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The benefits of social media
marketing

N15¥1N15Ma1AuL Social Media AanszulunsasunaunuduLLWanWasu Social Media 511499
LWE)IU%I&JG]ﬁiﬂfﬂ Y39AUAN

YoRYBINISVNINITRAINUY Social Media

e  LANNTTTUFUBUTUA (Increase brand awareness) - Brand Awareness Aansiiaugan viseiagld
guyag5Na NIDAUAIVDAS

° meanmnau‘lvm (Target new customers) - LLwamWEﬁummuamnawamasumwLwau
ATAUASI kAZBNAUUTENBNMEY 51azasainfsnungulngs walinnasaniul Log In i
Ul

° aswm'mauwusmmLmiwunuanm‘ﬂawu (Build stronger relationships with existing .
customers) - A519AMUULTDND maanmun{]wm LLa“’LL’dﬂxﬂ‘ViLMU’J’]ﬂmﬁ‘iﬂﬁﬂuﬂ’J’mﬂﬂ IGEER
NnoINs
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The benefits of social media
marketing

msmmmmmuu Social Media ABnszUIUNTAS1NABUINUAULLNARNWBSU Social Media #i14¢)
welusTungsha udedudn

YoRYBINISVNINITRAINUY Social Media

o SunAudnuled (Drive more traffic to your website) - ﬂﬂiLL‘U'iﬂE]uwmmﬁl’mL'JUVL‘UGlﬂvaUVI Social
Media agsinlinaaunsaisenaudaule mﬂsqmm‘[wamaﬂ{[mq

e @3Leads (Generate leads) - Leads ﬂeﬂummavvl,saﬂamﬁmmatﬂuﬂumuiaﬂﬁaLUuanﬂﬂaq LU
n1snsenwadu ameilsusun1snaasans Wiondnasiiddiuan
“lmauamanmama‘lumiwmaawsmimmﬂ (Valuable insights) - Gueuammn‘uanm Wsaﬂum
AN31A" (Cost-effective) - ﬂmmmmmmaﬂmvl,é“lumwLUumuUﬂﬂa LLav’LumumeuaUsvmﬂi
MﬂﬂQﬂﬂﬂﬂUﬂim‘lﬁ“{JayjaﬂﬂﬂL‘U’]‘lﬂ
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The five core pillars of social
media marketing

5 L@TUANIUNITVINISNAIAUU Social Media
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ﬂatmé (Strategy)

nagnsvasnaazimualminendnd miulaNUyvann LLwammsumm’L% LAy
ﬂauLmumwﬂmauiwam

ANT2NUNU WaSLWEUNS (Planning and Publishing)

msmmswmsﬂaaaﬂaumumvmaiwmamaumuﬁlﬂamqmaLum RGI R DRGR
Y998 u,a“m'masummsﬂaaaﬂaumum na'ﬂmumauLﬂmmamammavmuﬂaumum
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The five core pillars of social
media marketing

5 L@TUANIUNITVINISNAIAUU Social Media
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n15HY wazUfAuWuS (Listening and Engagement)

Lﬁ']ﬁ']ll']‘iﬂLiﬂuiﬂ?ﬂuiﬁﬂﬂaiﬂuﬂuﬂﬂLL‘U%"NWU'&NLi’l N']‘Llﬂ']ﬁ/l'] Social Listening YED)
ﬂ']‘i‘ﬁﬁLﬁENﬂUﬁ]']ﬂUu Soual Media Lsﬂmmsam‘uauammummamau’[ﬂumu
A15YNTTNAIN UIBAISWRIUIAUAT ﬂ'l'iL‘U’ﬂﬁ]ﬂ\‘i’Jﬁﬂ’liﬂﬁﬂﬂ?ﬂﬂﬁﬂlWUﬁﬂULL‘Uiuﬂ
VBILIN %ma‘[,msuisu%'lm'] ﬂEJ‘I.JL‘VI'LIG‘lLL‘U‘UVI.‘VI'LIVIL‘U'msiﬂaﬂ.laﬂﬂ'ﬂﬂﬂﬂﬂﬂ ﬂ']iﬂEJﬂU
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The five core pillars of social
media marketing

5 L@TUANIUNITVINISNAIAUU Social Media
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A5LATISY WaL51891U (Analytics and Reporting)

n15911 Social Media Analytics fian1siiutayaain Social Media si”ms] waZUIUNIATIEN
L‘W’e)‘lJiuﬂEJUﬂ"IiG]ﬂﬁ“IﬂQﬂ']‘Nﬁiﬂ% mﬂﬂiumﬂuaﬂmmmsaLﬂ:ﬂm WAYIIBAUTIYADIN
Social Media a]umeﬂwmu“l,ﬂ'mmw,ﬂw"luum”lﬂﬂ menmau"lﬂweumﬂawﬁmamimmﬂ
Uu Social Media g

Ta1weuu Social Media (Paid Social Media)

1579zA1U150AIUAN kaztznauaulanvwiisldlavanuu Social Media Tngiisnaiuisa
WieaulasnuInung
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Earned, owned, and paid
social media

nsvindeRdTa 3 UseLan (Digital Media)

Earned Media

Earned

Media
aasumﬂuaumwmuiﬁ YIDUUTUA LA DATY VLu’J'laluL‘lJumswaﬂm

Lml,sml,sﬂmwauq #a n1slwaruu Social Media wsauaan wse
WHUIIIAUAIVDATT
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Earned, owned, and paid
social media

nsvindeRdTa 3 UseLan (Digital Media)

Owned Media

Earned
Media 4 s v o s \ 4 da
douusualuidnves wiwiulsaue s vomnsdus mdu
Owned Media l@#a ufion Usy® Social Media Ai139) voaLs1 1y

UU Facebook %38 Instagram wagwasuege)

Y A %

UaAnanvas Owned Media ABNMSILTIAINITOAIUANNANITYADIT

} 4
a = a

WNATULNYINY LLUiuﬁ‘UE]\‘lLiW‘lf;{
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Earned, owned, and paid
social media

nsvindeRdTa 3 UseLan (Digital Media)

