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AdWords Implementation

Expanded text ads (ETA) is available for all customers! All tools are ready to support bulk ads creation:
AdWords, Editor, Bulksheets and API.

In this deck, we'll review workflow required to launch ETA in each tool.

BEFORE AFTER

New York Budget Hotel New York Budget Hotel - Best NY Hotel Rates in Seconds
- www.example.com/NewYork ) www.example.com/NewYorkCity/Budget
Book comfortable hotels in New York City. Students Save 20% Book stylishly comfortable hotels in New York City today! Students save 20%.
DESKTOP
New York Budget Hotel New York Budget Hotel - Best NY Hotel
[ www.example.com/NewYork Rates in Seconds

1 www.example.com/NewYorkCity/Budget
Book comfortable hotels in New York City.
Students Save 20% Book stylishly comfortable hotels in New York City

| o
MOBILE today! Students save 20%.


https://adwords.googleblog.com/2016/07/three-ad-innovations-for-mobile-first-world.html
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R The option to create an Expanded Text Ad in AdWords is found in the same
place as always: in the Ads tab

Campaign: Campaig

@ Enabled Type: Search Network with Display Select - All features Edit

Ad groups Settings Ads Kaywords Audiences

Budget: $1.00/day Edit

Targeting: Canada; United States Edit

Ad extensions Dimensions Display Network o
All but removed ads ~ Segment ~ Filter « Columns ~ = 3 Search View Change History
M Clicks ~  vs Mone Daily ~
m Edit « Automate - Labels «

Tt Show headline text, a description,
ﬂ? and your website URL Status 7 Labels 7

Image ad
Ad gallery -
Dynamic search ad ight and tired of ca

eight conditioning
Mabile app engagement ad  \Com

Total - all but removed ads 7

Total - all campaign |7

AdGroup 1D:
27785960725
Created at 2016-
03-
1T15:17:02.543-
08:00

=

Approved

(limited)
?

%
Served

7

100.00%

Campaign
type 7

Search
Metwork
with
Display
Select

Campaign Clicks 7
subtype

All 5
features
5
5

Impr. | ?

1,406

1,406

1,406

7, 2016 - Mar 13, 2016 ~

CTR[7] Avg. Cost|7| Avg.

CPC
il

Pos.

0.36%  $0.41 52.07 22

0.36%  $0.41 $2.07 2.2

0.36%  $0.41 $2.07 22

Show rows: 50 -

1-10of1



Select an ad group

Choose... v

New text ad

Write your text below. Remember to be clear and specific. Learn how to write a great text ad

Text ads have been expanded to give you more headline and description space. Learn more

Final URL

Headline 1

Headline 2

Path

Description

?

[?

?

Note: The default for creating a new text ad will now be Expanded text ads

http:// & www.example.com

Best NY Hotel Rates in Seconds

example.com ! [New York City |/ |Budget

Stylishly Comfortable. Students save 20%. Multi-day
discounts. 4.5 star reviews

+ Ad URL options (advanced)

What happens next?

Ad preview ?
Mobile ad

New York Budget Hotel
Best NY Hotel Rates in Seconds
www.example.com/NewYorkCity/Budget

Stylishly Comfortable. Students save 20%.
Multi-day discounts. 4.5 star reviews

Desktop ad
New York Budget Hotel - Best NY Hotel Rates in Seconds

www.example.com/NewYorkCity/Budget
Stylishly Comfortable. Students save 20%. Multi-day discounts. 4.5 star reviews

Ad extensions expand your ad with additional information like a business address or phone number.
Take a tour

Your new ad will be reviewed by Google, and might not run until that review is complete. We review most of the Ads within 1 business day. Learn more


http://www.example.com
http://www.example.com

Updates to input fields in the creative implementation flow

Select an ad group

Choose... v

Ne The URL Path field is now
wri above Description to mirror the
order of fields in the ad

Te) i headline and description space. Learn more
preview.

d specific. Learn how to write a great text ad

Ad preview ?

