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Introduction to customer loyalty
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Introduction to customer loyalty
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Introduction to customer loyalty
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Introduction to customer loyalty
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Rewards programs
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Rewards programs

U38LnNU849 Rewards Programs
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Rewards programs
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Dynamic remarketing
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Post-purchase follow-up methods
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Post-purchase follow-up methods
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Post-purchase follow-up methods

Social Media
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Post-purchase follow-up methods

watiAN1SadNIsNaINISTog19lUsSEANS AN

[ 4 cd & 1 o/ . . 1 v Y Y &
o aAFNUITAUMIAUNIUUAIUNT (Personalized experience) LU NSNANNYYNANAIYADUDILYN

o #oansegaiidamz (Pace your communication) s¢3slilignAnidnlauivaudiedeniuainuusuanuin
wuly

o Tiiusegalalunsie (Offer incentives to shop) InenislitduanuseduAumduisnaneznsequlignai
NAUNNGRUBINTIU

Samart Skills 3 skooldio
A Grow with Google procram



Survey customers and ask
effective questions

n15d1579gnA" HudSiaeyinlisla Feedback mimaamsmnaﬂm Tasazvglnisig1laniu
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Survey customers and ask
effective questions

Aauaglu Post-purchase Survey 19u

"What is one thing we can improve about our website experience?"
AnTusmsiaeslsineatulssaunsalnsliaavlefveasi?
"Do you anticipate purchasing from us again in the future?"

AuARTIAMIzNEUNNYeAUAYRL T lUBUIANBNYTE LY?

wIsAaunlignAlueantayavadfiales Amsumsuigasisialy 1wy

"When is your birthday?" Juiinvainsu
"On a scale of 1 to 10, how likely are you to recommend our company to a friend?"

31nAZIUY 1-10 AnRzkuziLs liNous vuIaln
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How to provide excellent
customer service

A15UIN15gNAN Aw MsuuzrsensativayunuisnuaulianAmg
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Measure customer satisfaction

Customer Satisfaction (CSAT) Survey
o ABIMIAITIIAMUNIND AV UIINABAUAMTOUSNNS

Net Promoter Score (NPS) Survey

o dld o S
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Measure customer satisfaction

Usability Survey

o ns¥evredlugaziAntuuus1uA1aaulall (Online store) d113Ugsia E-commerce
e  Usability Survey 1Jun1spanunianelavesgnaseiulviuesuien uazazusnis
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— Week 2:

Analyze trends for an
online store
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Analyze data to measure e-commerce
success

a ¢ v < = Ao a P [ 1% Y1 a [ % 14 Ao w ya A
n1sAessiteya Wunilslunsifnga Negvinlinsnaddavuduaveasinialdlan wse
adlannnasdidaymn

ABn15InANd59ve55n E-commerce Fusgiutlmanefiuigneall

drudrAnuesnisaaudinung Aan15219 Metrics wag KPI Naglaiaidnuue

4
U

KPI Aanmsianaildlunisgimneuiigsiafinnudnssvuialuuiiezussailmunenisgsiavserlmanenisnisnainies
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Analyze data to measure e-commerce

SUCCESS

2 Year Quarterly Revenue Comparison
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nsisguiisunaansvasunay metrics Wuus1lasuna (Quarter over quarter) v
\Huuselomisedumn E-commerce nd

Tuvnizd rudndiiedinegaiesassd azdealdnisisuifisuriauy
5181msund (Quarter over quarter) wag 578U (Year over year) Tun1sinnasiiula
wazswlavesiu
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Analyze data to measure e-commerce
success

Customer Lifetime Value (CLV): $1u7uiulaguseanaiisnazainitaglasuaingnamilsis naenyesseziiand
anNA1REAUL

1
Y

Brand Advocacy: as1uaugnafiluslunuusudsiunsusnse (gnanfiidunszuenidesuasuusun)

Net Promoter Score (NPS):

e  Metric #19A1584 Brand Advocacy 1ngn15a1ugnAaanuinaniisewusun

o  <aya NPS azinulaun1591n115d1593 (Survey) MazanugnAndauudliuidl lunisiezusndeniauuziuy
SUAMARULINOUNIBLNDUSINITY
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Analyze data to measure e-commerce
success

Email Marketing Analytics:
o WosiwuAvalENiUndiua
4 8 Y Aa a d [ 1 A & Y
o WosiwuAvasudwaniUadanludua wazitunsegninidulivung
M51F0IN5ANTD 10U N15ToV0S

o LUBSIBUATBINSUBIUA NYOUNENNITSUAIATUAIINTTABIA
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Shopify analytics and reports

