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Selling on Google

How to get started selling on Google with Free
Listings and Buy on Google



Our vision is to make Google the best place for...
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Customers S . Businesses
to support their shopping journeys, to connect with customers,
regardless of where those regardless of whether the purchase

journeys complete happens on Google or your site



Enabling Free Traffic to Merchants on the Shopping tab
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More choice and more ways to find the best products,
stores, and prices

= Google ¥ :

baby shoes X B

ALL SHOPPING MAPS IMAGES VIDEOS
Shoes Kids Baby Sale Sneakers My H
Ads

A .

@ HatStore

Eco-friendly fashion | | My Happy Clothes Eco-friendly fashion :

Kids Sneakers Kids Shoes Kids Sneakers $46.70

$129.97 $69.97 $83.60
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Google-hosted product page)



What it looks like: Shopping ads, Free listings
& Buy on Google on the Shopping tab

The Shopping tak
found at the top of
Google Search, is a
page dedicated to
helping Shoppers
search and filter

results for the

products they're

looking for.

at the top of the
page.
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. ) LEGO Alpaca
Shopping ads ,./ Bomilakriongi
. : Rescue
carousel is fou ]

7 $59.99 $29.99 $89.99
* LEGO.com Kohl's Target

* Free shipping
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Q. lego friends rescue X

Nearby Buy on Google On sale Up to $60 $60-$
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Jungle Tree House Rescue Missio *
41422 Building Kit Boat Building ¥ .

(265 Pieces) Sea Creatures *

(146) (246) (281.
Free shipping
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Lego 41424 Friends Jungle
Rescue Base
4.9 181

$67.59
Potisen
Free delivery by Mon, Mar 15

Compare 5 stores

About this page &)

Lego 41381 Friends Rescue
Mission Boat
48 281

$89.99
Target
Free delivery by Mon, Mar 8

Compare 4 stores

w

appear under
the carousel,
and flows down
the page as
shoppers scroll
and browse.

*Anything listed
under 'about this
page' are free listings



What it looks like: Buy on Google check out experience

About this page @

Lego 41380 Friends
Lighthouse Rescue Center
4.9 a4

$47.99
Walmart
Free delivery

Compare 2 stores

Lego Friends Alpaca
Mountain Jungle Rescue
49 146

$59.99 Q

Lego 41424 Friends Jungle
Rescue Base
4.9 181

$79.99
Target
Free delivery by Thu, Mar 11

Compare 5 stores

-,%;ig/i

Lego 41378 Friends
Dolphins Rescue Miss* -

46 20 R
$30.00

4 Compare buying options

“ . Lego 41424 Friends Jungle Rescue Base
,ﬁ,) 49 (180)
About this page ®

Buying options %

Nearby Buy on Google Free delivery New

$79.99

+$7,20 est. tax

Free delivery by Thu, Mar 11
90-day retufhs

Visit site

Target
86% positive feedback (2,7Q2)

$79.99 Y Addto cart
+§7.20 est. tax

Free delivery by Thu, Mar 4
Spend $35 for free delivery
Free 90-day returns

Target

@ Google Guarantee ®
89% positive feedback (1,643)

$99.99 (PHP 4,856.61)
+$9.00 est. tax
$0.16 delivery
30-day returns

Visit site

Fun.com

94% positive feedback (745) 9 more offers

< Compare buying options

Added 1 item to cart X

E v $79.99

Lego 41424 Friends Jungle Rescue Base

,,.55) © Google Guarantee

Cart subtotal(1 item) $79.99

= Search Google Shopping

2R

Cart Estimated total $87.55

Target

. $79.99
FREE delivery

E LEGO Friends Jungle Rescue Bas...a
;. Jungle Tree Sanctuary 41424
‘.’va..m!» $79.99 1

Remove Move to collection

Order summary

Item(s) $79.99
Estimated taxes & fees ©® $7.56
Shipping ® $0.00
Estimated total ® $87.55

Gd t9 checkout

Privacy - Terms

Google



How it works: Search results are based on relevance and
quality, giving merchants an opportunity for impressions

FL & BoG on the Shopping tab will appear, on desktop or < Running shoe )
mobile, when a user makes a search, also known as a query.

We wiill show listings that best match the user’s search
criteria, by looking at the data provided by retailers. ( Games console >

We pull this data from a product feed, a file made up of a
list of a retailer’s individual products. This helps us to e
distinguish between your different products, and ( Chest of draws )
correctly match them to the relevant query.



https://support.google.com/merchants/answer/3164023?hl=en&ref_topic=3163841
https://support.google.com/merchants/answer/7449873?hl=en&ref_topic=3163841

Key Benefits: Decide which program is right for you

Programs

Key
Benefits

Free exposure to customers
who are searching on Google
Free traffic

Advertise your products

Boost your visibility in more
prominent placements
Get more reach (YouTube,

Display, Gmail)
Drive more traffic and sales

Better together: Since the introduction of free retail listings on the

Shopping property (US, April 2020), we've seen an average >50%

increase in clicks and >100% increase in impressions across free listings

and ads on the Shopping tab - with small to medium sized merchants

seeing the largest share of increases.*

+/

Let customers buy
directly on Google

List & sell products directly on
Google properties for zero
commission

Instant checkout for your
customers

Universal shopping cart for
customers across Google
Google Guarantee

Own customer service and
customer relationship


https://support.google.com/google-ads/answer/7674739?hl=en

Key programs on Google Merchant Center

Retailers: Show your products on Google

Users: Buy on retailer website Users: Let customers buy on Google
A\ Shopping Ads ¥ Buyon Google
e  Free traffic to your site e Paid traffic to your site e Selldirectly on Google via onsite checkout
e Triggers based on user e  Driven by your ad campaigns e  Zero Google commission fees
query relevancy e  Pay per click ads e  Universal cart
e Inventory appears on e Inventory appears on multiple surfaces
various Google surfaces, including the Shopping tab, Google.com,
including Google Images, Image Search and more
Google Shopping, Google e [USonly]

Lens, and Google Search..

For retailers with websites For retailers with or w/o websites



Summary: Get Discovered on Google

lUJJ We're here to help you get discovered, with an open platform that brings all ecosystem players
. | together. As a merchant, you choose to sell on Google or drive traffic to your website for
free You'll appear across Google surfaces, where hundreds of millions of people shop each day.
, Lastly, you can choose to advertise those listings to drive even more people to your website or

store.

