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Overview

We're honoring advertisers and
agencies driving extraordinary
impact with Al-powered solutions
in Google Ads.
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Overview

Why enter?

As a Google Ads Impact Awards winner, your work will be
amplified in Google-led activations, earning you:

% Ve

Recognition Distinction
Winners will be celebrated at Google Winners will stand out among the
Marketing Live 2026 for their proven industry’s best and brightest as a
ability to drive campaign impact and Google Ads innovator and expert
business results. in Al products.
Google Ads Impact Awards Entry Handbook
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Momentum

Winners may be featured in
additional marketing opportunities
throughout the year, further
elevating their visibility and impact.
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Overview

Important dates

July
Open for entries [

Submissions open
July 7, 2026.

Google Ads Impact Awards
SEA

Entry Handbook

August
Entries close B

Submit your application
by August 11, 2026.

November

13

Winners g8
announced

Winners will be announced at
our in-person awards
ceremony in Singapore.
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Overview

Award categories

Each award recognizes the unique ways marketers are using Al-powered solutions in Google Ads to drive impact
and innovation. You can apply to one or more categories, but carefully consider where your impact really shines.

R
W
o

Data
Innovation

For marketing specialists
evolving their
measurement strategy and
analytical capabilities to
capture consumer
demand shifts in real time.

Google Ads Impact Awards
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Entry Handbook

How to write a winning entry
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International
Growth

For marketing specialists
helping clients and
advertisers navigate
business expansion and
drive sustainable growth
beyond borders.
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App
Growth

For marketing specialists
leveraging Google's App
Ads and measurement to
drive enhanced in-app value
and business impact.

Google



Overview

Our awards evaluation
pillars for 2026

Evaluation will be based on the performance metrics and case studies of entering agencies and
advertisers, as defined by Google, with the following pillars in mind:

Success and scale Implementation of Google’s Al
How effectively the agency or advertiser has driven business How well the agency or advertiser implements Google’s
outcomes for clients in a strategic and scalable manner. Al-powered ad solutions, exceeding basic applications.
Product expertise Campaign measurement
How well the agency or advertiser demonstrates How consistently the agency or advertiser delivers
mastery across core advertising pillars through the performance and strategic growth, along with the ability to
integrated application of Google’s Al solutions. quantify the impact of campaign results.

Google Ads Impact Awards Entry Handbook Google
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Agency submission

Submission
process —
agency

To enter, you must be a sales-
supported agency with a valid
Google Ads Manager Account ID.

Google Ads Manager Account ID

This is your unique identifier that you'll need to
begin your application. Please find your
Manager Account ID on the upper right of your
email invite and use that account to register.

Google Ads Impact Awards
SEA

Entry Handbook

Visit the Google Ads Impact Awards website and sign up for
Accelerate with Google if you don't already have an account.

Make sure you apply as an agency, and then validate your
Google Ads Manager Account ID to proceed.

Agree to the Terms & Conditions.

Select your awards category and answer the questions. Focus

on a client success story that you are most proud of to help

answer the category questions. Your answers should be concise

and focus on strategy, method, tools, and metrics.

Review your answers carefully, making sure all fields are
complete and correct. You can save and edit your application
until the submission deadline, but once submitted, you must
withdraw it and start a new entry to make any changes.

Submit your application by August 11, 2026.

Google


http://accelerate.withgoogle.com/awards?utm_source=handbook&utm_medium=Entry_Handbook_CTA&utm_campaign=Google-Impact-Awards-entry-handbook
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Agency submission

Navigating the submission process

Sign up

Visit the Google Ads Impact Awards

website and sign up for Accelerate with

Google if you don't already have an
account.

~

7

Unlock full access

Sign up to get full access to latest reports, product
announcements, personalized recommendations,
training and recognition opportunities with
Accelerate with Google.

Sign up to unlock

Google Ads Impact Awards Entry Handbook
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Signin

Make sure you apply as an agency, and
then validate your Google Ads Manager
Account ID to proceed.

Apply on behalf of an agency. Begin your submission in one or more Apply on behalf of an advertiser. Begin your submission in one or more
categories by clicking below. categories by clicking below.

