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My Courses

; Google Digital Marketing & E-commerce

S Google
Prepare for a new career in the high-growth fields of digital marketing and e-commerce, in under six months, no experience or degree required. Businesses need digital marketing
and e-commerce talent more than ever before; 86% of business leaders report that digital commerce will be the most important route to growth. There are 218,000 U.S. job

openings in this growing field, with a median entry-level salary of $51,000." Throughout this program, you will gain in-demand skills that prepare you for an entry-level job and learn

More v
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Foundations of Digital Marketing and E-commerce
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a Google Career Certificates
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Welcome to Foundations of Digital Marketing and E-commerce! You're joining thousands of learners currently enrolled in the
Week 3 course. I'm excited to have you in the class and look forward to your contributions to the learning community. To begin, I...
Week 4 /' More
Grades
Notes @ week1 ~
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° Week 2 ~
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Weekly Challenge

AnAzATvintaany Weekly Challenge 1¢ 3 AFaneTu 24 dalue

mnAaliansaasuiulanislu 3 Ast azaase 24 lusdasurinaeulasnasy

Foundations of Digital Marketi. » Weekl > Weeklychallengel < Previous Next >

Getting started with the
certificate program

:\:l::rt“aerrec:?igital marketing and e- Wee k ly C h a l le n ge 1
Careers in digital marketing and Quiz+ 50 min

e-commerce Review Learning Objectives

Review: Introduction to
foundations of digital marketing
and e-commerce

Video: Wrap-up
° 1 min (] Submit your assignment

Try again
@ Reading: Glossary terms from week Due May9,1:59 PM+07 Attempts 3 every24 hours
T
10 min
@ Quiz Weekly challenge 1 @ Receive grade Your grade )
10 questions View Feedback

ToPass 80% or higher
We keep your highest score

5 Like G pislike [ Reportanissue
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Discussion Prompt

o dl v Y A o b4 dl 1 o
Aaunlislideurnausanin uasisamnsadiluglu Forum iwegtudimauvas
\WWoue 1@ (Optional)
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Reflect on jobs that interest you

You have learned a lot about the different roles and responsibilities in digital marketing and e-commerce.
For this discussion prompt, consider the following:

* What gets you excited about working in digital marketing or e-commerce?
= What roles or oppartunities do you want to pursue?
» What motivates you to pursue a particular role?

= How does this program fit into your career journey?

Submit two paragraphs (100-200 words total). Then, visit the discussion forum to read what other learners have written, and respond to at least
two of them with your own thoughts.

Participation is optional

Your Reply

Type your response here...



Practice Quiz: Activity

nansium\aj wwﬂmsﬂﬂammemsau"lﬂuﬂmie
NadUwans aunsasiluldly Portfolio Wieasiaseula

Activity: Create two customer personas

Total points 1

1. To pass this practice quiz, you must receive 100%, or 1 out of 1 point, by completing the activity below. You can 1/1point
learn more about the graded and practice items in the course overview.

®

Activity Overview

In this activity, you will create two customer personas for an e-commerce business by identifying patternsin
customer data.

Remember that a customer persona is not a profile of a single individual. Each one represents a segment of a
business’s target audience that shares similar characteristics. Personas usually include demographic information
—like age, location, and occupation—as well as goals and barriers (or pain points). They help you understand your
audiences better so you can reach them more effectively with your messaging, offers, and products.

Ra enira tn ramnlata thic artivitu hafara mavine an Tha navt ranrea itam will arnvida van with a Famnlatad
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Practice Quiz: Activity

Nuilazliiinnsnsia 15uAdesnaIvinasaseusasnan Tnunlifoedeauasy

Did you complete this activity?

@ Yes
O No

@ Correct

Thank you for completing this activity! Customer personas allow you to use customer insights to improve
your marketing materials, website, and products. Go to the next course item to compare your work to a
completed exemplar.
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Peer-graded assignments

YoapulUUlALNOUNTI (Peer-graded Assignment)

Practice Peer-graded Assignment: Activity: Design a
social media post

(i) It looks like this is your first peer-graded assignment. Learn more

Ready for the assignment?
You will find instructions below to submit.

?amart Skillsm @ Skooldio
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Professional Certificate and Badge

LHIDAMISYUATUNNABIAMIUNIAAUA Wazyi1 Quiz NIUNIRUALAT AMIZIASU Certificate 971

Coursera LLag Google

Pacharee Toorakidsana

Google Digital Marketing
& E-commerce

Samart Skills @Skooldio

a Grow with Google procram

Google coursera

Google
Digital Marketing &

E-commerce Certificate

Certificate of Completion



Google Digital Marketing and E-commerce Certificate Q

1. Foundations of
Digital Marketing

aB

Samart Skills .
A Grow with Google procrAm @ SKOOIdIO



. 01
Ove rVI eW- Introduction to Foundations of

Digital Marketing and E-commerce

02

The Customer Journey and
The Marketing Funnel

Digital Marketing and E-commerce Strategy

04

Measure Performance Success
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Attract and Engage Customers with Digital Marketing

ﬁmmﬂﬂj Marketing FunnelTuLLma“mwa\i Customer Journey LLa‘"LiEJUi'Jﬁmi‘VH SEO #3®
Search Engine Optimization LWEﬂMﬁﬂﬂ’lWlLi'lLﬁ]ﬁJ

From Likes to Leads: Interact with Customers Online

Lsaunsmswmaumum (Content Marketing) wagn1sasnelawanuu Social Media #114¢)
wsammmiﬂiumuﬂiuawﬁmwmqmeﬂmmamﬂwama

Think Outside the Inbox: Email Marketing

IuiIsn1saiuANayn1eBia nsld Mailing list wagnisvitssuudnludfdmsunisdearsiugnan

Assess for Success: Marketing Analytics and Measurement

L%'EJ‘L!S’JSﬂWiLﬂ‘U LE:|'WI AR LLauu'1Lﬂu@‘l]@ﬂai]'lﬂﬂ'li%'lLLﬂZJL‘UiUﬂ’]‘SG]a”Iﬂ
IﬂEJﬂ'lﬂ‘ULﬂi’e)\‘lﬂJ’e)'JLﬂiﬂu‘Vi LLau'L!’]Lﬂ‘IJE]?JE]lIa

Make the Sale: Build, Launch, and Manage E-commerce Stores

LSEJ‘Lﬁﬂiu‘U’]‘Nﬂ’WSﬂiqﬂiWUHﬁUuLLWﬁﬁWSﬁJ e-commerce LLau’JﬁﬂﬂiV]’ﬂMﬂU?\'lﬂ
NWUﬂ']iVHLLﬂSJLUiUI‘EZJHiU']

Satisfaction Guaranteed: Develop Customer Loyalty Online

5‘\]ﬂﬂUﬂaEJ‘VI6ﬂ’]i’di']\‘iﬂ’3’]1l‘1’nﬂﬂlﬂﬂ‘ugﬂﬂ'ﬂ‘uﬂ'ﬁﬂﬁ e-commerce LLau’Jﬁﬂ’ﬁI‘ULﬂﬁNNQﬁﬁ\i"’]
UNTTPLAGZNAT Tursinevespesaasunisuuginiswssuadmsunismauluaeiidnaie



What are digital marketing and
e-commerce?

