S12=E 2H|QlS ZIASLICL £5] AESTEHAE, 2P HICH7 ST &= e Z2S 290k, HUE a7 HEHE HIAXIS 27| OlsHE = =5 T 52 TH| 0|7 2= Ef0|S=
HE[H|E| HEE, i HAHE SO| FHE|22[0f| X BHHO| X[ETtSS AlZ ¢t AUSLICE H[Z0l| CHet LIF &f2hS 1124610 StLre| MIZECH= 7HEIESC AEE|ISE S22 E, O HIEZS SAlU &8t EE=
B QIX|=E LBl MEES 2fThot AL SIS LIC SIASLIC
Ofol|, == EME9| §|2|E| XIS ZE517| 2{oH Crfet AHLHE OrR == E3t a5 FZS lotil IEC| MZR 0[0[X|E F4A|7|7] 2lsh, Z=ict ZElitt =2 = A2l A IMSLICEL 2B, S 718, 2=,
e A E|0f|0|E[E2 = HIZIGIH, Zl=tt R FE &= ZBS 2ESHH E4110| =WMRE SOl|M ZF 40| |2 EZIES 2F5H0 MEFHRI 2R10] 0] 7|=0|| FE&5H=XE XSH2 = 2RISLICE

[Z=0{IE] 2024 ZEH2 FHH|0[27_ZLIE ™

CIest REIS MAGH HEHE Q| "MK | 0|27} HA| X2 HRL|AH|0|M SIFSLICE https://www.youtube.com/watch?v=jAiHdok92_0

[ZEto{al ] 2024 FEH FHA|0|27}_Okth
https://www.youtube.com/watch?v=_PVtFG9Ym9U

P CAMPAIGN GOALS Py CAMPAIGN KPI
H2iE M& S E E6t HeH= /K| = oIX| = https://www.youtube.com/watch?v=-xol G886IjE&t=1s
Hai= o 7t
_ [ZEFO{ENE] 2024 ZEH2 HHI0|27t_HOHH K|} &1 T
HaHE EH BHEIS E51 ~HOH 2f8f https://www.youtube.com/watch?v=2rAXwwAjswU&t=T1s
HIZ= St HIZ= St

2= H0HK| B2 SEHY 52 OHtFg) &
https://www.youtube.com/watch?v=5dtFEnsXJrk

>
>
° [ZEtofilE] 2024 FEL2 HA|0|27t_2ITE H
>
>



https://www.youtube.com/watch?v=jAiHdok92_0
https://www.youtube.com/watch?v=_PVtFG9Ym9U
https://www.youtube.com/watch?v=-xoIG886IjE&t=1s
https://www.youtube.com/watch?v=2rAXwwAjswU&t=1s
https://www.youtube.com/watch?v=5dtfEnsXJrk

BEST BRAND EXPERIENCE

U ato| Fet7t El= =2t FEH2 HH| 0|27}

YOUTUBE STRATEGY

2. YouTube Shorts FEHZ 225l Shorts X|H Z=EF
O|EHOZ o= FHIXE QOIX| & £ U= &0 b= HI&, 2100 Chet AR LS ZAAMSLICE

|_O

YOUTUBE MIX

H|C|2 2| x| ZHm|2l
(Video Reach Campaign)

YouTube £ =

CAMPAIGN RESULTS

=
- =8 540 175%, =8 23| 3Hl, ==& 145%= =1} =

2. AEHOJIiE Z 04 AEN J1E =2 0= &4
- D& e T E A9 HY AR S S

BUSINESS RESULTS

1. 35| 222 Ze| A Be|=efQl &F0] 221210
84% IE dsS 7I=

A Ol
T AN

2. CrIot SiEfo| Bl0|= AEIUS D= FHH
HeHC 29| EfZ EH|

[l
rr
IH

LHo
2

3. "TAENO{EiE" ZM2F 47%~67% S|



