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Country
overview

Moderate growth driven by
economic pick-up

Growth is expected to pick up due to increases

in private consumption and the gradual return of
international tourism. Exports are contracting slower
than expected, with the government projecting a
slight rise by the end of 2023. Overall, Thailand’s
growth will be relatively moderate compared to the
rest of SEA, with promising long-term fundamentals.

Slower international tourism
recovery hinders economic growth

Inbound travel may have been on the rebound, but at
a slower pace than expected. Thailand’s heavy
reliance on tourism revenues means that the country
has been more adversely affected than the rest of the
region, especially as arrivals from China remain below
pre-pandemic levels. Nevertheless, new government
policies, such as visa waivers for Chinese visitors and
other initiatives by the Tourism Authority of Thailand,
are paving the way to a full recovery by 2024.

Growth in digital infrastructure
fuels digital participation

Thailand observed rapid growth in digital
infrastructure since the pandemic, benefiting
the digital economy at large. It currently has the
largest subscription video-on-demand market in
SEA. Despite requirements for localised content,
Thai consumers are very willing to purchase
video- and music-on-demand subscriptions.

Regulators pushing DFS sector
towards the underserved

The central bank plans to issue new digital banking
licences in 2024 that are designed to provide better
customer experiences and increase the reach of
financial services across Thailand. The PromptPay
A2A system expansion will support this effort,
connecting more Thais to financial infrastructure.

Google TEMASEK BAIN & COMPANY ()



Thailand
Travel recovery to drive near-term growth, but e-commerce remains
the power driver towards a ~$50B digital economy in 2025
Overall digital economy E-commerce Transport & food
IﬁCAGR m o
ITUTt 15% 14 I
2021 2022 2023 2025 2030 2021 2022 2023 2025 2030

Online travel Online media
2% 1 5 5

2021 2022 2023 2025 2030 E 2021 2022 2023 2025 2030 2021 2022 2023 2025 2030

Source: Bain analysis Google TEMASEK BAIN & COMPANY ()
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Thailand

Bangkok leads in digital participation; gaps exist beyond capital

. 1 Low retail High retail . 2 Low drop-off High drop-off
< E-commerce: Demand ) demand demand (E-commerce. Supply ) density - density

2023 indexed search interest per capita 2023 drop-off points per capita

Notes: (1) An indication of how much e-commerce demand there is, calculated based on the e-commerce-related search interest indexed to census
population per province, indexed at the country level; (2) An indication of the e-commerce fulfillment coverage, calculated based on the concentration of
courier, delivery, freight forwarding, mailing, and shipping services within provinces, indexed at country level. (3) Areas that have not met the minimum supply
(search interest) and demand (drop off points) thresholds have not been included in the analysis. Simplified illustrative maps are not representative of
administrative borders and territories for which data is not available

Source: Google internal data, TH, Jan-Jul 2022 vs Jan-Jul 2023; Province GDP & Population; Google Maps data, TH, as of September 2023; WorldPop & Google TEMASEK BAIN & COMPANY ()

Landscan Population; Bain Analysis



Thailand

Regulators’ focus on underserved will continue to support DFS growth

CAGR 1

Digital payments Digital lending Digital insurance Digital wealth

 Clombonc e )

2021 2022 2023 2025 2030 2021 2022 2023 2025 2030 2021 2022 2023 2025 2030 2021 2022 2023 2025 2030

Notes: (1) Gross transaction value (GTV) for digital payments includes the value of credit, debit, prepaid card, account-to-account (A2A), and e-wallet

transactions; (2) Loan book balance for digital lending includes end-of-year balance for consumer loans (excluding credit card and mortgage) and

SME loans; (3) APE & GWP for digital insurance includes APE for life insurance and health under life insurance policies and GWP for non-life insurance;

(4) Assets under management (AUM) for digital wealth includes end-of-year mutual fund AUM balance. Source: Bain analysis Google TEMASEK BAIN & COMPANY (&
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Thailand

HVUs spend 7X vs non-HVUs; intent to grow spend highest in SEA

Q—IVU composition' by demographic? (%D : ( HVU vs non-HVU online spend ) : (Change in spend (%))
Based on total online spend® per user Based on average online vertical spend per user Averaged across verticals® per user
' Transport 10.8X
31 35 m H Gaming 10.1X
Affluent Metro Young digital Ona Streaming 7.8X
mainstream natives budget
: Travel 7.2X
oy 1 0, :
(HVU composition' by geography (/o)> : Food delivery 6.6X
Based on total online spend® per user :
Groceries 5.|4X
: E-commerce 5.3X
40 . .
7.0X : Increased spend over  Intend to increase spend
Metro Non-metro weighted average* : past 12 months over next 12 months

Notes: HVU = high value users. (1) Average composition across SEA; (2) Affluent = High income; Metro mainstream = Age 30 and above & medium income; Young

digital natives = Age 18-29 & medium income; On budget = low income; (3) Excludes digital financial services (DFS). (4) Based on aggregate HVU user spend /

aggregate non-HVU user spend, across all 7 categories.

