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Background and Context
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Campaign Objectives Campaign KPI
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Creative Strategy
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Creative Videos

* Ride the Buldak High ¢ | Ep.School lunch

www.youtube.com/shorts/OBUEOEmLz_w

‘ Buldak'siconic sauce, Now in a bottle ¢ | Ep.OFficeVillain
www.youtube.com/shorts/3Da0sCyGJ94

’ Ride the Buldak High ¢ | Ep.Camping
www.youtube.com/shorts/GJz4AZ-jxwE



http://www.youtube.com/shorts/OBuEOEmLz_w
http://www.youtube.com/shorts/3Da0sCyGJ94
http://www.youtube.com/shorts/GJz4AZ-jxwE
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What Role Did YouTube Play?

1. ER21 THEA0]] SF= Shorts Only Z42F
RIDE THE BULDAK HIGH Zim[el2 &
=1

=5 B0 chet =2 2EE|9}

EFZU9] 2 ZEI= AH| THEO|
=

B S90| Crazy & Hot EHHLAS Helo £ eIt T2 BA AJOIOIME 28t AlZHS s

St%| YouTube Shorts T2 M2 FA0EO 2 ZHH|QlS L AFHSLICE
EE MM AME

AME2ET E3|1E QEMSLICT £35| VVC(Video View Campaign)2t VRC(Video Reach Campaign) AZ2 223l ‘Buldak’s Iconic Sauce, Now in a Bottle’

AlZ|ZQ| 2|HE HIAXIE ZUE = ST, XHE

2. 224 MH|Ql kS Q|5 2 Hef
YouTube= 0| ZT
EHHE! oI ILICE £3] ‘Ride The Buldak High' AIIQ] ETHIOIII

2|EFHIEISID, CPCE 90RILHIK| LR =2 5§88 EHAg

SCHSAD, S2H AZ0l| M= 2H 2! HIAIX|2 %'?J’éiﬂf =X IE—‘.% |

E|X3HE Sall BIS 80l =

|olo] S 2 M2 IHN|2 2EE[A2H, T=S HIRsH OIS, =, 22[0| A0t S ikt

22 5012

SLICL YouTube?| XS s
X|5tH HEHE QIX|=Qt HIE RS SA|0 HIHSLICE

2 20 olrE EHE RYY2EM ZES ISIASLICE

O
&
H
N
=2
_>.'.
oé
m
}:I
-|)|
C
=
m

e
o
e
[9)
Hu
m

2|3l C|HIE Hl 2t Ak

o =2
|z.|2|, =]} )\IH i} .” 7|3% = s‘zlﬂﬁrgg}.}d

YouTube Mix
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- HIC|2 & Q! (Video View Campaign)
- C|SHEHI

Campaign Results
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Business Results
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Why Did This Campaign Win?
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