Paid Media

Earned

Media
ﬁ@‘VILL‘UiuﬂGla\‘lﬁ)’]EJL\‘iuLWEﬂmﬂWUu ’dE)WNG] YU Social Media

#1du Paid Media 1y Imwmﬂmﬂuiﬂmw J9le Story wagn1siy
Influencer n151% Paid Media a‘"wﬂwLsﬂmmimﬂmmanﬂﬂuuq
w”lu"l,ﬂmﬁa]ﬂummaﬂ
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The social media marketing
funnel

$129819 Marketing Funnel #1%5U Social Media

Awareness

“ 1u%jaau a]ouumwnanmeaLaamLﬂuﬂmwﬂ
e

. Namaumumuu Social Media mjmﬁmmmaq I0le 39
CONSIDERATION uden MingatesiuideignAifidedumeg MAeafiuwy

—— SUATBNLSN
CONVERSION

Consideration

| — S— ' . ' o .
LovALTY WeausuAnNaElduINTS nTededuAAINsT wazidmdoyaLnuAy
Wausenaunisanaule Tuyleiiw1agnnsii uselseuiisusiu
WP nanmaumnud 1wy nsideavesgnd 331910 %o
SaTeaoul¥#auan (Product Tutorials) %ma‘luanm’lﬂa
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The social media marketing
funnel

$129819 Marketing Funnel #1%5U Social Media

Conversion

“ ianudnauladiodua LagusN15UB9LST
e 14 Paid Remarketing Campaigns Aon1sgalawanlunaud
— E— i ne " 2 Iabtialiad
CONSIDERATION LAULIAU Y3 DUMANIANUAUTIIAULUSUATDISILAT THUTD

| m——
CONVERSION Loya|ty

T —-

LOYALTY

o

HagNAINAUNITRLIDNASTY L5IAITILNADLALIANUFUNUS
anAld wrazlaAndasagiaus

U

Ay
e  N15%1 Remarketing lUNignALA1uL Social Media azaiag i

TUNDY ALNAUNIYBNULSIDN
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Week 2:

Social media
strategy, planning,
and publishing
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Define the goals of your social
media strategy

A15¥Nagnsn1e Social Media aggaglmsniunininsmaszassnisiiezlslidnse
isagvinldsalaednsls wazisrazilasgnalsindudnioudn

asaaidinunevssuaulley (Campaign Goals)

° LNBLS']C‘NLU']%JJ']EJ‘U@\?LLH&JLU%ULLa'J Lﬁ']iluiﬁﬂllﬂ'ﬂ&lﬁUNﬂ%BUWQumﬂﬂﬂﬂiﬂaﬂ b33
° ﬂ’]iﬁ]\‘]L‘U’] ﬁ]«‘li’)ﬁ]Li’lGl\‘l\‘lUUi«ll’]ﬂJ‘l/lﬁ]uax‘l
° Li’]ﬁ]gﬁﬂﬂqiﬂ?ﬂﬂﬁ'lllﬁ'lL‘iﬁ]‘ll’é]\‘]ﬁ'ﬂ,ﬂ
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Define the goals of your social
media strategy

A15¥Nagnsn1e Social Media aggaglmsniunininsmaszassnisiiezlslidnse
isagvinldsalaednsls wazisrazilasgnalsindudnioudn

\{Wmuneves Social Media iviulfvaee

#4519 Brand Awareness (BU|ld|ng brand awareness)
IN15AVVOLEBIVBILUSUA (Managing brand reputation)
A15919 LATN158514 Leads (Sales and lead generation)
qumsﬂgauwuﬂunauﬂu (Increasing community engagement)
LW&JﬂUL‘U'}L’JU (Increasing web traffic)

L‘Wllaﬂﬂ'l (Gaining customer)

L%WELQQLL?N (Competitive insights)
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ldentify your social media
target audience

Target Audience Aangutlnuneniilan1adadun1anisuInnge

ac 1
Fvmngulmang

. mwauammnuanm uwazgiRanutagiuves - Ailsdstayausyvinsineg 1w o1y
anui A1 Aaftaule Aefigednis

. Usummswﬂunﬂgauwuﬁnmmmﬂ ﬂum"lﬂmaawmau"lﬁml,wiuﬂ wduALI10Y
avlsinwou uazliveu vilundaRnnius \WwIAvITRIRUY aglsfiuagtng

o nldunanasu Social Media alsfiuaging - wmsnmm"lﬂ@uwamﬂasw
naudmaneveusey

o Hunmguaa- ﬂwaaammaaLmunau"lvmaﬂ? wwmmﬂuﬂauuuvl,ﬂamﬂv RGN
vinerlsia wiolua? wilnadvesualng? LLau‘L%ﬂaumuﬁusﬂLmﬂluw
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Choose social media platforms
for your campaign

1
= I

ANADIAINNN Waldanunanneasu Social Media

a v o o ¢ aa % o

Beudinenfuwnannasusiigg uazisnisldnuvesdu
naumnevessidunanesuluuuinian

dndatmaunegveas iWvewanly Social Media azfvsaanndasnutinuasusen

157AIAINDG UTEN WUTUA AUAT %3DUINTT wazUseinngsna

o > e

afuUwaLTERIsavi bR luuwanWesunils dloniananagyinlanuuunanneasy

2D

b

UWUNU

e

1. AIUNDINSWYINSVDUI YU 12a7 U WU
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Types of content on social
media

UszLanmnge) Ya9mauus (Social Media Content Buckets)

Entertaining

ABUINUATULTIIASS lnzdnsunwannesunaut luiwemanutuisliiuaae

a o 14
o aaUlsa yunan n3nu
e NISUANVDI UIBUYITY
e Memes
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Types of content on social
media

UszLanmnge) Ya9mauus (Social Media Content Buckets)
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Inspirational

asmwwumah Tigyu drulngjasiluneumunangauass Alaldausn W30UIN13
YDIUTT ADUMUALUUL ﬁ]u‘U’JEﬂMLLU%‘IJWU@QL%"IWJWJ'\&JLLVIQN (Authentic) uazen
AINUNY ANIAT wagAsiuusudisesnazde (V|s|on Values, and Brand’s Message)

