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Now, it's easier to realize the full value of you
data in AdWords

& Privacy Safe

CM relies on user consented first-party data

2 Relevant Marketing
Target customers

o= n Alows advertisrs to apply their unique marketing strategy
(re-engagement use cases, message differentiation for
that you know specic customers)

So how can Customer

A Source of Expansion

?
Match help? rtal spa i ol sod Al poweredcaalrs
(e:g. Optimized Targeting, Audience Expansion, PMax)
By utiizing irs porty customer data to match against
Google users, Customer Match helps you reach custom R
segments of your existing customers, acquire new ones, » Smart bidding Signal
sty o feventte CM data has high value and helps drive performance

of smart bidding campaigns through auto lst application
Customer Match s a “must have" valuable signal to fuel
smart bidding, drive performance, and hit customer CBOs.

@ Advanced use cases

Acquisition, L
LTV optimization, Value Audiences.

)
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Conversion tags

Turn on conversion-based customer lists
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This will automatically create customer lists using data collected from customer via your

conversion tags

The following Google services are selected to receive the list(s) of consented users you upload
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Data source @ Select an existing source < --
O Google Sheets
O Zapier integration

O Connect a new data source
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Use Target CPA bidding for Indiana - Best Weekly conversions Cost/ conv. Weekly cost :
Brand with a $16.18 target |
+25 -$0.07 +$377
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A Goal Target CPA y “,(:’y» \..
ALY, —
(® Increase conversions at a similar CPA $42.20 s ssose |GG
$0.00 $15.00 $30.00 $45.00 $60.00
You currently spend about $13,700.26 for 328 conversions with an average cost per conversion of $41.83
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| ;-lH-I | _I_Ql- = Hl I- K& _Ll gl-E Ol ol-L o-LTT Understand your top audience segments, their performance, and how unique they are for you
7|_7£0.” A‘I E_lH-él-_l. EII- H 7|-|_ I_ [EHQI_ H|I'L°|'0:| Hl%-él-_l. Top audiences can provide inspiration for your campaigns and business by revealing who your customers are and what they're interested in o
= Conversions icks
CPAZ T&t:7t 52% BIt6t= HatE HEJUSLICH o
Audience segment Type Share of conversions Index
Houses (For Rent) In-market 20% 39
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Audience signal Create or select an audience to use as a signal to reach the right customers faster. Google Ads uses your signal A
to find new conversions across Search, Display, and more.See how it works \
Performance Max - CO s 0 ® PMaX 9H]I-I|OI2 OlQ_OI.I— _T'_I'_I_DIC_E
& 18-24+5more %AI-OI_I-O AL:' Png-oE xig}*j} E 180/0 OIAOF
2 Allvisitors (Google Analytics) System defined, Visited Apply,
Dl Ao a2 mte A St d1tE AEASLICH
do Custom Intent - CNA, Custom Intent - LPN, and 1 more j
= Test Preparation & Tutoring, Health Care Education, and 3 Highhls
more 2/2 best practices for app promotion
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Customer acquisition é Optimize campaign for acquiring new customers Smart bidding will be optimized for ~ \
delivering your ads only to new "
O Bid higher for new customers than for existing customers customers. AI_IH- _Tl_7_||'| %}EO-” %ID‘I% $ﬂ AI_IH- _Tl_7_||'| 7|-x| EE%
(Recommended)
Note: Your ads may sometimes be
e e e € o AI28H= == ROAS7} 9% =76} 1, Al A
rive overall sales by targeting all customers technology limitations and privacy
measures. Learn more = = o
(@ only bid for new customers = Hl%o 50/0 AOI‘%SJJ'!QD:I, Al_l.H. _T|_7_|'|| %!'E Hl.g: 70/0
This option limits your ads to only new customers, regardless of your bid o
dAaELC Y,
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Edit audiences
Choose audiences to define who should see your ads @
Add to

Campsign:.: BOS-HCO-TM-Brand-8MM

(O Targeting

Narrow the reach of your campaign to specific audiences, and get reports. Youll have the option to adjust bids in the table below.

(® Observation (recommended) @

Get reports on additional items without narrowing the reach of your campaign. You'l have the option to adjust bids in the table below.

All audiences: None selected

Detailed demographics >

& Remarketing

List name size

Combined audiences
Website visitors

YouTube users

HAE OHE| XD H S AR SHH
ZR 07 o|2lo] HAM Eaf
CTRO| 79%, CVRO| 67% At&$tL|C},

N
Zim|olo] =3t of
2t0|Z AfO|2
L|ct,
Off CHoH A{ 2t
Holoz
Stof M oz sty
J
It H| W5k

Customer lists
201801-Combined-HV-Loyal 660K
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HC Link

Of&# CRM, CDP = SHES ALRSHLIR? ] Google SheetsZ | | SFTP=E | I HTTPSZ l dol ;L;fi’:r'”ﬂ
HC LINK . . HC Link
BII2EHAZ OIS | e _ : :
: : : y v
Acxiom . JIEH2 20| g2 o HIoIE 22ixtel cllo|E 2t2|xte| clloj&] 2t2|xtel
Adchieve Amazon Redshift I . | Google Sheets SFTP HTTPS
Adverity BigQuery : [HC LINK] [HC LINK] [HC LINK]
L . Google Cloud Storage .
Digital Audience .
Epsilon MySQL N
. P POStGreSQL | rrrrrrra e .
LiveRamp
Merkury Snowflake
. Google Sheets
Sailthru
. Hubspot
Wondaris Shopif
Zeotap Pty
...... v e
024 AX| ERUE Ci|o[Ef 2t2[xte]
TEH Y= FHulE
HC Link HC LINK
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Data source ®

=
®

) Google Sheets 7{4IE{

HETESTE

Y2E: = >H|0|F 2t2|X} > X ZE HZE > Google Sheets > 21T S > Zx 0

Data source @ Select an existing source

(O Google Sheets
(O Zzapier integration

O Connect a new data source
e 7|=9| 2= st 8 SFALE| F 3t F{4lE]
AR

SfebEl TEE A FO0|H 7|Z2| H|oJE £ A5 0|3
ItHE &= AFLICE

MDY 22Xt > M S5 > 7| E LA ME

0|88 & HAl Z Google SheetsZ X|EgtL|CE.

"
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Conversion tags

Turn on conversion-based customer lists

This will automatically create customer lists using data collected from customer via your
conversion tags

The following Google services are selected to receive the list(s) of consented users you upload

You can make changes to this setting at any time, including allowing all Google services to receive your
)

list(s) of consented users. Any changes made will be applied to all data sources and are not limited to
Customer Match data uploads.Learn more about Google's core platform services

Edit data use settings

22atel Hetoj|M xtE e

Pl >

J_I_J

™ 4F > 12 2AK| EFUE/(Customer Match)

J

J
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Optional setting

—, These settings can be updated after user-provided data is turned on

& Collect automatically detected user-provided data.
When turned on, Google Analytics will receive hashed, user-provided data that is

automatically detected by the Google Tag on your website. Learn more about user
provided data collection

Note: This feature requires that your Google Tag is configured to automatically detect
user-provided data. User-provided data collection can be configured manually with the
Google Tag or Google Tag Manager.
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Turn on conversion-based customer lists

This will automatically create customer lists using data collected from customer via your
conversion tags

The following Google services are selected to receive the list(s) of consented users you upload

You can make changes to this setting at any time, including allowing all Google services to receive your
list(s) of consented users. Any changes made will be applied to all data sources and are not limited to
Customer Match data uploads.Learn more about Google's core platform services

Edit data use settings

J
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