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X Create guidelines with Al Brief

Start by describing your ideal ads

In your own words, define what your ads should say, what to avoid, and the searches you want to show up for. Google wil create guidelines
for you to refine in the next step. Learn more about Al Brief

Cedar Pantry is a wellness grocery delivery service. Our brand is focused on delivering premium, high-quality ingredients for busy
families who prioritize health and feeding their kids well

We focus on households looking for healthier snacks and pantry staples that meet specific ingredient and nutritional standards. The dos X
tone has to be warm, calm, and confident-never promotional. They just want food they can trust delivered to their door.
Mestaging ook or v 640) O
Strictly avoid all price-driven or speed-related language and searches, like cheap, deal, fast, bulk, save, discount, etc. Always capitalize
Cedar Pantry correctly [ - ———r——
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42 Shape how your ads sound = Define your messaging zQ Capture the right searches
Set the tone your ads should follow

50 they sound just like your brand

Add key messages to include or

List searches to show up for or avoid
avoid so every ad stays consistent

S0 your ads reach the right people
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Wayfair
For a limited time, save $45 when you buy this
duvet cover set and sheet set together. Valid

J)}_Iél 7_||'| Al_l El —_IJ-:’% through May 31.

Danfield Cotton Sateen Hotel
Stripe Duvet Cover Set

$98.00
46 % (T7) - G Free
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Danfield Cotton Sateen
Sheet Set

$83.00

4.4 % (57) - O Free

Subtotal: $135.75$+84

Buy with one-time code
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AlMode - Al Images Videos News  Sho

Sponsored

Deal On Bedding Essentials

For a limited time, save $45 when you buy this
duvet cover set and sheet set together. Valid
through May 31

Danfield Cotton Sateen Hotel
Stripe Duvet Cover Set

t,ll $98.00

Danfield Cotton Sateen
Sheet Set

B e

Subtotal: $135.75 6184

Qe

Buy with one-time code

Both are popular bedding options featuring 400-
thread-count cotton sateen. The silky weave is
designed to be breathable, and the deep-pocket
sheets fit mattresses up to 16 inches deep. This is
the lowest price for both items in the last 60 days.
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Ad group settings for Al Max
@  AlMaxis turned on for your campaign

Formats new ~
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Each ad format has its own benefits. Ads can appear on Google Search results pages and on other sites when relevant to a
user's search. Learn more about Google search partners
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Preview ad formats and more

Item group A~
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= 0| "'I_xl. Add filters...

=2
= X =0 @®  Youcan apply filters to this item group or use all items in your data feed

Search term matching Using only your keywords and match types

v More settings
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X Campaign settings

Budget end signg optimzation
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Budget

Decide how much you want to spend
Budget A~

@ Yourbudgettype (dailyor compaign ttal) cattbe changed once this campaign
has started, You can change your budget amount at any time

Select budget type

QO Average daily budget
Set your average daily budget for this campaign

@ Campaign total budget

Set a budget for the duration of your campaign

$1000.00

Campaign dates

To set a campaign total budget add the dates of your campaign
Start date End date

Jan 12,2026 ~ = Jan19,202 -
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Optimize your creative assets Add a special offer for
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2 Welcome, Garden World!

Discover partnerships. Hi, Malia

How can | help?
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Generating Deep Link Logic

Generate deep link logic to handle URLs like 'https://
www.test.com/place/San%20Jose/lat/37.3/lon/121.9'
for com.MyWeatherApp.android.ui.weather.WeatherAc
tivity

| can explore the code base to find relevant files for
the task. This allows me to know more about the
project but it takes a few minutes.

Do you want to continue or skip the file exploration?
Q skip the file exploration

| skipped file exploration. Let me work on your task
directly.

Step 1: Analyze URL

Target URL: https://www.test.com/place/San%26Jose/
lat/37.3/1on/121.9
* Generalized URL pattern: https://www.test.com/
place/{placeName}/lat/{latitude}/1on/
{longitude}
« Extracted parameters:
o placeNama (Strina)- &~ "San Jose"

o 1latity Scroll to bottom v | 3

Generating response...

= -
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What is Exclusive Reach'in the Reach
Insights dashboard?

Exclusive Reach measures the number of
unique users who were exposed to ads
only from a specific entity (such as a
specific site, placement, or campaign) and
10 other entities included in your report,

Why it matters: This melric helps you
dentify which publishers or campaigns are
driving net-new audiences that you
wouldrit reach otherwise, helping you
Justify your media spend on specific
channels.

How to view it i the dashboard: Look for
the Unique Reach vs Exclusive Reach bar
chart. This chart displays the top.
performing sites or placements sorted by
their reach volume, allowing you to see
both the total unique reach and the portion
thatis exclusive to that publisher.

That makes sense, thanks! What is the.

Unique Reach: Impression

Ui rech

Unique Reach: Impression

Viewed)

( nda details

Reach and
Exclusive Reach?

While both metrics help you understand
your audience size, they measure exposure
differently across your campaigns or
publishers.

- Unique Reach: The total number of
distinct people who saw your ad at
least once. If a user sees ads from both
Publisher A and Publisher B, they are
counted in the Unique Reach of both
publishers.

+ Exclusive Reach: The number of
distinct people who saw your ad only
from a specific publisher or campaign.
I the example above, that user would
not be counted in the Exclusive Reach
of efther publisher because they were
exposed to both
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