The choice extends to the sign Onboarding is easy and we're When you sell on Google, your
up process. Upload your product here to help. If you already sell brand will be prominent and you'll
feeds in the format you prefer, through Shopify or other own the customer relationship
including Amazon-formatted e-commerce platforms, we have and service after the sale takes
feeds, and bring your own integrations that will get you place.
payment provider. started even quicker.

O Get discovered by millions of people, across Google's surfaces, with the choice

of listing or selling, unpaid or paid, and using the partnerships you already have.

Google



What is Free Listings?

Understanding the types of free listings



There are two types of Free listings:

Product data submitted for “free listings” may be eligible to display in the following types of listings:

Standard listings

Free organic shopping formats shown on

various surfaces across Google. Standard

listings are NOT included on the Shopping tab.

e  Require the minimum amount of data
(7 product attributes)

Enhanced listings

Free content-rich formats that show on the Shopping tab
with more product and business details.

e Enhanced listings require additional product
attributes within the product data feed.

e Eligibility is also based on account status and quality
of data provided.



Free listings on the Google Shopping tab

[Globall

About this page ® & Compare buying options
IN STORE FICKUP B Lego Friends Baby Elephant Jungle
‘Jg:;,‘ Rescue, Building Toy, 203 Pieces - 203
An enhanced listing that appears on 45 %xx% (108
H v > i About this page ®
the Shopping tab under the ads % A %m g optons . Local
Carousel’ and ﬂOWS down the page as 'yi“!‘,&f\‘:§ ! X Nearby Buy on Google Free delivery Nej (Sends users to
Lego 41424 Friends Jungle ~ Lego Friends Baby
shoppers scroll and browse. RescueBase Elppart nglaFaecun, | | " o, — local storefront)
$67.59 $19.99 9 Issa oA OIS
. . Potisev‘| Target (669) 230-8080
Requires rich data to offer more Online
visually enhanced experiences for Compare 5+ stores Comparess(ores 86% positive feedback (2,715) 9 more locations (Sends users to
M IN STORE PICKUP IN STORE PICKUP s N Visit site H H
shoppers searching for your products. = W retailer website)
LA Spend S35 for e delvery
4 A 90-day returns
*Only will appear B ﬁ%i 90% posiive fecdback (347) Buy on Goog|e
: A
. g 3% ) i’
on the shopping tab . M_ ¢ S e ¥ Aastocan (Send users to
Lego 41423 Friends Tiger Lego Friends Vet Clinic Delivery by Fri, Mar 5
Hot Air Balloon Jungle Rescue Buggy 41442 Spend $35 for free delivery GOOg|e-hOSted
. . 490 191 Free 90-day returns
Available on desktop and mobile 53990 o | [s599 R | s checkout flow)

Target Barnes & Noble 89% positive feedback (1,654)




Free listings on Image Search

Images.google.com
[Globall]

When people look for products and brands
on Google Images, they may see images
labeled with the “Product” annotations,
which signifies that the product in the
image can be purchased.

Product attributes can show on images
and the expanded view including;
price, availability, ratings, and brand

Available on mobile and desktop as standard
and enhanced listings.

“Product” tag
callouts to
indicate image
leads to PDP

IMAGES View All

smart generation room learning thermostat te

store.google.com - In stock

m Nest » developers » product-review
W with a temperature sens...  Google Nest Thermostat E-T4000E.

o
How to Use Nest Product Imagery | Nest enetcom homedepot com- Instock

Developers L N

If your product works with the Nest
Learning Thermostat, you can use its
name and these approved product
images in your marketing

Rich snippet
annotations in image
results and viewers

~
G Google store

Visit
Nest Learning Thermostat

$249.00* - In stock - Brand: Google Google
Easy to install, learns your schedule, programs itself, and uses Wi-Fi
to connect to your phone. It's better than smart. It's thoughtful.



Free listings across Google Search (google.com)

[Globall

A standard listing that includes a few lines of text
that supplement standard search results in
certain instances with product information (e.g.
product reviews, price, availability) to provide
users with more useful information.

This information is sourced from either:
1. Merchant Website via structured data markup

2. Merchant Center data feed (blog post)

Available on desktop and mobile

annotations in web

store.google.com > product » google_nest_hub_max b

Google Nest Hub Max - Smart Home Display - Google Store

% % %% ¥ Rating: 4.6 - 545 reviews - $229.99 - In stock

Use Google Nest Hub Max's dashboard or your voice to manage your home. Access smart home
apps to control your lights and thermostat, enjoy your favorite ...

G Google > store > product » google._..

Google Nest Hub Max - Smart Home Display -
Rich snippet Google Store

Use Google Nest Hub Max's dashboard
or your voice to manage your home.

=1
resu |ts Access smart home apps to control M
R e

your lights and thermostat, enjoy your
favorite ...

Rating Price Availability
4.6 (545) $229.99 In stock


https://developers.google.com/search/blog/2010/11/rich-snippets-for-shopping-sites

Free listings across Google Search (google.com)

[US-only]

Shop for Down Jackets at REI - FREE SHIPPING
With $50 minimum purchase. Top quality, great
selection and expert advice you can trust.

Men's Down Jackets ~ Women's Down Jackets

Product list carousel for categorical shopping - =.—-.—.—.—. .

Popular products

queries in the Apparel & Accessories vertical !

Men Women Puffer Parka Active

that shows products that match the category : >
and attributes that are most relevant to the ; n
given query. '€ \

| & 6+ stores * . 2+stores (€ CostcoW..

$290+ $220+ $52+

| <
On tap, the user is taken to a product viewer i %

that contains more details about the : ‘ \,;,*
. . Macy's OF 5+ stores Nordstrom
product, and an organically-ranked list of | "

v More products

merchants that sell the product (organic N
OfferS). ® Backcountry.com » mens-down-jac...

Men's Down Jackets | Backcountry.com
Shop the best selection of men's -

Available on mobile, as a standard listing type.