Conversational

wﬂwaﬂmaamﬂgauwuﬁﬂum I5aursaa1uAay as1elnalvauunlng Trauineailu
¥997314 Wavaruuztanaululg
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Types of content on social
media

UszLanmnge) Ya9mauus (Social Media Content Buckets)

Promotional

N1SYARIAUAT UTOUINITVBT AI8ANUAILANREVIY NTBRIAUTKNG 3N

° ﬂﬂaqmuaﬂ
° suamam‘vxls Lll’e]LLﬁﬂﬂ‘Uﬂ’lianuL‘UEJu
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Types of content on social

media

JULUUFIN99) vB9ABUMUA (Social Media Content Formats)

Videos
c nleaunsafgaauaula
o 105 wag gasdreninn1senu
Sl gl frviledasnuiuiin
—
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Images
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Infographics §U GIFs wasulmn
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Types of content on social
media

JULUUFIN99) vB9ABUMUA (Social Media Content Formats)

g— r— o
° =t
Cooting Tips Written Posts G!L Stories
) ' oo A aa - 4 My o 1l
I — UNAINANNE) N3BUEDN A AeIRle sagunwiaglaineelin
- YzaelivayaingInudua B — Tu (UnfAuszuna 1-7 Juneau
D T— warusn1sveus1 laadnen £ mely) isnaunsaldannines
— a ¢ A = 1 ~ 1 %
‘ A Wames wsolduannge Nazyauli

AaldnaninNas19EsIATDILY
FUABBAN
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Types of content on social
media

JULUUFIN99) vB9ABUMUA (Social Media Content Formats)

'''''

)
',

I

Live Videos

119 Live ‘\]“"ti’JEJEL‘lliLL‘US‘uﬂﬂﬂﬂﬂiﬂLNEJLLWS‘UVIE’{UVI‘LH ﬂ"liLLﬁﬂQ
$114¢) Q&As Webinars wionufidu virtual Events U 15199
@131508519 Community 31nn15 Live ladnaae

&

TR
vl

l.a
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Determine the frequency and
timing of posts

Uadelunisiaenmnudvesnisinadlugmnnemig

Samart Skills
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Chronological Feed (Twitter)

nsuansnauIuAsIgaiowane luwnanneafuuuuil mnisudssasuuAnaeY ASY
ety azdglisaunsalungudmungluusazivniia (Timezones) wazluudazyag
vasiu launndu

Algorithm-based Platforms (Facebook, Instagram)

ﬂ']iLLﬁﬂ\‘iﬂ?JUWlUGW]']Nﬂ'J']NLﬂEJ'J‘U@\‘i‘U?Nﬂ’EJUL‘VluVI ll']ﬂﬂ’)']a"lﬂU‘I/anf’Jﬁli’J’eJﬂvlﬂ 115U
LLWﬁGlW@iNLL‘U‘Uu Li’]vLﬁJﬂ'JSUa’EJEJﬂ’EJULVIUGmLﬂuvL‘U LWi%ﬂummngauquﬂULsﬂuaam
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Use a social media calendar

Uf)#iu Social Media ApUf7iuniin1519uun1sUaaslnanuu Social Media

YoRYDIN151% Social Media Calendar

o sunanlnadnounii HreUszudanm waranunsavinliiswiiunmlve ielinis
Tnasveusniulusgsadnane wazdalifudeindvadlwuiivialuviold

o dliiaunsadasadoulnadiomalufiiien

o dwiiuillidiAeatostaun ilelhinlunseaeuneuldesass

o lisaunsanaunuaenndestumAnIadiieg iddiugndn

o vandestlaymlugg - nsiisldnsrnaeulnadsiieg neuldesais azlslé

M3IVADUNISLVLU ANNAZNARA LWL M529T8Ya LazdAensae Tignaag
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Use a social media calendar

254514 Social Media Calendar

1. snduladusazldunannasu Social Media dulnudia
mumuuwamﬂamw%as uazAdUIMUATYINaENa 1Wu Tnaduuulwui
aswﬂgamwusnuaﬂﬂﬂﬂﬂmaﬂ andsreaulalutiananlu waLNaynNs
wuulwuildlaaluain

3. ﬂ’nL'i’]ﬁ’e']x‘iﬂ’]iLﬂ‘U‘UE]SJaEJ“’vLiﬁﬂﬂ Social Media Calendar u - Ls'lmm'sfﬂfu
YayaaIUNeIATIZRNTUARIN wazadtazlsvinlad wazlia e USU
LLﬂuLUmmaq Tu

4. LﬂU'i’)Ui’mﬂE]umumﬂ’N"] (Content L|brary) mi'm wugU 3ale uaglndides

5. A%NTURBUNNSYTNNIY LAZN153I7 AilennuE wasthaanfieslnadluu

suNanNasy
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— Week 3:

Listening and
engagement on
social media

SamartSKills  ((Jskooldio
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The importance of social
listening

AUAIAYVDINTITN Social Listening

Social Listening

ﬂﬂﬂﬂiLN"lﬂ LLau'JLﬂi']uMUVIﬁuVlu'] LLﬁuL‘VIi‘L!ﬂWNG] ‘I/ILﬂEJ’J‘UENﬂULLUiuﬂ‘UBQLTI Y2895
L‘U'ﬂﬁ]’)’]ﬂﬂﬂﬂ@JLiLﬂEJ’JﬂULLUﬁ‘L!ﬂ‘U’e)x‘iLi'] ‘Vii@t‘U']Lﬁ]@ﬂﬂ]ﬂﬁﬂublﬂuw]ﬂ‘ﬂﬁuﬂ'l W39USN15U0Y
31 Li']ﬁ']ﬁJ’]iﬂi‘U‘U’eJ%laLﬁﬁ']ﬁiﬂﬂ']iWGN‘L!']ﬂ"IiV]']ﬂ']iC‘Ia']ﬂ WATWRIUIAUAT wazusnsla

