1 NONEARS

( Video Essentials )

o2|o|Y QK|
SECE FFk =0/

Live MM CEA|E 7| | https://Iwww.ibossedu.co.krledu-google_ads_academy

ENES

YouTube Product Specialist, Google




The power
of YouTube

2 Proprietary + Confidential . Google Ads Academy



Qistro| AH|XH=
H7HK| F2 BESS
SAlofl (A YLtS D
U3, HIC| 2= 1 S 4o
A

3 Proprietary + Confidential

Google Ads Academy



( The power of YouTube )

There’s only one YouTube
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( The power of YouTube )
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Source: Nielsen | Compass ROI Benchmarks commissioned for the US, including all available MMM studies from January 2020
March 2022. TransUnion | Commissioned MMM meta-analysis for the US including all available results for two years from
January 2020 - December 2021. Ipsos MMA | MMM benchmarks including all available results for 100 brands, US only, 2022
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What's New
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Source: Nielsen MMM meta-analysis commissioned by Google in 2024 that measured Google Al-powered YouTube ads; Research spanned 53,153 campaigns across 104 weeks from Food, Beverages,
Restaurants; Home & Personal Care; Retail; Branded Apparel & Durables; and Telecommunications verticals between 2022 and 2024; Al-powered video campaigns inclusive of VRC, VVC, VAC, Demand Gen,

and Performance Max; ROAS defined as incremental sales per $ spent
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( Google Al 7|8t SHA A E )
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( Case Study — Finance )
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( Case Study — Insurance )
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( YouTube Premium Awareness - Masthead )
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Product Details

© Creative : 7129 AX (Hot= 210 Y
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© Inventory Controls :
HHE NO|ZE| QIHIER| RE ME Tt

o Implementation:
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What'’s New - YouTube Select
SQEH M3IE on Shorts

YouTube Select Shorts LineupS Sl

- O I
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Product Details

- Creative : |28 AXH (Best Practice : 6-15%& AXH HE)

> Inventory Controls : 221 M|O|ZE| QHIER| I E ME! JHs
(i.e. Limited, Standard, Expanded Mode)

= Implementation : Google Ads ti}Z 0f|2FO 2 AlIE

- CPM: (KR) 5,600 o= /oim|L|E| EFAE 2t + 3759
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What'’s New - YouTube Select
SEH MAIE on Shorts
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https://www.youtube.com/shorts/iukKuvKiS9I
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What'’s New - YouTube Select
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Product Details

© Creative : 7t2% 30% &Y

© Lineups: ZE 7|2 REE M EQ| 210Ig] & It5
© Device: TV 7|7|0f|2t = &=

© Implementation : Google Ads 2 0f| 2k Z AlIE

© CPM: (KR) 18,900 G| = /0{m|L|E| EfZE! 2} +750¢
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What'’s New - YouTube Select
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( Case Study — Telecom )
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( o2|0|g QX = SEA 2|2l : Plan - Buy - Measure )
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( o2|0|g QX = SEA 2|2l : Plan - Buy - Measure

)
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( o2|0|g QX = SEA 22l : Plan - Buy - Measure )
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2l: Plan - Buy - Measure
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