=3 Eddle Bauer 32 Degrees 8% 6+ stores
$98+

0

% Macy's &= Lacoste US LY 3+stores
$135+ s170+_ $36+

98 10+ stores é' 9+ stores g8 Mountain ..
$220+ s S200s g 8120+

@ re @ 2+ stores [ Kohls
$240+ $295+

Y

" The North Face Men's Gotham Jacket Il |
Brand: The North Fac 1.3K Reviews

'!ll\ﬂﬂol\

1 Stores (9)

" s TheNorthFace $299.00 |
I +5 colors .
| % Macy's $299.00 1

+3 colors -
| (® Backcountry.com $299.00 .
. +5 colors I



Free listings across Google Search (google.com)

US, CA, BR, JP, MX, CO, AR

Shopping knowledge panel is a search unit on
Google.com that organizes information for a specific
product along with offers from various merchants.

If your product data feed includes the product being
searched, your listing will be eligible to appear in this
experience.

It's very important to provide strong identifiers
(GTIN, MPN+Brand) so offers can be merged
correctly

Available on mobile & desktop as standard listings

= Google S

oxo good grips classic tea kettle X B

ALL SHOPPING IMAGES VIDEOS NEWS

OXO Good Grips Classic Tea Kettle

%k %k k¥ 340 revi

OVERVIEW STORES REVIEWS

Stores

0oxo $39.99

0OXO Brew Classic Tea Kettle Free Shipping
(Brushed)

...................



Free listings on Google Lens

[US-only]
5 o
People cantapon | @,
the lens icon for images to see a
list of similar products.
“Product” tag
These results can contain PY— callouts to
Wholesale Handbags | Fashion Handbags | . . .

“Product” annotations, and indicate image

. . T leads to PDP
product attributes, like availability.
Available on desktop and mobile as
standard and enhanced listings. Rich snippet

annotations in
Lens results

(. Google Lens

Eniors




Free listings on Google Shopping

[Globall

lj‘ls;E ;(UP_ = c:s;mc:m : \ ALL I—SHL);NG-; IMAGES MAPS VIDEOS NE'
I = I e N;:y ™ Double Single Under 14 1b 14-201b
i i I - b) I l P _|
Free local listings showcase products and store | . j T | s Pl ey
. . . . I |
information to nearby shoppers searching with the I —_— oy
Google Shopping tab. | o || st | | S !
| z:oler 26quar:ss'25\ue gjoler»z4quar:§oqz | p -1 ‘.Plzno N 1
| s86.00 9 $99.99 ° 1 ! o0, 1
The local store card may appear after a user | VolmortSupecemer Lokowsodordware :G 08 B S A
. | uybu: .8 miles
selects the nearby filter, regardless of the query. It Lo 2o : [ Tt 000800 T . :
. M . M IN STORE PICKUP CURBSIDE PICKUP I o CUBSA PR '
also may appear without using the nearby filter, if : =) : | ol biton E
the query shows local intent (e.g. "cooler near me") | i rw I ! g g . % I
| \ 1
I ' : : UPPAbaby Vista UPPAbaby Vista UPPAbaby Vista :
og ® . I I V2 Stroller -... V2 Stroller -... V2 Stroller -... I
Addltlonal prOdUCt data and program opt-lns are \Brand Ozark Trail 26-quart Igloo Latitude 90 Q\.j I I\ fgl(:zzcgk fg:z(::( 39:2:; ._] I
b S —— = N o o e e e e - -

required to show on local listings. Learn more.

Free local listing Local store card


https://support.google.com/merchants/answer/9825611?hl=en&ref_topic=9240261

Getting Started

Setup and data requirements



Getting Started

Retailers are eligible to use Free Listings and Buy on Google, regardless of whether
or not they run paid ads with us. To get started, all you need is:

1. A Merchant Center account, where you can follow 2.
the setup flow to participate in these programs

A product feed with data about
the products you're selling

— 100414075 (Moriah's Store ) New primary feed © = ®
= Google Merchant Center =2 fa morishrm@geogiecom §
ﬂ d Manage programs @ @ CS8: Google Shopping (google.comishopping) |
Basic information Name and input method Setu
B overviow ° ° » © s

Products

(G Performance

~" Growth

Opportunities

Manage programs

Free product listings

Show your products in free listings on Google.

With free listings, you can show your products
in more places and help people find your
products more easily. Similar to how we don't
charge sites to be part of the Google Search
index, your products will show on Google for
free. Learn more

Available in: AE, AO, AR, AT, AU, BD, BE, BH, BR,
BY, CA, CH, CI, CL, CM +79 more

Get started

Shopping ads

Promote your products with images, prices, and
product details across Google. Use Merchant
Center to submit your product data and use
Google Ads to create Shopping campaigns.
Learn more

Available in: AE, AO, AR, AT, AU, BD, BE, BH, BR,
BY, CA, CH, CI, CL, CM, CO, CR, CZ, DE, DK, DO,
DZ, EC, EG, ES, ET, FI, FR, GB, GE, GH, GR, GT,
HK, HU, ID, IE, IL, IN, IT +54 more

Get started

Buy on Google

Sell your products directly on Google, with zero
Google commission fees. Your customers can
purchase directly on Google through our on-
site, Buy on Google checkout experience. Bring
your own third-party providers to continue using
the tools and processes that work for your
business. Learn more

Available in: US

Complete interest form

Language

English ~

‘Add more countries (Optional)

Add

Select destinations

Buy on Google listings
Display ads

Free listings

Free local listings
Local inventory ads

Shopping ads

specifications and policies
Learn more

The language of the content in your
feed. Each country of sale has accepted
content languages.

select which
 display the items.

