e-Conomy s

Building the intelligent economy

Google TEMASEK BAIN & COMPANY (9



Thailand

Google TEMASEK BAIN & COMPANY (9



=@
Country overview

24

Al economy accelerates on
the back of strong adoption,
funding, and supportive policies

Proactive national policies, high consumer trust, and a
strong readiness to delegate daily tasks to Al establish
Thailand as one of SEA's leaders in Al adoption.

To accelerate this momentum, the government's
newly endorsed National Al Strategy has four key
pillars: digital sovereignty, robust Al governance,
targeted talent development, and domestic industry
competitiveness. This framework is supported by 12
newly established working groups tasked with driving
safe Al adoption across priority sectors such as
healthcare and tourism.

Notes: Al = artificial intelligence; SEA = Southeast Asia
Sources: Bank of Thailand; Thailand Ministry of Digital Economy and Society (MDES); Thailand Government Public Relations Department; lit. search; Bain analysis
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Digital economy matures
across key sectors and
growth drivers

Thailand is the third fastest-growing digital
economy (+19%) in 2026, propelled by
double-digit expansion in mobility and food
(+19%) and digital lending (+24%).

Entering a mature, monetisation-led phase, the
market is shaped by several key shifts: the
rollout of virtual banking, regulatory scrutiny of
ecommerce platform fees, a strategic pivot
towards profitability driven by food delivery
consolidation, and the broader adoption of
Al-powered solutions in destination marketing
and online travel.
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Substantial long-term
headroom remains amid
near-term headwinds

While long-term prospects in Al and
digital services are substantial, growth
faces immediate macroeconomic
headwinds, including elevated
household debt, tight credit conditions
for small and medium enterprises, and
soft domestic demand. Addressing
cost-of-living pressures and talent
shortages will play a key role in
capturing future potential.
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Thais are the most enthusiastic in SEA about how Al can help them

Ranking vs other SEA countries Receptivity to Al

adoption

63% of the working
population are GenAl users

# in Al usage
depth

Thailand’s per capita Al usage,

as measured by token utilisation,

ranks third in SEA-6, higher than
the regional average

Note: GenAl = generative Al

Sources: Google/YouGov, Uncovering Al Adoption, Trust, and Autonomy in SEA, SEA-6, July 2026, n=9,006 Al users; Bain analysis
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Al users say they
use Al every day
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users are willing to
delegate purchases to Al

users say they trust
Al more vs last year
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™ Thailand

Al engagement in Thailand outpaces adoption, where usage

frequency is the highest and optimism is building up quickest

Al user behaviour Al in the digital economy

31 M GenAl users in 2026, 2 1 B annual Al 41 O/ of consumer journeys
63% of the working population queries O beginwith Al
2 6 8 Al sessions per week 7 O/ of Al conversations happen in a .
° on average' O local language other than English Top verticals by Al usage
H1 work
Usecase Al skews towards leisure and discovery, with one in three prompts
highlights  dedicated to lifestyle queries such as home decor and recipes
# 2 Study
e Thailand records the most intensive Al use in the region. Users average a SEA high of ~2.7 Al sessions per week, #3 Online shopping
with ~22% of Thais using GenAl every day. 63% of the working population use Al, placing Thailand in the mid-ranks.
e Thai users are most open to adopting agentic Al, particularly for trip planning, travel booking, and online shopping. # 4 Health
e Optimism around Al is building fastest here. 75% of users say they trust Al more than a year ago, the highest in
SEA. 78% of conversations are in Thai, supporting demand for locally tuned models.
# 5 Travel

Notes: M = million. 1) Excludes work-, study-, and health-related use cases.
Sources: Google/YouGov, Uncovering Al Adoption, Trust, and Autonomy in SEA, SEA-6, July 2026, n=9,006 Al users; Google Gemini Report Southeast Asia 2026; Bain analysis Google
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Thailand’s digital economy GMV reaches $72B in 2026,
driven by strong growth in ecommerce and online media

Overall digital economy

&GB) ___ ACAGR: +10%
_l

+19%
+23% l { 1
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Note: GMV = gross merchandise value
Source: Bain analysis

Ecommerce
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Online travel

+12%

1

+10%

2024 2025 2026

A CAGR: +10% —l

2030 2035

A CAGR: +8% 1

2030 2035

Mobility A CAGR: +12%
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Online media 1
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Digital financial services maintained double-digit growth,
led by lending and payments

Digital payments Digital lending Digital insurance
GTV'($B) Loan book balance? ($B) APE & GWP? ($B)
— A CAGR: +8%
- — A CAGR:#13% — — A CAGR:+13% —
+19%
+24%l l
+24% o300 | 1%
+22% l {
2024 2025 2026 2030 2035 2024 2025 2026 2030 2035 2024 2025 2026 2030 2035

Notes: 1) Gross transaction value (GTV) for digital payments includes the value of credit, debit, prepaid card, account-to-account (A2A), and ewallet transactions. 2) Loan book
balance for digital lending includes end-of-year balance for consumer loans (excluding credit card and mortgage) and small/medium enterprise (SME) loans. 3) Annual premium

equivalent (APE) and gross written premium (GWP) for digital insurance includes APE for life insurance and health under life insurance policies and GWP for non-life insurance.
Source: Bain analysis Google TEMASEK BAIN & COMPANY ()
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Private funding is buoyed by a data centre deal in H2 2025,
and a digital financial services deal in H1 2026

Private funding value ($B)
1.3
. Data centres
B Digital financial services
@ Ecommerce
@ Mobility and food
Nascent sectors'
[ Online media
™ Semiconductors
() Travel

0.6

| o
H
o
N
o
N

0.1 : 0.2 0.2
- 0.1 -
— L - .
2021 2022 2023 2024 2025 H2'24 H1'25 H2'25 H1'26
Deal count 174 78 33 25 21 13 12 9 11

Notes: 1) Nascent sectors include new, emerging digital economy sectors such as software and services, sustainability

technology, Web3, and others. Private funding value excludes public financing deals (e.g., PIPE, IPO, ICO).
Source: Bain analysis GOOg|e TEMASEK BAIN & COMPANY ()
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