E-commerce

ANsPVILAUAIMITBUTISUULNanWasuaaulall

e  Physical Products &uanimly
e  Digital Products &uA1fdia
e  Services USN19

e  Software YaWALIS

Digital Marketing
asndegauRiugsansesulalimelinenezasudaumaiiulndugnn

Digital Channel

Pesneeeaulailng Nusenaunsalidoarsiugnanla wu uled nsdunluiu
LU Google BLUa Social Media LLagaue)
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Advantages of digital marketing

Cost Effective

Preusendntiu lnensisraunsedslavanlifiungudmunengaaulauniy
M399A LAZQNTIQNLIAT

Reach More People

W sauldunndu asauusugliaudild lddnezduauainaglunsedissena
Lﬂznmﬂamuvlwa'mwmaawu

Faster Results

”lﬂwaawsmﬁ'awuu aamwaLaaiwaﬂﬂﬂaﬁuﬁsaﬂﬂaqszia wseNURduwusiula
Tuvazsuiiuit walenanistanisuenniu

Build Relationships with Customers

aswmmauwusmﬂuanm WunsAeaslaEnse a81en sdeBiua Wienu Social Media anunsndeanslduuuneynana
(Personalization) Lmumamvlﬂvlummmﬁlﬂ wazdsanusaas1emnuliinela wazadnge Customer Loyalty I§ande
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What do digital marketing and
e-commerce specialists do?

Tuusun wseaeAnsing Aue1vvzdeIvylusedlasonisedgstmou Tuvuei
Tussdnsvunadn aae1vazdesanunsaiinlénneds sgaziantey

Digital Marketing Coordinator was E-commerce Specialist ineuldmiiounu
uRinavaunaaeiu

lunasail aznaderinuntisnuaus) dnunnungluane Digital Marketing wag E-commerce
AiAnzABLAe MurlInUNSulinuaanAdadil AILANITATIIUSUA TUUAY
ANSAUYDAVIY LLAZN1TIANITAUITIBN15A9YDN (Inventory Management)
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Specialized skills

41 Skill iannurane NS1Uud w5 Digital Marketer 1

o NISWYYU (Writing)
e N1959NLUUATIN (Visual Design)
° mﬁtﬂiwﬁ%’aga (Data Analysis)

iIsaansanaassnulaiatnvate uanazAtuins ladenANuTEIvIN
INNZAUAUTIVOT

Samart Skills @Skooldio

a Grow with Google procram



Transferable skills for digital marketing
and e-commerce

Transferable Skills: Skill M1151lA5UaIAA15TIN9IUBDUE NaNITAUIN
Usulaiunisiinauane Marketing 1

Samart Skills
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Curiosity
ﬂ‘IJVI&Iﬂ’J"ISJE]EJ'iﬂ‘J ‘U?N'HEJ ﬁ]""UE]‘Uﬂ'mﬂ‘m‘m WIAINBY LLa“aENﬁsi‘l‘ViN‘] AN Marketlng e E-commerce QI“G]ENI‘U

v

AUBYING m'msumzlau"Lumsmmﬂm‘uﬂaﬂumu ozlsfeAsiiundosnis wiAneylsey exlsvinliaunvindsdngg
AIANNNTUARAI9Y vaslanfilududdny

Analytical Mindset

asfianuAadairsie vinbilsaunsanu wazdaiseadoyaldegefiuss@ndam viliisnaunsa
UBUNULUULNY WUSUA LWL uazuATeyniaies 1a

Storytelling

Msiaseiin amﬂwmmmmLﬂaﬁmml,awmwa TiJu Presentation w3® Report fitnladne vraule
LAZUIRANIY NISLATOITA mm“lvimmm‘laanm"l,mwuu wazvin s UANAI90BNNNIINAKYA
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Launching your digital marketing
Or e-commerce career

Portfolios
LURAITIUTIUHNAIUV DS waztiausUssaun1salinaunnggasnuIunasaing

Resume

IWaniSouSoesiumiau LazAas U8RI VBaLsT 1ABIS8IRINaIRULIAN

Public Persona

N15831962AUYB5K1U Personal Branding vinlviAusdnisnlugue Digital
Marketing

%58 E-commerce Specialist lagn15uniaue Skill 4agAUSUDIRBINI
Social Media #3813 luddus
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Agency roles vs. In-house roles

In-house Roles

A15E519914 Marketlng ms‘luaqnni ﬂE)ﬂ’151/I‘L!ﬂﬂ’1iﬁlEﬂﬂﬁ]uVI'N"I‘IJ‘[‘VIﬂUENﬂﬂTUWI']uu
LAY ﬂLLﬂﬁuﬂ’mﬁ'ﬂUﬁﬂ’ﬁ%'ﬂﬂ'ﬂﬂﬂﬂiuLVI’]‘L!‘L!

310U Marketing Tuasdns gaszaiunsadiledud wisudmsvesesdnsvesgantustnd
LLauauLUuwwmmnﬂuammmssuuuq

]
=

Yofv09n15:Uu In-house Marketer Aonmsfinaaziiuumnmsiteutustetnauluedins
N15YIUNTLUULHY ATUAAUA
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Agency roles vs. In-house roles

Agency Roles

asvireuly Agency amﬂ%ﬂsu"lﬂm11'1sammunuaumu,a.,Uimsmnuwwwwmnwmﬂ
ﬂmmmmsﬂLsuﬂamima'miuuumm'lwu u,auum'mLszjm‘mmmwa'mwms

]
=1

Yofvaen15euly Agency Aenisiinarsannsalinnudsivglusiuiuansiig
waTuaINVaNENINIY

mesmmﬂ,mmmumLUaEJu"LUm ARLNUIBAINI ﬂmmawunummmsm’"lumﬂﬂﬂmnw
mqmqanmmamaqmsaﬂsmu:dan mamﬁmsﬁlumuaunummmamﬂuﬂnm A15Y197U
anvzdadldinannnitlutaeinevesiusiond
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Roles and responsibilities in digital
marketing and e-commerce

Associate-Level Roles in Digital Marketing

e Digital Marketing Coordinator
o  UszaNIUAIU Marketing #19¢)
o AuAImINguUMINEURIgNAN
o @snuAuLley
o WANAANS uaTNTUARINS)

e Marketing Associate

Samart Skills @ Skooldio
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Roles and responsibilities in digital
marketing and e-commerce

Specialist Roles in Digital Marketing

e Search Engine Optimization (SEQO) Specialist
e Search Engine Marketing (SEM) Specialist
e Social Media Specialist

e Email Marketing Specialist

Samart Skills @ Skooldio

ow with Google pro



Roles and responsibilities in digital
marketing and e-commerce

Associate-Level Roles in E-commerce

e E-commerce Analyst
o a¥unagnsnisiin E-commerce lilulumandmunevesuiem
o Gl\‘ll,ﬂ’]‘lla\‘iﬂ’li‘l/l’l E-commerce wagld Key Performance Indicators
(KPIs) Tun15insiaiausings wu gud n15aenudngsauan (Acquisition)
WHRANTIUGNAT wag Conversion
W19 WAZIIATIZYRIAYIN E-commerce
Tddayalun1su Insights iNasiegangsna

e E-commerce Specialist

Samart Skills @Skooldio
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Roles and responsibilities in digital
marketing and e-commerce

AULUIN Advanced Tu

Digital Marketing Manager
Social Media Strategist
Account Manager

(]
([
([
e E-commerce Product Manager

SamartSKills  ((Jskooldio
a Grow with Google procram



E-commerce, ecommerce, or
eCommerce?

Business-to-Consumer (B2C) §5ia-8i3-gnfn Jliiunniiga

e Experiential Marketing

#39138n8naE19731 Engagement Marketing, ataeTignan lulvuadedudn usilasuussaunisalfs 9ann1sdensall
AnAINI5MINN1TNAINLUL Experiential Marketing 9s178f90151a] warAMUFANUIgnANNFedUAMUaLs198nUN

e Social Media Marketing

a519n0umNUAd1IU Social Media #in9¢) 1nalUsluneeAns n3aduA @519 Engagement 5#319gnATLAZIANT

e Influencer Marketing

14 Influencer Tun1slduidnlangudinane Inen13337 nienaveuusua widuAiRAAMUVDINUG
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E-commerce, ecommerce, or
eCommerce?