W Stertere
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Agency submission

Navigating the submission process
Agree to the Terms & Conditions Select your categories

Review all the participation requirements and ensure Select the category or categories you wish
that featured clients and business information in to enter. You'll then be prompted to answer
case studies are approved for use. category questions for each category you enter.

Data Innovation v

Media Achievement v

| confirm that | have read Google Ads Impact Awards
Terms & Conditions and Google's Privacy Policy and
accept them both.

Creative Impact v

International Growth v
G sign up with Google

Al Excellence v

Google Ads Impact Awards Entry Handbook Google
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Agency submission

Navigating the submission process
Review your entry Submit your application

Before submitting, ensure all the application details You will receive an email confirming your
and company profile are correct. You can save and edit submission. Then, track your entry in the agency
your entry until the deadline on August 11, 2026. portal, and you can even apply in additional

categories if you wish.
Please note that multiple users can edit the form
simultaneously, and the most recent updates override Once your entry is submitted, it can only be edited
all others, so be sure to give it a final check. by withdrawing it and completing a new one before
the deadline on August 11, 2026.

) Hello Emily!
You're about to submit for the
The Al Excellence Award
Once submitted, you will be unable to edit your submission. Please

double check you are satisfied with your responses before
confirming

03/12/2026

My submissions O Submit an application Q

Back to editing / Confirm submission - Open  Submited  Withdra .

Google Ads Impact Awards Entry Handbook Google
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Agency submission

Checklist

[:] Review each of the award categories.

D Talk to your Google contact to help select the right
categories for you.

[:] Assemble a team within your agency to help write and
complete your award submission(s).

e Assign a team lead to manage the application
process online.

e Determine who will need to sign off on your
submission(s) internally.

Set up your agency profile and add contributors.

O

Answer your selected category questions.
e Read here on how to write a good entry.

Google Ads Impact Awards Entry Handbook
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[:] Review your submission(s).
e Make sure you carefully review all contact
information and answers, and have all fields
completed before you submit your entry.
e Once submitted, you must withdraw your entry and start
a new one if you need to make any changes.

D Ensure featured clients are aware of and okay with use of
their name and business information in your application case
study.

e Please see our Terms & Conditions for further
details on the participation agreement.

By entering the Contest, Participant grants to Google a worldwide,
irrevocable, sub-licensable, and non-exclusive license to use
Participant’s name, business name, brand features, and website
address for advertising and promotional purposes (including,
without limitation, the promotion of the Contest) for the full period
of protection of any applicable intellectual property laws.

Google


https://goo.gle/TCs_SG_MY_PH_Agency

Advertiser submission

Visit the Google Ads Impact Awards website and sign up for
Accelerate with Google if you don't already have an account.

Submission
pProcess —
advertiser

If you're an in-house marketer who
would like to apply for recognition of
your work on behalf of an advertiser,
follow these steps.

Make sure you apply as an advertiser to proceed.

Enter the required details, including:

e Name, email, company name

o Campaign name

e Google Ads customer ID associated with your campaign
entry. Learn how to find your Google Ads customer ID.

Answer the questions and select the awards category.

e Review the requirements for each category and make sure the
campaign you submit meets the requirements of your chosen
category to be considered eligible.

Review your details and answers.

e Carefully review all contact information and answers, and make
sure all fields are completed before you submit your entry.
Once submitted, your entry can no longer be edited or
withdrawn .

Agree to the Terms & Conditions.

®)
~N

Submit your application by August 11, 2026.

Google Ads Impact Awards Entry Handbook Google
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https://support.google.com/google-ads/answer/1704344?hl=en#:~:text=Sign%20in%20to%20your%20Google,listed%20under%20%22Account%20Information.%22
https://goo.gle/TCs_SEA_Advertiser
http://accelerate.withgoogle.com/awards?utm_source=handbook&utm_medium=Entry_Handbook_CTA&utm_campaign=Google-Impact-Awards-entry-handbook

Advertiser submission

Navigating the submission process

Sign up

Visit the Google Ads Impact Awards
website and sign up for Accelerate with
Google if you don't already have an
account.

~

7

Unlock full access

Sign up to get full access to latest reports, product
announcements, personalized recommendations,
training and recognition opportunities with
Accelerate with Google.