If you're an advertiser running
Shopping ads, you can use your
existing product feed to power Free
Listings and Buy on Google

Google


https://www.google.com/retail/solutions/merchant-center/
https://support.google.com/merchants/answer/9455788?hl=en&ref_topic=3163841
https://support.google.com/merchants/answer/7439882?hl=en&ref_topic=3163841

Onboarding & participation requirements

= Required

Optinto

Product
feed

Product
data

Website

Shipping

Tax

Free
Listings
Standard

Activate the Free Product listings program by completing the
setup flow in Merchant Center

Upload a product feed or add “free listings"” as a destination
to your existing feed. You can also use structured data or
manual offers

Minimum feed requirements: |d, title, link, image_link, price

Additional feed requirements: description, Availability,
condition, brand, gtin, mpn, multipack, is_bundle, color, size,
age_group, gender , item_group_id

Verify and claim your website URL. Provide your website URL
so it can be linked to your ads. |learn more

Set up your shipping method, fees, and rates. Alternatively, you
can set this up in your feed

Set up sales tax for each places where you deliver. Alternatively,
you can set this up in your feed. Tax is mandatory for the US

Free
listings
Enhanced


https://support.google.com/merchants/answer/6324405
https://support.google.com/merchants/answer/6324415
https://support.google.com/merchants/answer/6324416
https://support.google.com/merchants/answer/6324350
https://support.google.com/merchants/answer/6324371
https://support.google.com/merchants/answer/6324468
https://support.google.com/merchants/answer/6324448
https://support.google.com/merchants/answer/6324469
https://support.google.com/merchants/answer/6324351
https://support.google.com/merchants/answer/6324461
https://support.google.com/merchants/answer/6324482
https://support.google.com/merchants/answer/6324488
https://support.google.com/merchants/answer/6324449
https://support.google.com/merchants/answer/6324487
https://support.google.com/merchants/answer/6324492
https://support.google.com/merchants/answer/6324463
https://support.google.com/merchants/answer/6324479
https://support.google.com/merchants/answer/6324507
https://support.google.com/merchants/answer/176793
https://support.google.com/merchants/answer/6324448

Review policies & understand program requirements

Make sure that your business complies with the policy guidelines Free Free

= Required

described here: learn more

Company
information

Website
requirements

Unsupported
content

Policies for
Free listings

Policies for
Shopping ads

Listings listings
Standard Enhanced

Make your company contact info (physical address, email, phone
number, terms and conditions) easily discoverable on your site

Not meeting Merchant Center website requirements can lead to
account suspensions and therefore onboarding delays

Include only supported products in your product data

Maintain a positive and informative experience for consumers.
Avoid content or behavior that violates these policies

1. Prohibited content: Content you're not allowed to
promote

2. Prohibited practices: Things you can't do

Restricted content: Content with limitations

4, Editorial and technical: Quality standards for your site

w


https://support.google.com/merchants/answer/9460845?hl=en
https://support.google.com/merchants/answer/9460845?hl=en
https://support.google.com/merchants/answer/6363310?hl=en&ref_topic=3163841
https://support.google.com/merchants/answer/6363310?hl=en&ref_topic=3163841
https://support.google.com/merchants/answer/6363310?hl=en&ref_topic=3163841
https://support.google.com/merchants/answer/6150006?hl=en-US
https://support.google.com/merchants/answer/6150006?hl=en-US
https://support.google.com/merchants/answer/9261529
https://support.google.com/merchants/answer/6149970

Website requirements for Free Listings

Google focuses on the user experience when we review website requirements.
Ensure that users can easily discover critical seller and product information from your

website:

Contact
information

Refund &
return policy

Payment
Information

Billing terms &
conditions

Secure &
complete
checkout

At least 2 of the 3 required pieces of contact information details (not including the contact us
form) should be available in a specific contact us page or on main page
1) emailaddress 2) phonenumber 3) physical address

Include a return and refund policy (accessible from the main page) which clearly states how
you handle these actions, including all requirements and timelines. It is fine if the merchant
doesn’t accept returns/refunds, however, this should be clearly stated

All acceptable payment methods need to be displayed during checkout. Ideally, there is a
separate page accessible from the main page that lists all accepted payment methods

State all conditions of payment and shipping from pre-purchase to delivery . This can be found
in the terms of service, shipping, and/or returns/refund section of the site

Ensure that users can easily access products and checkout without any issues. You'll need a
secure checkout process that is protected with a valid SSL certificate. With SSL, your webpage
URL will appear with https://


https://support.google.com/merchants/answer/2768342#wycd-omission-of-relevant-information
https://support.google.com/merchants/answer/2768342#wycd-omission-of-relevant-information
https://support.google.com/merchants/answer/2704226#omission-of-relevant-information
https://support.google.com/merchants/answer/2704226#omission-of-relevant-information

Minimum feed requirements for Free listings

<

VWW

For all products, you will need to include the following Free

data and attributes in your feed:

Listings
Standard

ID

Title
Description
Price
Availability
Link
Image_link

Use a unique ID for each different product. The ID is required to
help distinguish between each product in your feed.

Clearly identify the product you're selling. A specific and
accurate title will help us show your product to the right users.

The more specific you are, the easier it is for users to identify
the product they are searching for.

Tell users how much you're charging for your product. It must
match the price and currency on your landing page.

Tell users and Google whether you have a product in stock.

The URL for the landing page on your website that users are
sent to, when they click on your product.

The URL for your main product image. This image appears to
potential customers in the free listing for your product.

Free
listings
Enhanced

Buy on
Google


https://support.google.com/merchants/answer/9199328?hl=en
https://support.google.com/merchants/answer/6324405
https://support.google.com/merchants/answer/6324415
https://support.google.com/merchants/answer/6324468
https://support.google.com/merchants/answer/6324371
https://support.google.com/merchants/answer/6324448
https://support.google.com/merchants/answer/6324416
https://support.google.com/merchants/answer/6324350

Ensure your products are identifiable with brand &
GTINs or MPN attributes, if relevant

At minimum, for all products, you will need to include Free Free Buy on
. . . ps Listings listings Google
G unique product identifiers GTIN or MPN, as well as the Standard  Enhanced
brand
Brand Used to indicate the product's brand name. The brand is used to

help identify your product and will be shown to users.

0123973

GTIN A GTIN uniquely identifies your product. This specific number
helps us make your unpaid listing easier for users to find.

MPN An alternative to GTIN, MPNs are used to uniquely identify a

specific product among all products from the same
manufacturer.

