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Background and Context
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Campaign Objectives Campaign KPI
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Creative Videos
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What Role Did YouTube Play?
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YouTube Mix Campaign Results
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Business Results
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Why Did This Campaign Win?

(11
RIZ 2t HA= 0| ofgto] 2Bl OloflA xr%wﬂ =0lS9T,
He EF0 2t ESIAES S5 HOIA FEHE Fo|
CIAHolStaL I BBt £F 5 Cigfet Za0] Retshi
o5 7h5 8 FAE Hofstn, 2EiRle S5 HAS ob|a| 7t
2l ZtolstaLICt

77