Source: Google-commissioned Kantar e-Conomy SEA consumer survey, ID, MY, PH, SG, TH, VN, 2023, online survey among 18-64 internet users and digital

economy spenders, 10/08/2023 - 01/09/2023 (n=1,300 Thailand) Question S7, S3, A2, A5, A7: “Which of the following best describes your regular monthly

household income situation before tax?” “In what region / area do you live?” “Please estimate how much you think you spend online in an average month across

the below digital activities.” “Comparing this year to the previous year, how has your spend for the following digital behaviours changed?” “Thinking about the

upcoming year, how do you think your spend for the following digital behaviours will change?” Google TEMASEK BAIN & COMPANY (&



Funding returns to more typical levels after a spike in H2 2022

< Private funding value ($B) )

1.6
1.3
Nascent sectors'
Transport & food 0.6
0.5
Digital media I
0.3
0.2 0.2
2019 2020 2021 2022 H12022 H2 2022 H12023

Note: (1) Nascent sectors include categories that are still relatively nascent in SEA such as enterprise, healthtech, edtech, deeptech/Al,

Web3/crypto, property, automotive, etc.
Source: Bain analysis Google TEMASEK BAIN & COMPANY ()
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7% 1 1% 13 4
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unaafian: dagameluvas Google, dayasin Google Maps, Ms3tasiztivag Bain Google TEMASEK BAIN & COMPANY ()
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Msy¥I15eduRdNa CusmsauBaniusaamaeidna CdsziuAdia L ANuteAINeAdna
(GrossTransactionValue (Wuﬁmmaama’aw%gD Gammﬁmﬁutﬁ'f (ﬁuﬁmﬂaame’aﬁ%@ C\""r?;:L?f;i?&ixjgf:;;f%g‘;; 5 (Ass(;f;gr:i;;l:l::;':iei;ent)

2021 2022 2023 2025 2030 2021 2022 2023 2025 2030 2021 2022 2023 2025 2030 2021 2022 2023 2025 2030

HRULILHBGY! 1) BisrnimsiAsAnuaznssiuagiu Gross Transaction Value, Annual Premium Equwalent wag Gross Written Premium, Asset Under Management

(2 )Wﬂmm\iaamnLmsnﬂLLmnm\muimwuaﬂnummusmimumsmumoﬂa (DFS) Tsiun usmsauga: amsmaﬂmeLma)fmimmaaamnmmms mstszidu:

Aassufianvavgug (nansdiuanvadaeiuin), Ussiiu: Annual Premium Equivalent swsudseiutin uas Gross Written Premium shwsudseriuaue), anu

fleaa: Manmsnaiiiazmassuiiauunwanwasy

wrasfian: msitAsicvivas Bain Google TEMASEK BAIN & COMPANY ()
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HVU Non-HVU '
- . (ﬂamiﬁﬁmaauviaﬁ: HVU / Non—HVU) . Gwsm‘éﬂuuﬂaaﬂam?ﬁﬁw (%D

@mém HVU wissmuanisouzilsssing™? (%D deonzanlidumulszannusmsaaulailneadusaqls

Aeonuanlisruaaulanlausiwdsaqly

UEMSL58NS50 10.8X
: Taaans

§ Ny 10.1X
anaudia 7.8X

Hlofdean glstulinefiliu ﬂusu‘l‘ﬂu

1578 nseuaEnAn  iRanRiia WA msriaudien 7.2X
(ﬁﬂ&hu HVU wdasnuiufigiienans’ (%D L Mehdame 66X
Senuanttuaaulatlausiucsagls vaaldrialu 5.4X
Arauiilsy 5.3X
60 55 I
45 40
: 7.0X
Widlagnan uanidaandn : Anadatnimilin®

ninawe: High Value Users: HVU= ¢il57ifiyaraa, Non-High Value Users: Non-HVU= g{l6Afiyarlaiga , (1) &adhuadelunguussing SEA, (2) 1538 = s1aldge, munszuaauifing = ang
30 Uwsza fisraldhunan, aﬂsummﬂa a1y 18-29 fuafisialdiuna, susiia 7imvﬁmuaﬂ meusmimumimumwa(DFS) (4 )mmnﬂamiﬁdmum@iﬂﬁvu LUUSIU/BIDR
Wsravaeglsfilails HVU wuusiuluria 7 RUIANY

unaefian: Lmumimwus‘[ﬂm e-Conomy SEA 11 2023 vau Kantar Ao Google Amau S7,S3, A2, A5, A7: Uaimmaﬁjum‘mnuamumsmiwimmusaummmaummdnmua\mmnauwn
e, ﬂmmmaﬂunumﬂ/wuﬂim auAnho:liuaauladsadaurinslagussinudmsuionssuddriasuaed, tuid sanlisudmsufonssuisavasausalufivdeuluathalsisia

WuduiAud, TuUﬂmaaa wandia ﬂmnmwamimmawwumnﬁum'ﬂauammma@ua wasullashals PUERaURUUATID: "Tﬁaumaﬂumiuﬂs mﬂimlmﬁ 18-64 T $1u7u 1,300 AU
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N

yammsaanuINIALENYU (ﬁué’mmaaaﬁaw‘s"g))

mAuzMsina’

msvudaazusmsdeasaaulal 05 0.6

0.3
0.2 0.2

usMsAuMsKiuAdnia (DFS)

2
215
512
12

2019 2020 2021 2022 H12022 H2 2022 H12023

waneme: (1) maudmstnaidsznausemananguinsidesauthelnalu SEA wu udnsseéiu Enterprise, inalulafigunw, maluladsumsanm
(EdTech), Deep Tech/Al, Web3/m3uln, adarnsunsw, enuaus 4as
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