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( Connect with Demand Gen )
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( Connect with Demand Gen )
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( Connect with Demand Gen )
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( Connect with Demand Gen )
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( Connec t with Demand Gen )
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( Demand Gen 2171 7|5 &HI0|E )

More Control ClMEH xE HEE 7|5 S A

CitH =M QIHIER] S x2S HEE & 5~ A= 7150| Open BetaZ EAI = ASLIC.

e Tailor your Ad Experience ) e — o & .mzm
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035 2|Hol| A xH'E (YouTube, Gmail, Discover, | Bt \
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%4'6;% I:Il_fg _/'\_ AL_II___I- ’VO\‘JTub“e m»fee‘d : | |

Ads displayed within YouTube's watch next, browse, and search feed
k / YouTube Shorts

rt video ads on YouTube's short-form video platform
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(E:l Google Display Network)
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( Demand Gen 2171 7|5 &HI0|E )
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Choose operating systems
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( Demand Gen #7715 &H|0|E )
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( Demand Gen 2171 7|5 &HI0|E )
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( Demand Gen 2171 7|5 &HI0|E )

More Creative Al H|C| 2 Z2|d
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( Demand Gen 2171 7|5 &HI0|E )
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C Demand Gen 2171 7|5 &HI0|E )

More Asset C|JBHEXI CTV IHIEZ| QR 2 E 7|5

CiMHEHO M CTV 2& Al Y HIO|X|E QR CodeZ B F= 7|5 €& 7ts

S

@ 100% Launch!
O|X| CIHERIC] CTV QIHI ER|0f| A
QR IE 7| 50| HEEL|CE.
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I
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@ Pixel Watch N ideo will play after ads
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( Demand Gen 2171 7|5 &HI0|E )

More Measurement ety (GAI SHE
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Now available! ( )

4 ) KSIA (S Al Z=Za X\ Oojo
, A Mty (A SEIE )2 2A21IIR?
Campaigns Alitime ™ Oct1—Nov30,2022 ~
Campaigns  Settings
° 'Y Campaign status: All but removed - ADD FILTER 'O\ ‘_= m . n‘ = i : ~
SARCH  SEGMENT  COLUNS  REPORTS  OOWNOAD  EXPAND  MORE Ol E‘" Ol E_I k” I:l DH — I I ?:I]I]I'" OIO‘” I:-H °|'
. Cost/Conv.
x Campaign . Conv. (Platform Cost/ Conv. val Conv. value/Cost
O e campaign ype v Comversions " mparabe) o, Platorm TGl Glattorm comparable L CI2 2| XEl B E f|Z2¢tL|Ct
T of7lofl= Z2] 714 HEH(VTC)2| ST
o | -
O @ [ pemandGen1 Demand Gen 4,000.00 6000.00 US$10.00 US$6.67 12.00 22.00 .
T3E|H, SA|0)| CjHEHIC] Ma}E C}2
[ ] B2 Demand Gen 2 Demand Gen 4,000.00 6,000.00 US$10.00 US$6.67 35.00 50.00 = H o = o = —
2 EafsM 2 %
O e & pemandGen3 Demand Gen 4,000.00 6000.00 US$10.00 US$6.67 12.00 22.00 Google eCOSYStemJ' _I'_-E' off A = T
Total: Filtered ® 000, S i ! ! (o] ot | |-
otal: Filtered campaigns 12,000.00 18,000 US$10.00 US$6.67 21.00 34.00 MEE ol LIC .
Vv Total: Account @ 12,000.00 18,000 US$10.00 US$6.67 21.00 34.00
show rows: 50 ¥ 1-50 of 100 [ESEE S
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CIHER2 MAIOf| ZESE AH[XIO| A 2 = AT CHfot FM 02 EFZIE £2 42 FISELIC

(Tt 3
Targeting Type ® Segment types available i :
1
| |
1 1
Ahel/ZnaE 2 7171 x| lof i :
1 1
i |
1 1
obs MOHE QAR BHAIAL 719 QAFEIAO|E A ; :
| |
1 1
1 1
LH C[O[E| MOHE 2IALO|E BHEX} FLETYS| /5E 3K Google-Engaged Audiences ! + !
1 1
1 1
5 (L
1 (=] A== 1
_built 22 MaHE o ol AOj =9 o[HIE AN QI EA A0 Infinite Taxonom | |
Pre-built 72 Al e Hx2 0l e r v JEID  me
1 1
1
OIREA HIHE ol & A A5 NEEL ! i
i |
1 1
1 1
ZEIX 7|8 EFUE (N U I Allowlisting required ! !
| |
1 1
Al-Powered EtZE £/ x{s} eIl | |
_ U\l v J

26  Proprietary + Confidential Google Ads Academy



( HIAE THE|A 1, HR|TZ et )

Recommended targeting

SHEMNIHE - IS EE Sl A Hmof A

o|o| dutrt E2 7|1 =E EE3HA
Y =5 Hol AH|XOA =EBHAM K.

L CilolE] MaAMEE S3fi 0|0] 22| EHE/H|Fat
Y EETH AH|XIOAH| 21 E ARYBHO,
Toi 7H580] =2 HMIHS CHAl HHAIZ|MR. (2]0HAI)

2ol M=

E o 3 A ZH 34 gl A BIXI2 9]3
—_ = T — |_I-H'—T'——|%|E*H|£L|—%|OET|OH:

—
.

HMDZ HQ| 7|52 850 FALI L 2AIR0I H B2
Aol A 2EStAHLE OR

. FALETHDA S 2E510] 7| E DA Ho[HE V|Etez
FArSH DS O B0l HoA K.

x| n2 Hat

HHA/ZIHY ICPG S

N

gt EPIES 280l0l, 25 EfAlEBozE
A 4 9l AR S BB,

27  Proprietary + Confidential Google Ads Academy



CEETREERD

Recommended targeting
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CEETREERD

Recommended targeting
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( Case Study — CPG )
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Linea antimacchie Bright Reveal
di L'Oréal Paris potenziata da...
Scopri la nuova linea anti-macchie
Bright Reveal.

Ad - L'Oréal Paris Italia

Learn more
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