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Tang trudng Q2 2026: Dieu huéng Ky nguyén Al

m Xu Hudéng Trong Nudc @ Co Hoi Export
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Thdi trang & Lam dep: Don dau Lan séng Ca nhan hoa
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Ad Oppty bat dau nhip tang trudng viing chac ti thang
3 dén thang 6

Click duy tri &n dinh, nhung Ad Depth co6 dau hiéu canh

Cham séc ca nhan
4 )\

Monthly Demand

Jan Feb Mar Apr May Jun

Nhu cau cham soc ca nhan khong cé khoang lang, rai
déu cac thang, Chu ky ra quyét dinh ngan, ngudi ding
uu tién cac truy van mang tinh gidi phap ca nhan héa
ngay trén di dong.

tranh cao doi hoi chat lugng hién thi tot

Takeaway: TOi tu hda ngudn cap di liéu san pham da

dang vé kich ¢3, mau sac va danh gia thuc té dé bat
tring y dinh mua hang ngau huang trén di dong.




bién tu Tiéu dung & Ban lé: Dot song Mega Sale Gitra Nam

Trend: Ca héi quang cao duy tri da phang trong Q2,
chuén bj ddy manh vao cudi Q3.

Trend: Click va Impression dao dong manh
theo tirng dgt khuyén mai.
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Insight: Ad Depth 6n dinh. Ngudi dung dang san lung Insight: Ad Depth thap. Hanh vi mua sam dién ra

théng tin, so sanh tinh nang thay vi chét don ngay. nhanh hon véi gid hang gia tri nhé va vua.

Takeaway: Can nudi dudng tép khach hang bang néi dung so sanh sau Takeaway: can chdp thdi co bang théng diép chét sales (Freeship, Flash Sale) hién thi top dau



Finance: Bai toan téi uu chi phi

\( S
(Seasonality Heatmap ® May tinh dé ban (Desktop)

Thang1 Thang2 Thang3 Thang4 Thang5  Thangé

Cad hdi Quang

Thiét bj Di dong

cao (Ad Opps) (Mobile)
P 90%+
la mol CliC
$0.34 - $0.37
(CPC) 24
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Insight:
Khoang léch pha 3 thang cho thay khach hang khao sat thi Takeaway: Khéng dgi dén Thang 6 mai tang ngan sach.
trudng tur cui Q1, nhung cac té churc tai chinh lai ddy manh Phu song thuong hiéu ngay tir Thang 3 (khi CPC ré &
canh tranh gia thau khéc liét dé chét s6 vao cudi Q2. Volume cao) va thu thap tép Retargeting dé téi uu hda
' ) ; CPA trong Thang 6.
Hanh vi tim kiém dién ra chd yéu on-the-go trén di dong
(90%+).




Bat dong san & O t6: Lam chi Phan khuc Gia tri Cao
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4 Indexed Impressions

Trend: Ad Oppty lién tuc tang trudng. Impression phuc héi rd rét..

Insight: Ad Depth dao ddng thap, ching td khoang khéng quang cao
van con nhiéu, nha quang céo khao khat gia tang ty |I& Share of Voice.

Ot
/Radar Chart R
Trai nghiém tryc quan
Thong s6 ky thuat Pai ly dia phuong
- J

Insight: Trai nghiém truc quan dinh hinh quyét dinh. Nguai dung
tim ki€ém video review, théng sé ky thuat chi tiét va ca s& dai ly
trudc khi quyét dinh dat lich hen 1ai thir

Takeaway: Tich hgp chién lugc Online-to-Offline. Sir dung Google
Maps va Click To Zalo dé chuyén déi lugng tim kiém trén di déng
thanh cac cudc hen tu van truc tiép.
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Rigid Data Cards

P1 Events April 2

Events Date: March, Fony
US Events - April 24

“_ Easter

Lich Ban lé My trong Q2

¥ US Mother's Day

JUNE JULY

Rigid Data Cards

P1 Events Jul 16

Events Date: Auasx, April
US Events - July 22

Rigid Data Cards

P1 Events Juli 20

Events Date: March, April
US Events - July 15

= |Independence Day

Q2 tai My hoan toan dugc dinh hinh bai Thang 5. Cac chién dich xuat khau phai dugc hoan thién va kich hoat vao dau thang 4 dé tinh dén
khoang thai gian van chuyén quoc té va cac hanh vi tim kiém sdm clia khach hang.



Giao duc & Du lich: Quy 2 la thai diém vang cho
Cu Nay Mua He
—————" 0 dye
,,/"'/ Du lich
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J

Trend: Nhip tang trudng déc ngudc tir thang 5, dat dinh diém vao
thang 7-8-9 (Mua Back-to-school).

Insight: Thang 4 va 5 la thai diém vang dé thu thap biéu mau vdi chi
phi thap trudc khi thi trudng bao hoa.

Trend: Dinh séng bat dau ngay tur thang 5 va 6 khi cac gia dinh chét
ké hoach nghi mat.

Insight: Chiém linh tir khda lién quan dén combo nghi dudng, vé
may bay va luu tru linh hoat.

Takeaway: Quy 2 khong phai la lic chd dgi, ma la luc bom ngan

sach & giai doan Kham phéa dé xay dung tép khach tiém nang



Nham muc tiéu Chuan xac trong cac Danh muc réng

/. N
Target Demographics for POD
/ \ / \ Custom Jerseys
Deep Dive: Apparel - Tops Deep Dive: Apparel - Bottoms Family / Social
Groups 241%
WX e Corporate /
70% 45% Office 20.06%
80K 40%
50% 30% Education
40% 25% Non-Profit /
; 13.5%
30% 20% Charity
20% i Amateur / 9.89%
10% Youth Sports
10% 5%
0% 0% Other Events 8.46%
Sports Bras  Sweatshirts & Shirts & Polos  Tank Tops Sweatpants Leggings&  Shorts  Track Pants Yoga & Other
\ Hoodies / k &Joggers  Tights Pants /
None of the 7.59%
above
Ao: Ao nguc thé thao (71%), Ao ni & Ao Hoodie (25%). 0% 5% 10%  15%  20%
- J

Quan: Quan ni & Quan Jogger (46.7%), Quan Legging & Quan tat (35.1%).

Nhan khau hoc in Ao Jersey theo yéu cau (POD): Nhém Gia dinh/Xa héi (24.11%), Doanh nghiép/Van phong (20.06%), Trudng hoc/Giao duc
(16.38%).

Hay loai b céc tir khoa théi trang chung chung. Tap trung ngan sach xuat khau Q2 déc quyén vao cac danh muc vimé co y dinh cao (VD: Ao
nguc thé thao) va nhdm muc tiéu manh mé vao tép Trudng hoc/Gido duc cho cac san pham ao Jersey POD mua tot nghiép.



Ngudi Tiéu Dung US - Siéu ca nhan hoa gap tinh Ung dung

Chién dich xuat khau thanh cong doi hdi cac nhom tai san dugc phan khuc siéu nhd, nham vao cac danh muc phu chinh xac thay vi danh lusi
rong cap danh muc.

Cu thé thay vi Bao quat

Ngudi tiéu dung tu bd cac tu
nhu "quan do tap thé duc" dé
chuyén sang cac truy van dudi
dai rat cu thé nhu "céc lua
chon thay thé &o hoodie
lululemon scuba".