Shopify’s Analytics aztaelsiusnluewisluil
o avAsURRINTIUAEATIANTUTUE LA
o iudoyaiifeafugnduesiiu
e  MIIEBUANUITIVEIIULYA

e AAsIzUgINTIUMAATUIUS LAY
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Shopify analytics and reports

Tu Shopify AsazaIu1sngawieg wailla

. . 1 4 @ Aa 1 A a X 124 14 o) .
Live View: %"U'sﬁﬂmiﬂmuﬂ?\mssumm Mmandulus ualuvziuLuy Real-time
Overview Dashboard: Us£1e1iua49 Overview Dashboard

o  LAAININIIUUSLANSAINVDISTUATTUYDININITVININUA  TUYIIAINT

e L@ARY Metrics #1499 NdAADIIUAT LU Yoyand1ANINUNMTINITNIIUAT 8BAYIY LaL ANEY
o  uAAY Metrics Bue 1 Snudirvuiuled, seavieisiun Conversion Rate, yaA1n1sdstaLade (Average order
value) uazAuANAAIBRAtUYINIAILY

yarn1sdsYeIade (Average order value) 9z1u Metrics MuanslitiudsdunuRuedsngnaunazauldlulunsdste
WARLATS

u
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Shopify analytics and reports

Samart Skills
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Garden Tools Expre.. v Q Search

Overview dashboard
Home

Products
Total sales

$0.00

Customers

relE>d» B

ul  Analytics
Dashboards *
Reports SALES OVER TIME

Live View

Marketing
Discounts

R |

Apps

SALES CHANNELS [+]
3 Online Store (o}

G Google

Online store conversion rate

0%

= €3 Today = compared to Nov 29, 2021

View report

View report

Online store sessions
Visitors

SESSIONS OVER TIvE

~ 5 AM
|
Average order value

$0.00

CONVERSION FUNNEL

Added to cart 0.00% ORDER VALUE OVER TIvE
0 sessions

Reached checkout 0.00%

View report

Returning customer rate
0%

CUSTOMERS OVER TIME

Nov 3 8 AM

Total orders

0

ORDERS OVER TIME

View report




Shopify analytics and reports

Analytics Report: 1578111509 UayaLNULANYBY Metrics #199) 31NA1593ND5M

F198195WaSALYL A58 Finances, Customer Acquisition, Inventory, Customer Behavior, wag Marketing

(A OGarden Tools Expre + Q Seacch
N Home Reports
[ Orders
@ Products Sales Acquisition
2 Customers )
al  Analytics more.
TOTAL SALES LAST 30 DAYS SESSIONS LAST 3
«  Marketing
@ Discounts
Apps.
A ©
3 Onlino Store o
G Googe Orders Profit margin
RS L

o 1300ars PROFT THS MONTH TO OATE
0 $0.00
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Monitor growth and revenue for an
e-commerce store

Metrics Mlglun1sinsugnsiiiulauazsnglavesiru E-commerce

(% o

157193 IUIULTIUNMUA LAzt NN TInguANNAMAIW

=

Unndn

9

? v — Jidnwunfinunn e nquauifilenanisde uazdumieulugnAigs

. A W va v & s o T A’
Conversion Rate A9 8n51vagiiusuIulsivagyitused sy
WARNNENSIADIN15E5D 1L N15TRVDS

Cart Abandonment Rate Aa 31u3uUasiwudvasrusinaniiniswguvesld

b4
=
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Monitor growth and revenue for an
e-commerce store

Cost Per Acquisition (CPA) Aasiunuadslunisimauiionsazilu

anAlusuas

Customer Acquisition Cost (CAC) ﬁaﬁunumﬁﬂuﬂ’liﬁﬁ)ﬂﬁm

FegnANFedauAInlAY

A TnTdABNAINIaURY E-commerce Aia yaA1N1sasdalag
\288 (Average order value) NIREUBNITIUIURULRALTIGNATUS
azaultlunisdeluusazasa
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Monitor growth and revenue for an
e-commerce store

Customer Lifetime Value Ao s7elalagasnisnlasuanngnanilasie Tugiesseziiainila
CLV 1Ju Metric nilanidAey mszazdeliusemanusainnnuinfvesgnatsewusua i

