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( Demand Gen for Online Sales )
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( Case Study — Beauty )

4 )

=2o|EFE b 71z,

=
J2o| CluHEHl Ejul Goal Results
- 2aHY N 7|7t SOt 1S Sk, 7Yzl MY
7Y #imel S g8otod 7|7t Sot mE Mol 17 Ste 21
O — =
E|CH IfES 2det o7 =
Challenge

S2/2g 22l =0M 72 TE =
T 7H5-E0l E2 19| matAMel =t Maks 1l

Solution

« 12ty E2mS Schsrsty] s R CPCe
224, 24 Arlolzte) A4S 2ol

-

— = o
1 ZEZ O|0|EE Y2 EBI FAL

° ax
OOz &ZWOM 0|0[X], FAS 25 &8
CIMHEH HH| QIO HAE I2E|A T3

N | Y,

19 Proprietary + Confidential Google Ads Academy




( YouTube — Action )
CIEH Hmlol 2|3} 29 wh

L e — |
=2 AIE Sl R FE Y A2 AHXHE X(HE &8, H|ZLA SHO| W= HEHAS MM R

4 N[

j
\
/

515jo| i 2| 5{0] EtAE) #15jo| 22|0j0|E|
E| Ol ZHH|O| &2 O = XN| ZHIH| O] X|xo
013 U el 2ol JJ= 5 e o) 20 Cl= Anolof A 2o
xo|st 1 A|Xo| ol&txiatS AE S=1E-E, HT= 32|0j|O|JE|H THE|AS

HESHMIR.

\_ AN AN )

X| =9 Al-powered solutionat A2|0)|0[E TIIEL{M S Zglet
IFEL & 3zojolg DIEL A B8 Ed OIE MatE JhststA a.

20  Proprietary + Confidential Google Ads Academy



( YouTube — Action )

Al-powered solutionZ £I8t ME22 7|5, 22|0|0|E{ IIEL{4] &1
8] 22{0[0|E1S] YIS ClMEH Anjelo] AZs) D2HE 4% U HE 2VE EoiEA L
4 N

3E|of|o]E 9 xf'20i AlxHE TELHY 1=
iz dalic|or AFRSE 2 -HC
HAO|E E8+7110%,

CREATOR VIDEO @ creve

@ Sponsored - cBall

Let's test cBalm’s newest j'A il : ! \ Shorts ]I| EO”A-I 2I—I-EOI *IE‘H 20% -| %%

(Z2[0o|H RFE kDol A=
Shorts or VOD)

CIHEH & IIEL{ A O = 7|5 :
Co-branded It E LA o4

21 Proprietary + Confidential Google Ads Academy



<:%%%Eﬂﬂwmﬁﬂﬂﬁ?)

YouTube
F2|H|O[E =2

2 H[Xt2| O FOf| A

98%

Jk|§ of A Ol — o| AH|XFEL CI2 ZeiZof H|s REE 22]0j0[E{2|
T M 118 Mzlz 7540 o oLt

78%

o| R FE AHXIE2 A2|0f|0]E{S0]

M= 20 o220 CHoll o 2 HES LI £ A=
OLECt S9|8tL|C}.2

’SEE Ml gL C.

Source 1: Google/lpsos, Rethink Social Study, July 2023-August 2023, online survey, n=13328 US, UK,
BR, FR, DE, IT, JP online users 18-54 who use social apps/sites monthly or more often

Source 2: Google/Talk Shoppe, US, UK, BR, ID, IN, Creator-made Ads Ecosystem 2023 study, n=10,003
weekly video users, A18-64. Dec 2023

22  Proprietary + Confidential Google Ads Academy



( YouTube — Action )
IIE {4 2 0= Al-powered 28 M Huto]| Z

I Huto| 23
3z2|ojo|E{e] FHY YU BUX

mEXQl £ Y AXE 2

Video Reach Campaigns 2.0 (Fluid or Shorts only)
(CPM A I Y| 2|TE)