Mua sam theo Dip

Su chuyén dich I6n tUr qua
tang chung chung sang mua
sam mang tinh nglr canh cao,
theo su kién cu thé, vi du nhu
"40 jersey gia dinh dong phuc
tot nghiép”.

DPé cao Tinh nang

Y dinh tim kiém ngay cang uu
tién céng nghé vat liéu, do co
gian va dd bén thay vi tinh
thdm my cla thai trang
nhanh.



Hanh Trinh Cua Ngudi Tiéu Dung: Phéu (Funnel) dan bién
mat va thay bang Nut giao Al
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Ngudi tiéu dung dang Gy thac giai doan nghién clru "hén don & gilra" (messy middle) cho Al. Néu nguén cap dir liéu san pham clia ban khéng
dugc cau truc dé Al cé thé dé dang doc, ban sé trd nén vé hinh déi vai ngudi mua sém hién dai.



Nha Quang Céao Can Téi uu héa cho
Thuat toan va Con nguai.

Toi wu truyén thong Ky Nguyén Al

. St za e . Sang Nguén cap dir liéu cé cau truc, phong phu

Tu Nhoi nhet Tukhoa (M3 GTIN, théng s ky thuat vat lidu chi tiét).
Ti N6i dung Quang Sang Mb ta siéu cu thé, giau tinh nang dugc
cao Chung chung thiét ké dé tra 18i cac truy van LLM phure tap.
e S \ s Sang Dat gia thau thong minh dua trén Gia tri
Tu bieu ct““t‘ Gia thau (Value-Based Smart Bidding) dé cung cap tin
L Thu cong 1 hiéu cho Al. )

Chuyén déi tur dat gia thau tir khda co ban sang viéc cung cap dir liéu sdn phdm chuyén séu, cé céu truc cao. Chéat lugng ngudn cap dit liéu va
mat do thudc tinh chinh 1a cac yéu to xép hang quan trong nhat hién nay dé thu hat cac trg ly dai dién Al



Tu ddng hdéa dé Nang tam: Chién ludc Google Ads 2026.

Lgi thé (Chat lugng Sang tao): SI dung PMax dé trién
khai cac tai sdn da phuacng thic, dugc ca nhan hoa
cao trén tat ca cac nén tang Google cung mét luc.

DE chién thang trong Q2 2026,
cac nha quang cdo phai tan
. , , dung co s& ha tang Al cla
Dong co: Ap dung toi da Broad Match két Google dé theo kip su phtic tap
hgp VO Smart Bidding dé,dinh Vi Cac truy cla hanh vi ngudi tiéu dung. Hay
van tim kiém Al khong thé doan trudc. xay dung nén tang dif liéu hoan
hao, tin tudng thuat toan va
canh tranh bang chat lugng néi
dung sang tao.
Nén tang: Xay dung ngudn cap J
di liéu sdn phdm manh mé&, GMC
hoan chinh va hé théng theo doi
\ chuyén déi ngoai tuyén.




Google

Gia cd nén tang:
Po ludng chinh xac dé khéng
lang phi ngan sach

Andy Nguyen
Account Strategist
Google




Nguai tieu dung dang thay ¢ doi théi quen
mua hang bdi tién bd cong nghé.

Al dang day nhanh hanh trinh tir luc kham pha dén khi quyét dinh, bién moi khoanh
khac tim toi trd thanh con dudng truc tiép dan dén hanh vi mua hang.

- N

Nguai dung Al Overviews —
va Al Mode dong y rang | Ask anything
ho co thé dua ra quyét

dinh nhanh haon (77%) va
tu tin hon (75%) nh& vao

céc tinh nang nay. \//

\ AN



https://www.youtube.com/watch?v=sxUBThVQLjUv
https://www.youtube.com/watch?v=sxUBThVQLjUv

Google va YouTube cé thé dua thuong hiéu ctia ban dén
trudec mat ngudi tieu dung ngay khi ho dang...

Q Tim Kiém 2] Livestream

,gu’dl diing mua sam

trén Google va

- YouTube thudng xuyén
gap doi so véi nén tang
mang xa hoi hang dau.

) 2 ty ngu'di dung hang
5 nghin ty lugt tim YouTube la s6 1 trong thang trén Shorts. 45%
kiém trén Google moi linh vuc phat tryc khoéng dung TikTok va
nam tuyén 65% khong dung Reels.

YouTube Internal Data, Global, May 2023

lel ID 202 Niel R , US, March 202
Google Internal Data, January 2025 ielsen Gauge Report, US, March 2025 GWI, All Internet Users Aged 18+, Feb 2025

Google/Measure Protocol, Consumer Journey
Analysis, US, online consumers 18-50, logged-in,
iOS and Android, n=7,676 online purchase
journeys with more than one touchpoint. Jan 1 -

Sept 30, 2024.



D{r liéu dau vao cang manh, Igi tire dau tu (ROI) ban
nhan dudc tu Google Al cang cao.

/a = N )
¢ QY+l @
Sirc manh Kha nang Lgi tirc dau
DU !iéu Google Al tu t6t' nhat
% = |
4 ; , p ; /

1 1
Dau vao dir liéu ctia ban Dau ra doanh nghiép ctia ban



Xay dung suc
manh du' lieu
cua ban

Tin hiéu ro

rang hon




Gia tang suc manh dir liéu thong qua
khac phuc cac tac nhan gay suy yéu tin hiéu

Tin hiéu bj suy yéu

Tac nhan

Anh huéng

Anh hudng hiéu suat

Giai phap khac phuc

N N
Mat Cookie 3P Han ché quyén riéng tu trinh Suy gidm kha nang theo dai chuyén dditir| Cao Google Tag
duyét & Chan quang cao lugt nhap; suy gidm dang ké theo dai tur
lugt xem.
Thé khong hoat dong Han ché quyén riéng tu trinh Suy gidm kha néng theo dai cho tét Cao O Google Tag Gateway
duyét & Chan quang cao ca cac lugt chuyén doi.
V),
A
Mat Cookie 1P Han ché quyén riéng tu trinh Suy gidm kha nang theo ddi chuyén ddi Cao e 5 .
duyét & Chan quang cao dua trén lugt nhap & Iugt xem. ggg Tin hiéu bo Stinek
Hashed PII, Session
L . attributes, IP Address*,
M3t GCLID Han ché quyén riéng tu trinh Suy gidm dang ké kha nang theo ddi Cao BRAID
duyét chuyén déi dua trén lugt nhap.
> A Suy gidm kha nang theo dai cho tat ca
022 g A Lya chon clia ngudi dung & Loy HISO AT
Thiéu chap thuan s 2 g 9 cac lugt chuyén déi (nci yéu cau su Cao Consent Mode
¢ Quy dinh phap ly = i (01
chap thuan). 000

N
N
g

Google Ads khéng hé trg so khdp dia chi IP cho ngusi dung cudi tai Khu vic Kinh té Chau Au (EEA) Vuong quéc Anh (UK) hodc Thuy St (CH). Hay thém logic dé loai trir viéc chia sé dia chi IP tir ngudi dung & cac khu vyc nay va dam bao ban
cung c&p cho ngudi dung théng tin day du vé di liéu ban thu thap.