Customer Retention Rate (§n351m33nw1gnAan) As druulesiwusivasgnanuseninunlila

Tugheszezinainil

CRR 1UJudn Metric nilanazdagliuseninanuinfnauusuale (Brand loyalty)
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Use data to improve the performance
of an e-commerce store

Conversion Rate Optimization ABn5EUIUNITAT
U IUIUERS VB Jdunsuulsduaziin

1 dl [~3 Y dl % o <
’ Q VN2 NNV ULUIRUIENETIHDINITEALSD

% 157815019 Heatmap Tunisinudeyanginssy
% dl % Y @ 3 dl o % % 1
vasgnAulgaule eagvinlimnsndalain

1% Y L4 1 o v
analdauladisnegnsls leasanunsauideya

asslUldneusulsaiulvivsasild
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Use data to improve the performance
of an e-commerce store

fnfeen1sigusuulnuveaiuluanasiivsednsanannndnnu israunsald A/B Testing iiveiU3auliiau

Uszansnmseninvaasguuuuld lneilisaunisvegeu sUwuuiiisnsi Conversion geninazidudevuzly

FoNsuYarINsasYalneaie (Average order value)
e Cross-selling A WAian1su1edud Taen1sudnduliignédedudmsuiinertesivasiunidede g

L4

;%4
A a Y U

e  Upselling fia wallan1suneduan nasweneunseaulianalddisundu lealdutnalignadedudiiug Tugunaindd

iwalrianAdeduAniisnagedu

nagnslagaludus 1w nsaesmduiilumsdeiiowaniunisadans, dnlusTududmdunisBeludntu Set uaznnslidsgsle

w3eRweaans e tiu Rewards Program tisgnanldaneasuiiuiuiidivun
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Evaluate product performance

N15AATIENTRYanARs N (Product analytics) ABN15015I9dBU ARMIL LAETLATIZTRYA WD

1
aaa Y

= = a1 A %4 Gl a
ﬂﬂ‘t'}'m\‘l‘ljg]ﬂ'i%J’]‘UENQﬂﬂ’WI%JGlaﬁUﬂ']%’i’e)U‘iﬂ’]‘i‘U’eNL‘i"l

B—
C%0) $350
a — '
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Evaluate product performance

Usglavilvedanisvin Product Analytics

o UszdiudnBudiudszauamudnSavseld
4' 1 (-] | 4 ’l; = 1 1 dl
o annmaraIviluduAuAwglalifviniiaas
o wilanansareInelunsUTulR
& o A a Y a1 a Y  aw A a v oA o o o ¢
o andnAINITVIRAUMN I TuUsElavdiuusEn nseduAnagyinatunanyaluawusua
o  GElHUSENINUNULAZIANISAUAIAIAGY (Inventory)
o msindumlnuvieingn waznsiiladangfnssunisdelunsazinaniavesgnan avinli

USEN3111i01591A1589%90903 AT UIUVDIAUAINAITAY

Usziliuuszgansamasanauan1snain danansznunilsaganuie
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Metrics used to analyze performance

. 4 o du alsly 4 a ¢ a
Metrics %308 IANLBLNDALATIZIUTEANS AN
e  FUIUATTAUYINIRAUM
. 1 & = o (4 < 1'% dlo.l a éll % dl L4 a 14
e Conversion Rate ¥83dum w3adnunuasivuavasgnAndndulate ndwinidiungauai
o 35U Conversion Rate
) v 8 a v vy du X a4 a daX o Y v
B JUimnninsiwazdundun lnenislugundaiurielinnunnwinavu wasiinwesligna
ANUNTOYUVLIAAIUNHBIN15YIWaZIDUANN LG
m NugUvesdua ludsieg nllliaen Tunaiee yu
n  YSuswazidunvesdumliiantelselevingnatazlasu sreazideanianaiinvesduni

AT NVUIAVBIAUAT 13DBBUTDYAMNE NBYUUUTIYAUN thaneaag
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Metrics used to analyze performance

. A4 o dou vy & a ¢ a

Metrics Miﬂﬁ')’ﬂ')ﬂm‘mwa?lﬂ‘i'wvi‘lj‘izaﬂﬁﬂ'lw
. ai’ﬂmum‘i%’as[qu \Wiufusuauaufinduandedn (Unique purchases compared to recurring purchases)
o 8n311l5anS (Net profit margin) uaz ganieiildainnisasiawan (Return on ad spend)
o SnrnsAududvieesivudvesduifigninunvefutundainiiviegluud