AI'QII-Q. J_E1E xxl l@ :ht-:tzVud
ponsore:
Vldeo VleW Cam aigns Let's test cBalm’s newest j’
CREATOR VIDEO oy AR
(2=2]00|E RFE xHZol| AxEl
Short: VOD S
orsor v0D) Z2xol HEt UM QE

Demand Gen
(22l 2/CPA Y DBz /00| E 2| T E)

23 Proprietary + Confidential

Google Ads Academy



( YouTube — Action

)
32|0f|0|E{ DIEL{A! O] 2L 7S

e 32|0f|o[E{e] &S CIHET |2l

0

X New lookalike segment

@ Nowlycested ok

ftm

nnnnnnnnnnn

nnnnnnnnnnnn

o2l MtELY S

HZE H|C|2 HIO|E| M|OAHE
BEAME 5 AsLICt

Organic Insights View

EE HIQ}= A ol |IC §
BIZES "ok + UL @ TZE IYAEX 22 08 HH Y
: HOIHES =8 £ QIELICY g
o Google Ads0i| H1ZE FAto]| CHet : CIHEH SAIDZ NOHEE OHS7| : o SAtol| 32|0f|0|Ef 2 EHAES
Rt ZHKIE = 5 USLIC : fIEt MERAER 28 £ ASFLICE : ShH EAISHAI .

Google Ads Academy

24 Proprietary + Confidential



( YouTube — Action )
S5H Al-powered solution2 = 32|0{|0|E] IIEL{&] 211 A|Zlo}7|

© ==lololef vicj2 217 T2 A

12:30 v4n
< Editvideo [ <. ]
X Link a YouTube video Title
Liza Koshy Fangirling over
Celebrities
Set up your link e
Add videos
selecta video _ L
|| roavdecesoes = Add description >
se e URL rom vourme—___ AT 1 concer o Lisbon
R ® @ Vviswiny
Public >
By linking his video, ou agree that you have legal rghts (0 all conacll__ Lo S
videos, images, and music) in the linked video. You're for compl
applicable laws and regulations in the locations in which you've chosen to t O Audience
advertising. - No, it's not made for kids %
Your Google Ads Account Name - 123-456-7890 m pohcen =+ Addtoplaylists 4o

This account name and ID will appear in the linking request email sent to th(
owner. To edit the account name go to Account settings.

More options
By linking this video with your Google Ads account, the creator wil confirm | S . . >
may use the video in your Google Ads campaigns and see video performang

Learn more about linking videos sl GAIE FEGUeAE

Insider Inc. wants to link their Google Ads account
to this video. They will have access to video
metrics

200 = AHHEHo| A Z2[0f|o]E{of|A| 32|0|0|E{&= of |
HCR HZ ™S Bl 4 USLICL DHZ azlg Hte 5
(Tools > Data Manager O}z2H) QNG Lish 2~ QI&L|CE

25  Proprietary + Confidential Google Ads Academy



)

YouTube — Action

(

Hojjelo] CIMERC E HO[0|=

M

M

F OH
L

Of B ELICt

EEs

=l

Ye|o|= Efztel

2025 sjut7|

o
o0

2025

KO0

o

W

=

24|0]

)

Hof|Ql =2 S E|AES X| 3 HIZ A|ZISHAIR

7
(=

Google Ads Academy

Proprietary + Confidential

26



( YouTube — Awareness )
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Source: Nielsen MMM meta analysis commissioned by Google in 2024 that measured Google Al-powered YouTube ads; Research spanned 53,153 campaigns across 104 weeks from Food, Beverages,
Restaurants; Home & Personal Care; Retail; Branded Apparel & Durables; and Telecommunications verticals between 2022 and 2024; ROAS defined as incremental sales per $ spent
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( Chapter title Section title )
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YouTube in-stream
Ads shown befaore, during, or after YouTube videos

YouTube In-feed

Ads displayed within YouTube's watch next, browse, and search feeds

YouTube Shorts

l * Short video ads on YouTube's short-form videa platfoem
A —
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Adsg shown within users’ Grmall Inboxes

Google Display Network

Video and imape ads across milllons of websaes and apps
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( Key takeaways )
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