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Welcome!
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Agenda

3pm-3.45pm:

● What is Google Ads Parallel Tracking?

● Steps on SA360 to migrate your Google Ads Engine Accounts to Parallel 

Tracking

3.45pm-5pm:

● Q&A with our Search Ads 360 Technical Specialists
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Reminder (1): Search Ads 360 on Air - Livestream Series

Sign up for the SA360 Livestream Series

https://events.withgoogle.com/doubleclick-livestreams/#content
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Reminder (2): Chat Support and email to Support Team

sa360-support@google.com
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Product Overview
What is Google Ads Parallel Tracking?



Proprietary + ConfidentialProprietary + Confidential

Parallel Tracking hides redirects in the background

Parallel Tracking tries to make tracking as quick and 
as seamless as possible.

All tracking will load in the background, and will 
make the page faster for the user.

All Google Ads accounts will have Parallel Tracking enabled on October 30th.
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This helps improve page speed and conversion rates

20% 
decrease in conversions

1 second
delay in page load

=

"State of Online Retail Performance," Akamai, April 2017

https://www.soasta.com/wp-content/uploads/2017/04/State-of-Online-Retail-Performance-Spring-2017.pdf
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All accounts need to take action

If advertisers do not migrate safely, you risk loss of: 

3rd party tracking 
Loss of Paid 

Search conversion 
measurement

Feature breakage
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If there is one thing to remember from today...

All Google Ads accounts need to take action and migrate

The deadline is October 30th.
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Parallel Tracking Enablement
Steps
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Enabling parallel tracking on Search Ads 360

1

2

3 Make manual adjustments to ensure 
compatibility (if needed)

Check compatibility in UI

Migrate SA360 required features

4 Test & enable parallel tracking
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Important! Make sure you have run a sync in the last 24 hours

Check which features are being highlighted in the compatibility issues box
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Uses Active Landing 
Page TestUses Conversion API

Uses Campaign 
Manager Macros*

Uses SA360 URL 
Parameters

Uses Natural Search

Uses Tracking 
Template

Uses SA360 Macros

Uses GA Linking
Cross-channel 

remarketing

2. Manual work needed to enable 
parallel tracking

1. Pre-migration tool needed

Search Ads 360 features impact compatibility

*Advertisers should audit Campaign Manager macros themselves as the compatibility checker only flags a subset of all available Campaign Manager macros.
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Migrate SA360 
Required Features
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Uses Conversion APIUses SA360 Macros

Uses GA Linking
Cross-channel 

remarketing

1. Pre-migration tool needed

Search Ads 360 features impact compatibility

SA360 Macros may require additional adjustments
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You can access the SA360 migration tool in SA360 - Google Ads Engine settings:
● Migration can cause ads/keywords to go into review

This can be run in bulk for Advertisers with a large number of accounts
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This migration:

1. Enables Auto-tagging
2. Adds GCLSRC and DS_RL parameters to your Final URL Suffix

Conversion API / Google Analytics / Cross-channel Remarketing 
Migration

Validate if these parameters appear when users land on the website
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SA360 Macros are a way of dynamically inserting information into your tracking, e.g [*Campaign*]

To support Parallel Tracking, the migration tool will do the following:

● Create new custom parameters in your account - e.g. {_dscampaign} 
● Find and Replace macros in your URL Templates or Final URLs

campaign=[*Campaign*] campaign={_dscampaign}
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Macro Description Custom param Location

[*EngineAccountID*] and 
[*EngineAccountType*]

SA360 account ID and type 
(GOOGLE, MICROSOFT, etc)

{_dsaccountid} and {_dsaccounttype} Campaign

[*CampaignID*] and [*Campaign*] SA360 campaign ID and name {_dscampaign} and {_dscampaignid} Campaign

[*AdgroupID*] and [*Adgroup*] SA360 ad group ID and name {_dsadgroup} and {_dsadgroupid} Ad group

[*searchterm*] Keyword text {_dssearchterm} Keyword

[*KeywordID*] Short-form ID for a SA360 keyword, 
product group, or dynamic target

{_dskeywordid} Keyword, product 
group, or dynamic 
target

[*TrackerID*] Full ID for a SA360 keyword, 
product group, or dynamic target

{_dstrackerid} Keyword, product 
group, or dynamic 
target

[*GCLID*] Google click ID No custom param - use {gclid} instead N/A

Unsupported macros: [*Part_Site*], [*AffiliateID*], [*Part_Comp*], [*KeywordIDNL*], and [*GCLSRC*]
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Manual work needed to enable 
parallel tracking (if needed)
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● When clicks redirect through SA360, we 
recognise if a keyword is in a landing 
page test. SA360 then forwards the click 
to a test URL. With parallel tracking, 
clicks go directly to the final URL, so we 
cannot forward clicks to a test URL.

