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Note: All dollar amounts in this report are in USD.
*Google commissioned Dynata to run a SEA-6 Digital Merchant Survey, and Kantar to run the e-Conomy SEA consumer survey. Both research

studies were conducted in Indonesia, Malaysia, Philippines, Singapore, Thailand and Vietnam. Fieldwork for the consumer research ran from
16/07/2021 - 16/08/2021 online via a 25-minute Computer Assisted Web Interview survey with a total of 9,402 respondents interviewed. Fieldwork for
the merchant research ran from 04/08/2021 - 16/08/2021 online with a total of 3,036 respondents surveyed. The 2020 GMV numbers have also been

updated with more up-to-date estimates.
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Vietnam
Main
takeaways

Consumers cruise into a new way of life
Vietnam has seen 8M new digital consumers since
the start of the pandemic (up to H12021), with 55% of
them coming from non-metro areas. Stickiness of
adoption remains high as digital consumption has
become a way of life - 97% of the new consumers are
still using the services and 99% intend to continue
going forward. Pre-pandemic users - those who used
the services before the pandemic - have consumed an
average of 4 more services since the pandemic, and
amongst all users, satisfaction with the services sit at
83% across verticals.

Resilience gives way to resurgence
Overall, most internet sectors continued to grow
strongly with double-digit YoY growth. Vietnam’s 2021
GMV is expected to reach a total value of $21B - a
31% YoY surge. This increase is underpinned by a 53%
growth in e-commerce, despite the shrinking online
travel market due to ongoing travel restrictions. Looking
at 2025, the overall internet economy will likely
reach $57B in value, growing at 29% CAGR.

Source: Google-commissioned Kantar SEA e-Conomy Research 2021;
Google-commissioned Dynata SEA-6 Digital Merchant Survey 2021;

Bain analysis; VC partners; industry reports.

Digital merchants take off

In Vietnam, 30% of digital merchants believe that
they would not have survived the pandemic if not
for digital platforms. While digital merchants use an
average of two digital platforms, profitability remains a
top concern. Digital financial services are also becoming
critical enablers, with 99% of digital merchants now
accepting digital payments and 72% having adopted
digital lending solutions. Many are also embracing
digital tools to engage with their customers, with 72%
expecting to increase usage of digital marketing
tools in the next five years.

Funding on track to reach new heights
Deal activity skyrocketed in the first half of 2021,
already surpassing full year investments of recent
years. Vietnam remains a very attractive innovation hub
with more incubators, accelerators and innovation labs
than most other markets in the region. Despite market
uncertainty, global capital continues to pour into the
country given its strong growth fundamentals and
growing digital ecosystem. Investment appetite
remains strong in digital services that surged as a
result of COVID-19, such as e-commerce, fintech,
healthtech and edtech.
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Vietham

Exponential growth in digital consumers
(who intend to continue using digital services)

Penetration Reasons consumers continue using digital services
® Pre-pandemic consumers: 60.5% ® Made my life easier ® Became part
P PO / more convenient of my routine

@® New digital consumers 2020: 7.4%
® New digital consumers 2021 (H1): 2.9%

°® e-Commerce °
Non users: 29.3% 62%
°0% 58% °8% 55% 56% 55%
53% 519% 53%
44% a6% i o
Average number of new o7 +4.0
digital services consumed
by a pre-pandemic
consumer over time
_pa:t;zmic paic(ﬁ% . paggg:n - Beauty Groceries  Electronics Apparel  Food delivery  Video Music

Source: Google-commissioned Kantar SEA e-Conomy Research 2021.

Note: ‘Pre-pandemic consumers’ are defined as internet users who were already paying for one or more online services via digital channels in a vertical before Mar 2020. ‘New
digital consumers 2020’ first started paying for one or more online services on digital channels in any vertical for the first time between Mar to Dec 2020. ‘New digital consumers
2021 (H1)’ first started paying for one or more online services on digital channels from Jan 2021 onwards.
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Vietham
Digital merchants are getting tech-savvy
and expect to become even more so in the future

Digital platforms

30%

believe that they would
not have survived the
pandemic if not for
digital platforms

~2

average number of
digital platforms used
to access consumer
demand online

Digital financial services

% of digital merchants likely to increase or maintain usage
of digital financial services in the next 1to 2 years

@ Likely to increase usage ® Likely to maintain same usage

95%

80% 19%

67%

Digital Digital Digital Digital
payments insurance remittance lending

Source: Google-commissioned Dynata SEA-6 Digital Merchant Survey 2021.

Digital tools

% of digital merchants likely to increase or maintain
usage of digital tools over the next 5 years

@ Likely to increase usage ® Likely to maintain same usage

91% o 87% o
87%  gqo o 85%  84%
72%

36%

35% 39% 36%

19%

Digital Website Digital Operation Cloud Collaboration

marketing services analytics software storage software
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Internet economy reaches
$21B, demonstrating that both
government and economy
remain resilient

Source: Bain analysis.