Consumer-to-Consumer (C2C) gnA-0a-gnA1

o HU3lnAZRAUAIAINHUSLAAVINUBUAIENAU LU eBay

e Social Media L%u Facebook Al3uttgn1svaveduwuy C2C
A28 Facebook Marketplace #58511lu Instagram

e N15% Digital Marketing d3ugsna C2C azmaald Skill
Tun15911 Search Engine Optimization (SEO), N15@519A8UNUA
LLazn15911 Social Media
W313gnA1 C2C druluey azAuniueeitu Blog wag Social Media 61199

Samart Skills 3 skooldio
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E-commerce, ecommerce, or
eCommerce?

. . = = =
Business-to-Business (B2B) §3n3-04-§3N3
o  BIANTAINNTAVIYAUA UAZUSNISIRNUBIANTOUS LA
e NSLAUlNYBITINIUINTT YinlWgsRanenan1suE Software

LG]UIG]‘UUEJEJ'Nﬂ"I'Jﬂ‘i“’Iﬂﬂ N13U18 Software LL‘U‘U‘L!L'iEJﬂ’J']
Software-as-a-Service (SaaS) A198191%U Salesforce

e N15YIINISAAINKUY B2B agmasldauwiugilunisasisngudnune

o 1% Skill nsFAsIendayaune
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E-commerce, ecommerce, or
eCommerce?

. ¥ = =
Consumer-to-Business (C2B) gnA1-019-§5na
e C2B E-commerce AaN15MIgnAaURYIBAUALAZUINISIAUDIANS

e fra81919U Upwork L‘Uu‘iu‘U‘U‘VIL‘UE]SJIENWiLLawZﬂML‘U'lﬂ‘UENﬂﬂ'i
fidoansld skill maaﬂuuuq

o TuaurAn N1591015Ma1ALLUU Influencer a'lf\mﬂmagjsluﬁ'm‘uaa E-
commerce 5% Influencer 819@14150U18VD9NIU Social Media
UDINULDILA
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Week 2:

The Customer
Journey and The
Marketing Funnel

Samart Skills .
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The customer journey
and journey maps

Customer Journey

e ABIEUNINITIHUNITRIGNAT AUATUNDUNSISUFTNAIFUAMSOULUTUA
TuautamsiFeus mwwauamm MAgINUAIAUAINISTRAUAN

Online LLawﬂ'J"llISaﬂVISJﬂaﬁf\]']ﬂﬂ’ﬁ‘UE]

ad
@, Go back to

the reviews

N Customer Journey Map

chat . subscription

e  Aan151 Customer Journey maimﬂuuwumwmvwﬂw isranansaiiula
_ ! e amwmLaummwmmaamwwusimakuLaaTuLLmav Touch Point %58
o ‘. o ® Jormioed - e amzmwa‘wwus‘Immamaummmwiuﬂ

Search Email
online . o reminder
. .

®eo B

Trial £

1 L4 L4 1 1 dl o Y a |
subecription o Fugliisntnlaingemnlanvinliguilaaidnim

o Tpuflaisduunesnuniuudaziuneu \aziud aﬂ"lmuwmﬁmumaa
aﬁaﬂsuaumsmﬁluﬁiﬂnuw‘uﬂﬂﬂas mawmau’lmumLsﬁmmmwwm
vsadwasule L‘WEﬂ‘ﬂNUSIﬂﬂ1ﬂiUﬂi“ﬁUﬂ'1‘5€u1/IﬂVI’dﬂ

‘ e mudnle uazuuuse Customer Journey auﬂuuuﬂummsmﬂm
Samart Skills @ Skooldio foziAsuusTaluliidugndusehitsnuusudveasluiian.
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The marketing funnel

971315un1ABN981971 “Sales Funnel” #58 “Conversion Funnel”

_ Marketing Funnel fA® uHunwanwue3unse Nuansdufaziuneu

& 1 P & a vo I% = a I3
— o NS mmesmum"lﬂazLsugamwsumaam Tuaudesnsiasuundu
anA1Usean
s i = . v o 4 . " ,
o tnnsnaInazekuliinagyiimsaeasuuula umnzauduluusiag
= step W8InTEUIUMIARAUlATaVBIgNAY
O — e UUUUAAVBINTIVITAAINNINNGA LAAITITLULITUAUYDINTEUIUNTS

¥
% o

Y & 1 Ay a da o P @, v \
VNKRUR ‘Vl’ﬂ,‘Vimuwuguﬂﬂﬂﬂuﬁﬂﬂﬂ’mﬂﬂsuﬂL‘Uu@ﬂﬂ’max‘uiﬁagﬂﬂmﬂﬂ

. o 1 o a & A = 1 1
v ° ‘SSG]UaW\‘lEjﬂ‘UE]\‘Iﬂ’i’JEJE]%NaﬂUm%LLﬂ‘U‘VIZiﬂ Lwaml,ammmvlﬂ‘unqul

Huslna vienguidmanenidnisluszesusnynau azdndulaiuaeuin
JugnAnnedudiuisluvineiy

U q

o=
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Awareness

[ < & v v Y
SEAUUUFAVDINTIVALLTUTUABUNITATINNITIUF %30 “Awareness”

° L‘U‘NiuﬂUVlﬂallLﬂTViiﬂﬁl ‘Vii’e]ﬂﬂﬁJNU'ﬁIﬂﬂ%ﬁJI@ﬂﬁﬂiﬂﬂ’ﬁsﬁa U‘M‘Jfﬂﬂ %39
‘WULQE]ﬂ‘ULL‘Ui‘IJﬂL‘UUﬂi\? b3

1
% =

o Tuszoziinguiihmnesedlifimufaiudeuusud vsedudvaasinninieswineedlififeyaneafiv
L3ININND VLTUFUADINITURLVDIAUAILUE

f\]u’élEﬂ,uiuﬂU‘Vlﬂ?ﬂﬂﬂﬂﬂiﬂﬁﬁu“{laﬂﬂi’ﬁﬂﬂﬂﬁﬂlﬂ L‘ws'lumu,m'muLﬂusuamm’lwﬂummumﬂwﬂﬂ

QﬂﬂiﬁJ@EJ“UENLLU'iUﬂ LLG’H]uiJLWﬂﬂvlilﬂﬂUVIﬂﬂﬂﬂﬂTi"Uaﬁi@ﬂ']'i‘l/ﬂﬁ'iﬂﬁ]ﬂ‘uLL‘U'Suﬂuu"]

mmwamm Awareness L‘lJ‘IJ?I’J‘IJ‘VIﬂ’J'NVI?Iﬂ st1vmLtmwvuﬂusanmmnuw LWI'IN‘I‘U‘VIﬂﬂ‘IJVIf\]"L‘U‘IJﬁﬂﬂ']‘UENLiﬂ
me"a-’uu Li’]ﬂ’liﬁ]“‘l/l’ﬂ‘l’lﬂﬁut‘ﬂ'lﬂuﬂEJ‘UENLi'liﬁ]ﬂLi'ﬂ‘Vl&l'lﬂ‘Vlﬁﬂ
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AWARENESS

CONSIDERATION
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Consideration

U 2 ad v a a o a A v a v A . . ”
ALAUADUIVBDINIIYADIS 31/]2\!‘[]515]?’1lelllﬂqﬁwfiﬂﬁm']LﬂEJ'Jﬂ‘Uﬁuﬂ']GUf’NLT] 1139 “Consideration

