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Background and Context
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Campaign Objectives Campaign KPI
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Creative Strategy
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Creative Videos
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www.youtube.com/watch?v=srBM94OHSps
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What Role Did YouTube Play?

= = = [=]
S HIEHH YouTube FT2 FUSHOM, Ol 4Dt 87 SHIOIAIS B2 Yy
]

Z H 252 =
I8 7152 235l TAI2tE-K0} 2t BT O|FE OFS R 2'E Sl = 52 HARCZM,

>
c
=
c
O
(0]
=
=

Campaign Results
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Business Results Why Did This Campaign Win?
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