Final URL 7 http:// & www.example.com Mobile ad

Headline 1.7 | e Asecond headline field is added.

Character counts for the two headline
? Best NY Hotel Rates in Seconds - o .
fields are increased to 30 each. |

Sootiv o oo 1 SEconds

Headline 2

Path ?| example.com ! |New York City |/ |Budget
Two “Path” fields are available to customers, to
Description 2

e . | Stylishly Comfortable. Students save 20%. Multi-day illustrate to users where they will be brought
: : | discounts. 4.5 star reviews

Single description field with character
count increased to 80. The description  3s in Seconds
field is now a text area.

S S __ulti-day discounts. 4.5 star reviews
+ Ad URL options (advanced)

Ad extensions expand your ad with additional information like a business address or phone number.

Take a tour
What happens next?

Your new ad will be reviewed by Google, and might not run until that review is complete. We review most of the Ads within 1 business day. Learn more


http://www.example.com
http://www.example.com

All campaigns

Inline editi

ng an Expanded Text Ad is done in exactly the same way

as for a standard text ad

Ad groups Settings Ads Keywords Audi

Last 7 days: Mar 14, 2016 - Mar 20, 2016 ~

Mobile ad

|http:// a | | liftweightsnow.weebly.com

Campaigns
All but removed ads ~ Segment ~ Filter = Coli -
M Clicks ~ None - Daily =

| Lose fat by lifting weights |

Lose fat by lifting weights
| Jump start your workout

| Jump start your workout

weebly.com/Weights/Routine

www.weebly..com / | Weights | / |Routine Want to lose weight and tired of cardio? Try
HIIT weight conditioning

Want to lose weight and tired of cardio? Try HIIT weight

conditioning Desktop ad

“ Edit = Automate -
A standard text ad Campaign |
® Save on Apparel items Campaign 4
Find Everything You Need at Macy's ~ #1 i
Free shipping. Free returns. Always .
Macys.com
e ~ |Lose fat by lifting weigh VR Campaign .

Jump start your workout ﬁ'} #1 i
Want to lose weight and tire c :
Irdio? Try HIIT weight conditioning
weebly.comiweightsiroutine

Total - all but removed ads 7

Total - Search 7|
An expanded text ad

Lose fat by lifting weights - Jump start your workout
weebly.com/Weights/Routine
Want to lose weight and tired of cardio? Try HIIT weight conditioning

+| URLs for mobile ?

+ Ad URL options (advanced) ?

Your edited ad will be reviewed by Google, and might not run until that review is complete. We review most of the Ads within 1 business day. Learn more

53 3,903 1.36%  $0.13 $6.70 1.5
53 3,903 1.36%  $0.13 §6.70 15

Showrows: 50 v 1-20f2
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http://www.example.com
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AdWords Editor: ETA template option in 'Ads and Extensions'

1. Select CID and filter campaigns that are relevant to start creating ETA

v Ads (2)

Expanded text ads (1) . : _ =

Dynamic Search Ads (0) URL Dp(i;)ns | Labels | Comments |
Shopping ads (0)

Image ads (0) Headline 1 <enter headline 1>
App install ads (0)
Image app install ads (0)

]

Headline 2 <enter headline 2>
%] www.example.com

Promoted Video ads (0) Description <enter description>
TrueView in-stream video ads (0)

TTvieVien[Inu|sp 12y Cldeoladsi0) Path www.example.com [ |<enter path 1> / |<enter path 2>

Responsive ads (0) Final URL &
Display ads (0)
Call-only ads (0)

2. Start creating ads using ETA template in 'Ads and Extensions'

* Feel free to check 'Edit text ads' in Editor help center for more information

Status

Final mobile URL &

L]


https://support.google.com/adwords/editor/answer/30560?hl=en

BULK UPLOAD




Creating Expanded text ads in bulk via spreadsheet upload

How can you create ETA using Bulksheets?