1 aa 2/ I a Ao & 1 a A =1 U A P = [y
o engiddum bnuluiiAenisnsinsAuaninung Weisuivauadus Tulssnnfeaiu
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Tips to prepare a portfolio for job
applications

. dad = Y 8 = ¢ o [ 3 A ag o
Portfolio ABNITFIUINNTUNANGAVDILTT iauaneliTuRsUsTaUN5alneU dlanau 159350159191

Portfolio A2522@1311509N IALAUATIN D9ANENNUS USRI NNAUNS 0 FITISABYIN AUuUSZaUN1SalluAIUY
Digital Marketing tag E-commerce #1513 wnsiegnadu lawaniaeyi, Inanlu Social Media, uasidey, Iale,

D8 NNTITAAIANIUNIIDLNG LAaZDUS BANINNNY
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Tips to prepare a portfolio for job
applications

JUuuuves Portfolio
e Portfolio Tuguuuudiules: fisnuazannsadnangaudie issusslildegisieneriiu URL Fas
ansaasradvledlalagldlusunsuadraiuladdnsagu (Website Builder) 1w Google Sites %38 Wix
o  msiuaueuUU Slideshow: n1svinluguuuilagldinandesniuuuivled uaganusavildsiuTusunsa
UlauI1U (Presentation Software) 11 Microsoft PowerPoint %38 Google Slides
. Portfolio1u§ﬂLLUULanaqs§aﬁuﬁ: aunsaninlaetulusunsuiu Google Docs, Canva %58 Adobe InDesign
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Tips when creating a portfolio

174

o dnsmlyuau: dadsaenuiiannsauansddnenmvievinuelisfiuniigatuinegduuuan

o apUdsivhluwdazey sudadmnevesnutiug uasnadnwsiild

o WiuhwefiEnunsadionunuduldiunudiu Digital Marketing 3o E-commerce Ié uazasuneingu
fimnuaenmdssnseduasuiuluaulg agals

o uansliiiiufernuesiniieziioud Taensldanuidndifideuiinerih uazesureirazaunse
diendsiildizeudaneuiug luusuldluouanetidls
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Finding your path and perfect role

Digital Marketing vs E-commerce

Digital Marketing

o auau’LaGmﬂqs‘v‘hﬂﬂsmaqﬂiﬁ’?{uﬁm?au%n'\ﬂﬂa’[sz’j'szimmqaauvlaﬁ
o LuumsmmmmaﬂwmnauuJ'mmaIﬂsnﬁﬁamsmumaama TWAAADULNUA LY
Social Medla maamsﬂa

E-commerce
° auau’[ﬂmumssuasmaNamﬂmmmausmsauq N1uYaIngeaulall
e ¥1 Rewards Program Lwamemmmiﬂmmmanmmau:usum (Customer loyalty) 571819
n1sviwANUey lawaunIL Google Ads mamsﬂsuﬂ;mﬁlﬁm
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Finding your path and perfect role

funtsauialy
e Digital Marketer
e Content Strategist
e E-commerce Digital Strategist
e Digital Marketing Strategist
e  Marketing Assistant
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Social Media Strategist
PPC Specialist

Email Marketer

SEO Specialist

Social Video Producer



Choose your work environment

Agencies

o LORUTIULENFIINUSIN Vadn warlng Tig gna9u vivin

Y &

o lunmsvinauiuieud audululdtesunniisnaglgilunurivuafinniawesany wstzsinasiiudeainieusom
ANA1 NIBUTENNNIIIAIUBLAUTALANUANIDEUAT

In-house

1
=1

o NuluuSENNaALanISHAINVDINANA NN TAUSENAILDY

v
1
a a

o pHaNUIEMAIAanlTRNUsTANTGY iNoandunY, LNaTEN15TNUsERINeTN AUUSEN Tanudaau Ay
Wsdla wieonmazlumananiuigndainsiiuanuaunsemsiisseswanissnmanududiudivesgnan

ERP ISR
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Choose your work environment

Freelancing
= a 1 0 [~3 ¥ 1o a o a o d!
o awwaaiz"I,umLUummagﬂwww’Lﬂuwwmquswzm's
o  AWININNUTINAUGNA AR Enuasnilaun1VINUTUBIRUT wATANNUNTINDY
au15at1zslanvzsuvinludruvessnunus vseununluu

nvimsuaudlagdrunnnazilugiseuilunanes du wsizasiinwensonnusluass duay

1
o

g
] Y v = ¢ o Y a o
iligniinsuaugvinnuladunatauien
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Create aresume