SuEJu‘L!LU‘HquJuVIﬂalILU']WN’]EJMSFJﬂallN‘USIﬂﬂVI’JVLU Lsunmmﬂunauﬂuwmi}mma (Potential Customers) 1158
namumammmaﬂa u,auLsuﬂﬂmmsszjaaummamﬁsmm‘uLmsuﬂ

] ﬁuﬂnmuﬁum‘uauammnumu'm‘uu LLauL’ilWIﬁ]uLU?EJ‘UWIEJ‘UE‘UH']W?EILLUTUG\‘U@QL?’]ﬂUﬂLL‘!N TED)
mtaaﬂauq‘lummﬂ ﬂ\‘l‘lJLlﬂTiﬁ’i']\‘lﬂ'ﬂllﬂiuVIUsLﬁ)‘Vlﬂuu‘\NL‘LJUﬁQVIﬁﬁﬂiUE]Eﬂ\‘IN'm

ee

o WnunevasdruliAanIsiiulanian “Potential Customers” 9840 U89U89151

2
=1

a ] A - I3 ! A a o« — ] aa v -
) L%"Y-ﬂsLﬂaﬂuﬂquﬂuﬂﬂaﬂ’lﬁ%au LUUﬂquﬂHMLiﬂﬂqfl Leads ﬁi’aﬂ’qm‘ﬂﬂﬁmﬁﬂ‘ﬂuLLu’ﬂwﬂuﬂﬂisﬁa'siN

ﬁ’aamamwﬂé‘lumumauuﬂa ASUANYREIBE4 (Free Samples) isan1sliiguslnanaasaluaundn
nyjamneiiearliguilnaldilonanasldaudmieusnisiiug Tﬂﬂ"l,uumswnmim AOUNSIET

q

wenanidsnulutnisuusi vsenisiduensumuaniuselovd MiNeateenuaUAINSoUSNITUUS NIUUNAY
(Blog Post) aaviu"ei1 (Email Newsletter) visansdnduunasulail (Webinar)
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Conversion

¢« . 9 =l gj Ay A U A 6‘[’ g a = a
Conversion ﬂa%umaum‘qjuﬂﬂmsmau VYAUATINIDUINTIIVDILIN

Adl QI a v 4
wiarulanialunisiinnisuie inagdesweulssaumsaln
udsiiulanazuansliiiudnuaiveduiiveus

nagnsaunsalgla (Tactics)

fpsl,ﬁﬂuswaztﬁammﬁuﬁﬂaEi"mﬁl,%'ﬂ%\ha waznsIUsEu
TUndUNMTIBRUNIY

uuiﬂmﬂmsﬂuﬁumwumqu

yanaNi msaﬂs..wﬂum'smLauaaummausmiuuLfsU”I,ezisﬂmma
wazdussfouidudutne i liAnnstoldosnamuiontu
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AWARENESS

e
CONSIDERATION

| —  EE—
CONVERSION
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Loyahy

‘U‘L!Glfz)uﬁﬂ‘l/l']ﬂ masvavmmmmﬂsw zluszurnsasiennussninAnawusus
#509158n71 “Loyalty”

% a a Y a 14 I3 [ 1% o 14 1% [Y) -1
o AWM NVABUGUSInAlEnanadugnAudl ImsvinlignAtvessesnndusndedniusinan

o ﬂﬁaswﬂsuaumszuvmmaaﬂmsmuma‘iuﬂsumumsmau‘iwammanmLﬂummﬂm‘l,umiaswmmLsuauu %o
Taluwusua sma)vLﬂuwuﬂummwa‘waﬂm‘"munmumsnnnmmanmmaLwiusﬂﬂ

nagnsnamsalyle (Tactics)

° ﬁi']x‘iﬂiu?l‘l]ﬂ'ﬁmﬂmu'iuﬂ?']\‘iﬂ']'i“li@ LLauﬂa\‘lﬂ'l’i“U@GU']EﬂMﬂUﬂﬂﬂ']

o & Follow-up Emalls LW?Jﬂ’e)Uﬂ']llﬂﬁ‘lJ‘i”ﬁUﬂ’]iﬂJWiﬁJﬂ’J'}ﬁJﬂﬂLﬂusﬂﬂx‘iaﬂﬂ'maLLU?Uﬂ%i@ﬁl?ﬁuﬂ”l

e Rewards Program LW@iﬂ‘ls}']ﬂ’]’lllﬁﬂJWUSLLa“ﬂi“’(ﬂuﬂ’ﬁaﬁﬂﬂﬂaUﬁﬂsﬁa‘ﬁ’]

o lnan maﬂaumummu%aqmqmm LU Social Medla ‘VlL‘\]']u‘\]\‘l’d@ﬁ’]iﬂ\‘lﬂauaﬂﬂﬂ{]ﬁ]ﬁ]UuIﬂ‘EJLQW’]u L‘U‘L!GI‘L!
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Measuring success at the top
of the funnel

ﬂ"l‘i’)ﬂNasluLLG]ﬁu‘U‘L!GIEJ‘L!LUuL'iEJ\‘WIﬁ"IﬂﬂJEJ‘EJ’N%J”Iﬂ LWE]‘VIR]uVI’]sLMLi’]‘SLLGILuuG] 16]’3"! LLN‘IJVILi']'J']\‘le'J %50
ﬁmﬂmaqmmumsaﬂuu ﬂ'lﬂsiW'lLi'ﬂUﬂﬂVl'Nﬂiﬂvl.ﬂJ NﬁﬂﬂﬂLi']EJ\‘]Wﬁ’lﬂ %i@ﬂ')iﬂi‘UUi\i‘U']\‘]

Tnediesldsnaananii 151138NAUIN “Metric” Fafe msmLmﬂsmmﬂ%‘lummﬂmuwaLLauUsuLuu
U AN N0 LN LS LYIZ VBRI S On Track mﬂmmwLi'n'mvl"ﬂul,l,mamumaumm Funnel %58l

mmzm‘luuﬂmimmﬂﬂmﬂmww NIDADUNUAAIS) #vdesluiuilusyansawawnaluy wane azglaInnis
InazIASIEI

e duUAYN mevﬁamu%umumma‘[mumwmm (Reach)

o mmuﬂiawimwmwmLimmt,amwamum (Impression)

o  AIRAIANNATUAzAuIE Ul IBYa LT (Frequency)

ma‘tmnmwmLawummssusuaﬂmmmmLm"l'n 1NN15MAINRzABIiN1g Re-evaluate wson1susziliunagns
Tunseunulawaniug sl
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Measuring success at the top
of the funnel

ﬂ"l‘i’)ﬂNasluLLG]ﬂ""U‘UG\EJUL‘U‘L!L'i?]\‘i‘i/lﬁ"lﬂil]@ﬂ’]\‘iu"lﬂ LWE]‘VIR]“’VI’]TWLT]‘SLLG\LUU"] a9 LLNUVILT]T]\‘IVL'J %50
ﬁmﬁﬂmaqml,uun'ﬁaﬂuu ﬂWﬁQWWLiﬂ.‘UﬂﬂVﬂQ‘WSEﬂN uaﬂﬂmmmwmﬂ ‘Vii’é]ﬂ')iﬂi‘l]ﬂi\i‘l]']\‘]

agnalsnimunsiasieinaUseansanaztusgiuimunenisdesnslundazssazilunan
LU
ﬂ’li‘l/lNUSIﬂﬂI‘UL’Ja']EJEJU‘uL’JUvL%GILi'lu’mﬂi]’]ﬁ]ﬁ]“vlaﬂmliﬂx‘lﬂLﬂ&liﬂﬂ

mLﬂmmmjmmﬂamsmwuﬂmmmaammsnLfamJauawmmmiuunﬁlﬁﬁlﬁlusxsjunm
JusIA52 szia‘l,umau mmmmsmﬂam'smqsmuﬂsuﬂsq‘lﬂsqas'lwamu"lm WWuau
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I\/Ieasuring conversion