Internet economy by GMV ($B)

CAGR

+29%

+31%

2019 2020 2021 2025
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Vietnam

Large contraction in
online travel offset
by double-digit
growth everywhere
else

Source: Bain analysis.

e-Commerce

2019

Online travel

2019

GMV per sector ($B)

+32%

+53%

2020

2021

2025

+44%

-45%

2020

2021

2025

Transport & food +24%

+35%
2019 2020 2021 2025
Online media +16%
+30% 7.0

2019 2020 2021 2025
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Vietnam Deal value ($M)

2021 deal value has
skyrocketed, mainly
fueled by foreign and
domestic investment
and government

incentives
B

2017 2018 2019 2020 H12020 H2 2020 H12021

# of deals 83 137 151 140 73 67 89

Source: Industry reports; VC partners; Bain analysis. Google TEMASEK BAIN & COMPANY @
Note: Deals include investments by venture capital, private equity and strategic investors.
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Viét Nam
NOi dung
chinh

Ngudi tiéu dung dan don nhan mét nép
sdng mdi

Viét Nam da cé dén 8 triéu ngudi tiéu dung ky thuat sé
méi ké tu khi dai dich bat dau (tinh dén nlra dau ndm 2021),
véi 55% trong s6 ho dén tir cac khu vuc khéng thudc cap
thanh thi. Mirc do duy tri gilr 8 mirc cao khi tiéu dung ky
thuat s6 da trd thanh mét 16i sdng - 97% ngudi tiéu dung
méi van dang st dung dich vu va 99% cé y dinh tiép tuc
sur dung trong tuaong lai.

Nhitng ngudi da str dung céc dich vu ky thuat s6 trude dai
dich - da sir dung thém trung binh 4 dich vu ké tir khi dai
dich xay ra va mic dé hai long clia hau hét ngusi dung vaéi
cac dich vu nay dat 83%.

Hoi sinh thay thé phuc hoi

Nhin chung, da s6 cac nganh truc tuyén tiép tuc tang trudng
manh & muc hai con s6 so vdi cung ky ndm trudc. Tong gia tri
hang hoa (GMV) cua Viét Nam nam 2021 du kién dat 21 ty
dd la My, tdng 31% so véi ndm trudc. Su gia tdng nay vé co
ban la nho vao suc tang trudng 53% cua nganh thuong mai
dién tir cho du thi trudng du lich truc tuyén bi thu hep do céac
quy dinh han ché di chuyén. Du kién vao nam 2025, toan bd
nén kinh té Internet sé dat gia tri 57 ty do la My, véi téc do
tang trudng kép hang ndm (CAGR) dat 29%.

Nguén: Google-commissioned Kantar SEA e-Conomy Research 2021;
Google-commissioned Dynata SEA-6 Digital Merchant Survey 2021;

Bain analysis; VC Partners; Industry Reports.

Su vuadn lén cla cac nha ban hang

ky thuat sé

Tai Viét Nam, 30% nha ban hang ky thuat sé tin rang ho
khéng thé vugt qua dai dich néu khéng cé cac nén tang
ky thuat s6. Tuy st dung trung binh 2 nén tang ky thuat sé,
loi nhuan van |a méi quan tdm hang dau ctia ho. Cac dich vu
tai chinh ky thuat s6 dang tré thanh nén tang ho trg quan
trong vGi 99% nha ban hang ky thuat sé hién chap nhan
hinh thire thanh toan truc tuyén va 72% dang ap dung
cac giai phap cho vay ky thuat sd. Nhiéu nha ban hang
dang dung céc cong cu ky thuat sé dé thu hat khach hang va
72% du kién sé tang mirc sir dung cac cong cu tiép thi
nay trong 5 nam tai.

Vén dau tu tiép tuc tang manh

Hoat dong giao dich tang vot trong nlra dau 2021, vugt cac
khoan dau tu ca nam cla nhirng nam gan day. Viét Nam
tiép tuc la trung tdm sang tao hap dan vai s6 lugng vudn uom
doanh nghiép, chuong trinh phat trién va phong nghién ciu
nhiéu hon so véi da s cac nudce khac trong khu vuc. Tuy thi
trudng cd tinh bién dong, ngudn vén toan cau van chay vao
Viét Nam nha cac yéu t6 thic day tang trudng vimng chac va
hé sinh thai ky thuat sé dang phat trién. Von dau tu vao cac
dich vu ky thuat s6 tang truéng manh trong dai dich
COVID-19 gilr 8 murc cao,nhu thuong mai dién tlr, cong nghé
tai chinh, cong nghé y té va cong nghé gido duc.
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Viét Nam
Tang trudng manh & nhém ngudi tiéu dung ky thuat sé

(nhirng ngudi du dinh tiép tuc dung cac dich vu k¥ thuat so)