If a product has unique product identifiers and you don’t submit it, the product’s performance may be limited



https://support.google.com/merchants/answer/6324351
https://support.google.com/merchants/answer/6324461
https://support.google.com/merchants/answer/6324482
https://support.google.com/merchants/answer/160161?hl=en

Conditional feed attributes for

In addition to the minimum data requirements for standard free Free Free Buy on
.o e . . .. . Listings listings Google
listings, familiarize yourself with these conditional attributes to Standard  Enhanced

participate in enhanced listings and show on the shopping tab:

condition Required for used or refurbished products: Tell users about the
product condition. We use this information to refine search results.

item qgroup id Required for product variants: Group together products with
differing variants like size, color, material, etc.

multipack Required if product is a multipack: Indicate grouped identical
products for sale as one item to distinguish multipacks, bundles, etc.

is bundle Required if product is a bundle. Use attribute to indicate that

you've created a bundle: Multiple products grouped together as one
package for a single price.

Performance may be limited unless you provide all attributes available in your region



https://support.google.com/merchants/answer/6324469
https://support.google.com/merchants/answer/6324507
https://support.google.com/merchants/answer/6324488
https://support.google.com/merchants/answer/6324449
https://support.google.com/merchants/answer/7052112?hl=en

Additional feed requirements for
for specific retail categories like Apparel & Accessories

For apparel & accessory categories, these additional attributes are Free Free Buy on
. . . . Listings listings Google

required to help users identify and filter for your product: Standard Enhanced

color Helps create accurate filters, which users can use to narrow

search results.

size Use the size attribute to describe the size of your product,
which can appear in results that are filtered by size.

age drou Use this attribute to set the age group that your product is
designed for, which can appear in filtered results.

gender Specify the gender your product is designed for. With this
information users can accurately filter products by gender.


https://support.google.com/merchants/answer/6324487
https://support.google.com/merchants/answer/6324492
https://support.google.com/merchants/answer/6324463
https://support.google.com/merchants/answer/6324479

Comparison Shopping Services

In the European Economic Area and

Switzerland you participate in free
listings on the Shopping tab
through a Comparison Shopping
Service.

If you are using multiple CSSs to
place Shopping ads, you can select
only to represent you for
the free listings program

You can change the CSS selected
for free listings at any time via the
CSS dashboard in Merchant
Center.

¢ & Google Merchant Center Shopping ads setup Q | o
SETTINGS AFFILIATES & CSS
CSSs

The Comparison Shopping Services (CSS) listed below have submitted products from your website to Google. Multiple CSSs can place Shopping ads on your behalf in the European Economic Area and Switzerland ¢
Disable a CSS if you don't want that CSS to show ads for products on your website on Google general search results pages in the European Economic area and Switzerland. CSSs will receive a notification when you
If you disable Google Shopping, products uploaded via this Merchant Center account won't be shown in countries of the European Economic Area and Switzerland

You can also use this dashboard to choose one CSS through which to participate in surfaces across Google in Europe to place unpaid listings. Learn more

[ cssname Phone number Customer service Used to place ads in Europe

https://support.google.com/merchants/contactflow?hl=en
googleshopping@google.com

[0 Google Shopping (google.com/shopping) @ Enabled

* The Comparison Shopping Services activity dashboard is only available for a claimed and verified accounts
under the Google shopping CSS


https://docs.google.com/presentation/d/e/2PACX-1vQFG4TUH_wtJrbwILQgOVZLgaYrCMEaVJWYxJkj0ahKmYOAO61xW-xFNJes5gAqALkNNeHO9BCsUBSK/pub?start=false&loop=false&delayms=3000&slide=id.ga1c0507022_1_0
https://support.google.com/merchants/answer/7523057?hl=en

Optimize performance

How to influence & grow your success



Why is it so important to optimize?

When we talk about optimizing, we're talking about
making the experience better for users.

The better & richer you make your offers,
The better experience users will have.



Optimize your performance
for selling on Google

There are a many ways in which retailers can influence their performance:

Maximize your product assortment

Provide as much feed and attribute data as possible
Optimize price and shipping settings

Create promotions for your products

Use Google Customer Reviews

Ensure your landing pages have a good user experience


https://support.google.com/merchants/answer/9668403
https://support.google.com/merchants/answer/6149970

Unblock your assortment by resolving diagnostic issues

Products > @ ‘ = @ @

Diagnostics

= [ Google Merchant Center

Overiiew Item issues Collection issues Feed issues Account issues (1) U n d e rsta nd h OW m a ny Of yo u r
LT products are active and disapproved.

Active items Pending items Disapproved items
Qrdlers Feb16 - Mar 17,2021 ~
1,201 0 4

Products 100% 0% 0%

Resolve any known issues to maximize
the potential number of products that
customers can view.

» N Partially active
Diagnostics items

All products

All collections
1,600

Feeds
. . The Diagnostics page gives you insight into
the health of your product data so it’s easier
Marketing to identify and resolve issues (if any).
Growth ) .
400 1. Go to the Diagnostics page
2 Filter destination to “free listings”
Feb 16 Feb19 Feb22 Feb 25 Feb 28 Mar 3 Mar 6 Mar 9 Mar 12 Mar 15 Mar 17
3 Identify the issue
Mar 17,2021 (Latest) C = & 4, Click “View Samples" of affected items
Y Destination: Free listings; Countries: All; Primary feed: All; Type of listings: All 5 Hover Over (?) to Iearn hOW to reSOIVe
Issue Countries \ Affected items % affected % affected past clicks
© invaldvaluelot] @ rited Sttes o — £ Reminder: a supplemental feed is a great

option to update existing product data.

@® Violation of Shopping ads policy United States 1 View examples <1% 2



Your product data shapes the way your
listings show and perform on the Shopping
tab. Accurate and detailed data can
increase a product’s visibility.

Content that can help boost impressions:

e High quality main and alternate
product images (3+)

e  Succinct product highlights

e Show product variants

e Enriched product details

Google Pixel 4 Smartphone (Unlocked) Just Black / 64GB / 6GB RAM Succinct
~ product
% % % % ¥ (805) / . .
.~ highlights

cm (M — [ EE

fay. Oct 15 @ 68°F

High
quality
product
images

« 6GB RAM lets you enjoy multitasking conveniently
« Touch screen feature offers user friendly interface

« Its 16MP and 12MP rear cameras allow you capture high-quality pictures

Color: Just Black

P
=

Installed Memory Connectivity
64 GB E4 Unlocked
\
N
N
\
Product
variants
Product
_ —— details

—
—




Use all relevant attributes for your feed,
not just the ones that are required, to
provide rich and useful information
about your products.

large glass lamp

< blue desk lamp

For example attributes like size or color
are optional, if you're not selling clothing.
However, this information may still be
helpful to include for other categories of

modern office light

AR,

product.