Sign up to unlock

Google Ads Impact Awards Entry Handbook
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Select advertiser submissions

Make sure you apply as an
advertiser to proceed.

Apply on behalf of an agency. Begin your submission in one or more Apply on behalf of an advertiser. Begin your submission in one or more
categories by clicking below. categories by clicking below.

Start here Start here

Google
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Advertiser submission

Navigating the submission process
Enter the required details Select your categories

1. Name, email, company name Select the category or categories you wish
2. Campaign name to enter. You'll then be prompted to answer category
3.  Google Ads customer ID associated with questions for each category you enter.

your campaign entry. Learn how to find your
Google Ads customer ID.

Data Innovation v

Google Ads Impact Awards
Submission Form for

Advertisers

Media Achievement v

Creative Impact v

International Growth v

Al Excellence v

Google Ads Impact Awards Entry Handbook
SEA
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Advertiser submission

Navigating the submission process
Review your responses Agree to the Terms & Conditions

Before submitting your entry, review your Make sure you understand participation requirements
application details and company profile to ensure and that featured advertisers and business information
all of the information provided is correct. in case studies are approved for use.

Challenge

I 50-150 words, outline the main campaign objective and key insight that
shaped your creative approach. *

Google’s Terms & Conditions

[T} 1accept Google’s Terms and Conditions and acknowledge that my information

Approach
will be used in accordance with Google’s Privacy Policy.*

In 50-400 words, describe your creative strategy and concept. How did you
use Al-powered Google Ads solutions and formats to bring it to life?

Google Ads Impact Awards Entry Handbook Google
SEA



Advertiser submission

Navigating the submission process

Submit your application

Be sure to review your entry carefully one
last time before submitting it.

Once you receive confirmation that it has
been received, it can no longer be edited
or withdrawn.

Submit your entry

Google Ads Impact Awards Entry Handbook Google
SEA



Advertiser submission

Checklist

0J
0

Review each of the award categories.

Talk to your Google contact to help select the right
categories for you.

Assemble a team to help write and complete your award
submission(s).
e Assign a team lead to manage the application
process online.

e Determine who will need to sign off on your
submission(s) internally.

Answer your selected category questions.
e Read here on how to write a good entry.

Google Ads Impact Awards Entry Handbook

SEA

Review your submission(s).
e Make sure you carefully review all contact

information and answers and have all fields
completed before you submit your entry.

e Note that once submitted, your entry can no longer be

edited or withdrawn.

Ensure featured advertisers are aware and ok with use of
their name and business information in application case
study.

e Please see Terms & Conditions here for further

details on the participation agreement.

By entering the Contest, Participant grants to Google a worldwide,
irrevocable, sub-licensable, and non-exclusive license to use
Participant’s name, business name, brand features and website
address for advertising and promotional purposes (including,
without limitation, the promotion of the Contest) for the full period
of protection of any applicable intellectual property laws.

Google
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Writing a winning entry

How to write
a winning entry

Q

Our judges will review a
lot of submissions, so take
the time to make yours
stand out.

Google Ads Impact Awards
SEA
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Tell a captivating story that
highlights you or your
agency'’s unique approach -
what sets your work apart?

Entry Handbook

Helpful tips

Tell a story with a beginning (objectives), middle (approach), and
end (impact). Consider cowriting your submission — multiple
perspectives tell a richer story. Share all metrics relevant to your
objectives, including KPIs and benchmarks. Start early to give
yourself more time to craft a successful submission.

Give depth to your entry by
adding perspectives from
multiple stakeholders across
your company or agency.
Agencies can even reach out
to clients for their
testimonials.

Lt

Once you've set the
scene and discussed your
process, use data and
metrics to demonstrate
the results achieved.

Google



Writing a winning entry

DN Product usage

N

Case study

evaluation

Data Innovation it reiucges
Award R o

How are you using Google Ads data and Al to
make data-driven decisions that improve
campaign strategies and performance?

Show us how you leveraged Al-powered
measurement tools such as enhanced
conversions for leads, Google Tag Gateway,
Customer Match, and Google Analytics.

Google Ads Impact Awards Entry Handbook
SEA

Enhanced conversions for leads, Google Tag Gateway, Customer
Match, and Google Analytics

Challenge (50-100 words): Outline the campaign objective, main
challenge, and starting point for measurement and audience setup.

