
Pent-up demand will drive in-person shopping 

Back-to-School season will 
drive demand in established 
retail categories 

some retailers saw a 29% 
surge in navigations back 
to their physical stores 
from lockdown lows3

A+ tips for retailers 
to reach shoppers 

of consumers plan to spend the same 
amount or more on apparel as last year4

of consumers plan to purchase apparel 
in the next six months5

The annual tradition of stocking up on 
the latest electronics, footwear sized for 
growing children returning to group 
sports, and fresh school supplies will 
also continue to fuel gains this season.

Optimize the omnichannel experience 

Highlight 
value
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of U.S. consumers intend 
to make apparel purchases 
either equally in-store, 
online, or mostly in-store1 

60%

plan to shop in-store 
at least once per week 
this spring2

62%

Click-and-collect has 
increased since the onset 
of COVID-19. Even as the 
pandemic subsides, 69% 
of shoppers anticipate 
they will continue to 
use it at the same levels 
or higher.

of clicks on Waze 
Location Personalities 
badges indicating the 
availability of store 
features like curbside 
pick-up were followed by 
a click on a branded 
search result.8

say in-store sales or 
promotions would 
encourage them to visit 
a store location to 
purchase apparel.9

How Retailers 
Can Prepare for an 
Unprecedented 
Back-to-School 
Shopping Season

With the conclusion of this school year, it is the 
perfect time for retailers to gear up planning for 
the next school season.

69% 21%

78% 91% 77% 

of retail marketers expect 
digital-out-of-home to 
increase sales volume, 
and Waze has proven to 
drive an 8% increase in 
visits to store locations.

Claim a share of the back-to-
school shopping haul. 
Visit waze.com/ads/resources 
to learn more.

42% 

Claim a share of the back-to-
school shopping haul. 

https://www.waze.com/ads?utm_source=RetailDive&utm_medium=PaidMedia&utm_campaign=Shop-IG-2

