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Background and Context
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Campaign Objectives Campaign KPI
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Creative Strategy

Al FHEIE{3H0l| CHEH CHE ] Q1410] Gloj AISHIO|Moll ZEHE| A0l M, THS 0|2 ‘B Zel='2 TWHO|SHTX LI ZTQ10] sH4] OFO|C|0f=
Solzt =2 TEIZE Bl T2|0f0[E{0) SUZ =2 Al THEIEIHS ZESIH SHAFS EHEsHT HEGh ErAIM SLALICH Al A0l
S5 XA 2|AMES 0| ZO{LE= T2|0I0[EIS0| Al FHRIE{HHS| IHEIS JHat §TFRO 2 FErg 4 QICkT THEHHT, 0|2 S5 FH2E{ok]
MAFE 2912 MES IS ZEI=2 SEsts 2 SES $ALIC

S22 21%oH 2242, 301, OF0|U| S Al ZEIX0|| CHSH O[S THEIS 24 T2|00|E{STH BQish ZH QIS AISLICH ZEttto| ZEIxs
RPG MIAIZHS Al FH2IE{S BHH| Z2|0|5Hs SHAIO R TAlsH, Est 11 SHS WOIM AER| SEHATHOIE{E|H ZEIRO| JHSAS HOIEUALICH
Serzuto| HOliME 19| CHE ZHIE T OC|M'S 7|HIOE HYl FHIES RIRHSHD, HSO0| K7 XM 4 Sl Eois ZHIZE S5 MEo|
S0IE 2 IryshSLICH 02 32|010[ElS] TS PO} SIS Te= S XT SARFoZM, HUC S ‘B Telx ZHT O TXMUSHT
AEIROI 9017} HEHS O|ZOJRISLICH

Creative Videos
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What Role Did YouTube Play?
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YouTube Mix Campaign Results
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Business Results Why Did This Campaign Win?
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