
Your ROI Essentials guide
from

Practical steps to help
you maximise your ROI

3 Essential steps to help you create, 
capture and convert high quality leads 
with the best returns.

Step 2: Drive performance with AI-Powered 
solutions

to explore everything we announced at Google Marketing Live.
Visit Accelerate with Google

Message Ads for Search and PMax campaigns

Step 1: Build your ROI measurement foundation
Build your data strength to accurately measure your leads ROI

Drive quality leads across Google Search and YouTube

Step 3: Develop stronger creatives
Discover new creative tools and best practices to help you 
optimise and scale your best creatives

Improves the accuracy of your 
measurement of sales or 
interaction that happen offline in a 
privacy-safe way.
[Link to resource]

Google tag gateway for advertisers 
enhances the accuracy of your 
conversion data by routing it through 
your website’s own server, and 
making it more resilient.
[Link to resource]

AI Max brings the best 
of Google AI into your 
Search campaigns with a 
comprehensive suite of 
targeting and creative 
enhancements.
[Link to resource]

Powered by Gemini, AI Brief helps 
you guide Google AI with context 
about your business, audience and 
messaging goals to create more 
relevant Search creative.
[Link to resource]

Your centralised hub in Google Ads 
to bring in existing brand assets, 
generate new creative with 
Google AI and measure with 
one-click testing.
[Link to resource]

Optimising your 
website for generative 
AI features on 
Google Search.
[Link to resource]

Follow our best 
practices guide to 
optimise your Demand 
Gen campaigns.

https://business.google.com/aunz/accelerate/googlemarketinglive/
https://services.google.com/fh/files/misc/english_enhanced_conversions_for_leads.pdf
https://business.google.com/us/accelerate/announcements/google-tag-gateway/?e=HighTrafficLaunches?override_SalesTeamTierSignals.salesTeamTier%3DHV
https://services.google.com/fh/files/misc/english_external_gml_2026_announcement_one_sheeters.pdf#page=36
https://services.google.com/fh/files/misc/english_external_gml_2026_announcement_one_sheeters.pdf#page=11
https://services.google.com/fh/files/misc/english_external_gml_2026_announcement_one_sheeters.pdf#page=4
https://services.google.com/fh/files/misc/english_external_gml_2026_announcement_one_sheeters.pdf#page=57
https://developers.google.com/search/docs/fundamentals/ai-optimization-guide
https://support.google.com/google-ads/answer/14693848?hl=en-AU
https://support.google.com/google-ads/answer/14693848?hl=en-AU