1. Create one ETA ad in AdWords

. 2. Download spreadsheet in Excel format
Quick summary

3. Start creating ETA ads in Excel

4. Upload spreadsheet in AdWords

Common bulksheet errors



1. Create one ETA ad in AdWords

1. How to create an Expanded Text Ad from the AdWords:

All campaigns > ETA Implementation Demo > Previous | Next
=1 Ad group: Ad Group 1 © Drafts - Last7 days: Jul 7, 2016 - Jul 13, 2016 ~ Key steps:
@ Enabled  Type: Standard Ad group bids (Max. CPC) $1.00 Edit
1. Navigate to the desired ad
Settings Ads Keywords Ad extensions Dimensions
All enpbled ads ~ Segment ~ Filter = Columns + 1= S Search View Change History g roup
Hcidks + vs  None Daily ~

2. Navigate to the "Ads" tab.

3. Click on add new ad

m Edit ~ Automate ~ » - Labels ~

. Ad Status 7 Engagements 7 Engagement rate 7 Avg. CPE 7 Clicks 7 CTR 7
. Old Text Ads ) Eligble 0 0.00% $0.00 [} 0.00%
Description line 1

Description line 2
www:lest domain.com

Total - all enabled ads o 0.00% $0.00 o 0.00%
Total - all ad group o 0.00% $0.00 o 0.00%

Showrows: 50 ~ 1-10of1

& Learn more
gh third
© 2016 Google | Editorial Guidelines | Privacy Policy
Debug | Report a Bug (Internal)



1. Create one ETA ad in AdWords

1. Create one Expanded Text Ad from the AdWords Ul

New expanded text ad B™ | switch back to standard text ads Key steps:

While in beta, expanded text ads won't have the same potential reach as standard text ads and their performance stats may fluctuate. We recommend using
‘a mix of standard text ads and expanded text ads in each of your ad groups during this time.

1. Headline 1
Final URL 7 | vawwtestsomain com | [[adprvmty 2. Headline 2
Mobile ad . .
Headiine 1 | This is the best headline 5| 3. Description
Headline2 7 This Is the best headiine 2 4. Final URL
This is the best headline - This is the best o .
Path (7| test-domain.com/ path1 | path2 hel;d’"sne; est headiine sisthe 5. (Optlona|) Path 1
Descrption 7| | Enter Gesorpion here R b e omaln e e 6.  (optional) Path 2
Enter description here
£ URE. cptiors (adenced) ., *Make sure to not exceed character
This is the best headline - This is the best headline 2 limits

¥ www.test-domain.com/path1/path2
Enter description here

Ad extensions expand your ad with additional information like a business address or phone
number. Take a tour

‘What happens next?
‘Your new ad will be reviewed by Google, and might not run until that review is complete. We review most ads within 1 business day. Learn more

Don't forget to save ad!
=




1. Create one ETA ad in AdWords

1. In case this message appears:

A\ This ad doesn't follow our policies. Here's what you need to fix:

Important:
If the above message appears, the ad requires additional review.

Please note that ads that require additional reviews cannot be created via
bulksheet. Consider using AdWords Editor or API to create ETAs in bulk.

Please verify the rest of your ads follow our policies before proceeding with
bulksheet implementation.



2. Download spreadsheet in Excel format

How to download spreadsheet:

@ Enabled  Type: Standard Ad group bids (Max. CPC) $1.00 Edit

Settings Ads Koywords Ad extensions Dimensions
All enabled ads ~ Segment v Filter + Columns »

Hciicks ~  v§ None ~ Dally =

Search

View Change History

. ® Enable
u Pause

% Rel
move ks

Change ads...
. Upgrade destination URLs...

Change URL options...

Copy #8C
Paste... a8V

£ Under review |7

- Eligible

&
Download sp <€

Upload spreadsheet...