Samart Skills @Skooldio

a Grow with Google procram



The importance of social
listening

2511591 Social Listening

1. n519@eu waztdguwanwasy Social Media sms] a9
NISWATILUTUA FUAT NTOUINITVBIAN VBIAUUY
ER! Keywords Bue NNYIVDY

a 14 i 1Y a i
2. FATILAUaYANAUNT KATINUNUADAIBEINNY

Samart Sk|lls @Skooldio

th Google »



The importance of social
listening

Social Listening azaiaeline

° wn‘lam'msanmm frufidouusud (Social Media Sentiments) msl,sausm
ﬂusaﬂm"lqnmwsuﬂ msflmsﬂmu's'lavvl,sw"l,ﬂwanmmu Social Media ¥84151
LLauaJLsmummUimUa&Ju

uﬂgauwuﬁﬂuaﬂmwmu
uaamu'nL:Jﬂ‘lﬂwanﬂ'mﬂ'a'mian'luﬂnuLwiummm

AATIENFUS mmmmﬂ”lmmqummmau”lsaﬂ u,auanmsanm"laﬂuuu
qummuanm mmmmm"l,m'maumumquvlviumanm%au WASINWER
ARUUANAIRAAL TR MILUTUATDALS
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Social media engagement

Fainaudiufdunus (Engagement) iU Social Media hazmaumuavads1vua v

Engagement #5aUfjdunusi nunefsdenausiniuu Social
Media 1un1snalan Aouuum wys Retweet Uuiin Aan
#in Hashtag # wagnnns
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Social media engagement

Fainaudiufdunus (Engagement) iU Social Media hazmaumuavads1vua v

naqwﬁ'msv‘h Social Media Engagement

a &

o nouRBMMUAToN YRR UTURlAEElY FndeTerimasdld drenwiilu
QUIGE .
s[,ﬁmiu'%ﬂ'ﬁaﬂﬁ']a&hﬂalﬁﬂu (Excellent customer service)
NINBUNA1EE19TIAT) Aenisuansadnuldlasiognan
asrennunuuyudinnty aen1slnansy wieinleveswiinnuluuidn iterily
iaﬂmmwmﬂuﬂum WaedeNINYU |

o VhmoumuARTUsElv a1zl Preunlvdayuiignandl azasrsanuinlingda
TRfuLUTUAT LS )

o TldmnuAnasassnadly israunsaasnanisuuestu i Poll fie Quiz anumnIy
wuNgNAMIBTINIU @319 User-Generated Content (AawmuAngnA1asieed) 1d
AUeMSadINAn LazduY LaniuN1sAnAIu Nalan Retweet 138 Tag
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Social media engagement

Fainaudiufdunus (Engagement) iU Social Media hazmaumuavads1vua v

UBUANFINTENINN Social Listening wag Social Media Engagement
AaN159 Social Listening azvaeliuseniseuiinmauineglsauly
QNANMNTTUNILSIDE

d7u Social Media Engagement 3a71AusnUdunusiiu Social
Media LLang]QULmug‘is{l@\?Li']aﬁhﬁii

a Grow with Google procram
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Increase your followers on
Twitter

NISLNUERINUU Twitter

K13 (Followers)

NURIAUNNALEENTNIALTUBUIAA Y1IA15INTIND UTDUUTUR UUUNanNBSY
Social Media

Tweets
ATaIanUaAUNlNaAUY Twitter @1unsaldlansdoniu 3U 36l A9 wazides

amart Skills .
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Increase your followers on
Twitter

NISLENUEAARIUNUY Twitter

Auuzilun1sINIERARINU Twitter

Huduiusiunguilmuneusys)

Twas Tweet e . .

14 Hashtags # LieliiAun Tweet 151918UU

Tdaniimzan . o |
\WeuUseiR (Bio) A - Td Keyword Nagtaglinumaniteduile Search laasnlun
ules aBuneBudi wseuinis .

o 1Uslum Twitter vous11u Social Media %89n1989U9
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Write for social media

A5 AU8UAINSU Social Media

L%ul,wawa'm‘uml,sq
1%ﬂﬁﬁ1%Lmﬁ1aqqamawaﬁu
U'iumsway%mﬂmmﬂuLwiasuwamm%f:u
AlAlnandu wagdng
o LLGIﬂG\’)‘VIu\‘iﬁE]LEJE]“"'] paniUusiade Bullets wag Lists
o lwduiddadusamvun
e iy Call-to-action - mummmcﬁ%msmaﬂma Wy “ameilou”
o lu Social Media \#an Call-to-action 81aidu wslnadii noudn
¥ Quiz B1UABUNUABNSY TUASu amedouiudiua vieRnrany
uwanwasu Social Media Due)

y . = g\ A a 3 2 & o v
Brand’s Voice (1#84v8ausuq) Aaynanvasiusuaveassnllelglunisdeansiugou
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Design engaging content for
social media

A1881935n1959I lAlwanuu Social Media 11fd18fiunnAL (Accessible)

o TgAnAmnU (Color Contrast) - vinlsiuaaituladneau

o TdAusseneluinlenseide (Video and Audio Captioning) - nslaAusseny
ageliigiinnsnanislédu viediddymduniu i
AeumuALsl#aTY

e Alternative Text - ﬂ']@ﬁU"IEJ‘U’eN’iUﬂ’]WVI“U’J glAlUsuASHBIUNINRD

(Screen Readers) ﬁ']ll']iﬂ’e]ﬁ‘l.l'lﬂﬂ"lWVl'e)EJG]i\‘l‘VI‘L!'lVlﬂ ?I?UiﬂNWﬂ"l’iVl’Nﬁ’]EJGﬂ
Vl,ﬂl,‘ll’ﬂf\]ﬂ"lWll"lﬂ“Uu
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Design engaging content for
social media

Aslugunmunaulatisgu

1. nsiindeg - maniissasdealuguanniiuly enaviliausuedld nsiiggdne oz
daeliansitzdslulignétintu

2. Wafiadnanulansy - ufitisenesdiduseswesuismegudi uiisAsausoldad
AnfuugIsfruaulavesgnAla whediauninwdnvalvasusuall

3. 1% Contrast lunsvhlvaslademilsddey - Lisnduszdoadudiidatuwingu isaunse
519 Contrast 210U JUNS3 11521930 wazwaudle