' Chuyén déi ndng cao:
Khac phuc that thoat chuyén doéi khi Cookie bi han ché

—_—
Nhap xem [ N T ] Click ID dugc thém vao
Google Search 9_% X uingco S URL
l — O| ~— G.‘ . h I
Van dé: Bao cao chuyén doi bi Hudng /a ®o\ | iai phap
’ théng (

thiéu hut, do han ché cookie thuéng
R0 Chuyén dai
2@ Cookie khéng thé luu nang cao
®  dugc Click ID

khién hé thong khong thé két
ndi hanh vi chuyén déi véi luct
nhap quang cao Google va
khéng ghi nhan duoc cac luot

Khach mua hang
trén website

Cai dat Cookie

~ e Consent Banner chan
s § Consent
Chuyen dOI. t? e Reject Cookie khéng dugc Mode
all selection all phép sur dung cho
—— o N o 0 R A a
ONEDs Click ID ctia chuyén doi sé quang cao
dugc so khdp véi Click ID
O tr quang cdo.
— ]
._‘— - - ~,
N7 Chuyén déi khéng
— = dugc ghi nhan

© Chuyén ddi dudc ghi
nhén va bao cao



http://www.example.com/?gclid=XXXXExample

/

Chuyén dé&i nang cao (Web & GA4)

Co ché hoat dong:

BG sung cho cac thé chuyén déi hién co bang cach khdp dir liéu bén thir nhét (first-party data) da duge méa hda bao mét vai co sé
dir liéu ngusi dung da dang nhap clia Google, giup lap day cac 16 hdng trong do ludng.

Mot ngudi dung da dang Ngudi dung do thuc
nhap tai khoan Google xem hién hanh déng
quang cao cla ban. chuyén déi trén

s

website clia ban.

Thé chuyén déi thu thap
thong tin (vi du: email,
SBT), ma hoa (hash) bao
mat va gui dén Google.

Google khép dir liéu nay
véi tép ngudi dung cla
minh dé ghi nhan chuyén
déi vao tai khoan. Moi dir
liéu déu dugc bao cao
dudi dang téng hop (ddm
bdo tinh riéng tu).

Vi chuyén ddi nang cao, nha quang cao co thé két hgp dit liéu bén thir nhat (First-party data) véi dir liéu Google dé:
Cung cap dir liéu chirng thuc chinh xac hon; Tang chat lugng tin hiéu cho hé thdng tu déng hoéa; Thuc day toi da

stfc manh cua Google Al.



Toi uu trai nghiém trang dich véi CDN

Trai Nghiém Trang Pich
CLOUDFLARE (Landing Page Experience)

: . .‘ L T&i Uu Chi Phi & Hiéu Suat
Akamai Chi s6 quan trong vé website: (Marketing ROI)

LCP < 2.5 giay

(Toc @b hién thi phan tir I6n nhat) . )
Tang Quality Score

B4 nhd dém (CDN Caching) Pat mufc xuat sic (8-10 diém) nha
Phan phéi ndi dung toan cau. FID <100 ms trai nghiém Above Average
A (D6 tré tuong tac dau tién) j ’
Tdi wu ma ngudn (Auto Minify)
Nén HTML, CSS, JS. CI:% < 9°1 ) Giam CPC (Cqst-Per-Click)
(D6 6n dinh khung hinh) Diém chat lugng tét sé gitp giam chi

phi trén méi lugt nhap

Brotli Compression

Gidm dung lugng truyén tai. S A s .
Chi so hanh vi & Niém tin: Tang Ad Rank
5 o e oA Dat vj tri hién thj cao hon véi cling
Bap ma’t o Gidm ty 1é thoat trang (Bounce Rate). mot murc gia thau (Bid).
Chirng chi SSL/HTTPS mien phi. - Tin hiéu bao mat an toan (HTTPS).

Tdi wu trang dich la mét chién luge quan trong giup téi uu chi phi quang cao, va CDN gilp gia tang trai nghiém trang dich va mang lai két qua tét hon



Nang cap Google tag gateway
dé ghi nhan t6i da dir liéu
chuyén doi

Google tag gateway cho phép ban trién khai Google tag truc
ti€p tUr may chl clia riéng minh, ddm bao rang thé khéng bi chan
bdi cac trinh duyét han ché do ludng bén thir ba.

OR | | OR

Qua bat ky CDN Qua Server-side
nao khac GIM

Tich hop sén trén giao dién
cua Cloudflare/Akamai

Khdng can cai dat lai thé, kich hoat don gidn nhd kha nang tich hgp sén co
gilta Google va CDN Cloudflare/Akamai, tat c& déu hoan toan mién phi.
Céc tuy chon trién khai nang cao hon co6 san théng qua viéc thiét [ap CDN
tht cong hoac thiét 1ap sGTM.

tao ra hiéu ing cong
hudng cho tat ca cac
tinh nang phu thudc vao
Google tag:

Bang cach dam bao Google tag clia ban
hoat déng hiéu qua theo dung cac chinh
sach cla trinh duyét, Google tag gateway sé
giup tang lugng chuyén déi va cac tin hiéu
do ludng dudc trén trang web clia ban:

e Tang lugng chuyén déi quan sat dugc:
Dat thém trung binh 14% lugt chuyén
déi*.

e Tang lugng chuyén ddi tur lugt xem
tuong tac trén YouTube quan sat dugc.

e Tang lugng chuyén déi chéo thiét bi &
chuyén ddi sau lugt xem quan sat dugc.

e D{rliéu hanh vi trong Google Analytics
day du va chinh xac hon.

e M6 hinh héa chinh xac han: Lap day cac
khoang tréng do méat ma dinh danh
(identifier loss).

e Phan b va thir nghiém muc dé tang
trudng (incrementality) chinh xac hon.

-

| @
Google tag gateway K

Gia tang 14%
lugt chuyén doi
ghi nhan ducc

~ e
chuyén doi
Thu thap dit liéu t6t hon tir cac thé khdng
bi chan giup bu dép tac déng ctia cac ma
dinh danh kém bén vitng, ddm bao mé
hinh hoa chinh xac hon @é thu thap khach
hang tiém nang (leads).

-

-
Cai thién mo hinh hé{IJI

J

(Confidential Computing)

V@i Google tag gateway, ban mac dinh cé
dugc tinh riéng tu va kha nang kiém toan
cho dir liéu do thé thu thap nhd cong
nghé dién toan bao mat.

J

-

bién toan bao mat ﬁ

*Individual results may vary. Source: Google Data, Global, Performance, January - June ‘25


https://developers.google.com/tag-platform/tag-manager/gateway/setup-guide?setup=auto
https://developers.google.com/tag-platform/tag-manager/gateway/setup-guide?setup=auto
https://developers.google.com/tag-platform/tag-manager/gateway/setup-guide?setup=manual
https://developers.google.com/tag-platform/tag-manager/gateway/setup-guide?setup=manual
https://developers.google.com/tag-platform/tag-manager/server-side/dependency-serving?tag=gtm&option=sgtm
https://developers.google.com/tag-platform/tag-manager/server-side/dependency-serving?tag=gtm&option=sgtm

Do ludng chuyén doi ngoai tuyén dé téi uu
chat lugng chuyén doi

\
O Lustghé =i 't'“"’t xem Dang ky tai khoan
onine @ [
nline (€ |
Do ludng tryc tiép : ¥  Lugt tai tailiéu e Cudc goi

B bién form théng tin

O Leads

~

O Qualified leads

. Marketing/Sales qualified leads
Offline © | —e
) 5 -

Theo doi riéng

Q Giao dich

O Ngu'di mua

/

o Pro Tip: Hay uu tién nhap
¢ac hanh déng chuyén déi co
khoang thdi gian tu luc khach
nhép vao quang cao dén khi dir
liéu dugc tai Ién hé théng cang
ngan cang tét. Viéc tai lén dir
liéu can dugc thuc hién déu
dan, ly tudng nhat 1a hang
ngay.