Recent bulk edits
e T TR B TprassIons Te
hour delay for same metrics. Time
de hird party inten

EevenTThe
far all daf

ory may be

© 2016 Google | Editorial Guidelines | Privacy Policy
Debug | Report a Bug (Intemal)

Engagements

Engagement rate

0.00%

0.00%

0.00%

0.00%

Avg. CPE 7

$0.00

$0.00

$0.00

Clicks 7

Show rows: 50 ~

CTR

0.00%

0.00%

0.00%

0.00%

1-20f2



3. Start creating ETA ads in Excel

3. In the Excel file, create ETAs

A | B ‘ c ‘ [°] | E F ‘ G ‘ H ‘ 1 |
1 Ad report (Jul 7, 2016-Jul 13, 2016)
2 | Adstate Ad Description line 1 Description line 2  Display URL Destination URL i i plab Custo
5 enabled Hwww.test-domain.com
& enabled Old Text Ads Description line 1 Description line 2  www.test-domain.com hitp:/fwww.test-domain .com
5 Total-fitered - E = |- = = = 2 =
6 | Total - all paused — = = = = = = - =
7 | Total = - - = - == - = =
—I ad per { 8 enabled :waw.lesi—domain‘com
9 |paused httpfwww.test-domain.comisampled
row 10 | |
== I J K I L ‘ M I N | o | P | a R

[

Custom paranjet Headline 1 Headline 2 Description Path 1 Path 2 fideo Thumbnail YouTube Destina Ad group
1S 1S e 35 st headline nier description default Ad Group 1

default

Headline 1 for ETA 2 Headline 2 for ETA 2 Description field

This is another test head| Test headiine 2 for a new E This is a descript NewPath1 NewPath2

T 1 T T
R s T u | v | w
istina Ad group Status Engagements  Engagement rate Avg. CPE Clicks CTR

Ad Group 1 site suspended 0 0.00% 0 0

Ad Group 1 site suspended 0 0.00% 0 0

- - 0 0.00% 0 0

- - 0 0.00% 0 0

- - 0 0.00% 0 0

AdID
0.00% 101779374259
0.00% 101779112539
0.00% -
0.00% -
0.00% -

Ad Group 1

Ad Group 1
Ad Group 1

Ad group ID
28186966099
28186966099

Important:

“Ad”, “Description line 17,
“Description line 2", and
“Display URL" are used by old
text ads.

“Destination URL" no longer
in use.

Must use to create ETA:
Use these columns instead.

* Don't forget!
Make sure the proper
Campaign and Ad group
names are used.
AA AB

(Campaign Ad type

ETA Implementa: Expanded text ad

ETA Implementa Text ad

Ad Group 1
Ad Group 1

*Important*

ETA Implementation Demo
ETA Implementation Demo

Do not edit existing ad. Bulksheets only allows you to add / remove existing ads.




4,

4. Upload spreadsheet in AdWords

Upload and preview spreadsheet in AdWords

All campaigns >ET; @ Enable
ElAd group:  u pause
Settings Ads Ad
o Enaves Typ X Remove 1C) $1.00 Edit | & 1l
Changs ds... All enabled ads ~ Segment ~ Filter ~ Columns + = &
Settings | A% pgrade destination URLs... | Dimensions
Allonabledads  Change URL options... E— el = Py BClicks~ vs  None = Daily -
Ci
McClicks v v wr o
Paste... ®’Y
Download spreadsheet...
| Upload spreadsheet... |
e |
Recent bulk edits
I [ ] | e
5 A Suatin (7 Upload spreadsheet edits

- This is the best headiine
This is the best headine 2
wwiw testdomain.com/path1 /path2
Enter deseription here

. Old Text Ads
Description line 1

Description line 2
www.test-domain.com

Total - all enabled ads

Total - all ad group

7 site suspended 7
Choose file... ETA Test - Implementation guide.csv X

[ site suspended 7 Supported file formats: .csv, .tsv, .xls, xisx

e

Cancel

Common bulksheet errors

Upload a spreadsheet (.csv, .tsv, .xls, or .xlsx) to make changes to your campaigns. Leam more



4. Upload spreadsheet in AdWords

4. Preview changes

Make sure to check:

Upload spreadsheet edits “Success” or issue with
Upload a spreadsheet (.csv, .tsv, xis, or xisx) to make changes to your campaigns. Learn more corresponding ad.
Previewed 2 changes
RS T Recommended!
“Common bulksheet errors” to
Expected Additions  Errors avoid Bulksheet uploading issues
e |1 1