GI'J"U’Jﬂ ma%uawuﬂmsmmmvawmsa’h’ﬂumsmﬂi“amsmw"[umwaa Conversion
‘Vi%’ﬂ?j’N‘VlNU%’Iﬂﬂmﬂﬁue[ﬁ]ﬁ]”LUuaﬂﬂ']L‘J']‘L!‘L! Mo

. SuﬁluL’Jﬂ']‘l/l\‘l‘l/illﬂﬂNUiIﬂﬂI‘ﬁlﬂﬂ’)ﬂVlﬁ]uﬁlﬂﬁublf\]‘UEl (Time to Conversion)
sATisdesdne wseRuauaTisTldluieTiogldunga 1 mseziasumwusiﬂﬂ
(Cost Per Conversion)

° mamLaaamamsm%mmauﬂsa (Average Order Value)

nsinAmatiasgierinliisiuaztnlalanasnsiguslnaliufdunusivaua nie
WUSUAYBASININTY
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Measuring success at the bottom
of the funnel

m'a"mmu'aumsezjamﬂﬂw (Number of Conversions) L‘Uum‘dwmuwzﬂ ’]EJVlﬁﬂﬂ\‘l‘U‘i‘“ﬁ‘Vlﬁﬂ']W

1
=1

BLNUNTT ﬁiﬂﬁ\?ﬂ']\?"] M 1145‘"8‘“1/]NU%IﬂﬂE]EﬂU%’Nﬂ']iﬁﬂﬁUIﬁ]VIQ %o %3929 Conversion

UBYALTIANAE WAt deanunsatrelisuiudsamavesteymene 7 fionaziAndulgludunoy
= 1
U LU

ﬂ’l'i‘VIE]EJﬂ"’] NUiIﬂﬂﬂGlﬂﬁ‘lﬂf’\]EJﬂLﬁﬂﬂ’li%i)i%‘lﬁ’)’]ﬁ‘ﬂ’]ﬁ %a\‘lf’\]’]ﬂ‘l/lvl,ﬂL'iﬁJ‘Vl’]ﬂ’TSGUE]vL‘ULLa'J "‘U\‘ILS’]L'SEJﬂﬂ‘IJ’J’I
Cart Abandonment TED) ﬂ']i‘i/lN‘U{Lﬂﬂiﬂ‘l/l']ﬂ'ﬁLWﬁJﬂuﬂ'ﬂum“ﬂi'lLLa’J LLGl’dﬂ‘Vl']EJLLa’JvLiJNﬂ’IiGU’e]Lﬂﬂ‘U‘U
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Measuring loyalty

ﬁ?% ﬂGi'NG] ﬂﬂﬂ?ﬂﬂﬂﬂﬂ%@ﬂﬂﬂﬂﬂﬁﬂtLUiﬂﬂ LU

§m51n1598%1 (Rate of Repeat Purchase)

s"a"naﬁ"mwmwﬂuLmavma
mu‘uunﬁwﬂutmavﬂswmaﬂmLmavﬂu

3NT19IUIUGNAN Active 939¢) msJUﬂummuanmmawdwsﬂ'ﬁ
suﬂuﬂgauwuswgnmmau;usuﬂ siuAenssIMIMsRAATduLRensE
AMUAUNUSTENIN9NANAAUKUTUA (Rewards Program)

a'sul,mLﬂum'sﬂmuanmnamﬂwstuﬂmminmvﬂiumu wsaﬂsun.l,mnaﬂws"luﬂ']sm £3NYIgNALAN
waziuanve U TuvazfefuLatu

faanusaviiliiituiiedn fnseduluuiisasiann wseudulsslusesmsaiwanuduiusiugnan

A ladndng
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Measuring loyalty

ﬁ?% ﬂGi'NG] ﬂ\‘lﬂ')']%Jﬂﬂﬂ?l’&)\‘lﬁﬂﬂ'W]’&)LLUiﬂﬂ LU

Lll’e)Li’]’Jﬂﬂ’J"IllﬁNiﬂﬂﬂﬂ‘U’eNﬁﬂﬂ’]‘l/lllﬁl’e)LL‘Ui‘L!ﬂ Li’]‘\]“’ﬁ"lll"liﬂLWiJ E]Gli']ﬂ']iiﬂ“d’]aﬂﬂ'llﬂ'] (Retention
Rates) LLE’I“’LW&JEJ’e]ﬂ‘Zl"IEJ"lmU?’EJ“EJ"I’J

Iumwmﬂum mmmsnnnmmanmwumau;usuﬂ (Customer Loyalty) feidusiainiidanan 7
gl uiuTuNLNg maaamLsﬂ"lﬂmﬂﬂmaamnaLaumqmssnaaumwmwuﬂm Y

Ussansan uasmeulandinesla

€e ﬂn_
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The value of brands for

digital marketing

Samart Skills

a Grow with Google procram

WUSUA Aa FanuvisenwanualvesusEmiaumilusuiuasduda
89 muil'suaumsmmqq Fusavauuauuazonsily antly
w3 wusUARAU3En AuUsEiiule V303UNBIAINAR

aﬂf’ﬂ ‘ViiaNUSIﬂﬂﬂJGIE)US‘UVIVIiEJ@QﬂﬂiNU‘]

Tunrwsrunnslaifinisasranusuang aunalusnvazdmusud
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The Value of brands for

digital marketing

Samart Skills
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n1531 Brand Identity 1159/ 2MUYDILUTUA | Mudaussuadaau agvinli

1
S o w o

indufiandrvosiiuilon uazesludmilsfiddry faztaeliiguilan
mmsnu,amsqaanmﬂ@um"lﬂ

‘\NL‘U‘L!L'SENE‘I’]ﬂiUVILLﬁlauU‘i‘UVIﬂ’JSQuMSQL‘U'ﬂf\] WATIAIMAULIVDY
o ﬁawmtmmawum (Mission)
. imaawm‘lwﬂmm (Values)
e UBiAuD wsammn{]wmmﬂavﬁ’lw (Unique Offerings) #i83/ns
suldanunsalile

LS']Q“’GIENL‘U’]SLQ?NLﬁa'Iu ﬂaum“Lsuuﬂmmammwunasmé‘lm [AIZMEN
VLQJ’J’Y\]“’L‘UH ATSUHUNTS LAY WSEJLLNuﬂ'ﬁﬂQLﬂﬁJﬂ'\’WIa'\ﬂ@u‘]



The Value of brands for
digital marketing

Lmumsmqq ATUNIIAAIN (Marketing Plan) uuavnﬂﬂsu Waeuly
13989 AIUNALIAT me‘wmmvmﬂaaﬂuamn{lﬂmaaﬂ"l,mmvl.ﬂﬂ

aylsvu Ao AIRUVBILUTUA (Brand Identlty) VINUSIﬂﬂVLﬂmJN’dLLa“’S‘Ui
Tuuan
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Brand equity

Brand Equity A® AfA1Y0ILUIUA TuAMuFAnuasruslaa

Samart Skills

a Grow with Google procram
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99ANTHUY Feazdanaliamguslnaseuiisuauamse
a ' ¢ = v o ¢ o
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The elements of a digital
marketing strategy

Digital Marketing Strategy %38 nM379nagnsn1svinmMnanesulall
w ABNTSILIIMIINITAAIA UIBAINTTUNNNITAAIAFIE NIUBBIN
“ saulail iNeatuayuuazduasuIngUszaIAN1egIne
........................ . o
______________________ =