Tiép can Nham dung
dung nguai doi tuong
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Cac giai phap ho tro bai Al

g

giup ban tiép can nguci dung

dung luc, dung chd

Cac lugt tim kiém trén Google déu la duy
nhat bdi moi lugt tim kiém déu dugc thuc day
b&i mét ngudi dung ca nhan véi rat nhiéu tin
hiéu riéng biét.

Ban khéng thé tu minh t8i uu cho tat ca cac
tin hiéu déc nhat nay ciing nhu su tuong tac
phuc tap gitra chung.

Google Al la giai phap toi uu nhat dé tinh toan
hiéu qua tat ca cac tin hiéu san cé nham cai
thién hiéu suat quang céo ctia ban.

[] os

[a Kénh tim kiém ]

o
[ﬁ Ngay trong tué%

[ﬁ Lich st mua sém]

Théi diém -
Y Dinh d
trong ngay ¢ g

[EE Danh sach tiép '}.g lai

E Shopping



Danh sach khach hang

Customer Match

S dung dir liéu khach hang dé so khép véi ngudi dung
Google (bao gébm danh sach khach hang dugc thu thap
théng qua GA4 hay tu déng tao dua trén chuyén déi),
ban c6 thé tiép can nhiéu phan khuc tuy chinh véi néi
dung va thai diém hién thi phu hgp.

e

Original customer data Hashed customer data
(optional)

©
Google

Matching

Hashed customer data

(optional)
|

(Tié'p thi ca nhan héa

Cho phép nha quang céo ap dung chién
lugc marketing déc ban (vi du: cac
trudng hgp tai tuong tac vdi viéc loai tru
déi tuong cu thé, hodc ca nhan hoa
thong diép cho ting nhom khach hang
riéng biét).

- J

Nguodn dir liéu
dé méréng

La tin hiéu quan trong trong viéc xay

dung mé hinh va céc chién dich ho trg
bdi Al (vi du: Nhdm muc tiéu téi uu
hoa, Ddi tugng tuong tu, Performance
Max, Muc tiéu vong ddi khach hang)

Tin hiéu cho Pat gia
thau théng minh

Dt liéu déi tugng 1PD co gia tri cao,

giup thuc day hiéu suat clia cac chién
dich Dat gia thau théng minh thong
qua viéc tu dong ap dung danh sach
déi tuong.

f
Cac trudng hop sur \Jg
dung Al nang cao

Thu hut khach hang méi (NCA), muc
tiéu Trung thanh/Gilr chan khach
hang, t6i uu hda gia tri vong dai (LTV)
va Déi tugng dua trén gia tri (Value
Audiences).

- J

Tang trung binh 5.3% lugng chuyén dai khi ap
dung déi tugng 1PD (Customer Match) vao
chién lugc Dat gia thau thong minh*

*Source: Google Data, Global, Ads, January 2021-December 2022



Péi tugng tuong tu

Lookalike audiences

Doi tugng tucng tu (Lookalike audiences) 1a mét
chién thuat déi tugng nham tim kiém nhitng ngudi
dung c6 chung dac diém véi tép khach hang ma ban
muén tap trung.

Pugc xay dung tur chinh dit liéu 1P ctia ban, Di
tugng tuong tu dudc thiét ké dé tim ra nhirng ngudi
dung cé hanh vi va dac diém gidng vai nhirng khach
hang cé gia tri cao nhat ctia ban.

Day la giai phap ly tudng khi ban muén maé rong
pham vi tiép can dua trén mét tép déi tugng 1P cu
thé va da dugc xac dinh rd rang.

Hay str dung Déi tugng tuong tu khi ban mudn tiép can
nhirng ngudi dung gidéng véi phan khuc khach hang
hién tai, dong thai mdé réng pham vi ti€p can mot cach
thédng minh véi cac déi tuong cé dé lién quan cao —
nhirng ngudi co kha nang tuong tac, can nhac va thuc
hién chuyén ddi cao nhat.

~




Nham muc tiéu téi uvu hoa
Optimized targeting

Nham muc tiéu t6i vu héa la mét chién thuat dat gia
thau nham thuc day hiéu suat bat ké déi tuong 1a ai.

S&r dung may hoc (machine learning) ctia Google dé tim
nhirng ngudi dung cé kha nang chuyén déi cao, ngay ca
khi ho khdng hoan toan khdp véi cac ggi y doi tugng ma
ban da thiét 1ap.

Phu hgp nhat khi ban muén téi da hoa lugt chuyén dai
va it quan tdm hon dén viéc dinh nghia doi tugng mét
cach khat khe.

-

Hay str dung Nham muc tiéu téi uu hda khi ban muén
toi da hda lugt chuyén déi va dé may hoc ctia Google
tim ra nhirng lugt hién thi tot nhat dé dat gia thau,
nham toi uu hiéu suat chién dich.

\_
-

\_

Céc nghién clru cho thay su cai thién manh mé vé
muc tiéu chién dich khi st dung Nhdm muc tiéu toi
uu hoa.

Cai thién 55% khi két hgp vdi dir liéu bén thir nhat

*Source: Global Data, Google, September 2022



M3 rong khach hang magi

New Customers Acquisition

Véi muc tiéu thu hut khach hang mdi, nha quang cao cé
thé tan dung surc manh ty ddng héa va mé hinh héa dé
nham muc tiéu hoac dat gia thau khac biét cho nhom
khach hang mdi.

Muc tiéu thu hat khach hang mai cé 3 ché dd giup ban dat
dugc muc tiéu chién dich, bang cach str dung danh sach
khach hang hién tai, danh sach déi tugng va cac tin hiéu tur
Google dé téi vu hoa viéc tim kiém khach hang méi dua
trén du doan.

Ché dd “Gia tri khach hang méi” ghi nhan murc
tang trung binh 9% vé ROAS (Lgi nhuan trén
chi tiéu quang cao)*

*Source: Google data, 2023

Chi khach hang mdi
(New Customer Only)

Performance Max, Shopping & Search
Demand Gen

Tap trung mé réng khach hang méi
bang cach cung cép danh sach khach

hang hién tai dé hé théng loai trur.

Gia tri khach hang mdi

(New Customer Value)

PMax, Shopping & Search

Toi uu hoa doanh s6 tir ca khach hang
mdi va cli, nhung uu tién ngan sach

nhiéu hon cho viéc thu hut khach
hang mai.




Google

But pha:
Cdng thirc tang trudng doanh sé

Liz Vuong
l Account Strategist J

Chiém linh khéng gian quang cao thé hé mai véi
Ads in Al Overview, Al Max, PMax & Demand Gen

Google




Quang cao trong Al Overviews

Da ra méat tai mot s6 quoc gia* (trén thiét bi di ddng va may tinh dé ban)

o e rives Shopping Ads in AIO Gitip ngudi tiéu

Go g|2 how to bring small dogs on flights x 4 & Q
To bring a small dog on a flight, ensure the pet and carrier fit under the seat,

and the dog is in a carrier throughout the flight. It's crucial to check the.
specific pet policies of the airline, as rules vary, including weight limits and
carrier dimensions. i quire proof of i 6. Comfort and Safety

dt hanh chd
health certificates. & X ~ - ° °
Ensure the dog is comfortable in the carrier and has access to water and food
.

q
veterinarian, especially for international flights. &

for dealing with any accidents or emergencies. ¢

1. Check Airline Pet Policies
7. TSASecurity

Eaciiaid ing . o ” [ 4 2 ~
Tosaerch thele spe pelliod Eefors BoekG A oL @8 When going through TSA security, the pet carier will be inspected, and you may need
o remove the pet from the carrierfor screenir &
d e q A't dinh
y .