4. Tgdwnisdenenudne - mnilsAsnisazeudng e lulnasauaulaldainnainwsiu

Samart Skills @Skooldio

a Grow with Google procram



Design engaging content for
social media

Aslugunmunaulatisgu

5. Téaladfivarnvans - ufiiegdosasnmsalidulumunusud winsdsudledidn
Houwu vuadutide # uazdug svtaslilnadueasilidunde

6. THuusudliimungas - flémsiinnidmeiuvsudorlsed nefilidomade wie
faldegnasaian Tamuusualnds nmman (Key Image) Ane

7. 14wannns Visual Hierarchy - Aandnnisizesdssingg Tugunin Tiaonadesiuany
ddnyvesiu gldvzannsaifuninmumdnvessy deufivzadlugsuasBendus 151

a1u15011I59AngudIU99 1AIpU 21909AUsENBUVBIN WA IUAIUSTTUYIRYDS

]
o

n1ssudeya wuniserunndgluvn wsensianeanlugasndrfnian MiseenlvignAing

o

Samart Skills @Skooldio
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Design engaging content for
social media

o’ﬂ‘ViiUﬂ’]WU’]ﬁ‘lﬂQ EN“U‘L!

8. 19 Call to Action - AeAdsinseenligldvineslsee wu nalan wus mauuug
9. Tgguluvarss unwannesu - isnanunsaldsuineniuluunannasusies 1o
10. 14 Templates - @519 Template dmsulnadnussauanudnsa e lisaunsaasnsnaumus

wuuLRenuillasn

Samart Skills @Skooldio
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Develop your brand voice on
social media

@514 Brand Voice Tu Social Media - wanafiAUAR LaZAMAIYDIIIIUABLLNUA

[ 4

9AVUBININ1YUA Brand Voice

Paglimslanaulu Social Media vinliaudsld uazuenisieanaingudala
m’mesummLﬂumaﬂmnmu AusldunTy

o aswmwvuauu“luanm ’I,Maﬂm"bma’[aal,iwmsuu grenslinuiiaenndeeiu
R

Samart Skills @Skooldio
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Develop your brand voice on
social media

@514 Brand Voice Tu Social Media - wanafiAUAR LaZAMAIYDIIIIUABLLNUA

35A1%1uA Brand Voice

a%maumﬁn*umu.usué T%ﬁﬂﬂmﬁ’wﬁ (Adjectives) Tun15aSUN8LUTUAYVBILS
NUNIUYADULINIUAVBILUTUA
93310 uazifiusies - aﬂmamnsaaama‘lamvﬂgauwuamm LAZIZRLINAYAY
AU

o lnudssuasfiiies - ImumaaﬂaumummmsaLﬂaau"ltlvl,muaﬂaﬂmunaumaq
A0IUNTTAI U3BINANITAISOUTNN 13D TunsazunanWasumIge

Brand Voice agluwasuld wslnuaursaasuldlaniuaniunisal

Samart Skills @Skooldio
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Develop your brand voice on
social media

@514 Brand Voice Tu Social Media - wanafiAUAR LaZAMAIYDIIIIUABLLNUA

AN5d51999n19UA Brand Voice (Guidelines)

o  YBNAIUUA %38 Guidelines a1l LVIWDSUILIMUSUAVDIS1ALADANTDDNNN IS

= 1 I3 @, 1
o I‘VluLﬁﬂxﬂuLLﬁagﬁﬂ']UﬂqiﬂJﬂ')5LUuaﬂqﬂ1s
o JduviAu wazAMAIYBILUTUA (Mission, Vision, and Values)
° a4 aa v
o A1 %5078 Nagldueye

Samart Skills @Skooldio
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Peer-graded assignments

YoapuLUUlRLNDUNTI (Peer-graded Assignment)

Practice Peer-graded Assignment: Activity: Design a
social media post

(i) It looks like this is your first peer-graded assignment. Learn more

Ready for the assignment?
You will find instructions below to submit.

amart Skills .
a Grow with Google procram Skooldio



Samart Skills

a Grow with Google procram

Review criteria

less
There are a total of 10 points for this activity. At least two of your peers will evaluate your post. Your final grade will be -
the median of these scores. You must get 8 out of 10 total points to pass.
Giving Good Feedback
less A

Once you complete the activity, review, grade, and provide constructive feedback for at least two assignments. Below
are some guidelines to help you leave constructive comments for your peers.

When giving feedback:

* Start by pointing out something positive, then follow up with a suggestion
* Be specific and offer actionable recommendations

* Focus on content, rather than grammar or style

Ready to submit your work? Head to the My Submission tab at the top of the
page.

@Skooldio



Coursera Honor Code

To protect the integrity of your work and that of fellow learners, the Coursera
Honor Code requires you to:

e Submit original work that has not been copied or reproduced from another
source

e Keep assignments private (do not duplicate your answers to share with other
learners on or outside of Coursera)

* Flag assignments you suspect to be plagiarized

Learn more about the Coursera Honor Code

| understand that submitting another’s work as my own can result in zero
credit for this assignment. Repeated violations of the Coursera Honor Code
may result in removal from this course or deactivation of my Coursera
account.

Signature

No, | decline Yes, | understand

Samart Skills .
A Grow with Google procram Sk00|d|0



Practice Peer-graded Assignment: Activity: Design a

social media post

Instructions My submission

Peers to review

Discussions

25% discount offer on pets

by Daniel Oluwasanmi
May 28, 2022

PROMPT
Before submitting your post, check it to make sure it
meets the following criteria:
1. The post has been given a descriptive title. (2
points)

2. Atemplate with soft, natural colors and a simple
design has been selected. (2 points)

2 A baosdinoiith tho nam ftho bicinaoce in

Q Like 1P Flag this submission

RUBRIC

The post has been given a descriptive title.

O pts
The post has not been given a title

O pt
The post has been given a title, but it does not

Samart Skills

a Grow with Google procram
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.o ATCoual Islt‘ DuLLun o wuriean i Is a Ldll Lu acuuvll ridas>
been added, and the call to action encourages the
user to visit the company’s website. (2 points)

To submit your post, enter the URL below. You may
also include an optional title or caption. Please make
sure to check the sharing settings in Canva to
confirm your peers have “view” or "watch” access. If
your settings are not accessible to everyone, you
may not receive a passing grade.

