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https://support.google.com/google-ads/answer/10256472?hl=ko
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Source: 18. Google Trends, Worldwide, Shopping Category, Jan 1, 2022-Nov 3, 2022.
19. Accenture, Global Consumer Pulse Research, 2021.


https://www.thinkwithgoogle.com/intl/en-apac/consumer-insights/consumer-journey/grow-online-and-in-app-sales/
https://www.thinkwithgoogle.com/intl/en-apac/consumer-insights/consumer-journey/grow-online-and-in-app-sales/
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https://support.google.com/google-ads/answer/10724896?hl=ko
https://support.google.com/google-ads/answer/10724896?hl=ko
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https://www.thinkwithgoogle.com/subscribe

Think with Google

YEARIN
SEARCH

2022