Q Pro Tip: Utilize the description attribute, to list details like the product’s material, pattern,
texture, technical specifications or special features.



Ensure that your shipping setup accurately reflects your best

shipping price and speed capabilities

J Free shipping may help drive additional traffic and purchases for your items.

\/ A faster shipping/handling time generally leads to increased order
conversion. However, balance that with maintaining high on-time performance.

Estimated delivery date is the “arrives by” date that customers are shown
when checking out.

There are two ways to provide delivery dates:

° You can now let Google automatically calculate the delivery date based
* 2 * onyour ship from location, your carrier, and your customer’s location.

B TOOLS

Shipping and returns
Sales tax

Business information
Goals setup

Shopping ads setup

Buy on Google setup
Customer Reviews setup

Free listings setup

$ =20

@ SETTINGS

Content API

Account settings
Account access
Preferences

Linked accounts
Automatic improvements

SFTP /FTP / GCS

®* ° [USonly]

. You can manually update your delivery inputs in order to calculate your
’ delivery times. Avoid adding too much buffer.



Key
Benefits

Setup

Delivery
Times

Manage-
ment

]
. Google Automatically Calculates
[US only]

e 3 Easy Steps! Custom delivery estimate for all your
US customers when shipping from and within the US
° Estimates are based on carrier’s transit time tables

Add “ship from” location & verify handling time
Select your carrier & service level
Update customer shipping cost

Custom Delivery Estimates based on:
Your ship from location
Your carrier’s service
Your customer’s location

Estimates will update whenever carriers update their transit
times tables

AR

2 Manual Time Inputs

° Manually calculate transit time for all delivery locations.

° Delivery estimates are based on “max transit”, not on where
the customer lives

e  Custom delivery estimates require manual creation of delivery
zones with their own transit time information

Provide minimum - maximum handling time

Provide minimum - maximum transit time

If you want to create custom delivery estimates, create custom
delivery zones, then upload a transit time for each zone.
Update customer shipping cost

Max Handling + Max Transit.
If delivery zones, then: Max Handing + Max Transit at the zone level.

Monitor performance and adjust shipping and handling accordingly to
avoid retailer standards enforcement



What is it?

On the Shopping tab, Free listings get a badge that
highlights fast shipping and free shipping when the e o
offer is delivered in 3 business days or less. Each .-
merchant goes through a verification process that
checks data quality.

Value to Customers:
Improve their experience by surfacing relevant fast &

free information earlier in the journey A e

Saucony Jazz Original Vintage men's Saucony Jazz Original  Saucony Men's Jazz 91 Me:

e ony
Sneaker - Men's Brown/Black Vintage Yellow|White, Size 12M Ankle-High Nylon Running Shoe  Vec



https://support.google.com/merchants/answer/9780562?hl=en

Customers are always looking for the best price

they can find. Improve price-competitiveness,

using automated pricing rules.

Set your own automated pricing rules, including:

Lowest Price

Cost of Good sold

Top Merchants (still in Beta phase)
Sales Volume (still in Beta phase)

This repricing feature will follow the rules you set
(rule type, price floor, products, timeframe) to

automatically adjust your product price to help you

achieve your goal.

8 Google Merchant Center | pricing rules

Overview

Orders

Products

Performance

Marketing

Promotions

Pricing rules

Growth

Customer Service

Available for Buy on

Google. In Beta for
Free Iistings

Marketing >

United States b

e set for the U.S. only.

(— Currency ———————— Currency is determined by the c¢
usD you select and can't be modified

Rule type Select the rule type

Lowest price Cost of goods sold

Top merchants* Sales volume*

This rule sets the price based
on your cost of goods sold

*This rule is not fully launched yet and will be applied in a gradually increasing number of transactions

Cancel

Pricing rules reporting available! Check out how your pricing rules perform over time for specific products.
Learn more under the performance tab in Merchant Center.


https://support.google.com/merchants/answer/10040029

Offer discounts and free gifts with your
products by setting up promotions

Create promotions in a new way - In addition
to building promotions in your feed with the
promotion_id, you can now create structured
promotions directly in Merchant Center located
under your Marketing tab.

Eligibility Criteria
e Advertising in US, CA, GB, IN, FR, DE, or AU
e Not connected to a marketplace
e Only individual sub-accounts

= 9 GOOg'B Shopping QLG - 65" Class - OLED - B8PUA Series - 2160p - Smart - 4K UHD T @ e
CLEAR ALL FILTERS Buy on Google = m SORT BY: DEFAULT [
[ Mountain Vi Sponsored ®
Y| LGOLED65BBPUA 65" Class B8 OLED 4K HDR Al Smart TV (2018 Model)
$2,296.99
@ sold by Ex ug 20 - Also available 4 sellers
LG OLEDTV.@™ *
¥ on this LG 65" OLED Smart TV with ThinQ from RC Willey. With the
. - BN March 2018 - High Definition - Smart TV - 46.3 Ib - 65 in - LG - B8 Series - OLED - 4K - 57.1 in wide
@) - Other size options: 55 in
O]
}% W Addto cart

Omen 30L Desktop - GT13-0295xt, Size: 17.05 x 6.5 x 16.61in, Black

Qsae A
*kkk + (3)
« Now you cant blame your PC Shop this item About ®
« Softwareincluded
« McAfee LiveSafe 10% OFF ¥ Addtocart
« 1 month trial for new Microsoft Office 365 customers | $1,799.99
« HP Connection Optimizer; HP Jumpstart; HP Support 'f Quick checkout

Assistant; OMEN Command Center

10% OFF

$1,799.99

+§166.50 est. tax

Fr Nov 16

10% off select Gaming PCs $1399+
Use Code: T0HOLIDAYGAMER2020
hp.com

85% positive feedback (3719)



https://support.google.com/merchants/answer/4588748?hl=en

Create a promotion in Merchant center: Promotion Type

Destination Select the places where you want to show this promotion

People can see this promotion when
they look at your eligible products in the
destinations you select. Learn more

