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Steady growth as the 
outlook softens
Growth remained steady in 2024 despite some 
challenges, bolstered by a record $38B in 
remittances. Families receiving this cash flow are, 
incidentally, more likely than others to use 
ecommerce, ewallets, and on-demand services. 
However, the government has revised its initially 
bullish outlook for 2025 in response to the 19% tariff 
rate levied by the US, even as low inflation and 
strong domestic demand are expected to mitigate 
the slowdown in exports.

A dual-track 
digital acceleration
The Philippines is accelerating its digital economy via a 
dual-track strategy. The Konektadong Pinoy Act fosters 
competition to build foundational ‘digital highways’, 
enhancing internet affordability and access. The 
E-Governance Act complements this by digitising essential 
public services, driving mass adoption and creating a critical 
incentive for online engagement. This coordinated push on 
infrastructure supply and public service demand creates a 
powerful synergy, accelerating ecommerce, stimulating the 
fintech sector, and broadening digital inclusion.

Digital payments surge, 
opening doors to DFS growth
As more Filipinos adopt and use digital payments, QR Ph, InstaPay, 
and PESONet volumes have scaled. According to Bangko Sentral ng 
Pilipinas, digital transactions accounted for 57% of total monthly 
retail payment volume and 59% of value as of 2024, reflecting 
growing consumer trust in the technology. Ewallets are becoming 
more prevalent as the primary entry point into financial services as 
major ewallet providers continue their horizontal expansion into 
lending, wealth, and insurance. The central bank lifted its 
moratorium in January to grant up to 10 new digital bank licences 
this year, heralding more competition and innovation in the sector. 

Domestic tourism soars as 
international travel lags
After hitting a record ~32M in 2024, domestic air passenger 
numbers continued their upward trajectory in H1 2025. The growth 
in domestic travel can be credited to promotional campaigns 
focusing on local culture and festivals. In contrast, the growth of 
international tourism is underperforming expectations, growing 
~9% year-on-year to reach 6.0M in 2024 against a target of 7.7M. 
While policy changes, such as visa relaxations for tourists from key 
emerging markets, aim to boost arrivals, ongoing visa restrictions 
and geopolitical tensions are keeping visitor numbers from other 
major inbound markets below pre-pandemic levels.
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Source: 1) Philippine Statistics Authority



The Philippines’ digital economy reaches $36B in 2025, 
led by double-digit growth across all sectors

TransportPhilippines 3

Note: The previously reported GMV for gaming (as a component of online media GMV) in 2023 has been revised.
Source: Bain analysis
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Digital payments and wealth continue to drive DFS expansion
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Notes: 1) Gross transaction value (GTV) for digital payments includes the value of credit, debit, prepaid card, account-to-account (A2A), and ewallet 
transactions. 2) Loan book balance for digital lending includes end-of-year balance for consumer loans (excluding credit card and mortgage) and 
small/medium enterprise (SME) loans. 3) Assets under management (AUM) for digital wealth includes end-of-year mutual fund AUM balance. 4) 
Annual premium equivalent (APE) and gross written premium (GWP) for digital insurance includes APE for life insurance and health under life 
insurance policies and GWP for non-life insurance.
Source: Bain analysis
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Note: 1) Nascent sectors include new, emerging digital economy sectors such as software and services, sustainability technology, Web3, and others.
Source: Bain analysis

Nascent sectors1
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Private funding is boosted with investments 
in a leading local fintech player
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Despite the nascent investment landscape, users rank 
among the top in SEA for engagement with AI and are 
primed for the next wave of AI-powered services
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Note: 1) Private funding includes AI infrastructure, models, platforms, and AI-as-a-core-product and AI-as-a-feature offerings, and excludes data centres. 
2) The country’s percentage share of total AI funding invested in ASEAN-10 during the time period observed. 
Sources: Bain analysis; Sensor Tower 2024-2025; Google/Milieu, The Impact of Al on the Digital Consumer in ASEAN, ASEAN-10, September 2025, n=7,200 consumers

AI adoption dynamics
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Video commerce sellers and transactions are growing 
rapidly in a high-volume and low-cost market
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Note: Average order values are indicative of the range for most video and live-selling transactions.
Source: Cube, SEA 2025
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