Resume A9 19N&15AUY10 1 - 2 KU1 NISIVNVULNBUIUDNDIUSZAUNISAl NNUE LAY

o & o a A Yo
ﬂ’J’]ﬂJﬁ’]L’iﬁ]‘VlLi’lﬂJ‘Vi‘iaLﬂEJVLﬂ’i‘Uﬁﬂ

CV A nansnuanatslseifiniainisinen uasdssaunsalnisvinanuluaieendn vesdainsuuuasuniu

fadilngdiulngjudnassmazgnidunuiuld us Resume 2 uazuanadetnaunawminye wasAnaNURveq

Kadasdnsuiumlanutue Seewnuliniatu
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Introduction to the interview process

& [y} LY 1 v o o o o <
YUNDULSAVBINISAUNTWALTU ABAISEUNTWAILUULUBIAY (Preliminary interview) lngagilu

A15ABAULUUSIE NUNRNSANT H38914 Video Chat

gaUszaIAvaIn1sdun1wallutunaull ine linwiinauiingI7e9a1nUsEnUue) usuiuassiusiudayaiieniu
AYINULT

AsEunwalA3INEes Gasinazgnisanin Follow-up Interview azidunisaeiunuuanzdnuntu Tneduuwaliudn
zdintnauaniunszdluvinnuie Wisiulunisdunivainig

PAIINUU 2TUNSUIINAVINITFUNTEal LIz U o L
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Get to know your interviewer

1
%4

wisludndrAngaluniswseudidmsunisdunivalanume nsndsyanaunisdunivalan

v

1
14 U/ a a v

ws1zazyibisiinanuauls wsemunevsusmunzivdsnuiendunsela

Uszlevudnaudessiliiudwedewianmeinud wagldfivesudsm lne n1ssuiiaumluyedsudemuusgislslunia
Tumaeitagvilfisndiuindneasaisitanuluusentueg Wudssanalnu

nsdeyanaunsdunivalaztieisnuanaunstulualiag sulufweudunival msizisanunsaihdeyanlalud@nw
w1 thanldusznaululdnuiie Cover Letter, Resume wazdaunsaldnwansessiislugasmsgnduntvallacie dslazlu

U 2 ¢ @ 1 = = Y 1 & a Ao Y Vo ¢ & 1 a o v o " &
ﬂ']iLL?Iﬂ\‘lE]ﬂﬂi‘ViE:!?ISJﬂ'TUﬂJLWL!'J']Li']?JﬂWSLG]SEJSJGI'JSJ']E]EJ']\‘lﬂ LtﬂgﬁlgLUuﬁﬂVIVI'ﬂME‘\!ﬁNﬂ']UﬂJLWu’J']LS']Q%\'F\Nﬂ‘UGI']LWI‘L!\‘!‘L!‘L!G]
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Pre-interview research

n1svYeyansun1sdunwalau

o Aumuazyarudilefuanudesmaieanumanimesiwnisuiirdaliag vildlasnnseuanseazden
suludiuvesdeduisnuy nsmvesmsiinsslussauiinevhauduadnen fu w%aﬂuﬁﬁwé’qﬁ'lﬁummﬁagj

o swnudeyafieafufuivn uasdudnFeuimsiiend i ludaivledvesuisniendeyafisafuanudiia
yaf" LazTausTIITeseIAnsl MIuiwdeyaiienfule desssudiniaduiuaz i e sn1ssuiiensedsi
U%ﬁmmauauaqdaﬁqﬁuq

o dnfsdromudunvainaluiliuilldieny 81914 Search Engine elunisunlngld Keyword iy “Franuduniuel
NUATNUAIY E-commerce”

v & = [ 1 < o a s al = 14
° IVIL‘W@U NIDAIBUAIN "U'JEJLTJuﬂua'INﬂ'lﬂqﬁJQ']ﬂaﬁGWILﬁﬁﬂllvl'gﬂﬂ
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Build rapport with interviewers

4 <@

NATURBUYBINISENNTYAlAILTlan ANzl assauduNusS I ulinsAuRdun el
§ 14 § g 1 =1
wislinisaeansidululadeau