151A259815091AN"S
e wdayangugnaimung
o fmuaming
o UasMIAMVINIVLIUANANIINEUY

|

>

ADUTNILITUINNUNIT AW UIDUHUNITADAITAUNGUINAINIUY
4BIN19R199) 151 Social Media
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The elements of a digital
marketing strategy

| l l

Media Mix ¥158 ﬁawau ﬂamsuwmmwmaq mamssmﬂmwdw
UssaLﬂmmamamsmmﬂmmuﬂu Lwaquﬂsuawsmwmiﬁami%a
meﬂaﬂﬂasau u,avLwnLmquﬂsummaa'luaau,ma.,mu

o
CONSIDERATION '
e

m{l%aaNaummﬂwmmmimmswvw”lmﬂLaumum nagnslania
danulaildlana

|

>
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Define your marketing goals

Wivanenegsia (Busmess Goals)
Ao Wanue m'mmstsawaawamuwwmmmsavussa Iﬂw'ﬂﬂ
wdnlmunenisgsivezlulhminessezen 7 fazdanansenusiona

(o) U 8NfBE1YUY
- madulamesunarils
- miusnugndn
ﬂ - mswmmﬂiwﬁwsmw‘lumsqLtaqnﬁﬂ

- msUamduAmsauinsivae

Tuvagndmunenigsnoae mmw‘lwmua..m'm'n Wmvsnenia
N13Aa1n (Marketing Goals) Azfivuniiian Feazineaiiles uasianzas
Uin5¥iAanssuNIenITAaINLINAIA
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Define your marketing goals

Wmnnenensnan (Marketing Goals) Qull’ﬂuiﬂ LUUYDINITANUA
mnﬂsumﬂnﬁmmsmmﬂwasﬂuLqumsmmwsaﬂawsma
e (C)- (0) N1INAINVDILTT %ﬁﬂ“tﬂuﬁﬂﬂﬂi”mﬂ‘lﬂiaL‘Ll']‘l/ill']&l‘ﬂﬁ]“’ﬁdt‘di&l‘lﬂii]
auuaqmi’hwmamqqin%nwuq

H, uJ’mmEJvmm'smmﬂmJ“muﬂuasmasJ6] T,ﬂst"lU Eij]

- mitwuwiamiaiwmii‘uwmLL‘Ui‘uﬂ (Brand Awareness)

- n'lil,wmﬁuduﬂuw'll,'a‘lﬂmm (User Acquisition)

- msmummu Leads ‘IN L‘UunauﬂuwuiamammuwummuJu
anmlm (Lead Generation)

- ﬂ']iLWﬁJﬁﬂU’Juﬂﬂﬂﬂ'ﬁUﬂﬂﬁi‘lﬂﬂ uJumu (Conversion)
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Example

98191 1MNI8N19g3Na (Business Goal)

o

. Lﬁummuaﬂmﬂi“mmu 25% meluaestidramiilasnsiiuilioesiidauniufann
1an 5 Wiaes

fireg19UuIen1enN1sMaIn (Marketing Goal)

o qummuﬂamﬂ'mmammma‘[uﬂumwam (Lead) Yu 40% °1uvm<1ﬂ Tnen15a9
Imwmﬂmvmuvlﬂmmauummuq mmaumeumLs'ﬂmmauwusiﬂﬂwaﬂ'lus“ﬂuuumm
Marketing Funnel u,avmeuﬂsvmmmimmﬂmvaamiﬂunauwuﬂmwaa‘lusvsv
NA19U4 Marketing Funnel Iu 20%

msammsamul'mmeﬂ,uumaumuwaqnaamswm”lf’ﬂﬂaﬂwummﬂu YNADEILTUANTANUA
Li’hwmaLamua‘f'msunaﬂwsmiﬁamimumq Social Media #58 nNM1sAaIAKIUYBWBLNa (Email
Marketing) 1Uugu
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SMART goals

SMART Aawallavsendnluni1snaimunena i ligayauungva NS usonagnsmnge
fianudanudugusssu vilaese uazianald

S = Specific :
Whineaisazlinnuanizianzas innudaau Sidnesinagyilidnse naifieenay

U598
Wanunenu wazaslansalasninedoeting

M = Measurable :

Y ¥ N W [ Y a v ad [ b4 [ Y A
L‘ﬂ']‘ﬂll']%]‘l’lﬁ]ﬂ?\]%ﬁ]@\‘m‘ﬂﬂﬂLﬂm“VﬂMﬂ"ﬁ'ﬁﬂNﬁiﬂ ll‘Wﬂﬂﬂ’]iLLﬂg'lﬁﬂq’ﬂUﬂﬁi'Wﬂ‘ViE]@ﬂiﬂL‘LJ‘LWI')L’&‘ZWI
Fonaula

A= Attainable :

v ' o 2 a v < a = < P Y a
huaneazdeseguundnuasanunluais Aevzdealuddianudululdnagvilaasau
A01UN1TINUE %30 IUTIUIUNSNYINTILSIE
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SMART goals

SMART Aawallavsendnluni1snaimunena i ligayauungva NS usonagnsmnge
fianudanudugusssu vilaese uazianald

R = Relevant :

WANLNENAINUAZADITIANNLIAITDIAUIUINUNENAN IA8SINVDI9ANS danndaduas luTuianig
BN

T = Time-bound :

¥ = o A o [ Y a
ABINNIINTINUANTDUITYLLIATNUYALIU LLﬁ%L‘U‘LIVL‘UVLﬂf\]'N
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Paid, owned, and
earned media

Paid Media

4 a ¢ v 1 a A A y &4 X A v = Y
o HAotuusuadasdneRudaelildundanunlunisidrfngulivuneg
) 1 dl d’l 1
o  /NYNNADUITLANULYU
X 4 ¢ & 'Y & '
o Wuninvuwes nieleudnlawanluiusie
o laivanunsnluinle
o Wunlawauu Social Media
o  mslavanduniuu Shopping Ads
o JafAs nslavanuudsUszianiazliNadnsis og1slsinin s1arnunlavanuy
saulataziiloniansimazunsduldizess) uazilisisvganisiavan naansiaiiun
el luviuiiguiiu
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Paid, owned, and
earned media

Owned Media

Samart Skills

a Grow with Google procram

174
a2

AU UV NNNITHDATNUUSUALUUEIVDS S ONANTULILEY

a

ARUMUAUUABUTELANTAZANN N R UUNUNAaNs LAY R udaul asensiuay lailewan
. [%4 1 v v 1 YV al v Vv dld dll 1

wsevsdulaenss usazldutninguuslnaleenislvideyaniinuaiwiedsluy

nszurumsanaulavesiusian

Y] 1 z:'l g 1 -51’ dl 1 < 4 =

AavgavasdeUszinniliu ileniisguuiuledveasn, Blog, nsuan E-Book W9 Aau

WUAUU Social Media

Jaidsvasdnusyiniiae tuszitezlslilduinaesvessiues insizliinAsumudaza

vunlvu naglifivselew aduilaalidnuusud wisldaunsadrdailomiuld
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Paid, owned, and
earned media

Earned Media

o dovuusunlissudsiude uildsuainnisusnsensenisyaislaeaudu W n1susnselay
¥
G

1
-

aAnuseiulalududviseusnig

Y

1
U 1 =

o fnagedeussianiiivu n135gnanslu Social Media, Blog Post, n133378uAlagnei #5e
n13gnRatelutIUsEEdUNUSHY 1w nsgndndudulumsAnideniuleniasiieg

o HAeUszaniluenanazdiglusetwenvisuan dsanunsatisuusuniUanaiangulvg uas
v oA Ay v
adepmniwenalddnaie
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Attract customers with search
engine optimization

e  Search Engine 9¢1% Algorithm Tunsdnduduvesnadns lnegain
ANADAAGDILAZAMAINYDIIDIN

