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Note: All dollar amounts in this report are in USD.
*Google commissioned Dynata to run a SEA-6 Digital Merchant Survey, and Kantar to run the e-Conomy SEA consumer survey. Both research
studies were conducted in Indonesia, Malaysia, Philippines, Singapore, Thailand and Vietnam. Fieldwork for the consumer research ran from Google TEMASEK BAIN & COMPANY @

16/07/2021 - 16/08/2021 online via a 25-minute Computer Assisted Web Interview survey with a total of 9,402 respondents interviewed. Fieldwork for
the merchant research ran from 04/08/2021 - 16/08/2021 online with a total of 3,036 respondents surveyed. The 2020 GMV numbers have also been

updated with more up-to-date estimates.
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Thailand
Main
takeaways

Consumers cruise into a new way of life
Thailand has seen 9M new digital consumers since
the start of the pandemic in 2020 (up to H12021), 67%
of whom are in non-metro areas. Consumption
penetration is the second highest in the region, with
90% of internet users consuming digital services. These
users are here to stay, given 96% of pandemic
consumers are still using the services and 98%
intend to continue going forward. Pre-pandemic users
- those who used the services before the pandemic -
have consumed an average of 3.9 more services
since the pandemic began, and amongst all users,

satisfaction with the services sit at 87% across verticals.

Resilience gives way to resurgence
Overall, growth across internet sectors accelerated with
double-digit YoY growth. Thailand’s 2021 GMV is
expected to reach a total value of $30B - a 51% YoY
surge. This steep increase is underpinned by a 68%
growth in e-commerce. Looking at 2025, the overall
internet economy will likely reach $57B in value,
growing at 17% CAGR.

Source: Google-commissioned Kantar SEA e-Conomy Research 2021;
Google-commissioned Dynata SEA-6 Digital Merchant Survey 2021;

Bain analysis; VC partners; industry reports.

Digital merchants take off

In Thailand, 34% of digital merchants believe that
they would not have survived the pandemic if not
for digital platforms. While digital merchants use an
average of 2 digital platforms, profitability remains a top
concern. Digital financial services are also becoming
critical enablers, with 96% of digital merchants now
accepting digital payments and 82% now adopting
digital lending solutions. Many are also embracing
digital tools to engage with their customers, with 58%
expecting to increase usage of digital marketing
tools in the next five years.

Funding on track to reach new heights
Deal activity in H1 2021 is at pace with last year, and
2021 is poised to match the record investments of
2020. Despite market uncertainty, global capital
continues to pour into the country given its strong
growth fundamentals. With the emergence of
Thailand’s first unicorns, investment appetite
remains strong in digital services that surged as a
result of COVID-19, including e-commerce, fintech,
healthtech, and edtech.
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Thailand
Exponential growth in digital consumers
(who intend to continue using digital services)

Penetration Reasons consumers continue using digital services
® Pre-pandemic consumers: 73.7% ® }\/Iade my life e'asier ® Became pgrt
more convenient of my routine
@® New digital consumers 2020: 9.8%
® New digital consumers 2021 (H1): 6.3% ¢ e-Commerce ¢
Non users: 10.1%
65% 64%

62% 60%

57%56% 56%

52% 53% 52% 51%
48%
44% 42%
Average number of new 6.3
digital services consumed e
by a pre-pandemic
consumer over time
Pre 2020 2021 Groceries Beauty Apparel Electronics Food delivery  Video Music

-pandemic pandemic pandemic

Source: Google-commissioned Kantar SEA e-Conomy Research 2021.

Note: ‘Pre-pandemic consumers’ are defined as internet users who were already paying for one or more online services via digital channels in a vertical before Mar 2020. ‘New
digital consumers 2020’ first started paying for one or more online services on digital channels in any vertical for the first time between Mar to Dec 2020. ‘New digital consumers
2021 (H1)’ first started paying for one or more online services on digital channels from Jan 2021 onwards.
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Thailand
Digital merchants are getting tech-savvy
and expect to become even more so in the future

Digital platforms

34%

believe that they would
not have survived the
pandemic if not for
digital platforms

~2

average number of
digital platforms used
to access consumer
demand online

Source: Google-commissioned Dynata SEA-6 Digital Merchant Survey 2021.

Digital tools

% of digital merchants likely to increase or maintain
usage of digital tools over the next 5 years

Digital financial services

% of digital merchants likely to increase or maintain usage
of digital financial services in the next 1to 2 years

@ Likely to increase usage ©® Likely to maintain same usage @ Likely to increase usage ® Likely to maintain same usage

92% 90%
6%  75%  713%

84%  81%  81%

44%

TN 9% T6%

22% 25% 22%

Collaboration
software

Operation Cloud

Digital Digital Digital Digital Digital Website Digital
software storage

payments remittance insurance lending marketing services analytics

Google TEMASEK BAIN & COMPANY (O



Thailand

\ J

Internet economy lunges
ahead to $30B, despite
the ongoing pandemic
and political unrest

Source: Bain analysis.

Internet economy by GMV ($B)

CAGR

+17%

+51%

2019 2020 2021 2025
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Thailand

Sizeable surge

in e-commerce
makes up for
delayed recovery
In travel

Source: Bain analysis.

e-Commerce

2019

Online travel

2019

GMV per sector ($B)

+14%

+68%

2020

2021

2025

+32%

+8%

2020

2021

2025

Transport & food +26%

+37%

2019 2020 2021 2025

Online media +16%
+29%
o 7.9
2019 2020 2021 2025
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Thailand Deal value ($M)
Deal values of
H12021and H1
2020 are neck and
neck, poising 2021
to be another
record-breaking

2017 2018 2019 2020 H12020 H2 2020 H12021
# of deals 102 118 110 107 45 62 99
Source: Industry reports; VC partners; Bain analysis. Goog|e TEMASEK BAIN & COMPANY (O

Note: Deals include investments by venture capital, private equity and strategic investors.
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A Google-commissioned Kantar SEA e-Conomy Research 2021;
Google-commissioned Dynata SEA-6 Digital Merchant Survey 2021;

Bain analysis; VC Partners; Industry Reports.
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