25% discount offer

A template has been selected and shows consideration
for the audience’s preference of soft, natural colors and
simple design.

O o pts
No template has been selected.

O 4 pt
A template has been selected, but it does not show
consideration for the audience’s design
preferences.

® ; pts
A template with soft, natural colors and a simple
design has been selected.

Samart Skills

a Grow with Google procram
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would care about.

Be specific and offer actionable recommendations,
such as:

¢ The name of the business is difficult to read. |
think if you chose a darker color it would stand
out more against the light background.

Focus on content, rather than grammar or style, such
as:

¢ The call to action doesn't really tell the user what
will happen if they click the button. | suggest
changing the wording to make it clearer that if the
user clicks the button, they'll be directed to the
company’s website.

Samart Skills @ Skooldio

a Grow with Google procram



Repurpose content on social
media

Repurpose Content Aan1susunaumusiau Tiduwuulnid Tuguuuunisnsluaindu

Lsu;umsﬁﬂﬂaumuﬁmmm Webinar waziuasulindu 3fle E-book
- .
Uaan #1989 Checklist

Y¥9AYDINT3YI1 Repurpose Content

e UszudnLlan
e MANYININANVAIVDILUTUR
e  %7815983 SEO (Search Engine Optimization)

o WhdsgnAenvazliiiulwadusnueus

Samart Skills .
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Repurpose content on social
media

Repurpose Content Aan1susunaumusiau Tiduwuulnid Tuguuuunisnsluaindu

A9NADIANSD4 LiB9Yi1 Repurpose Content

N o ¢ ala 1
[ La@ﬂﬂ']ﬂ@utﬂummﬂﬂuamﬂ%LEJ{’J%‘] NU

o AaniinARUMuUANANIRRYLARNABRA (Evergreen)

amart Skills .
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Repurpose content on social
media

Repurpose Content Aanisusunsumudiiu Tidunuuln luguuuuissluanniu

$i79819N15%11 Repurpose Content

. Lmniwammq i List Whdulnandus seoq fu
o WasuaeumuATIIuGmtede Thdus usy
o wWasuIAlelvilu GIFs due

*  MAUAININAINUNANMUNTBELAT

Samart Skllls @Skooldio

 Grow with Google ¢



— Week 4:

Social media
analytics and
reporting

Samart Skills .
a Grow with Google procram Skooldlo
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Understand social media
analytics

miaﬂmu (Tracking) U (Collecting) LLazaLﬂiﬂzﬁ%}aga (Analyzing Data) 910 Social Media

F1196) LNDWRIUINAYNSVBIUIE

Samart Skills

a Grow with Google procram

@Skooldio

€

a

agamﬂ:umw (Qualitative data)

q
14 d

Aotayanuansdeanvazianizaiige sazannsanudoya
wanilgunsEaLng mjum']ﬂu%mmauvl,imaumwmm
530U

b 2

%uamﬂ?mm (Quantitative data)

euaual,w‘uu ﬁ]“ﬂﬂ&ﬂiﬂ‘ﬂﬂﬂ ‘Vii’e’]LﬂiEJULVI‘EJULUUGI’JLﬁ‘?JVlﬂ
L mmuﬂaniummmmnmuﬂ



Understand social media
analytics

v

Samart Skills

a Grow with Google procram

AYBINT15%1 Social Media Analytics

Y] v P P Ua P | A v
L‘U'ﬂﬂ@ﬂﬂ'\ll']ﬂ‘uu - 3'37ﬂEJULV]u9|LL‘U‘UVL‘Viu LLﬂ%LQJ@VL‘Vﬁ ‘V]Qﬂﬂ'lsUEJU

G
1 1

a ¢ adaa v o a v Aoy ¢
LaaﬂllWﬁmWﬂiuﬂﬂﬂqm - AAVTUIUAUNLYIUN LLagﬂaﬂT'lEJVWHVLﬂQ']ﬂLLWﬁWW@iﬂJﬁqﬂg]

1
o

Gouhesumuduuulnuiilduadwsatian - 5U 3le uie Audluudivinldluunanvlasutiug
138U3INAUYI - Ussiliudnguiaineslslan wselanaianslmu

% ROI w84 Social Media ¥84457 - ROI g Return on Investment (i519zani3eui3aiifudely)
WaNagVs Social Media voisn - 1s19zidlauntuineslsivinléa exlsiiansusuuss aste

TsUszndgaa wawu Lagiiudnaie

@Skooldio



Metrics to track with social
media analytics

174
(%

Metrics ABFAATIALIUSHIUNEIUISaUINIRARIUUIRU8UDIUS EN LA

\mneveasn (Social media goal) autlusafivund
Metrics luuilisnarsaula uaziiuuseansain (Optimize)

i’j'mmsjLwiaué'wumstulﬁ'mLﬁmﬁ’umﬁwqaﬂﬁ’\muudas
‘lela\‘l Marketing Funnel: Awareness, Con5|derat|on
Coversion, kg Loyalty muma.,l.{]mmﬂ izl Metrics ‘VI‘U'JEJ
'mmmmwuwmti'hwmﬂuuq

Samart Skills @Skooldio
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Metrics to track with social

media analytics

Metrics N@1U150 A LAlUIU Awareness

Samart Skills

a Grow with Google procram

CONSIDERATION

| — —
CONVERSION
| — —

LOYALTY

@Skooldio

Brand Awareness

o wazgdnszianuaulanuusualafuanusasunannesuly
YRIATAMUA LTU ITUIULYS I1UIUNITWADS (Mentions) BT
dsnfinaunug wazs UL (Impression)

Impressions

ﬁiﬂﬂ’]ﬂﬂﬂﬁLﬁﬂﬂﬂHW]ﬂﬁﬂaﬂLi'}

Potential Reach

U

1 i { 1 [~ 4 ]
AdnAUNUIAzIiuInaRvastilaUaasIwanly



Metrics to track with social
media analytics

Metrics Na111500 laluu Consideration

AWARENESS

Applause Rate

37U2U Actions 9 mnwuu U N15lan N15na1289 (Mentions)
| — —
Retweets ma‘[wammm’[mﬂu"lamwa 1#139n15nA Favorites Tu
CONVERSION
Iwammma‘lmwmmmmnmu
LOYALTY