Shopping ads
Free listings

Buy on Google listings

Promotion category Select a category for your promotion
( ) ( ) ( R a )
Amount off Percent off Free gift Free shipping
Offer a monetary discount Offer a percentage discount Offer a free gift Offer free shipping
° Amount off ° Percent off ° Get a free gift ° Free standard
shipping
. Buy quantity of o Buy quantity of o Get a gift card
products, get amount products, get Gi " ift ° Free overnight
off percent off ¢ 've atree gitt irom shipping
your inventory
° Buy quantity of ° Buy quantity of NOTE: ° Free 2-day shipping
products, get the products, get the This promotion Type
same item at a same item at a is not available for
A Buy on Google listings.
discount percent off
\ y, \ J \ y, \ y,




Sold by

Best Buy

© Google Guarantee
93% positive feedback

Home Depot
92% positive feedback

Best Buy

91% positive feedback
9 more locations

Target
© Google Guarantee ®

Best Buy
91% positive feedback

Build.com

© Google Guarantee
93% positive feedback

Details & special offers

Free delivery by Tue, Nov 17
Spend $35 for free delivery
Free returns until Jan 16

Free delivery

4.5mi- In stock at San Carlos
Today: 10:00 AM - 8:00 PM

Free delivery by Fri,Nov 13
Spend $35 for free delivery
Free 30-day returns

Free delivery by Thu, Nov 12

Free delivery by Thu, Nov 19
Spend $49 for free delivery
30-day returns

Item price

$254.99

$254.97

$254.99

$279.99

SALE

$254.99
27090

$254.97

Total price

$276.66 ©

$279.19 ®

$254.99 ©
+Shipping &
tax

$303.79 ®

$279.21 ®

$276.64 ©

W Addtocart

Visit site

Visit site

¥ Add to cart

Visit site

W Addto cart

Another option for setting up a sale is by
using sale_price attribute. This displays
as a sale flag on the list of merchants, as
well as strike through pricing on a
product detail page. There are
requirements for the sale annotation to
display on Buy on Google.


https://support.google.com/merchants/answer/6324471?hl=en

Summary: Performance optimization best practices

Product
assortment

Opt-in your entire
eligible catalog.
Start with your best
sellers!

Unblock your
assortment by
resolving any
diagnostic issues.

Rich product
description
pages

Provide as much feed

attribute data as

possible. The richness
of your data is crucial

to increase sales.

Use all relevant
attributes for your

feed, not just the ones

that are required

Shipping &
delivery

Ensure products
have competitive
shipping prices
and fast transit
times for optimal
customer
experience.

Optinto free and
fast shipping

Pricing

Offer competitive
product pricing.

Check the Insights
report to view how
your prices

compare to others.

Create automated
pricing rules.

Promotions

Setup promotions to
increase visibility
and sales. Sign up
form

Use the sale_price
attribute for strike
through pricing


https://support.google.com/merchants/contact/promos_contact
https://support.google.com/merchants/contact/promos_contact

Think strategically about your customers

|dentify opportunities that will create a Prioritize your most valuable products
better shopping experience (the ones that have the most impact on your
performance)

e Make improvements, such as, product

data, landing page, and checkout process * Make sure you provide complete

product data and fix any critical issues

e Run experiments to identify effective
Understand how you can set your listings optimization techniques for your
apart from your competitors products and target audience

e Provide competitive price & shipping

e Differentiate your listings with
promotions, Product Ratings, Customer
Reviews, and local inventory. Highlight
your unique offers and value proposition


https://support.google.com/merchants/answer/4588748
https://support.google.com/merchants/answer/6059553
https://support.google.com/merchants/answer/7188525
https://support.google.com/merchants/answer/7188525
https://support.google.com/merchants/answer/187894

Additional tips and tricks

Tips to increase your sales



~

To improve performance beyond feeds, make sure your website
landing pages offer a good user experience for shoppers
visiting your online store. We factor that in into the algorithm
that runs free listings.

You can measure this by looking at metrics like: L
e Bounce rate - to assess if users are leaving your site
rather than proceeding to browse or buy

e Page load time - the speed at which the site loads, which
if too slow could cause users to leave your site

e Other metrics and reporting tools outlined in the Chrome
User Experience Report



https://developers.google.com/web/tools/chrome-user-experience-report
https://developers.google.com/web/tools/chrome-user-experience-report

You can also use Google Customer Reviews, to highlight to
shoppers the quality of your store. The program is a free service
that enables Google to collect valuable feedback from
customers who've made a purchase on your site.

W W W W W



https://support.google.com/merchants/answer/7548675?hl=en#:~:text=Google%20Customer%20Reviews%20is%20a,a%20purchase%20on%20your%20site.

[Buy on Google] Understand how your product listings appear

= Google Shopping Q  Search Embrew Tea

& Make sure your product listings are
O 4, EMBREW wjF ' Embrew Tea represented accurately online. Check that

FREE delivery

2= they have the correct price and shipping

information and high quality product data

Store - Clear

@ Embrew Tea
Best sellers
You can now view your product in Google shopping via:

Growth > Buy on Google Insights > View on Google
Shopping

You can also insert your Merchant Center Id in the path

below to view your store:

I 41555 $15.95 $15.95
. _Cﬁam_z Honey Oolong Swe... Lavender Chamomile Kick - ... Lemon Candied Ginger - Sw...
| FREE delijery FREE delivery
= 4 3—_7da£ 3-7 days
https://shopping.google.com/u/0/s?m=[mcid]

All products


https://shopping.google.com/u/0/s?m=12345

Buy on Google Insights (US Only) [Beta]

| 1=

5 Overview

©%y Orders
Products

(C Performance
Marketing

»7 Growth

Opportunities
Price competitiveness
Best sellers

Buy on Google
insights "™

Manage programs

) Customer Service

Learn more

¥ Google Merchant Center Buy SHGeoglsingights

Growth >

Competitiveness Opt-in recommendations

© =2 0 0

@ Introducing top positions - To incorporate free listings, this report now measures “top positions" rather than buy box wins. Top positions are the most prominent placements in shopping-related

search results.

Understand the price competitiveness of your Buy on Google listings and how you can get your products in top positions.