= o ad 1 & a o a v
— ° SEO ABDNTINIITANNE) L‘WE)LWNQWH’JHLLagﬂmﬂ'}W‘USQﬂUWL‘U’]SJ'ﬂ,u
[
About 26,000,000 results L'J‘UVL‘U f;i

— e 1 e SEOulaiguiiudeideidu (Paid Ads) : Tuvauzinisaie Paid Ads ag¥in
- = == 11/",51quwaawﬂmLs'm'nl,l,mnmﬂ"lﬂ"lﬂmwunu A15%1 SEO 21y

miﬂﬂu‘ll'lllﬂUﬂﬂ’e] ﬂsWII.i‘ﬂﬂiU’a]']ﬂ SEO ﬁ]uL‘lJ‘IJﬂ"IiLLﬂ{]ﬂJ‘VI"IquJuEJ']'J

e 157@1W158vin1% Rank Uu#w1 SERPs (Search Engine Results Page
WIBNINUAAIHAGNSN Search Engine 16y Google) Yauis1ATula
#1835 1UU N3vi1 Keywords Research asassmaumuAILY
Uselowi uazmsiilassadradiuiidnlohouazdaau
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Reach customers with search
engine marketing

SEM w38 Search Engine Marketing Aan1sinaudngiiuladvaast iunslddelavaniiusnguuntinisdum
Tawananil 9agiuUNan MHadIUNLAAINANISAUNILALE1EAYDUIN SERP

Keywords éine Nfies3

Ad Auction

AB35n159 Search Engine agimuninlavanveusiazegluainun
winlng

Pay Per Click #58 PPC

ABNTSMs18LARBLlBTAUAAN AWV IS DIUIURUNLS
oty 3

iaAuAanlawan PPC fiS8n31 Cost-Per-Click 158 CPC
Remarketing

ﬂ@ﬂ"l’i‘l/lL’i’]ﬁ']&l']’iﬂl,wﬂLLEJuaﬂﬂ"I‘VILﬂEJL‘U"ISJ’WIL’JUVI,GZIGI“U’eNL'i’] wag
aﬂmwmwamﬂﬂmwauq %souU Social Media Tiulawiudn
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Display advertising

Display Ads Aalaiwanluguuuuzunin siamisde Inle wie GIFs wUsﬂnguunU"lﬁm 130
waUnaLAdY W1 “Display Network” mwmmsﬂuﬂmwmmmuaaﬂamammaq
ﬂammwmaLwaIUsIumLLusuﬂ AUAT LATUINITVDAUS)

Usstanvad Display Ads

e U (Image Ads) luguuuu JPG PNG 30 GIF aztaglignadnlefsuselovivesdun uag
uimsvenstldietu

o  dauilede (Text Ads) Aelavaniifiuddmtadowintu o1vaglifegainguuuudug

e  Responsive Ads Aalasaniianunsnuiusuiauazsuuuuvesiesiduuudnlu@ e lidfu
Nuiilaesou wazsannsauiuligdu “Native Ads” wiefisuuuuiimilowduneumusuu
uladiug 6ende Tavanguuuuil Safugunuuilduiiteunng

e  App Promotion Ads Aelawandialidnuniielnanuaus veas iegnéadniiluwan
Uszianil %Qﬂdﬂﬂﬁ App Store ioniiluanuoUs ﬁuq I"Zl‘ie}iu’]LLUUﬁR)%U'ﬁ’]ﬂQ‘ﬁuﬁaLﬁmﬁ%
Téfgunsaifimuneauviniy
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Introduction to social media
and email marketing

Social Media

wngsnavaus iyl Social Media i519zannsayafeiugnA @519
Tewan uazifial Earmned Media H1unnsadsnamnusiiinga laandae

foiduat1amilavas Social Media ﬂanﬁmﬂummmmunum
unannosumg 1o Wwumndunanwesulalnsiaag yiewaeu
Algorithm Tus mwwamami‘mLs'mummgﬂﬂ'ﬂﬂammuw

Brand: Thank you! **

Email Marketing
doimesnaduanuduiusidetugiiilenaiugnd uazgnén
Hagtiu inannsndsduaiiidoyafiieates uasiivssTomiliiy
anAle

a Grow with Google procram
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Social media marketing basics

Social Media Marketing ABN15a519UAL NI UNTABUNUAUULNARNBTY

Social Media tN®1USLUALLUSUA AIBAUAN

A [ ]
4
§ [ J

Samart Skills @Skooldio
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NUAMANVDINT5VT Social Media Marketing
(Five Pillars of Social Media Marketing)

Strategy N15719NALNS

Planning and Publishing N334 ULAZLNELNS

Social Listening and Engagement N15W4gnAn uagasns
Ujdunwusiugnan

Analytics and Reporting N153tA518% U0y wazn15ULauD
RHG 3

Paid Social Media n15%elawaiuil Social Media



Social media marketing basics

Strategy N1329NALNS

o ABUGIMIMHUATYABUMUA WEouAuUY ideudleingutivinevaasielas ldunannedu
Twuiu
wWrlaimaneveausem .
hegalsisnivvainmoumuaniuse@nsan uazasisnaa linugsula

Planning and Publishing N135919UNULASLNYUNS

o  MmumInTRsInadnouuAnige Walus uavuesualwu

Social Listening and Engagement n15#4gnA1 wazaswufdunusiugnan

] MC'WI"I&I LLﬁu’JLﬂ‘J‘]u‘VIUMﬂu‘V]‘UTWLﬂﬂ‘Uu ﬂi@ﬂ”lﬁWﬂﬂ\iLLUﬁUﬂ‘U@\‘iLﬁ’]
] ﬁ\‘iﬂLﬁ’]WU%ﬂﬂﬂ’]ﬁW\‘iﬁﬂﬂﬂu awmﬂwmmmsamau I.Lﬁ""WﬂﬂEJﬂUaﬂﬂ']N']u Social Media &
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Social media marketing basics

Analytics and Reporting n153lAs1evidaya waznsuiauedoya

° ’lumuu a]ul,ﬂumumsﬂﬂmﬁﬂaumum mauﬂmﬂmmmﬂaaﬂiﬂ LU‘L!E]EJ’NVL‘JU’N
o 1519zlw Report LUumaamﬂwﬂuauq Vmeuwaaws&ummumum mmmmﬂwuwuﬂu
° Liwmmszﬂwagaman (Insights) mmumamausunumsuﬂmm mamﬂﬂﬂnaqws‘iuamﬂﬂﬁ

Paid Social Media n15@8laiwainuu Social Media

o  Aolavanazvrelitmausadifaulduinniignéntiogiuveas uasdeaansatausdudn
anAnaedunguds Tigsnseuld (Remarketing)
aunsadslavaniudingudmaneiianisionzald
waTYIBVYBFIUAUNAMELTHUTUDLUATD T
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Build relationships with email
marketing

Email Marketing

®39N1SVIINITNAIANIUDLUA ﬂ’e']ﬂﬂi‘V]L’i’1?NE]Lﬂﬂ‘lWﬂUﬁﬂﬂ'Wlﬁx'WluL‘Uﬂu‘h Lwaum{]uma:ua ﬂiuﬂUEJ’eJﬂ‘tﬂfJ LA
#3519 Community LLa“ﬂ’]'lﬂJﬁiquﬁVIﬂﬂUaﬂﬂ’ﬂﬂu LLa“’ﬁﬂﬂ’]Lﬂ’l