Approach (50-400 words): Describe your data strategy. How did you
leverage insights from Google Ads’ Al-powered measurement
solutions to inform your campaign strategy and performance
optimization?

Results/impact (50-250 words): Outline the impact of your Al-driven
data strategy, highlighting what made it an exceptional campaign

worthy of the Data Innovation Award.

Include any metrics that demonstrate measurable improvements
against business KPIs, including increase in customer value and quality.

Google



Writing a winning entry

Product usage

Case study

\
\/
evaluation

International g
Growth Award

How are you effectively navigating business
expansion and driving sustainable growth
beyond borders?

Show us how you're leveraging any combination
of Al-powered solutions in Google Ads to
connect with global audiences and make an
impact in new international markets.

Google Ads Impact Awards Entry Handbook
SEA

Demonstrate usage of a combination of Al-powered
Google Ads solutions.

Challenge (50-100 words): Outline the main objective of expanding
internationally. What was the key insight that led you to target new
markets?

Approach (50-400 words): Describe your overall strategy for
entering and scaling in new countries or regions. How did you use
Google Ads solutions to support growth in new markets?

Results/impact (50-250 words): Outline the impact of your
international growth strategy, highlighting what made it an exceptional
campaign worthy of the International Growth Award.

Include key metrics that demonstrate visible strengthening of market

presence and customer growth in new countries or regions (i.e.,
demonstrated growth in export performance).

Google



Writing a winning entry

\ PrOd uct usage Web-to-app connect depth, AppDec tROAS, App

Installs

Case study Challenge (50-100 words): Outline the business objective and

. what app(s) you were looking to grow.
App Growth evaluation
p p (what the judges are Approach (50-400 words): Describe your strategy. How did you

going to look for in your use Al-powered solutions in Google Ads to support mobile app
Wa r submissions) growth?

Results/impact (50-250 words): Outline the impact of your app
growth strategy, highlighting what made it an exceptional campaign
How have you leveraged Google's App Ads worthy of the App Growth award.
and measurement to drive enhanced in-app

value and business impact? Include key metrics that demonstrate improvements in key media

and business KPlIs, including increase in reach, relevance, and/or

, . customer value.
Show us how you're leveraging Al-powered

solutions such as Web to app connect, app
campaigns, etc. to drive exceptional mobile
app growth.

Google Ads Impact Awards Entry Handbook Google
SEA
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FAQ

Frequently asked questions

What are the Google Ads Impact Awards?

The Google Ads Impact Awards is a global
program designed to celebrate in-house
marketers and agencies who are setting new
benchmarks for excellence with Google Ads,
and harnessing Al to drive meaningful results
and shape the future of marketing.

The Google Ads Impact Awards SEA
celebrates best-in-class marketers and
agencies across the region. This program is
anchored in three categories: Data Innovation,
International Growth, and App Growth.

Google Ads Impact Awards
SEA

Entry Handbook

What are the key dates for the awards?
Where is the program available?

The Awards are launching on a rolling basis,
starting in the US and Canada, and July in
SEA.

2026 SEA dates

e July 7: Submissions open

e August 11: Submissions close; no further
applications accepted

e November 13: Award winners are
announced at our in-person event in
Singapore

How many times can agencies and
advertisers apply?

An agency (represented by a single Google
Ads Manager Account ID) can apply only once
in the competition, as represented by the
billing address of their Ads Manager Account
ID. They can apply once per category per
Manager Account ID.

Advertisers can also apply once per category
per campaign.

Google



FAQ

Frequently asked questions

Who do | contact for support? Can | send additional materials to support What is a sales-supported agency?
my agency’s awards entries?

If you have any questions, contact your We ask that you not send any additional Your agency is sales supported if you have a
Google Ads account manager. Our team will materials, as we will only consider responses to Google sales point of contact who manages
look to get you support within a few hours of the application questions and your case study. your agency relationship with Google.

your inquiry.

How do | validate my Manager Account ID
as an agency?

You will need to use the 10-digit ID found in the
top-right of the Google Ads Impact Awards
invite email you received to validate your
Manager Account ID.

Google Ads Impact Awards Entry Handbook Google
SEA



Thank you
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