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: Commissioned Nielsen long-term effects model meta analysis, US, 2016-2019. Brand Lift Metrics defined as: ad awareness, consideration, purchase intent and willingness to recommend. Base: Data from MMM
studies selected and compiled by Nielsen across 20 CPG brands that contained media channels: YouTube, Google Display Network, Google Search, TV, Radio, Print results. Third party syndicated brand lift metrics selected and
compiled in partnership with Nielsen across same 20 CPG brands for ad awareness, consideration, purchase intent, and willing to recommend.Source : Edelman Trust Barometer, Brand Trust & the Coronavirus Pandemic ( Mar
2020); Kantar Covid-19 Barometer, N-35,000 (2020);GlobalWeblIndex Coronavirus Study ( Apr 2020 ). N-15.274, age 15 - 64 in 17 global markets
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