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What is email marketing?
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Conduct PESTLE and SWOT audits

SWOT Analysis Jtas1z4iUaduniely
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Conduct PESTLE and SWOT audits

PESTLE Analysis 3tas1g%Uadgntguen
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Conduct PESTLE and SWOT audits

PESTLE Analysis 3tas1g%Uadgntguen
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Set SMART goals

SMART Goals A935a9tU11u1e Tanuszansnn
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Set SMART goals

SMART Goals A935a9tU11u1e Tanuszansnn
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The do's and don'ts of emall
marketing
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The do's and don'ts of emall
marketing
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— Week 2:

Types of emaill
marketing
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Types of emalil marketing:
Acquisition emails
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Types of emalil marketing:
Welcome emaills
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Types of email marketing:
Newsletters
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Types of emalil marketing:
Newsletters
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Types of emalil marketing:
Newsletters

SaatnasiszdiigRamantulsed srusudeyaiiieadesiuuiem
waztdunaulavesgfnniu
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Types of emalil marketing:
Newsletters

SaatnasiszdiigRamantulsed srusudeyaiiieadesiuuiem
waztdunaulavesgfnniu

' 1 . 1 i <
A9NA551U Preview Text U84 Newsletter (@2unaziitulu Inbox)
o Tddamnuiiddnyfignaindua
e 38U Preview Text lvidannaaanu Subject Line (%aﬁ’a%’a)
o aenliiiu 35-50 shanws ivelisudne

Samart Skills .
a Grow with Google procram SkOOIdID



Types of emalil marketing:
Promotional emails
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Types of emalil marketing:
Retention emails

Retention Email Aadwanaslignarlagiu iivesnwignaili (Judrunilsvestu Loyalty)
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Call-to-action

YBAUNILIU NUBNIIgNAIAITTINBE 56D

duanmsil Call-to-Action Av

e  Acquisition Email
e Welcome Email
e Promotional Email

e Retention Email
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— Week 3:

Useful tools for
email marketing
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Build your mailing list

#5139 Mailing List 27nn"151AU Leads (Lead generation) Biuavussndloniade

Aaiilglunnsadns Mailing List

4

e Website Prompts - Pop-up #3adaanuiitiusnliaunainaiuainluninivveasi enaasles
druaaniglumela

e Display Ads - Ads 7idlugu Foau wieddle leguuntiniusingg

e  Social Ads - Ads alu Social Media $iN4¢) LU Facebook & Ads wuuiiliifiu Leads Tnaianz

e  Search Engine Marketing (SEM) - anansaldduan wiovassnatasus lus Ads ivels
AUNNAIMELIYU

e Referrals - n1suuziwuulnsiaun angnAUagiu
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Segment your mailing list

N1SWUINGURARMINIINAMNEAULD d1ud uSeUsEIRN1STRAUAY
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Write effective emaills

NS sUDLUANNUSZANSAIN

Hey, Angelique,
what’s your favorite book?
We've got it. N

And, if you like to listen to your books rather than reading
them, we've got you.

Listen on your way to work, at the gym, or while
you're doing the dishes. Listen anytime. You deserve it.

Samart Skills @Skooldio

a Grow with Google procram

WIU0ve9dLUa (Subject Line)
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Write effective emaills

NS sUDLUANNUSZANSAIN

Hey, Angelique,
what’s your favorite book?
We've got it. N

And, if you like to listen to your books rather than reading
them, we've got you.

Listen on your way to work, at the gym, or while
you're doing the dishes. Listen anytime. You deserve it.
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1 Call-to-Action MauaU

Merge Tags %38 Personalization Tags
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Helpful tools for effective
email marketing

Email Marketing Automation Aan1514 Software Tusunsu uasinaluladsine
lNaUNYIYTUNSAIDLLALUUD A LI ULTR

Email Marketing Automation az4281%

nsvinmanAULBai ey

fnszifouupuiyldngy
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A1U15048519887 5180 LLa“’LL‘U\‘iﬂaﬁJﬂuVLﬂ
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dadalusludu
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(Undwaluu naozls)
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Mistakes in email marketing

L4

We messed up. We're sorry.

From: Larry's Lamps
To: me

Laiy’s
Lamps

We messed up. We're sorry.

° We G _
bateck T (SpPacs

You 10% off the entire store for today only.