1
fala W Y

ASASNANUEUNUSNANUREUA WA

U
-4 a v Yo L4 14 = a o v Y1 d
o WByANIRULFUAIYA]: mdouanuguivzilinesinendulas uazuszaunsalluans
91¥wiluegals W nsgtayawilu Linkedin laiaasgnandlulu Social Media 3o
Yosn19due vaawnlulaingiiuau
Q) = 1 2 1 a v W 4 = 14 v v < = v &
o Wuiias: dnsudstiuSesdneg Neafudusidnanenisassanuduius Tuvasineadun

Aesdsnsauiioiduendn uazimrswveuwnanuludiudivesddunival
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Build rapport with interviewers

Q) Q) ¢ v (-7} Q) -4
n1sasNAMNFUNUSSUANURFUN WAl
e pBUAATY: N1SAMUAANNElAUIDN LaZNISHNTOUNITNDUAININNBUNITIUNTEA] ALAIUSV8 T

woumanyla

1
a

o AMUAIAIN: UBNLULIBINAIDINIAYIAUIRIUSTIUNTOAUANSTIVDIDIANTUAD TIAIUITANUALINURIN

14 1 1

LWIARTIANAIMBNITNNNIU %38 NANINVBIUTENTU I UNINTZA

2.

| 4 % o

o Anwdayan uINUEIINVEIRIANT: L51EINTATEN AR MTUTAIUSTTUTRIRIANTULE WA lAINEs

Y
L= 1

UunliounsauanAeiuLseg19ls
174 d e a ) < [P s L) v v
o adslEmumilulioordnlunneg Tunsuvsinisniau idmsesansuug azldnrvinuuluu asldaiw

o/

P a a o Y v ¢ v 1 1 o 14 A & = =
ndusinsinuluenvsgiligdunivaidnlaladn ildumunzvirnuluanwwasdeundulionndn
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Use STAR method to answer interview
questions

STAR g8311310 Situation (@0 un15a1), Task (911), Action (N15158¥11), Result (HAANS)
. mswmmmdﬁﬁmauﬁg’uq LaTNIIUTTLAU
o dunlugiudnauanis wieasssslundmiuuraznsyuaun1suas STAR Algweaunan
o @dhegrwasmneuiilulunu STAR
o uladndlawsavdiuadag s1zenvvzdewnaumauindiuiivesdineu Aediulnuvas STAR
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Develop an elevator pitch

Elevator Pitch Ao A1e5unedus Niedursuuian Tuwuuiwiladne wasuiandn

szfiuselovinaniisfesnisazuuziifiagag Tinugauluwiniegsna tilea$1a Connection m1uau Networking Event
WD LUUTE

Tuiil Elevator Pitch agiiunisuanin isudulas Ussaunisal wasdsivinliisnhaulasisainaudug mnasuduluane
37U Digital Marketing %38 E-commerce Specialist
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Develop an elevator pitch

99AUsENBUYBA Elevator Pitch
o Intro (unth): isfulas unumeeasneuiinessls uazmdug ivsuendsUssaunsalfiruuluaeondn
e  Explain Background (e3uneUszaunisal): Ussaunisaifiunsauuazaenadasiiazaunsausuldsuanuld
e  Show Excitement (uansliifiufismuaule): dsvivildisauduiiosyhauluninid vasddenuveuly

nuneglanii
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Practice Peer-graded Assignment:
Activity: Create an e-commerce
portfolio and present it to your peers

Practice Peer-graded Assignment: Activity: Create an
e-commerce portfolio and present it to your peers

Instructions My submission  Peers to review Discussions
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— Week 4:

Certificate Review
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Showcase your work

Tu Week 4 921351 Quiz ud usezidunsliislald certificate lésuatneduen iNeiwdeonly

1515uAUANB9U Digital Marketing ¥i5® E-commerce 1@

9UtAn Resume 984151 91l Resume aguan a1u1saluan Template assulUlgla
9ULam Education #38 Licenses and Certifications Section Tu Linkedin
dUwes Skills Tu Linkedin

dumm Summary ¥5e About Tu Linkedin

Eal A
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Claim your certificate badge

15781311593V Badge 910 Credly uazuvsg Social Media vaaisla

Google coursera
——

.

Google
Digital Marketing &

E-commerce Certificate

Certificate of Completion
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Digital Marketing & E-commerce
Certificate glossary

Tunng un 92l Glossary 1eguaa weitsramnsalvan Glossary yasAmauAlanL
Tumasail 1513 Glossary nnwlne Nuludrdrdeye uuulime

Glossary

Digital Marketing & E-commerce

Terms and definitions from all courses

404 page: A URL that tells the visitor that the webpage does not exist
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