2. Carrier Requirements

Dogs must be in a carier that fits under the seat in front of you. Soft-sided or hard-

 but the. ¥

Generative Alls experimental

3. Weight Limits

rines. pets flying in the cabin, and the carrier's Sponsored
weightis often included in the fimit. ¢

xplore small dog carriers )y
a.petFaes a ng
Airlines usually charge a pet fee for flying with a pet in the cabin, and these fees can
—-e

5. Health Certificates

y . il
quire y

veterinarian, especally for international fights

eiSteie. < i onel fighe=. @ Aine-Complant  Lands'End Canvas  AroSkye Pet Wi One Aiine
PetCarirlForp..  TotePet Carfer .. CarrerSmall, Black  Approved Dog Ca..

6. Comfort and Safety [ P d
$169.00 w70 525000 $12500

Ensure the dog s comfortable inthe carrier and has access to water and food otsese o el B

o ight.C 9 o ’

for dealing with any accidents or emergencies. &

7. TSA Security

When going through TSA secriy, the pet carrier willbe nspected, and you may need to I\ Amedoanhives .

remove the pet from the carrier for screening. s - Trawel informat
ets - Travel information

requirements. We only.
( Dive decper ints Al Mods ) accept checked pets at the ticket counter.

People also ask ¢

How to ly with a small dog on a plane? v

*US, Canada, Nigeria, Kenya, India, Pakistan, Philippines, Malaysia, Singapore, Indonesia, Australia, New Zealand



Quang cao trong Al Overviews

Da ra méat tai mot s6 quoc gia* (trén thiét bi di ddng va may tinh dé ban)

Google should I buy a new car or a used car for reliability and value x| & Q & ° Text Eds in ! |O
AlMode AN meges Videos News Snopping i More Toois
4+ AlOverview
Google should | buy a new car or a used car forrelabilty and value x| & @ a (]
For Cagene Aty CSTEmore D amind ““i‘:;;:‘fe « Lower Insurance: Used cars often have lower insurance rates. &

However, for value, buying a used car, particularly a Certified Pre-Owned Cons
(CPO) vehicle, can be a wise choice. CPO cars offer a balance between + NoWarranty: Used.

reliability and affordability. # factor in potential maintenance costs. ¢

.. it ern
e . iup ngudi tiéu

N h v! ieic
o ung nhanh chon
. Le to have P ., and you can afford it, car is a better option
< * If value is your primary concern, buying a used car or a CPO car can save you ~ . o °
o money.
-

R e s c—— B D . . ” -
e s (e (@)@ (3 kham pha san pham

dén quyét dinh mua

- cars. ¢ Sponsored
+ Potential for Savings: pt Explore options for certified pre-owned cars:
for a used model,especially a CPO vehicle. & =

Find Cars That Fit Your Budget | Find Your Used Car

L .
Figure out your budget with our payment calculator, then find your perfe...
Cons @ comaccom 0 -
+ No Warranty: it i i .
. than Have The Same Confidence In Your Car As You Would A Brand-New One.
new cars, 50 you need o nspect them thoroughy. ¢ © vomocarscom 0

+ Research Required: You'l need to research the car's history and condition before

making a purchase. ¢ Official Honda Vehicles - Certified Pre-Owned
View HondaTrue and Used Vehicles Near You & Get Email Alerts When In
Decision 5 rondacertfiedom (1

5 caris a batter ontion

People alsoask

Is it financiallv batter to buv a new or used car? v

*US, Canada, Nigeria, Kenya, India, Pakistan, Philippines, Malaysia, Singapore, Indonesia, Australia, New Zealand



Co H6i Vang Cho Thi Truéng Xuyén Bién Gidi

BAI CANH & CO HOI

~ N
(s why is my pool green and how do | clean it .
< y y pool g v

< Al Overview Learnmore }

cau héi dai hon, phuc tap hon. Va Google da A e TR EaTo

reason for a green pool, especially in hot
> e 4 . weather. Chlorine levels that drop for
phan hOI ba ng AI Ove rview (AIO) . even a day can start an algae outbreak.
Other reasons for a green pool include
phosphates or metals in the water. &

Hanh vi tim kiém dang thay déi. Nguai dung dat

Nhém nganh hudng Igi I8n nhat @ 2o Now zadnd D @
DIY Pool Cleaning Tips: How to Swimrping
Néu ban dang chay quang cao tai cac thjtrudng (Sponsored R ki
} i i ) ) Vacuum cleaners to clean your pool: from phosphat|
quoc te, viec Xuat hlen dautién trong trang két qua Vacuuming can be helpful after chlorination to
. o~ . . , - . remove dead algae that settle at the bottom.
tim kiém Al la chia khda séng con. n your pool:

0 Aiper

([ POD | Dropshipping || Xuatkhau |

Du lich [ Digital goods, Saas,... ]

Wavepath Navigation
Technology | Best summer deals
B Quality Assurance - Aiper Seagull Pro..

w \orato

! Robotic Swimming Pool Vacuum
Cleaners | Vorato

3 | Say goodbye to tedious pool cleaning

Qnerative Al is experimental. /




Quang Céao Trong Al Overview (AlO) Hoat Pong Thé Nao?

<T6NG QUAN AIO >

Pham vi hién thi Cd chékich hoat Pinh dang chién dich
v Ngonngii: Tiéng Anh Quang cao khong chiduavao tu Tinvui: Bankhong cantao dinh
v Thiétbi: Dién thoai & May khda, ma dudc kich hoat dua dang mgi! Cac chiéndich sau tu
tinh (Tiéng Anh). trén truy van cla ngudi dung ddng du diéu kién hién thi:
 Thitrudng trong diém: US, VA ng{f canh (context) clia cau » Search: AlMax+khdp mdréng
trdldido Altaora. » Performance Max(PMax)

Canada, Uc, Singapore,

Malaysia, An D&, UAE, NZ... » Shopping Ads
® Ngoaitru: Cac nganh (Suc

kho@, Rudu bia, Chinh tri...).

*Ads in AIO chinh Ia chat xUc téc dé ban dp dung ngay céc giai phap t6i uu Al cGa Google.



Bt Pha Trén AlIO: Nam Lay Sire Manh Al Targeting

Lam thé nao dé chién dich Search va PMax clia ban xuat hién

nhiéu hon trén két qua Al Overview? Hay dé Al dan dudng.

+ Al Max for Search

M& rong kha nang tiép can bang cdng nghé nham muc tiéu
khdéng can tir khéa (keywordless targeting), dién vao
khoang tréng ma bo ti khoda thi cong bod sét dé khdp hoan
hdo vai ngilt canh AlO.

! Search: Broad Match + Smart Bidding
Truy van dang ngay cang dai va phurc tap. Doi sanh rong
(Broad Match) gilp "vat" nhitng truy van hoan toan maéi ma
ban khong thé du doan, két hgp cling Smart Bidding
(tCPA, tROAS) dé dau thau hiéu qua theo thai gian thuc.