Top position performance data is available for some of your products only. Learn more

Top position wins Top position changes ®

Products at each performance level for the last 7 days Week-over-week

High @ Medium @ Low @ Decreased @ Increased @

194 83 840 v43 +57

Group by: Product +

Category (1st Category (2nd Sales last

Image Title gory ( gory ( Brand D
level) level) d§
S0,

Sales last 30
days

$129.99

$0.00

$359.88

$29.99

100

100

100

Top
position
wins last 7

Low

Low

Your current
price

$129.99

$136.99

$39.99

$29.99

Current lowest
competitor

$115.00

$99.99

$29.59

Price

difference

| +13.03%

View on Google
Shopping

+37.00%

+35.15%

View on Google
Shopping

View on Google
Shopping

View on Google
Shopping



https://support-content-draft.corp.google.com/merchants/answer/9215843?hl=en

Measuring Performance



Measuring free listings and buy on Google on
the shopping tab in

.........

2 Overview

Traffic from free listings and BoG will automatically - e e
show in Merchant Center. You can find these under o e
the performance tab. Segment views by clicking by
product, by category, and by brand at the bottom of B T G T &
the report, next to the prompt ‘Segment traffic'. o
c & 0
You can also utilize Report Editor, where you can ——
view performance metrics across paid and free e

shopping activity side by side.
Segment traffic by brand,
category & product to get
further granularity in click
reporting.




You can also track free clicks with Google
Analytics and other 3P web analytics tools.

You can view the split between Google Ads and free
listings traffic via GA or other 3P tools

Acquisition Acquisition
Overview Source / Medium
~ AllTraffic i st e  Option 1: Use Google Ads for tracking clicks
Channels 38309 36214 49,227 ° Option 2: Use separate URLs in Merchant Center feeds, by
Treemaps 100. DD“Z (333502} 100 1?{(036%2) 100. 00%"819;237)

using the ads_redirect, mobile_link, and canonical_link

ol 1. google / organic 22,249 (s5.08%) 20454 (56.45%) | 27,146 (5514%)

Free

H Referrals joogle / cpc 16.02%) (17.33%) 16.00%) attribUteS
Pa|d oot nee 2. google / cp: 6,470 (16.02%) 6,277 (1733 7,874 ( )
3. Custom Source / Custom medium 2,529 (6.26%) 1,951 (5.39%) 3,175 (6.45%)
A% SRACNCONSOle. L L i L e e e e e e e e e e e e e e e e e n e e e el e e ] , . o .
: www.retailer.com/p/SKU123&UTM=Shopping : If you're an advertiser, this implementation also allows
................................................ i you to Verify that the Split between Google Ads trafﬁc
You can see separate tracking for ads and free clicks ffic f f listi . V. Y
in GA (and other 3P tools), with free clicks aggregated with other organic and traffic from free IStmgS IS reported accurate y. Tou
jigifilisablucilinks on Search). can find detailed instructions and best practices web
— ) B e analytics tools in our Help Center. Note: Buy on Google

performance not available in Google Analytics.


https://support.google.com/merchants/answer/6324450
https://support.google.com/merchants/answer/6324459
https://support.google.com/merchants/answer/9340054
https://support.google.com/merchants/answer/9826542

Buy on Google reporting provides information
about a merchant’s account performance & sales

10048 (Targe)
» Google Merchant Center | et 100e ~ Dashboard A =0 |

These reports can also help merchants
identify their most popular products and
monitor their operations on BoG.

Shopping Actions: Today's Snapshot

. $4.05K 75 $53.98 598 100% $0.00

e Sales & Orders: Track your ordered item

sales, orders, and Average order value (AQV). e ey bew e T e

o . $ $

o Operations: Track your shipped orders and i e v

days to ship. ,

/ \\ A

e Returns: Track your returns, returned items, \// \ / N\

and return rate. : ]

o


https://support.google.com/merchants/answer/7190970?hl=en#:~:text=Shopping%20Actions%20reporting%20provides%20information,your%20operations%20on%20Shopping%20Actions

Report Editor in MC enables custom dashboards

to explore category, brand, & product data across
Ads + Free Listings + BoG

< & Google Merchant Center

perfomance
Editreport

€ & Google Merchant Center

Q seach Clicks by Category across Programs /' SAERS | % Key Metrics ata Glance /' caNceL s v ¢ >
Lastracaps
ordermetries v - i Toble - Wn2-Ui62020 v &> = m Sales and Orders Clicks by Category across Programs
Item metrics " g s ki Categary (151
§7.52K 265 ° $28.38 ot iy
B Row category (st love) @ Columnclicks @ Progiam @
Productatributes ~ + S i
Clicks by Category across Programs
arand = il S Order metrics v Number of Orders and AOV com
Category @ evel) =¥ y =
D oy com Category (1st Clicks
T = Home 8 Garden Item metrics v 57 o = o lovel}
» e A0V
o = Heath & Bcauty a5 o S 3 e
= \ st s ™ L Shopping Ads Surfaces actoss Locdl Giktacds Shopping Actions
Title = Food,Beverages & Tobacco Product attributes ~ . 0 d ! cosresse -y - Google across Google R
Tops & Games a7 o & sa0t rm— sam
» N o L e = ‘ - - Home & Garden 6.94M 79.53K 997 0
- Al rcce | b - - s e Health & Beauty 46M 17.07K 849 0
! [, Category (2nd level) = B . . .
= | frrpe v
sy 8 Toder 108 o Soww 10+ twam K< > I
| Category (3rd level) =
SporingGoods = o
ectronics id = 00 o
veda a o
Title =
Showroms: 10+ 1-100(23 > ol

With Report Editor you can create custom reports and
dashboards to better assess your performance.



https://support.google.com/merchants/answer/9967959
https://support.google.com/merchants/answer/9967481

Stay in the know by opting in for notifications

Check your notification settings
to receive product

announcements, best practices, Mandatory service announcements
opportunities, and insights

Email notifications Select which types of Merchant Center emails you'd like this user to receive

Tips and best practices

o  Signinto Merchant Center Surveys and beta invites
Go to settings ‘wrench icon’ >
Preferences > Email
notifications and Select all
that apply

Opportunities

Product data alerts @

Orders

Returns




Thank you!

If you have any additional questions, please reach out to us at:

https://support.google.com/merchants/contact/merchant_sales force cuf