Uses Active Landing Page Tests

Recommended actionWhy is it incompatible?

Disable landing page tests / 
move to Google Ads Drafts & 

Experiments
(Note: this is only for Google Ads - other engines 

can continue to use LPT).  
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● When clicks redirect through SA360, 
SA360 replaces any placeholders for 
DCM macros with relevant values before 
forwarding the click to the final URL. 
With parallel tracking, clicks are not 
redirected through SA360, so SA360 
can't replace macro placeholders with 
the relevant values.

Recommended actionWhy is it incompatible?

Remove Campaign Manager 
(formerly DCM) macros

e.g. %s

Uses Campaign Manager (formerly DCM) Macros

*Advertisers should audit Campaign Manager macros themselves as the 
compatibility checker only flags a subset of all available Campaign Manager macros.

{GCLID} or custom parameters can usually be used as a replacement
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Uses Search Ads 360 “URL Parameters” Column

● Before SA360 introduced URL templates, 
you could specify URL parameters for 
keyword landing page URLs in a column 
named "URL parameters". SA360 
appended any parameters in this column 
just before redirecting clicks to the 
landing page URL.

Recommended actionWhy is it incompatible?

Stop using this feature for 
Google Ads accounts
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Uses Search Ads 360 Natural Search

● Search Ads 360 Natural Search relies on 
an exclusion parameter to distinguish 
paid search clicks from natural search 
clicks.

● With parallel tracking, clicks go directly 
to the final URL, so SA360 cannot add 
the exclusion parameter before 
redirecting to the landing page. In this 
case, Search Ads 360 Natural Search 
would attribute all visits to natural 
search.

Recommended actionWhy is it incompatible?

Move natural search exclusion 
params to final URL or final 

URL suffix today before 
enabling parallel tracking

(otherwise paid search conversions will 
be attributed as organic)

If unsure why this is flagged or which exclusion parameter you’re 
using, 

please contact sa360-support@google.com
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Uses URL Templates

● The URL template you enter in SA360 is 
trafficked to Google Ads as a tracking 
template. 

● When you enable parallel tracking, 
Google Ads requires all redirect URLs to 
use SSL/HTTPS. 

● Tracking URLs that use HTTP will be 
ignored

Recommended actionWhy is it incompatible?

Make sure you are using 
the correct URL fields 
listed on the next slide

(we will have a URL validation tool in-UI for testing 
URLs before October’s mandatory migration)
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How to know if you’re using URL Templates?

URL Templates may be at: Account, Campaign, Ad Group, Ad, Keyword, Sitelink, Dynamic Target
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How to know if you’re using 3rd party redirects? 

https://example.tracker.com/?c_id=123&t_url={unescapedlpurl}

● 3rd party redirects should be kept in the URL template
● Ensure these start with https:// (especially if you have multiple redirects)
● Check with your 3rd party regarding Parallel Tracking support

● Edit URL templates in SA360
● SA360 clickserver URL will be visible only in the Google Ads Tracking Template
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What do I need to change with URL Templates?

URL Templates must be modified in Search Ads 360

https://example.tracker.com/?c_id=123&t_url={unescapedlpurl
}

{unescapedlpurl}?campaign=brand&keyword=acme

No Third party redirect:

With Third party redirect:

Action: Move highlighted tracking to Final URL Suffix

Action: Keep tracking in URL Template
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Finding and editing URL Templates in Bulk
1. Select account(s) in the Engine accounts tab 

2. In the download panel, select the following 

check boxes:
 Accounts
 Campaigns
 Ad groups
 Keywords
 Product groups
 Dynamic ad targets
 Ads
 App installs
 Ad templates
 Sitelinks
 Include rows with no impressions

3. Search for templates in columns:

 URL Template, Sitelink URL template, App 
tracking URL template
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Test & enable parallel tracking
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Test parallel tracking with the URL Testing Tool in Google Ads
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How to enable parallel tracking:

All Google Ads accounts will have Parallel Tracking enabled on October 30th

● Option available in Engine settings in SA360/Google Ads
● Resolve any compatibility issues before enabling
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Thank You


