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The approach

Since Bassmaster partnered with OAO back in 2011, there was already
a high level of comfort and trust between the publisher and its Google
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companies moved forward with an actionable plan that prioritized the
goal of the initiative, resource availability, budget, technical
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The results
The implementation of programmatic, alongside OAQ’s hands
on management of direct campaigns, resulted in higher monthly
revenue for Bassmaster. As sponsorship demand increased during
THE LATEST tournament season, programmatic revenue maintained an

el incremental presence. Moreover, the key goal of monetizing unsold
inventory during the off-season was successfully achieved as
programmatic revenue spiked from November through February.
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About the Certified Publishing Partner Program: A Certified Publishing Partner can help when you don’t want to do it alone. Our publishing partners handle everything
from setting up to optimizing and maintaining ads, so you're free to spend more time publishing content on your site. Using Google best practices, partners are adept
at maximizing performance and earnings with AdSense and AdManager. For more information, visit google.com/ads/publisher/partners
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