Sincerely,
Larry’s Lamps
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aRaNanno1aAnvulalun1sinn1sRaInuudLLE

o  @3a9AN4 (Broken link) - Aedsnluaiunsanaseluly
wiasdulea

o dsluiinngu - asladsliinguany 18 - 25 U usiddling
40 - 45 Yunu

| a A e &4 A %

o ddwanduIssinunogliuad

o dwdluasieynnailn - 1d Merge Tag Code fin

o AIDNATITYUNR YiTDAZNARA

ﬂ’]ﬁ‘l/l’]ﬂ’ﬁ‘l]iuLll‘L!LLauﬂ'JUﬂllﬂﬂJﬂWW (Quality control) ﬂamfiwm
mwaaua&muu’lmmmmwsuaqaumuuaﬂmaa N30ATU
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— Week 4:

Collect and analyze ¢ ® 0

email campaign data ® BB x O
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Useful concepts in email
marketing results

Concepts iddulun1syinismatauusiua

AMULYRULEITENINUYA Metrics wag KPI

Pagasrurunnaunsaas el Metrics -> Metrics Usznauilu
KPIs -> KPIs Usgnautdu Report

Data

Usznaumedainaass wazdoyaniae

Metrics

Aeteayaniivsununndu Wudeyaiinlamefinau wazUssfiuiives
UM
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Useful concepts in email
marketing results

Concepts iddulun1syinismatauusiua

Key Performance Indicators KPIs

fdnanudnsavesusgnlunislugidmunenaed’ (kP Ussnaulude
metric usil3le metric ynduazdoalu KPI)

Report

Report ¥84n15v1MN15AAIAUUBLNA ABN1559U KPI 6199 waztidayaun
wanaunsiw a1s519 wsagunm
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Common email marketing metrics

R a & Y 1 o d
Metrics ‘VIL'WuvLﬂ‘U@EJ"‘] 6I,‘L!ﬂ']TI/I']ﬂ']'i(?]'s‘l’W*]‘U”L«!E’JI,?,.Iﬁ

Open rate = Open rate

Number of people who open the email ﬂEJLUEJ’iLGUUGI?JENm‘U%LUﬂEJLNa
Number of people who received the email

Click-to-open rate = Click to open rate
Total clicks ﬂaL‘UaiL“U‘Hﬂ?l@\TNTUi’JLﬂaﬂﬂaﬂﬂﬁﬂﬂuaﬂ 1 a\m
Number of unique opens Tudwua mﬂwmﬂﬂmuamwm

. n riber
Unsubscribe rate = Unsubscriberate ,
N : ABLUBDILYUNVDINSUDLUANNA Unsubscribe a1nnns
umber of unsubscribes U

< Ya
Emails delivered Lﬂuﬂﬁﬂﬁqll
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Common email marketing metrics

R a & Y 1 o d
Metrics ‘VIL'WuvLﬂ‘U@EJ"‘] 1uﬂ'151/l'1ﬂ']"§ma’1ﬂ‘UUi’]Llla

Conversion rate =

Number of conversions

Total ad interactions

Email bounce rate =

Total number of bounced emails
Emails sent

x 100

Complaint rate =
Number of complaints
Total number of messages
from recipients

Samart Skills @Skooldio
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Conversion rate
ﬂaLﬂasmumaqmuamawﬂﬂmﬂ LaTvNAIiLs
slalivin wudedusn viseameitou

Email bounce rate
AalasisuRvasBuandseanly ualUliagsu

Complaint rate
AaLUasIwUAYINITTAEUINETUBLA ey
Suadidsly



Common email marketing metrics

Metrics Mulavesq lunsinseainuudiua

ROI =

Total revenue X 100
Total spent

List growth rate =

Number of new subscribers - number of unsubscribes x 100

Total number of email addresses

Forward rate =

Number of forwards

Total number of emails delivered

a Grow with Google procram
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ROI

Arons1dluveIduls nuRkude

List growth rate
ﬂaammaam’]wawmmmmam'ﬂmw

Forward rate

ﬂaLUaiLszmmmwsuamamﬂ “Share” 1Ugs Social
Media #3ona “Forward” 1ﬂ1wwau



Create an email marketing report

Email Marketing Report Aan13559U594 KPI wauansiaus linununsesiieaveeiu
wANLUsy (Stakeholders)

aa o L %4 ) @ [ 1 < a
Report 17A25 i1 lnnsedu wivlunw wraule wazuanstanisiiivle

[ 9/ QJ . 14 v v < 1 < 1 1 1
o  ¥inlWins¥HU (Be concise) - 15 1daIn1suansliaiiuinsniuAaaIvasnau Tdua
= Ao & A Y &
sgagesanlungINULANIUYWIUY
o  wuANAINSLYAWNLaWIE (Avoid jargon) - T9n1wvnauazitnla ulusauinliguiu Metrics
NNNITAAINRNE)
v < v 4 ' v v v a o a @ o MY o v
o Tdawdeans - nsldnmiansesasdreligiadiladanersszesuraluanalild vinliau
W lagau