N1SWUINGUYNAN (Segmentation)

nwsmmmauuuumnauaﬂm ﬂafﬂﬁI.LUQi"IEJ'UE]ﬂSJ']“Uﬂﬂﬁ]uVI.ﬂiUE]L&Iaf\]’]miﬁ L‘LJ‘L!ﬂﬂ&IEJE]El"] m’mmmmmm LU
m'mau%ma WI0AUATILABTRUIROUNTINT
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Build relationships with email
marketing

n1susuliiinfunsiazyama (Personalization)
AaN1sUSULABLIAlTAUYARaLdasAY

A9819LYU
uﬂl 1 4 1 L% N v Y = . .
n15ldvevesgnarlunisnanivinme uisluiivaveddiua (Subject Line)

miaﬂﬂﬂmu‘lmuwmw WUIULAA Tungn mmuﬂsmammqmu
N158999AUNATINUAIUYDY Marketing Funnel maﬂmmmaﬂ
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— Week 4:

Measure
performance
SUCCESS

SamartSKills  ((Jskooldio
a Grow with Google procram
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Measure progress with
performance marketing

Performance Marketing

ﬂEJﬂ']ii‘?i‘tJ’e']SJaLﬂEJ’)ﬂ‘U‘INi]ﬁlﬂiiﬁJ‘UENﬁﬂﬂ'ﬂUﬂ']’i’J']\‘iLLN‘L! ﬁi’e)US‘UﬂaEJVIﬁVI'Nﬂ'I’WIa'Iﬂ LLASNIIVIY
ﬂﬂﬁ(ﬁlfﬂﬂLL‘U‘U‘L!‘-\]‘"SJ\‘ILuuvLUVINaaWSVI’)ﬂNaVLﬂ LIUIIUIUNISARA UTDITUIUAUYD (Conversions)

Keywords fitnaula

Customer Lifetime Value (CLV)
Junuedsvasnglanslaangniusazaulugianaiiiimue

Return on Ad Spend (ROAS)
Aasruruselanlasuidngm Weieuiusuiuiisneluiuanlavan
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Working with data

=

Tuunil agyedanislgvayalunisinnisnane

U

Keywords fiunaula

Uaya (Data)

N159IUSIMTBLN939 Uazdoyaniee 1wy
o duugAan 1wty Social Media
o duwutiluwminldlumsvinlusiang
o Fglensd

Yoyan19nIsNaInAz I lm 1@ lEUoYASIve Y
WHRNITUANATIUNITMBUAIAIN nIBas19naenSluaie 1a
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Working with data

=

Tuunil agyedanislgvayalunisinnisnane

U

Key Performance Indicator (KPI)

= [ o & a Y Y A0y
ﬂaﬁJ’m’i’Jﬂﬂ’J’mﬁ’]LiQ“{JQ\‘lﬁq’iﬂﬁ] 611,<!ﬂ’]ivl,‘l.lbl‘l/iﬂ\‘lL‘U’]‘Viii..l’lEJ‘VI(;”'I\TVI,’J

Data Analytics

fomsiihdane uagUssidiu Ainei deyaiomdoyaidiedn
i UURTR uazdesonld (Actionable Insights)
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Working with data

N1591191UAUTDYA ATUmUNAINYAIY

Data Pulling

msmwuauamﬂLmawmmiﬂm (Analytics Tools) waginunlalu Spreadsheets #50
gudoya iWelinesionisinluldie

Data Reporting #58138n9n¥931 Performance Reporting

ADNITINLTYY LLauﬁﬁﬂ‘U’eJlla LwammuUsuamsnwwsumm'smm'smmﬂ WAZN15NE YunBL
%“"li')&ﬂ‘lﬁLi’]’d’]ﬁJ’]iﬂ%LVliUﬂ (Identify Trends) wazioanadnsimaliae (Unexpected Results)

1@la3u
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Working with data

N1591191UAUTDYA ATUmUNAINYAIY

Data Analysis
n1stdayaunfiarsaueniteazu Amnazu waztglniianisanaulosdelivsed@nsain

é"aerfl'a;ga (Informed Decision-Making)

Tunsvinraulusiiunuasusu (Entry Level) Aasa1alavingia Data Pulling, Reporting, waz
Data Analysis
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Attribution models for

digital marketing

Samart Sk|lls

 Grow with Google ¢

@Skooldio

Attribution - A1SLAAINLN

Aennsrvuninnewmug wievownslufiading Leads, ns
Unn1su1e (Conversions) MsalAnnIsasngiieau 1/lﬂvimmu
1641 9aduia (Touchpoint) #3@ Keywords Tvuiignénlé
muﬂaumuﬂgauwuﬁﬂum



Attribution models for

digital marketing

Samart Skills
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@Skooldio

sULUURNNE) Y89N159A Attribution

Data-Driven Attribution

Tan1sURFUNUSVRIPNANUABLIMNUATBLIIIUNNG FBIN4
4' o 4 1 [~ Ly} 4 Y a 1 Y]

wavihaudilaieslsiluusstunialaliigndfnsiaduis

dy @, v a [y} 1 LYY a aa
sunuull azidunslinasiniuusazaduialaedinada
#1499 19U Ads %38 Keywords TuuninlugnistUanisuelan
d' dy I dl 1 o d' v 1 LYY
nan gﬂquuwtﬂugﬂLL‘UU‘VILmuquﬂ‘lumiamﬁqﬂauwa
TanvinlAnannisune



Attribution models for

digital marketing

Samart Skills
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First Click Attribution

ThinsAnfugaduiausniigndnion fivhangnislanisvieluiian
Last Click Attribution
’Lﬁmsamﬁuqﬂé’uﬁaqﬂﬁwﬁLﬁﬂsﬁuﬁaumstﬁﬂmsma

Linear Attribution

Tiashnduwsiazgaduralu Customer Journey L¥ine) fi L35y
WINGNANLIBKUTUALSTTU Ads 9179 Social Media wazunlugnns
WwadnsaukuBNa ne YaduravzlasuAshnlunsinliling
nsveiiviniy



Data storytelling basics

T
~ B
~

Narrative |
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Visualizations

@Skooldio

Data Storytelling n13tai3asniedaya

femstiniausdayailednlifugilsdenisdnizes
duusznoudiAyuesnisiansesdietoya 3 egede

Uoya (Data), Asiansesfiunaula (Compelling Narrative), tag
nsasren niivatau (Clear Visualization)



Data storytelling basics

Yaya (Data)

aaaunmw’uauamaq “UI’J\?’ILT]LUUG]’Jauﬂ{LuauﬂiL'Wl ﬂ’]VIﬂﬂUE]EJUUL’JVIWSE]iJ‘] U ﬂumﬂ,m
ﬁ']ll']iﬂLLEJﬂ'e)@ﬂvlﬂ'ﬂﬁi’JUUﬂ'Jiﬁ]uﬁu‘Lﬁ]VIﬂuvLﬂu INS1EREUULSIAITITABIADAINTIAITIUUY
EJ’W]’JLa%IblMULUUWLﬁU

nsiaisesniuiaula (Compelling Narrative)
nsianiFesdin ardeswinliauiedAniidausin ansodld uagliiutninlelés

é]"sasj'mﬂuaaﬁwmmﬁfwziwiun'mé']G;m
o Joyawsaninapiiaveulainesls?
o viludoyawmaiifsdAeynurHe?
o filvazausainlUsevenliagials?
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Data storytelling basics

msa%’wmwmnifaua (Data Visualization)

ﬂﬂﬂ'l'iﬂ'i’]x‘]ﬂi’mh/lu’lLﬁu’él‘llauavlﬂaﬂ’l\‘iL‘U’ﬂﬁN’]EJ \HUN15Yi1 WUl N5 Infographics
w3eNWEUA N3 Visualizations ienil | aesiliisnfiumsud uaznsideulosszning
Fowadneq lhdnTu
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