(CHIE'N LUGC TOI UU TAN SUAT HIEN THD

Performance Max (PMax)
S dung PMax dé Google Al tu dong tim kiém khach
hang trén toan bé hé sinh thai.
B& sung Search Themes: Hudng dan Al clia PMax

tim kiém nhitng chui dé kinh doanh cét 16i clia ban.

Khai thac ddi tuong tu déng trén Search, YouTube,
Display, Discover, Gmail va Maps.

Tao ra su cdng hudng suc manh gilra PMax va Al
Max (Search).



Nang Cap Trai Nghiém: Thanh Phan & Trang Pich

Chi nham muc tiéu chuan xac la chua du.

<CHiA KHOA TOI UU CHUYEN Dél)

Chét lugng clia quang céo (Creative) va trai nghiém trang dich (Landing Page) cling gép phan quyét dinh quang cao co dugc

xuét hién trong AlO

~

p" Téi wvu Thanh Phan (Assets)
DPa dang héa thanh phan: Cung cép toi da van ban
(headline, description) va hinh &nh chat lugng cao
dé Al co nhiéu "nguyén liéu" 1ap rap quang cao.
Tuy bién tu ddng: SI dung cac tinh nang trong Al
Max (Search) va PMax dé diéu chinh ndi dung
quang céo sao cho khdp nhét vdi truy van dac thu

va nglr canh cau tra 16i cua Al

T6i Uu Trang Pich (Landing Page)

URL Optimization: Cho phép Al Max va PMax tu
déng diéu hudng ngudi dung dén trang dich phu
hgp nhat (thay vi chi trang chu), tang kha nang chét

don.
Trai nghiém ngudi dung (UX): Toc dd tai trang

.....

quyét truc tiép nhu cau ti truy van clia khach hang.



Vu Khi Cho POD, Dropship & E-commerce

<TC3I UU SHOPPING & GMC FEED HEALTH>

Dé hinh anh san pham ndi bat gilta hang loat két qua tim kiém va Al Overview,

dir liéu ngudn cap (Feed) trén Google Merchant Center (GMC) phai hoan hao.

D Tang murc d6 hap dan (Feed Health) Cap nhat tinh ndng gidm gia (Sale Badge) va bat

Innerspring Mattress Mattress

CARRRIEY 1S Aakk (5 tinh ndng danh gia san pham (Product Ratings) dé tao sy tin cay ngay tf cai nhin dau

Sponsored : tién.

Explore more innerspring mattresses:

Thong tin phai chinh xac (Feed Hygiene) data luén cap nhat chinh xac:

Mé ta san phadm chuan, gia ca, chuong trinh khuyén mai, chinh sach van chuyén, chinh

sach bao hanh hoan trad hang, thong tin dia chi céng ty....
Avocado Green Mattress, Beautyrest Queen Mattress

Queen Innerspring, Medium Firm

$2,099.00 $1,219.99

Avocado Green Mattress Mattress Firm

ratunly 44 ek () DPau tu Truc quan (Visuals) Cung cap da dang s6 lugng, chat lugng cao cac gdc chup

hinh anh va ca video san pham thuc té.

Memory foam

» Pros: Conforms closely to the body,



Thi Trudng VN: Dén Dau Ky Nguyén

Cung Cé Ky Thuat
Toi uu triét dé Quality Score ngay tir bay gis:
e  Caidat Google Tag Gateway
e  hoan thién trai nghiém Ul/UX trén website

e  duy tri GMC Feed & murc xuat sac.
Dau tu manh tay vao kho tai nguyén Creatives

(Video/Hinh &nh) dé ludn san sang khi dinh dang

mdi ra mat.

M& Réng Bon Pau
DPung chd dgi. Chii déng mé réng quy mé bang
cach ap dung Khép md rong (broad match) va
trién khai sém Al Max.
Viéc nay giup "huan luyén" may hoc lam quen vdi su
da dang cua truy van mdi, san sang chiém [inh vi tri
hién thj dat gia ngay khi Ads in AlO launch tai
Viét Nam.



Vu Khi Cho POD, Dropship & E-commerce

Trién khai manh mé cac chién dich Demand Gen, Video View va Reach dé ti€p can hiéu qua ( M3 RONG PHEU TIEP CAN>
khach hang & dau va gitra phéu (Upper & Mid funnel). - '

(

~

e Reach ©
Awareness / Ideo Reac
Reach °YOUTUhe Campaigns Efficient Efficient Target
Reach Completions Frequency
= M
Consideration / Video View o Demand
Traffic &3 YouTube Campaigns s * Gen
® ®
ROI/
Conversions £ a ™
o v Search 2 Demand Gen ‘ Shopping
LA I+ * *
£ . & Performance Max ; ®
I
L Power Pairings y




P/ \N

& Quy Mé Toan Cau

+30%

Chuyén déi tir Demand Gen
N(ra cudi 2025, hang tram cai tién trén chién
dich Demand Gen da giup cac nha quang
céo tang trung binh 30% lugt chuyén dai
hoac gia tri chuyén dai.

*D{ liéu Google (Toan céu, H2/2025)

I3} sirc Manh Cia Demand Gen & YouTube

@ TaiViét Nam

30M+

Ngudi xem trén Connected TV
YouTube da ti€p can hon 30 triéu ngudi dung
(tir 18 tudi tra 1én) tai Viét Nam thong qua
Connected TV (TV két ndi mang).

*Dir liéu Google (Viét Nam, 07/2025)



Phu Kin Phéu Khach Hang: Demand Gen Best Practices

Khach hang khéng chi mua hang qua tim kiém.
Demand Gen giup ban ti€p can ho trén cac nén tang truc quan nhat (YouTube, Discover, Gmail).

F e )

T6i wu Video & Hién thi
Két hgp ca dinh dang video (Doc cho
Shorts, Ngang/Vudng cho In-Stream)

va hinh anh tinh.

Théng diép chinh phai xuat hién

trong 5 gidy dau tién.

- /

sl
L

LJd

Lookalike & 1st-Party Data

Tan dung toi da danh sach khach
hang (Customer Match).
Bat tinh nang Lookalike Audience
(Déi tuong tuang tu) 2.5%, 5%, 10%

dé Al ma rong tép chinh xac nhat.

(TAO NHU CAU TRUGC KHI HO TiM KIﬁM)

e )

Ngan Sach & Dau Thau
Dung tat chién dich qua sdm. Bat dau
v3i chién lugc Toi da héa lugt nhap
hoac Toi da héa chuyén ddi va dé

may hoc thu thap dir liéu trong it

nhat 14 ngay.

- /




Chién Lugc Chung: Toan Cau & Viét Nam

San Xuat Assets Bang Al

T6i vu hda hinh &nh va video théng qua Asset

Studio (nay da tich hgp Veo).

Ddng thdi, linh hoat dung cac céng cu Al khac dé
"prompt" ra hang loat bién thé tai nguyén phong
phu. Cang nhiéu nguyén liéu dau vao, Google Al

cang dé téi uu hiéu suat.

‘‘‘‘‘‘‘‘‘‘

‘‘‘‘‘

( Asset studio %]
I.
Create

Foryou  Assetlibrary

Create new images.

Get started fror

ES Creste

Create or edit your videos

m a simple text prompt

images

Personalize your images with Google Al

Create product images
Feature your product in lifestyle images.