Preview: ETA Test - Implementation guide.csv

Uploaded on Jul 14, 2016, 4:03:44 PM by joeylam124@gmail.com
Previewed 2 changes

Qe
Cancel Preview changes Uploaded in ETA Implementation Demo > Ad Group 1

: s

Expected Addtions  Errors

Click here for detailed preview —— urges 1 1

All changes ~

CHANGE TO CHANGE TYPE PREVIOUS VALUE NEW VALUE STATUS
ETA Implementation Demo * Add » Ad - - @ Success
Im ponant: :ids::;iu:su ,fDr ETA 2 - Headline 2 for ETA 2
. . . Description field
AdWords will only preview up to the first _ ‘
i i E;A(;\:::mnhhun Demo » Add » Ad - - © Line is too long
1000 rows. App|y| ng/approw ng Changes This is another test headiine 1 - Test headiine 2 for a new ETA

This is a description for your new ad

will process the entire uploaded file. e

Common bulksheet errors




Common Bulksheet Errors

Google

“Line too long...”
Please review all fields of the ad to ensure they are under the character limits:
<& Headline 1 & Headline 2: 30 characters | Description: 80 characters | Path 1 & Path 2: 15 characters

“Unrecognized type of ad. Please make sure all required columns are populated...”
Please make sure the proper columns for ETA are used:
< Headline 1, Headline 2, Description, Path 1, Path 2, Ad type = “Expanded Text Ad”

“Could not find the specified Ad Group”
Please make sure the campaign + ad group combination exists in the account.

“Item does not meet the editorial guidelines”
(1) Try manually creating the ad in AWFE — (2) If a “This ad doesn't follow our policies...” message appears, please note that ads that
require policy exceptions cannot be created via bulksheet.

Preview only showing first 1000 rows of file
Note that bulksheet preview will only preview the first 1000 rows of the file. However, “apply changes” will process every row of the file.
Change details will be reported in the Results file.

“An internal error occurred.”
You cannot create a “mobile preferred” ETA. Uploading a “Device Preference” for ETA will result in this error message.

Proprietary & Confidential



Bulksheets tips and tricks

“Device Preference” column is NOT supported
You cannot create a “mobile preferred” ETA. Uploading a “Device Preference” value via bulksheet will result in an “An
internal error occurred.” error message.

Edit — Download spreadsheet gives you everything you need for a bulksheet
Simply downloading an ad or keyword report doesn’t give you all the fields you need to create and edit a bulksheet. Instead,
always click Edit — Download spreadsheet in AdWords (AdWords > Campaigns > Ads) to get the proper bulksheet format.

Bulksheets will only preview the first 1000 rows of a bulksheet

If you upload a bulksheet with greater than 1000 rows and preview it, we will only see the first 1000 rows in the preview. If
you upload the file, all rows in the file will be applied, though! You can always see what changes were made in the Results
file.

Pharma / policy exceptions

There is no way you can post pharma, steroid and other policy exception ads via bulksheets, as there's no way to request an
exception during a bulksheet upload.

GOOS[Q Proprietary & Confidential
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ETA:
Ads Best Practi

Implementation workflow




Tips for managing Expanded text ads

Google

Review your ad performance reports as normal. Filter by “Expanded text ads” ad
type to see stats specifically for the new creative type.

Use AdWords labels to tag Expanded text ads; making it even easier to filter &
report on this creative type specifically.

Share Best Practice suggestions with your customer, using marketing collateral
such as our “Creatives that click” FAQ.

All ad extensions are compatible with Expanded text ads, so remember to opt-
into all relevant extensions!

Use your additional ad copy space to highlight your unique product offering /
position to users that are less familiar with your brand.

Proprietary & Confidential


https://support.google.com/adwords/answer/1722084?hl=en
https://support.google.com/adwords/answer/2475865?hl=en
https://support.google.com/adwords/answer/6167122?hl=en

Thank you