Samag‘:cGQISkuls @Skooldio



Metrics to track with social
media analytics

Metrics N@1u15a A laludu Conversion

AWARENESS Referrals

aga v < e 1 1 1 . . =
N E—— e luvlenvews 1WuRIUEeINIe Social Media 138
CONSIDERATION ASAUNILUY Google
| — —

ERRYERSION Conversions
msnsgrifidaasienudniavesgsie Wun1sAandniininue wse
N1SNAYDUDY

Samart Skills @Skooldio
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Metrics to track with social
media analytics

Metrics @115 n laluy Loyalty

——
AWARENESS Customer Testimonials
T — mssfnmﬂaﬂm ADULNUA mam'ﬂwaumwmmLﬂmnmwsumm
CONSIDERATION
157 awnaaswmmwauu‘lmuu:usuﬂ
| — E—

CONVERSION

Net Promoter Score (NPS)

' mtmuma}uma’twmm’[ammmnmuIﬂumuaﬂmm ARDZ LU
sudveasilimouining Avazuuuain 0-10)

Samart Skil_ls @Skooldio
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Use social media data to drive
marketing strategy

N1531As1ENUaYa Social Media aztaeTvilsWmuAswmudvaus AT

(] LiEJ‘IJi’J']ﬂﬁJ‘NWI‘NC‘I LL‘UUVI,‘VI‘IJVIaﬂﬂﬂ U169

o UszifiudnAseneg wu anueniveslnad 5tlmwvﬂ°zj Hashtags waglnudessinge dnase
ﬂﬂiﬂgauwuﬁmaaaﬂﬂﬂaﬂﬁais LLauﬂsULﬂaaunawé‘lwmmuau

iU Mndeyanandinlnanndl Infographics inugauninndi isnazausanan
Infographlcs unnndulueunan

o FAnnudoyavesgusa itenitaduwisanudna (Success factors) ¥84Lw1
o U ﬂaumumwuvlwummwﬂ,ﬂﬂ .
o uwanlasuluuiifinnsurinoumudvasguisnniign
o Influencer ﬂu"lwumiﬂsiumvl,muﬂsuamsmwmaﬂ
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Use social media data to drive
marketing strategy

N1531As1ENUaYa Social Media aztaeTvilsWmuAswmudvaus AT

e 198 Trends luiq A&

o elAsIE@IU1ATNABUNUALUU real-time NiABIUgNAIYBASTLAYALIA

1 L4 a d' (Y] (3
o giunannasuluuANEAd T ULUTUATDILT
o limsutlaieeumnudistdusgrslsirsluunannasumig

Samart Skills 3 skooldio
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Use social media data to drive
marketing strategy

N1531As1ENUaYa Social Media aztaeTvilsWmuAswmudvaus AT

o 1 Y vV o 9/
o USuusspaumunlvildndugnn
) s al P o & \ .
o anAveuwusuanlilald israunsaldreumuniiaigasdiuynna (Personalized
content) iasuAulilaliignan
: o s o v ) = Yy A a =
o wunsasuAumUANIzalUivgnAluanununis lnewada Jeygvnviesdiu dsiaui

Huaula aa1unmes ussudnszsauniennd

Samart Skills @Skooldio
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Understand social media
reports

Social Media Report AaLanansnuiaue wasfnniudayaninganunisyia Social Media @415

2 a

ﬁ\‘i‘lﬁ]‘”ﬁ’m’]iﬂLLﬁﬂ\‘ﬂ‘ViLMu&ﬂLMﬁNﬂ%@ﬁﬂ’]iﬁﬂﬂusLQ w39na
bagl Q § O gns LLN‘Uﬂ']'iG]’]\‘i"] VI’J’]\?ﬂ’JEJﬂ’]iI‘U?JE]EJﬂ LWE]u']Lﬁ‘HEﬂ‘VIﬂU
NINU ‘ViiE]Qﬂﬂ"l

D o

/) Campaign
Results

nsUauetaYafiuN15vi1 Data Visualization agdaelviEile
\inladeyawmailany

Samart Skills @Skooldio
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Understand social media
reports

Social Media Report AaLanansnuiaue wasfnniudayaninganunisyia Social Media @415

o =

Total I AaNMD9AI1e04 LlID9AI1 Social Media Report
otal likes

God e s (Audience)
o Swainnfvrsesasiauniiinzauniugie
o i3zheudenitagldveyatiugesunn wietiey
Juegiunauasululeas

9/

e YayaNiNyIved (Relevant data)
o wantayanNuITasTuRls waziu Social
Media KPI ¥89U38M

Samart Skills @Skooldio
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Understand social media
reports

Social Media Report AaLanansnuiaue wasfnniudayaninganunisyia Social Media @415

o  Fuagiiudayanisresniiiaus 919AUaYANN
567 AUy s18&Unv useseLhau
May June

Samart Skills @Skooldio
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Present a social media report

25n15U"L1AUe Social Media Report 8813lUsz@NSA W

o l¥o15uaidoans (Connect with them emotionally)
o wansalddeyaadanuiaula insaaudayne
wsaLaan319R¢ vasgnAuldlusnesala

e  ANIIME (Pace yourself)
£24 £%4 ts' v v v [d 1
o watq Tduseleannsedu wasneannunaduyieg

e 1n9Eils (Guide your audience)
29 v a 1 1 14 a
o liwui druluuvestayaniiauls
= 1 1 1 14 o 1 @t 2 [ g”
O LYBUABLAASHIUAIYAINALYU MaLUB9INUTTIAUU

. 7139 “D819NLaNUINDUNLN”
Samart Skills @Skooldio
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Present a social media report