Ly do ngudi tiéu ding tiép tuc st dung céac

Mdc dé tham nhap dich vu ky thuat so
® Ngudi dung trudc dai dich: 60.5% ® Gilp cudc séng thodi @ Pa trg thanh mot
@ Ngudi ding méi ndm 2020: 7.4% mai hon/tién Igi hon phan nép song
® Ngudi dung méi nam 2021 (H1): 2.9%
° e-Commerce °
NgudGi khong str dung: 29.3%
o 62%
e0% >8% >8% 55% 56% 55%
53% ° 51% 53%°°7°
° 47% 47%
44% 46%
8.5
S6 lugng dich vu ky thuat 6.7 +1.8
. o . v o +4.0
sO trung binh ma mot ngudi 4.5 : +2.2
tieu dung tu trudce dai dich
st dung theo thdi gian
Trudc daidich  Daidichnam  DPaidich nam San pham Hang D6 dién tur Hang Dich vu Video Am nhac
2020 2021 lam dep tap hda may mac giao do an
Nguén: Google-commissioned Kantar SEA e-Conomy Research 2021. Goog|e TEMASEK BAIN & COMPANY (3

Chu thich: ‘Ngusi dung trudc dai dich’ dugc dinh nghia 1 ngusi dung internet da tra tién cho mot hodc nhiéu dich vu truc tuyén qua cac kénh ky thuat sé theo nganh doc trudc
thang 3 ndm 2020." Ngudi dung mai nam 2020’ 1a ngudi 1an dau bt dau tra tién cho mét hoac nhiéu dich vu truc tuyén trén cac kénh ky thuat sé & bat ky nganh doc nao tur thang 3
dén thang 12 ndm 2020. 'Ngud&i dung mai nam 2021 (H1)' 1a ngudi 1an dau bt dau thanh toan cho mét hodc nhiéu dich vu truc tuyén trén cac kénh ky thuat sé tir thang 1 nam 2021 trd
di.



Viét Nam
Céac nha ban hang ky thuat s6 ngay cang thdng thao céng
nghé va sé con hiéu biét nhiéu hon trong tuong lai

Nén tang ky thuat so Dich vu tai chinh ky thuat sé Céng cu ky thuat s6
Xac suat kha nang tang hoac duy tri viéc sir dung céac Xac suat kha nang tang hoac duy tri viéc sir dung
dich vu tai chinh ky thuat sé trong 1dén 2 nam téi cac cong cu ky thuat s6 trong 5 ndm téi
30%
o ® Cothé sé dungnhiéuhon @ Co thé duy tri murc st dung ® Cothé sé dung nhiéuhon @ Co thé duy tri murc s dung
nha ban hang ky thuat
s6 cho rang ho ¢é thé 95% o
da khong vuaot qua dai 80%  79% 87%  gqo 87% 85% gay

39%

dich néu khéng cé céc
nén tang ky thuat s6

~2
sd lugng nén tang ky

thuat sd trung binh ducc
st dung dé truy cap nhu

35%

67% 36%

A k) \ e oA N
cau Ccua ngerl tieu d u ng Thanh toan Baohiém  Chuyéntién Cho vay ky Céng cu Dichvuvé Dichvuphan Phan mém B& nhé& Phan mém
A bang hinh  ky thudtsé  bang hinh thuat s6 tiép thi ky trangweb  tich ky thudt  van hanh trén dam cdng tac
tren mang thirc ky thic ky thuat sé s6 may
thuat s6 thuat s6

Ngudn: Google-commissioned Dynata SEA-6 Digital Merchant Survey 2021. Goog|e TEMASEK BAIN & COMPANY (3



Viét Nam
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Nén kinh té Internet dat
gia tri 21ty dé la My, cho
thay cé chinh phd va nén
kinh té déu dang duy tri
hoat dong manh mé

Nguén: Bain analysis.
Chu thich: CAGR (Compound Annual Growth Rate): Téc dé tang trudng kép hang nam

Nén kinh té Internet theo GMV (ty dé la My)

CAGR

+29%

+31%

2019 2020 2021 2025
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Viét Nam

Nganh du lich truc
tuyén bi thu hep
dang ké dugc bu
dap bdi murc tang
trudng dot pha
trong cac linh
vuc khac

Nguén: Bain analysis.

Thuong mai
dién tu

2019

Du lich truc
tuyén

2019

GMV ting nganh ($B)

+32%

+53%

2020

2021

2025

+44%

-45%

2020

2021

2025

Van tai va thuc +24%
pham

+35%

2019 2020 2021 2025

Noi dung nghe o
nhin truc tuyén +16%

+30% 7.0

2019 2020 2021 2025
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Viét Nam Gia tri thuong vu (triéu do la My)
Gia tri cac thuang

vu nam 2021 tang

vot chd yéu do

nguon von dau tu

trong va ngoai nuGc

va cac chuong trinh
khuyén khich cla
chinh phu
B 327
- -1

2017 2018 2019 2020 H12020 H2 2020 H12021

Nguén: Industry reports; VC partners; Bain analysis. o ) ‘ ‘ ] Goog|e TEMASEK BAIN & COMPANY (3
Chu thich: Cac thuong vu M&A bao gém céac khoadn dau tu tir ngudn von dau tu mao hiém, quy dau tu tu nhan va cac nha dau tu chién lugc