o 19ugU Diagrams N3N uaguuugiisine iwalvguraula

A Grow with Google procram

Samart Skills @Skooldio



Create an email marketing report

Email Marketing Report Aan1559U534 KPI W& wsigus linununsesiieaveeiu
wANLUsy (Stakeholders)

e 91 Presentation @893 - @u15al6lUsuASULIYY Google Slides, Microsoft PowerPoint %30
Canva

o LATDI UATAWAINTY - HIUNISITN15E1929 UIBLUUNAADU (Surveys and quizzes)
1 1 & Y & 1 = v oa o &
o 1d Key Performance #in4¢) - ivaliitiuinAalinadwsnuszaunnudnsa
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Tips on presenting

Tips Tun1suaue

Samart Skills

a Grow with Google procram

Tip 1: Speak Clearly and Slowly

wade) Tae 15198 ARHat1 Al AasiEue aoamdensimunzauiu
189

Tip 2: Allow for Pauses

v & 1 ) % o Yo Y A 1 a & (%
‘ViEJQWﬂL‘lJu‘U'N"] 'E]']‘\]‘\]%‘Viﬁ!ﬂﬁu‘] ﬂﬁ\‘i‘\]']ﬂﬂ']ilﬂ']ﬂ']ﬁﬂ‘lﬁﬂi]ﬁgﬂ\‘i ‘Vﬁ'e]ﬂE]‘L!ﬁ]%L‘lJﬁEJ‘L!LiENﬂﬂVL‘U

Tip 3: Make Eye Contact

aumﬂuwﬁa ama‘umﬂuNﬁumauﬂuﬂiumuﬂuau 3-53uN stuauwavlm'l L5
aamiﬂuwﬁﬂmmu mﬂﬂmsaﬂaﬂaﬂmuaumﬂmu aammwmmﬂmmwﬁumu
UINN1A4 Present LLuuaauiau amamaﬂﬂmaaaLmumvuammaamamm

@Skooldio



Tips on presenting
Tips Tun1suaue

Tip 4: Tell a Story

LE’HL?EN ‘Vi’]ﬂﬂﬂﬂ‘lﬁ Presentation ﬁ'é]\i’ﬂ\'iiﬂ'i\iL'i'é]\'il‘i/illﬂﬂ'it‘iuﬁ]u PIINNAN HasHADUIU 1%
Lmaua"lamﬂml,umnu mf\]’[ﬂjﬁuauaaﬂm%a S‘Uﬂ']‘W %3090 LW@ﬁaﬁﬂ’iﬂUﬂuWﬂﬂﬂ%u

T|p 5: Be Concise

&1 uaznsrdu weeuliinns Present mmmaam{lﬂmwwaﬂ szlalungaainaundues
B4

Tip 6: Know your Audience

‘UE]lla%ﬂ%’)ﬁﬂ’liﬂi)ﬁﬂi%@\‘iﬂmﬁ]uﬂaﬂL‘Vill’luﬁilﬂUNﬁ\‘l ﬂﬂﬂ?ﬂﬂL‘lJ’]i‘\]’)’lNﬂ\‘lﬂﬂﬂJﬂE]fﬂﬂL‘Viu
azls NugrunenusasnuHelinnntesneluwu LWE]ELWNWQ’SﬁﬂVL}ﬂQ LLauL?IBNuiuﬁ?

w

@mmmu
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X . O
Week 5:
. ® o O

Run Your Own Email

Marketing Campaign ® B x O
O O PS
X O X <>
O O X
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What's happening in week 57
Tuduawii 5 seidunsiheadiGeuniomn smaaeswhlandase

TrealnuSENA29819TULT HaZRIILSINDIN AD

719 SMART Goals
#5149 Segment YBIAANDLUANINUA
11 Email Series A4us Welcome Email, Newsletter, lJauga Promotional Email

ARTIRTOYAINDLNA

o M e

519 Presentation Tiginevag
diovihiasouda sslinnsvirdeseugavine ilumssausaumanuainyne unfeuniiily

¢ a A
AsAUNNaTUaAN
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Final Quiz

PoaauvesdUnin 5 U az1unssausmAInIuaInyng dUaRINIULT Lazdiunnu
Tuyunsendieguna waglinauniuainutila

A29819191U
o T¥if10819 SMART Goals uuazaiuin d@rulnunuansliiiuii Goal dilay

Specific 159 Time-Bound

o TWidanImnsn9z Segment AutlulszinnlaUszinvinis doyalnazsiueglu
Segment 1019

o N5lUgRTHNY 710U Metrics ¥3n1591 Email Marketing
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