25n15U"L1AUe Social Media Report 8813lUsz@NSA W

o AougRWiaELaNa (Check in with your audience periodically)
o whgEisasdensaluu Iaaueslslvg

o Havdunasalian (Be flexible)
1 o 1 V1 [ { o o
o WnslauangIIAIWIRUA 9zvieg1als 1msTiuseaulnundAy
WA NNLAUAALIAT

o M38UR2LMNSDU (Be well-prepared)
o  deulitiula uazmssunioNdMIUAIDIUAIGY)

Samart Skills @Skooldio
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X Q O
— Week 5:
Paid social media ¢ ¢ ©
® B x O
O 0 O
X @ X <>
O =R O X

SamartSKills  ((Jskooldio
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Benefits of paid social media

n199i e wseausuasuL Social Media tWBLA1ZNENANAT

Pay- ger -click Advertising
AVl ‘lf}iu’]LL‘U‘U‘VIL’i’]f\]uf\]’]‘&]LGHﬁBLNBHﬂUﬂaﬂWI?J‘Um’]‘U'ENL'i’l

ﬂautmummwamimﬂﬂuauq lailyuusudvaas lidnasdu
AuM wusuR viseaUoulves

— Branded Content

Scott's Soup gives back

Influencer-generated Content
ABULNUANAS19LA8 Influencer NU281USIUNAUAT ©5BUIAS

Samart Skills @Skooldio
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Benefits of paid social media

Uszlailuaan1svin Paid Social Media

° v‘h‘lﬁ’nui’é’nwmﬁmmnﬁu (Increase brand awareness)
o Yrwliaumiius uiirezldlddum wisdanusey

° L?J1ﬂ~1ﬂaut‘ﬂ'l1/luﬂﬂ1ﬂLi'J‘lJu (Reach your audience quickly)
o IW’GW]‘UG\‘ILi’]%uﬁ]ﬂﬂ’mUU‘Uﬂ\‘l‘Viu’l Feed vilauiiulaldu

e Wzngumung (Target relevant customers) o
o ahuwaulgynadludiaunungueny wsean1un nAvmue

o LN Remarketing (Increase your remarketing capabllltles)
o mimumﬂuﬂuaﬂﬂ’mLﬂ&JL‘*U'mﬂuL’JUVL‘m WU UTOUUNNIAVDLT

Samart Skills @Skooldio
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Integrate paid social media
iInto your strategy

Paid Social Media 9zgaetiumsuaiu wiznguimunendaiau wazasie Conversion

Boost Organic Content

A o funsumuAniiuszanSaw iitelrdndnuldunnduy
— —
s Al e Target Ads to Lookalike Audiences
%j \{ o  Lookalike Audience AoAunNaNEMUE LATNOANTIN
L)) AANLANAIVBITT LLGIENVLSJLHEJgﬁ]ﬂﬂULS’]
v T e  Optimize with A/B Testing
\ | \ ‘ o LUiEJULVIEJUI‘ZJ‘UﬂJ’] 2 Uy Lwam']auvlmuu

Conversion Rate qu\‘lﬂ’n

Remarket Ads on Social Media .
Y =2 Yo Yy A oa .
Samart Skills @Skooldio o WINAUNIINLIIDYLAT bWBLWA Conversion Rate
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Develop a paid social media
strategy

a319nagnsn159ilawaIuu Social Media

o Gunnnmadmung
o Inguszasduasmsvuauilyiieesls wu SiRnnumnntu
fausnuRduiusiulnasuintu
o nssadmaneagilfisannsaidon Metrics waz 69 KPI fiagan
FaaudnsavesauUny

L= 1
o aennguvang

o msmwanybislunngudmunglanguila

Samart Skills @Skooldio
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Develop a paid social media
strategy

a319nagnsn159ilawaIuu Social Media

= L4
o Lagnuwanweasy
o fflumsiinlavanasiusn asdniaiuuwanwesuiild Leads uniignaguan

o AMUATTELIIABILANLY

o ANIUISYU LAZIUIUVDILAULUEY

o AgIUUSTUNN

Samart Skills 3 skooldio
1 Grow with Google procram



Develop a paid social media
strategy

a319nagnsn159ilawaIuu Social Media

o  @519ABUNUA Uae Creatives
o Creatives Aamaumunrianunsaldlusiunuausayle 1w faniisde sU GIFs w303A10

o @5 Call-to-action wazdemnuiinesnisdeds idrdunguilinuneiian

o Uaszuaugy!

Samart Skills @Skooldio
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Remarketing on social media

35 Tun15vi1 Remarketing Ui Social Media

Pixel-based Remarketing

1 Y] va v < {a . { a Y &
ddlawanludailanarunluiulenvueasiffn Cookie lNaRANIUNLILIU

U

A a v oy
wseAUANK LYY

U

List-based Remarketing

ld5eveduavesgnan wselgau iwedslavanienizianzadlUli

Samart Skills @Skooldio
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Remarketing on social media

N15%1 Remarketing NANgn

e yMlilaiwaniinnuanizau (Personalize your ads)
e  Remarket lUfignAfnedavesiuisiluasin

o o & A <
e ANUATIUIUATINGNATDTLAULAYUIVDAUS

e 1LB1578YIAUNYBVDINULSILAIDIN

Samart Skills 3 skooldio
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The cost of advertising on
soclial media

Alga1glun1svinlaeairul Social Media

Ussianvesan1suseya (Bidding Strategies)

e  CPC w38 Cost Per Click - 918 i3uliieiiauagn
o  donreiluizniAuAT Is19zdreRudellielinuadnlawais ity

o @usansauiula

. 1 a ! o o d o
e CPA 58 Cost Per Action - 918¥uillaAuvindanisnivun
o  AwWfmue 1wy amezilou 9Inle velviindendu nade nsadue

o CPA wmungnuuunalunising Conversion #3atnugaaue

Samart Skills @Skooldio
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The cost of advertising on
soclial media

Alga1glun1svinlaeairul Social Media

e CPM ¥38 Cost Per Thousand Impressions - $78Ruvne 1,000 Aufitiulawan
o WA msunAUNegAiun1suaaulinuLUSUA (Brand awareness)

wson15deaIsAugnAn LINNUHAUWUSAUgNAT (Increase engagement)

amart Skills .
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