[& Create product images

Editimages

Quickly edit backgrounds, objects, colors,

Y cditimages

 and more

(]
La{cj\ Q‘\
i

Edit all of your images at once

IIE) Bulk edit images




Google

But pha
Cdng thirc tang trudng doanh sé
Creatives vai Al

|
&m0 Khona dian ALAna a0 the hé mai v P ThanhDuong 4
Chiém linh khéng gian quang cao thé hé mai vdai

. . Advertising Solutions Architect,
Ads in Al Overview, Al Max, PMax & Demand Gen Bfieh
oogle




Creatives vai Al

-

\_

\
NANO BANANA

PRO

Gemini 3 Pro Images (con goi la "Nano
Banana Pro") la cong cu tao hinh &nh vdi
doé séc nét dang kinh ngac, hé trg déd phan

giai 1én dén 4K

/

4 .
Gemini

-~

\_

VEO 3.1

Veo 3.1, mo6 hinh tao video co
am thanh hién dai va tién tién
nhat.

~

/

4 .
Gemini



Chat lugng dién anh

Tinh nhat quan &
Cong cu lam phim Al P& chinh xac
labs.google/fx/tools/flow c—a -




Ung dung trong Quang céo

Véi Nano Banana,
giG day ban co6 thé bién s
pham nay...

thanh nhirng
hinh anh nay




Budc 1: Chuan bi tai nguyén

Prompt: A highly minimal and clean dark studio background for
product photography. The floor is a smooth, matte dark grey
surface. In the background, there is a very subtle, heavily blurred
outline of a minimalist geometric Christmas tree made of a thin
neon blue light. Soft, elegant studio lighting with just a few tiny,
out-of-focus falling snowflakes. Very simple, premium aesthetic
with abundant empty negative space in the center and sides, no
text, no main subject

- /

Prompt: A very simple, clean full-body catalog photograph of a
young Vietnamese male model. He is wearing a plain white, blank
crew-neck t-shirt and simple casual trousers. He is standing
naturally, facing the camera. Pure white, seamless studio
background with no props, no environment, and no logos. Bright,
even, flat studio lighting. Minimalist e-commerce photography style

N\




Budc 2: Thiét ké banner

4 N

Prompt: A minimalist streetwear Christmas
promotional banner. In the top-left corner of the
image, there is a simple, bright orange
geometric X' logo. In the center, there is a black
men's t-shirt featuring neon-blue geometric
patterns and the bold white Vietnamese text
'PHONG CACH' across the chest. The t-shirt is
cleanly laid out over a smooth, matte dark grey
surface. The background is a clean, dark studio
setting with a subtle, blurred outline of a minimal
neon blue Christmas tree and very light, soft
falling snow. Next to the t-shirt is clean, modern,
glowing white and orange 3D Vietnamese
typography: 'SALES GIANG SINH AO THUN
GIAM 20%'. Premium, uncluttered aesthetic,
highly detailed layout

- /




Budc 2: Thiét ké banner

/Prompt: A high-end streetwear fashion \
/ \ studio shot. Use the provided reference
image of the Viethnamese male model, but
adapt his pose into a cool, confident
streetwear stance—such as one hand resting
in his pocket with an intense, stylish
expression. Dress his upper body exactly in
the provided black streetwear t-shirt (with
neon-blue patterns and 'PHONG CACH'
+ text). To perfectly match the t-shirt, dress his
lower body in stylish black techwear cargo
pants with utilitarian pockets. The
background must be a simple, seamless dark
? charcoal grey studio backdrop with
absolutely no props or decorations. Use
dramatic studio lighting, including a subtle

r’ | neon-blue rim light on the edge of the model
m to complement the outfit. In the exact
\_ i J top-left corner of the image, place a simple,

flat bright orange geometric 'X' logo,
kpremium commercial photography j




Budc 3: Tao cac kich thudc khac nhau

CDa dang assets = Hiéu suat chién dich tot hdn>




Budc 4: Tao Video

(VéiVeo, ban co thé bién hinh anhnay... ) mep ( thanhvideonay )

( Prompt:

1. Smooth 24fps slow-motion. The Vietnamese male model wearing the black PHONG CACH' t-shirt strikes a confident streetwear pose, subtly shifting
his weight and looking intensely at the camera. His mouth remains completely closed; he is not speaking or lip-syncing. The bright orange geometric X'
logo in the top-left corner remains perfectly static as a 2D graphic overlay. The dark charcoal grey studio background and neon-blue rim light remain
consistent. Cinematic, high-end fashion editorial movement.

2. Background Music: Start with a modern, upbeat urban hip-hop or trap beat with a heavy bassline and subtle atmospheric synths to match a cool
streetwear aesthetic.

3. Voiceover: Over the music, generate a professional, energetic, and punchy voiceover in Vietnamese: ‘Sales Giang Sinh Ao Thun Phong Cach giam dén
20%. Mua Ngay!" The voice should belong to a dynamic young male announcer. Ensure the music volume dips slightly (ducks) while the voiceover is

\ speaking so the Vietnamese text is perfectly clear. J



https://drive.google.com/file/d/1KzrWl0uO9skMgKLc1j90sMeacHBzgSqZ/view?usp=sharing
https://docs.google.com/file/d/1KzrWl0uO9skMgKLc1j90sMeacHBzgSqZ/preview

Google

Cap nhat giai phap mdi:
Toi uu héa tirng diém cham,
nang cao hiéu suat chién dich

A

vy
Tu Anh Le
Account Strategist
Google




Bt pha hiéu suat chién dich véi nhirng cap nhat méi nhat

o1 | [Hg 03 o

Phan tich hiéu qua Xay dung su hién Tich hop co ché xac
chuyén doi: Luct dién gian hang thuc OTP vao quy
khach ghé tham Shopee da kénh trinh thu thap Lead
cUra hang vat ly trén nén tang cua Google

Google




Phan tich hiéu qua chuyén doi:
Luct khach ghé tham cura hang
vat ly

Google




Dinh nghia

Ve

Lugt ghé tham cua
hang vat ly
la chi s6 do ludng luong khach truc tiép ghé tham cla

hang (foot traffic) phat sinh sau khi ngudgi dung tucng tac
vai mét quang céo truc tuyén clia Google




Cé xuat hién hanh ddng “Lugt ghé tham clra hang

thuc té” va dang ghi nhan sé lugng chuyén dai

Ghi nhan sé “Lugt ghé tham cira hang

thuc té trén bao cao chién dich

Chién dich

Muc tiéu

bt

Cong cu

B8

\%nh toan

&\ Google Ads

Lugt chuyén déi A~
Cac quy tac gia tri
Bién tuy chinh
Cai dat

Tép tailén

Tom tét

Lugt ghé chign dich
3 tham clra
hang thuc té oitt
[0  Hanh déng chuyén dai
O  storevisits

® Chiéndich g MO 9,',‘:,“;‘2:;‘{2
® Chién dich -1 36,00
® M@ Chién dich -2 17,17
® [ Chién dich -3 9,26
® B3 Chién dich -4 6,90




Cach Google do ludng hanh trinh dén cira hang vat ly
mot cua ngudi dung

-

Ngudi dung (da dang nhap va
chon bat Lich str vi tri) nhap
vao hoac xem mét Quang céo
Google.

Do ludng ca lugt nhap
(click-through) va lugt xem
(view-through).

. /

Khach hang truc tiép ghé
tham ctra hang, dugc xac dinh
qua GPS va Wi-Fi

Kiém chiing thuc té théng qua
cac khao sat tu Google
Opinion Rewards.

\

D liéu dugc suy dién cho
toan bd quan thé, téng hop va
an danh hoan toan




Giai phap két hop

/PMax for Storegoals\

Toi uu hoa trén tat ca
cac kénh cua Google

Hiéu qua ngoai tuyén
dua trén tri tué nhan
tao (Al)

\-———————————————————

—— e ——

Toi vu cho hanh

dong ghé tham
clra hang vat ly

Kham pha qua hinh anh
va video trén Maps

Tiép can nhém doi
tugng co y dinh ghée
tham cao

______________________

/Demand Gen for Maps |

o e o e o e o e e e o = o —



Xay dung su hién dién gian
hang Shopee da kénh trén
nén tang Google

Google




Téi uu hiéu suat, chinh phuc muc tiéu nhé sirc manh
cua Tu dong héa.

CMN GAds (Fka PfM) la gi?

CMN théng qua Google Ads la giai phap chién dich dua trén muc tiéu,
cho phép cac thuong hiéu tdi da hoa hiéu suat bang cach két hap surc
manh cdéng nghé tu ddng hda ctia Google vdi dit liéu tu nha ban 1é
(Retailer Data). Thdng qua cac hinh thiric cung cép dich vu (dugc quan ly,
tu phuc vu hoac do thuong hiéu dan dat), CMN gilp cac nhan hang tiép
can khach hang mai va thuc day tang trudng doanh so (Incremental e - ——
Sales). = === :

$249.00
Shopee

i

Nhirng Igi ich cot 16i (Benefits)

e Quy mbd (Scale): Tiép can khach hang cli va mai trén dién réng khap cac nén tang
clia Google, dugc thuc day bsi Google Al va dit liéu nha ban Ié.

e  Kiém soat (Control): Dam bao tinh minh bach va quyén kiém soat hiéu suat, cling
kha nang t6i uu hoa chién dich trong thdi gian thuc.

e Tang trudng (Grow): Thuc day doanh sé tang thém bang cac quang céo co dé lién Luu y: CMN trén Google Ads hién dang trong giai doan tht nghiém
quan cao, tiép can khach hang & bat cir dau trong thdai gian thuc nha cac thong tin gici han vdi cac déi téc san TMDT va nha ban 1é chon loc.*
chi tiét (insights) va dir liéu mdi dé nang cao hiéu qua.

e Do ludng (Measure): Cung cap bao cao chi tiét dén cap dé ma hang (SKU), giup
két ndi chi phi quang céo véi doanh thu thuc té dé toi da hoa Igi nhuan.




Két néi hanh trinh mua sam, toi da héa
cd hdi chuyén déi mua hang

Ngudi mua hang

co thé Kham pha san phamva  Tiép can quang cao ca nhan Chivéimdtcunhadp dé  Thém vao gid hang hoac
thuong hiéu dé dang hoa, khai ggi su quan tam tim hiéu chi tiét san phdm  hoan tat mua sam tirc
thi

I PHILIPS

Checkout

[BESGI Phito: Home Appiarces Store

$249.00 $99.00 85639 $240.00 $99.00 $639

Shopee Shopse oot Shopee Shepse Shopt

b Total 11 e} $220.00

s Gia tang dé phu Tiép can khach hang mgi Dan truc tiép luu Thac day chuyén doi
Nha k')an Pang va kha nang bang quang cao co6 dd lugng truy cap vé bang cach t&i uu hoa
co thé.. hién thi san lién quan cao, dugc t6i vu  gian hang hoac trang quy trinh thanh toan
pham dén ngudi b&i Google Al san pham trén san cho khach hang
ding TMBT dé tim hiéu

thém



CMN trén Google Ads khéng chi dirng lai & Tim kiém - giup
tiéep can dung khach hang, trén dung kénh véi quy moé dét pha.
Hién nay, CMN (tién than 14 PfM) da phl song ngusi dung trén: Shopping, Gmail, Tim ki€ém, YouTube, Discover va Mang hién thi (GDN).

Shopping Gmail Search YouTube Discover Display

Google

G

© W
we -
"|'Google Nest Wifi
with speed | Google Nest Wifi for... for your home

nnnnnnn

Google Nest Wifi for your
e

Trong nam 2025, CMN sé tiép tuc mé réng cac tinh nang san pham va gia tang
kho tai nguyén quang cao (Inventory).



Lién hé chuyén vién Quan Ly Tai Khoan dé bat dau vdi

Cac bi quyét hang dau

Chap nhan tat ca lién két can thiét dé bat dau (onboarding):
I.Chapnhanyéucaulienkét o0 han vau ciu lign két Marketplace GMC
e Yéu cau lién két tir ddi tac quang cao

2. Chon dung tai khoan Chon dung tai khodn Merchant (tuong Ung vdi gian hang ma ban mudn chay)

3. Tat tinh nang M& réng URL  Dam bao khong nhép vao hodc bét tinh ndng Md rong URL cudi cling (Final URL
cudi cung Expansion)

Thém URL gian hang ctia ban vao muc “Final URL” (khéng phai URL chung cua trang cha

4. Thém URL gian hang san TMBT)

For details, please reference the onboarding instructions in the implementation guide



https://docs.google.com/presentation/d/1jty_NPzarcK3RrBgoHFyLY07ViiNnA0E1Q-GWC8Otgs/edit?slide=id.g18c5f134d6d_0_545&resourcekey=0-yDKk2zyIKsplrGOSWLMbkw#slide=id.g18c5f134d6d_0_545

a

Tich hdp co ché xac thuc OTP
vao quy trinh thu thap Lead
cua Google

Google




Xac thuc OTP (Thir nghiém): Nang cao chat lugng khach hang
tiém nang bang cach xac thuc sé dién thoai qua ma OTP ngay
trong Quang cao Biéu mau (LFA).

= Google &
executive mba program
Images Refinement News Refinement

Sponsored

() Wharton Business School
https://www.wharton.upenn.edu

2 Year MBA Program - Professional
Business Courses - Executive MBA

Become Better Equipped with Skills to Help your
Organization through Uncharted Times. Executive

Contact Us
a8 Get more info about our MBA program _>

Audi USA

Get behind the wheel for a no-pressure driving
experience. Discover the vehicle, feel the
performance, and get a personalized plan.

Name

[ Chris Johnson ]

Phone number

+1(212) 999-3333 (2] ‘

To ensure this number is yours, Google will send
you a verification code. Standard rates apply.

Zip code
10003 (2] ‘

GOOGLE DISCLOSURE

By submitting, you agree to send your info to Audi USA
about the request. Audi USA agrees to use it in
accordance with their privacy policy. Google will not

use the content of your responses for ads targeting or X
measurement. Google may otherwise use your
submission in accordance with our privacy policy.

/Target audience: This is a good fit for LFA advertisers that are seeking to improve \

the quality and reliability of the user data collected through lead forms

Lgi ich cho nha quang cao:

e Cai thién chat lugng Lead: Muc tiéu cét I8i clia chuang trinh thir
nghiém xac thuc OTP la giup nha quang céo thu thap dugc
danh sach khach hang tiém nang chat lugng han.

e Dam bao théng tin lién hé tin cay: Cung cap phuong thurc xac
thuc s6 dién thoai va email dang tin cdy — day la nhiing nguén
lién hé so cap va thiét yéu ddi véi nha quang céo.

Budc tiép theo:
e Lién hé vdi dai dién Google cua ban dé dang ky tham gia thur

\ nghiém tinh nang nay. /




